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America’s Nonprofit Arts & Culture Industry

$166.3 billion in economic activity—$63.8 billion
in spending by arts and cultural organizations and
$102.5 billion in event-related spending by their
audiences—supports 4.6 million jobs and generates
$27.5 billion in government revenue.



The Arts
MEAN BUSINESS

BY AMERICANS FOR THE ARTS PRESIDENT & CEO ROBERT L. LYNCH

In my travels, | meet business and government leaders who speak passionately about the value the arts

bring to their communities—fueling creativity, beautifying downtowns, and providing joy. Many also share

with me the challenge of balancing arts funding with the demands to support jobs and grow their economy.

To these community leaders, Arts & Economic Prosperity 5 offers a clear and welcome message: the arts

are an investment that delivers both community well-being and economic vitality.

Arts & Economic Prosperity 5 (AEP5) is Americans for the Arts’
fifth economic impact study of the nation’s nonprofit arts and
cultural organizations and their audiences. By every measure,

the results are impressive. Nationally, the nonprofit arts industry
generated $166.3 billion of economic activity in 2015—$63.8
billion in spending by arts and cultural organizations and an
additional $102.5 billion in event-related expenditures by their
audiences. This activity supported 4.6 million jobs and generated
$27.5 billion in revenue to local, state, and federal governments
(a yield well beyond their collective $5 billion in arts allocations).
AEP5 is the most comprehensive study of its kind ever conducted.
It provides detailed economic impact findings on 341 study
regions representing all 50 states and the District of Columbia.
Data was gathered from 14,439 organizations and 212,691
audience spending surveys and our project economist customized
input-output models for each and every study region to ensure
reliable and actionable localized results.

When Americans for the Arts published its first economic impact
study in 1994, it worked with 33 local partners. As evidence of
the value of these studies, AEP5 has grown this local participation
ten-fold. We also have witnessed a corresponding growth in the
understanding of the economic value of the arts. The US Bureau of
Economic Analysis, for example, now publishes an annual Arts &
Cultural Production Satellite Account, which extends beyond the
nonprofit sector to include the full breadth of commercial and for-
profit arts, education, and individual artists, and lists the sector as

a $730 billion industry (4.2 percent of the nation’s GDP—a larger
share of the economy than transportation, tourism, agriculture,
and construction). State and local governments have established
agencies to track and grow their creative economy.

What continues to set AEP5 apart from other studies is exactly why
it is so useful: it uses localized research that not only focuses on
arts organizations—but also incorporates the event-related spending
by their audiences. When patrons attend an arts event, they may
pay for parking, eat dinner at a restaurant, enjoy dessert after the
show, and return home to pay the babysitter. The study found that
the typical attendee spends $31.47 per person, per event beyond
the cost of admission. AEP5 also shows that one-third of attendees
(34 percent) were not from the county in which the arts event took
place. Their event-related spending was more than twice that of
their local counterparts ($47.57 vs. $23.44). What brought those
visitors to town? Two-thirds (69 percent) indicated that the primary
purpose for their visit was to attend that arts event. The message is
clear: a vibrant arts community not only keeps residents and their
discretionary spending close to home, it also attracts visitors who
spend money and help local businesses thrive.

AEP5 demonstrates that the arts provide both cultural and eco-
nomic benefits. No longer do community leaders need to feel that
a choice must be made between arts funding and economic pros-
perity. Arts & Economic Prosperity 5 proves that they can choose
both. Nationally as well as locally, the arts mean business.

(Cover and Opposite) Andrew Shurtleff Photography. (Left) New World Symphony WALLCAST concert at the New World Center, Miami, FL. (Right) Street scene, St. Petersburg Arts Alliance, FL
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Economic Impact of America’s

NONPROFIT ARTS & CULTURE INDUSTRY

From coast to coast and from our smallest rural towns to our largest urban cities, America’s
100,000 nonprofit arts and cultural organizations make their communities more desirable

places to live and work every day of the year.

The arts provide inspiration and joy to residents, beautify public
spaces, and strengthen the social fabric of our communities.
Nonprofit arts and cultural organizations are also businesses.
They employ people locally, purchase goods and services from
local businesses, make communities more vibrant, and attract
tourists. Event-related spending by arts audiences generates
valuable revenue for local merchants such as restaurants, retail
stores, hotels, and parking garages.

82%

of Americans believe
arts & culture are
important to local
businesses and the
economy

87%

of Americans believe arts
& culture are important
to quality of life

Source: Americans for the Arts
2016 survey of 3,020 adults
by Ipsos Public Affairs

Arts & Economic Prosperity 5 (AEP5) demonstrates that

the arts are an economic driver—an industry that supports
jobs, generates government revenue, and is the cornerstone
of our tourism industry. In 2015, the nation’s nonprofit arts
and culture industry generated $166.3 billion in economic
activity—$63.8 billion in spending by the organizations
themselves, which leveraged an additional $102.5 billion in
event-related spending by their audiences. The impact of this
economic activity is significant, supporting 4.6 million jobs
and generating $27.5 billion in government revenue.

AEP5 is the most comprehensive economic impact study

of the nonprofit arts and culture industry ever conducted.

It documents the economic contributions of the arts in

341 diverse communities and regions across the country,
representing all 50 states and the District of Columbia. The
participating communities range in population from 1,500 to
4 million and include rural, suburban, and urban areas (113
cities and 115 counties, 81 multicity or multicounty regions,
20 statewide study areas, and 12 arts districts).

“As a banker, | have visited businesses in almost every
city and town in my state. There is a visible difference
in places with a vibrant arts community. | see people
looking for places to park, stores staying open late, and
restaurants packed with diners. The business day is
extended and the cash registers are ringing.”

— KEN FERGESON, Chairman, NBC Oklahoma,
Past Chair, American Bankers Association
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Researchers collected detailed expenditure and attendance
data from 14,439 arts and cultural organizations and 212,691
of their attendees to measure total industry spending. Project
economists from the Georgia Institute of Technology customized
input-output analysis models for each study region to provide

specific and reliable economic impact data. AEP5 uses four
economic measures to define economic impact:

> Full-time Equivalent (FTE) Jobs is the total amount of labor
employed. Economists measure FTE jobs—not the total num-
ber of employees—because it is a more accurate measure
that accounts for part-time employment. (For instance, one
FTE job could be one person working full time or two people
who each work half time.)

> Resident Household Income (often called Personal Income)
includes salaries, wages, and entrepreneurial income paid to
residents. It is the money residents earn and use to pay for
food, mortgages, and other living expenses.

> Revenue to Local and State Governments includes revenue
from taxes (e.g., income, property, or sales), as well as funds
from license, utility, and filing fees, and other similar sources.

AEP5 focuses on nonprofit arts and cultural organizations (e.g.,
theaters, museums, arts education organizations) and their
audiences. The study takes an inclusive approach that accounts
for the uniqueness of different localities. For example, in some
communities the museum and performing arts center are govern-
ment-owned and government-operated entities, rather than a non-
profit organization. These are included in AEP5, as are municipal
arts agencies, living collections (such as zoos, aquariums, and
botanical gardens), university presenters, and arts programs that
are embedded under the umbrella of a nonarts organization or
facility (such as a hospital or church). The study excludes spend-
ing by individual artists and the for-profit arts and entertainment
sector (e.g., Broadway or the motion picture industry) from this
analysis—all vital and valued components of the nation’s arts
landscape, but beyond the scope of this study.

Opposite Page: Hawai'i Arts Alliance mural

This Page: (Left) Lake Street Dive concert at the River Run Lodge,
Sun Valley Center for the Arts, Ketchum, ID. (Right) Chehalem
Cultural Center Summer Arts Camp, Yambhill County, OR

ECONOMIC IMPACT:
Total, Direct, Indirect, & Induced

How can a dollar be respent?

Consider the example of a theater company that purchases

a five-gallon bucket of paint from its local hardware store for
$100—a very simple transaction at the outset, but one that
initiates a complex sequence of income and spending by both
individuals and other businesses.

> Following the paint purchase, the hardware store may use a
portion of the $100 to pay the sales clerk who sold the bucket
of paint. The sales clerk then respends some of the money for
groceries; the grocery store uses some of the money to pay its
cashier; the cashier then spends some of the money for rent;
and so on.

> The hardware store also uses some of the $100 to purchase
goods and services from other businesses, such as the local
utility company, and then to buy a new bucket of paint from
the paint factory to restock its shelf. Those businesses, in turn,
respend the money they earned from the hardware store to pay
employees and buy goods and services from still other local
businesses, and so on.

> Eventually, the last of the $100 is spent outside of the
community and no longer has a local economic impact. It is
considered to have leaked out of the community.

The total economic impact describes this full economic effect,
starting with the theater’s initial paint purchase and ending when
the last of the $100 leaks out of the community. It is composed
of the direct economic impact (the effect of the initial expendi-
ture by the theater), as well as the indirect and induced economic
impacts, which are the effects of the subsequent rounds of
spending by businesses and individuals, respectively.

Interestingly, a dollar ripples very differently through each com-
munity, which is why each study region has its own customized
economic model.
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Nonprofit Arts &
CULTURAL ORGANIZATIONS

Arts and cultural organizations are valued Economic Impact of the

members of the business community. They Nonprofit Arts & Culture Industry (2015)

employ people locally, purchase goods and
services from within the community, are
members of their Chambers of Commerce,
and promote their regions. $166.3 Total Direct Expenditures

BILLION $63.8 BIL + $102.5 BIL
In 2015, these organizations—performing and visual arts
organizations, festivals, public art programs, municipally-
owned museums and arts centers, and more—pumped an
estimated $63.8 billion into the nation’s economy, supporting
2.3 million jobs, providing $49.4 billion in household income,
and generating $11.9 billion in total government revenue.

$96.07 Resident Household Incomes

BILLION . .
“Investments in arts and culture enhance the $49.43 L + $46.64 Bl

quality of life, the third-highest measurement
businesses use when gauging development trends
—behind skilled labor and highway accessibility,
but ahead of other factors such as corporate

tax rates and incentives. These investments are
breathing new life into our downtown areas,
creating educational opportunities, and attracting

businesses and highly skilled workers to lowa. Full-Time Equivalent Jobs

Today, nearly 6,000 arts organizations employ 2.3 MIL + 2.3 MIL
23,000 people in lowa, and that number jumps
to 73,000 when all creative fields are counted. In
all, that’s about four percent of our workforce.”
— GOVERNOR KIM REYNOLDS, lowa
$27_54 Total Government Revenue
BILLION $11.86 BIL + $15.68 BIL

B Organization B Audiences M Total
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(Left) Flash mob during the First Friday ArtWalk. Lane Arts Council, Eugene, OR. (Right) AMOCAT Arts Awards 2016, City of Tacoma, WA.

Nonprofit arts and cultural organizations provide rewarding
employment for more than just artists, curators, and musicians.
They also directly support builders, plumbers, accountants,
printers, and an array of occupations spanning many industries.
The arts and culture industry is highly labor intensive, with

half (52.8 percent) of the typical organization’s expenditures
spent on artists and personnel costs. Of the 2.3 million jobs
supported by arts organizations across the country, 1.15 million
were a result of their actual direct expenditures. This represents
0.83 percent of the US workforce—a significant share of the
nation’s labor force when compared to the size of other sectors.
In total, these organizations support more jobs than that of the
legal or public safety sectors.

“In Rhode Island, we know cultural excellence is
crucial to economic development and the success
of businesses large and small. Arts-related
industries create jobs, attract investments, and
enhance tourism—the economic impact of arts
organizations is significant. The arts also play a
role in promoting the health and welfare of our
military members, which makes our communities
and our state stronger”

— LIEUTENANT GOVERNOR DAN MCKEE, Rhode Island; Chair,
National Lieutenant Governors Association

Arts and cultural organizations
provide rewarding employment for
more than just artists, curators, and
musicians. They also directly support
builders, plumbers, accountants,
printers, and an array of occupations
spanning many industries.

Percentage of US Workforce (2015)

Elementary School Teachers // 1.00%

Nonprofit Arts & Cultural Organizations // 0.83%
]
Police Officers // 0.48%

Lawyers // 0.44%

Farming, Fishing, & Forestry // 0.33%

Firefighters // 0.23%

Computer Programmers // 0.21%
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Spending by Arts Audiences Sends
$102.5 Billion to Local Businesses

Every day, millions of patrons attend arts events. The arts,
unlike most industries, leverage significant amounts of
events-related spending by their audiences. For example,
part of the arts experience may include dining out, paying
for parking, shopping in local retail stores, enjoying dessert
after the show, and returning home to pay the babysitter.

Based on the 212,691 audience surveys conducted for this
study, the typical arts attendee spends $31.47 per person,
per event, beyond the cost of admission. Nationally, total
event-related spending was an estimated $102.5 billion in
2015. This spending supported 2.3 million jobs, provided
$46.6 billion in household income, and generated $15.7
billion in total government revenue.

Local vs. Nonlocal Audiences

When a community attracts nonlocal arts attendees and
cultural tourists, it harnesses significant economic rewards.
In addition to spending data, researchers asked each of the
212,691 survey respondents to provide their home zip code.
Attendees that lived within the county in which the arts event
took place were considered local; those who live outside of
the county were categorized as nonlocal. While the ratio of
local to nonlocal attendees is different in every community,
the national sample revealed that 34.1 percent of attendees
traveled from outside of the county in which the event took
place (nonlocal), and 65.9 percent of attendees resided
within the county (local). Nonlocal attendees had twice as
much event-related spending as their local counterparts
($47.57 vs. $23.44).

Average Per Person Per Event
Audience Expenditures: $31.47

$1.92

Clothing /
Accessories

$16.82

Meals / Snacks /
Refreshments

$4.48

Overnight
Lodging

$3.09

Local Ground
Transportation

$0.38
Child Care

$4.49

Gifts / Souvenirs

The average audience expenditure
does not include cost of admission.

Local vs. Nonlocal Arts Audience Spending
Local Audience Spending // $23.44

Nonlocal Audience Spending // $47.57
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Arts Events Attract New Dollars
and Retain Local Dollars

Nonlocal attendees were asked about the purpose of their
visit. More than two-thirds (68.9 percent) indicated that the
primary purpose of their visit was to “attend this arts event,”
demonstrating the power of the arts to attract visitors to the
community. As part of the survey, local attendees were asked
about what they would have done if the arts event that they
were attending was not taking place: 41 percent said they
would have “traveled to a different community to attend a
similar cultural event.”

Arts Drive Tourism

Of the 34.1 percent of nonlocal arts attendees, 14.3 percent
reported an overnight lodging expense. Not surprisingly, these
attendees spent considerably more money during their visit—an
average of $161.83 per person. In fact, nonlocal attendees who
reported overnight lodging expenses spent more per person in
every expenditure category (food, gifts and souvenirs, ground
transportation, etc.) than the average nonlocal attendee. For this
analysis, only one night of lodging expenses is counted toward
the audience expenditure analysis, regardless of how many
nights these cultural tourists actually stayed in the community.
This conservative approach ensures that the audience-spending
figures are not inflated by nonarts-related spending.

These figures demonstrate the economic impact of the nonprofit
arts and culture industry in its truest sense—by attracting
out-of-town visitors who spend money. If a community fails to
provide a variety of artistic and cultural experiences, not only
will it fail to attract new dollars from cultural tourists, it will
also lose the discretionary spending of its own residents who
will travel elsewhere for a similar arts experience.

Nationally, 69 percent of all nonlocal
arts attendees reported that the primary
reason for their trip is “specifically to
attend this arts or cultural event.”

Arts and Culture Tourists
Spend More and Stay Longer

As communities compete for the tourist’s dollar, arts and culture
is a proven magnet for travelers and their money. Local businesses
grow because travelers extend the length of their trips to attend
arts events. Multiple research studies have shown that travelers
who include arts and culture on their trips are ideal tourists and
differ from other US travelers in several important ways.

Arts and culture travelers...

> spend more than other travelers.

> are more likely to stay in a hotel or bed & breakfast.

> are more likely to spend $1,000 or more during their stay.
> stay longer than other travelers.

More than two-thirds (68 percent) of American adult travelers
included a cultural, arts, heritage, or historic activity or event while
on a trip of 50 miles or more, one-way, in 2012. This equates to
116 million cultural travelers. Of this group, 28 percent (32.5 mil-
lion travelers) added extra time to their trip because of a cultural,
arts, heritage, or historic activity or event. Of those who extended
their trip, 40 percent did so by one or more nights.

Cultural destinations also help grow the US economy by
attracting foreign visitor spending. The US Department of
Commerce reports that, between 2003 and 2015, the
percentage of international travelers who include “art gallery
and museum visits” on their trip grew from 17 to 29 percent,
and the share attending “concerts, plays, and musicals”
increased from 13 to 16 percent.

Cultural travelers to the United States out-stay, out-travel, and
out-spend other types of international tourists. In 2015, the
foreign cultural tourist’s median length of stay was 12 nights (for
business travelers the median was seven), with 89 percent going
shopping and 39 percent visiting more than one state (compared
to 79 percent and 26 percent of business travelers respectively).

Sources: US Department of Commerce, 2017;
Mandala Research, 2013; US Travel Association.

Opposite Page: Cecilia Lueza’s Common Ground, St. Petersburg Arts Alliance, FL.
Photo by Florida CraftArt.

This Page: (Left) San Jose Jazz SummerFest salsa dancing, San Jose, CA. Photo
by Daniel Garcia. (Right) Kid at Downtown Festival and Art Show, Gainesville, FL.
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Arts Volunteerism

While arts volunteers do not have an economic impact as
defined in this study, they clearly have an enormous impact on
their communities by helping arts and cultural organizations
function as a viable industry. Local AEP5 study regions (cities
and counties) averaged 4,002 volunteers who donated 183,102
hours to nonprofit arts and cultural organizations during
2015—a donation valued at $4.3 million. The study’s partici-
pating organizations within these communities had an average
of 84.6 volunteers who volunteered 74.3 hours each (6,286.3
hours per organization), a donation valued at $148,105.

The Independent Sector places the value of the average
2015 volunteer hour at $23.56.
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Value of In-kind Contributions

The organizations that participated in this study also provided
data about their in-kind support (e.g., donated assets, office
space, airfare, and advertising space): 58.4 percent received
in-kind support, averaging $61,903 per organization during
the 2015 fiscal year. Like volunteerism, in-kind contributions
are not factored into the economic impact measures as defined
in this study, but they also provide an enormous assist to the
organizations and their ability to make their cultural product
accessible to the community.

“A vital component to generating economic growth in
our communities can be attributed to supporting and
funding the arts. It is apparent that decreased support
of the arts has negatively impacted some areas of
our country. In order to compete and thrive in today’s
workforce environment it is apparent that supporting
the arts helps foster a more creative and innovative
workforce that strengthens our economy.”

— NEVADA ASSEMBLYWOMAN MAGGIE CARLTON,
Co-chair, Labor & Economic Development Committee,
National Conference of State Legislatures
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America’s Arts Industries Represent 4.2 Percent of
the Nation’s Gross Domestic Product

=— Arts & Cultural Production

'\/

$641
in 2008

$617
in 2009

$656
in 2010

$661
in 2011

/I

$678
in 2012

$704
in 2013

$730
in 2014

Contributions to the GDP by Arts & Culture Industries (Billions of Dollars)

According to the US Bureau of Economic Analysis (BEA), the arts and culture sector is a $730 billion industry, which represents 4.2 percent of the
nation’s GDP—a larger share of the economy than transportation, tourism, agriculture, and construction. The BEA's report takes into account the full
breadth of the nation’s arts and culture industries—nonprofit, public sector, commercial, entertainment, university education programs, etc.—unlike
Arts & Economic Prosperity 5, which focuses solely on the nonprofit and public sectors and their audiences.
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Conclusion

Nonprofit arts and cultural organizations and their
audiences in the United States are a $166.3
billion industry—one that supports 4.6 million
full-time equivalent jobs and generates $27.5
billion in government revenue.

Arts organizations are businesses. They employ people locally,
purchase goods and services from local businesses, make
communities more vibrant, and attract tourists. Event-related
spending by arts audiences pumps vital revenue into restaurants,
hotels, retail stores, parking garages, and other local merchants.
This study puts to rest a misconception that communities support
arts and culture at the expense of local economic development.
In fact, communities are investing in an industry that supports
jobs, generates government revenue, and is the cornerstone of
tourism. Arts & Economic Prosperity 5 shows conclusively that,
locally as well as nationally, the arts mean business.

“The success of my family’s business depends on
finding and cultivating a creative and innovative
workforce. | have witnessed firsthand the power of
the arts in building these business skills. When we
participate personally in the arts, we strengthen our
‘creativity muscles,” which makes us not just a better
ceramicist or chorus member, but a more creative
worker—better able to identify challenges and
innovative business solutions.”

— VICE CHAIRMAN CHRISTOPHER FORBES, Forbes, Inc.
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The Arts Provide Meaning to our Lives

Americans believe the arts improve the quality
of our personal lives and our communities.

63%

believe the arts “lift
me up beyond everyday
experiences”

"7 3%

say the arts are a
“positive experience in
a troubled world”

64%

feel “bure pleasure Source: Americans
pure p for the Arts 2016

to expgr?ence .and survey of 3,020
participate in adults by Ipsos
[the arts]” Public Affairs

These personal benefits of the arts extend beyond the individual
and to the community: 67 percent of Americans believe “the arts
unify our communities regardless of age, race, and ethnicity,”
and 62 percent agree that the arts “help me understand other
cultures better.” These quality-of-life benefits are not limited to
the affluent, educated, or a particular racial group. Rather, they
cut across all socioeconomic strata.

Opposite Page: Chalk the Block 8 festival, El Paso Museums & Cultural Affairs
Department, TX

This Page: (Top) Fargo-Moorhead Association of Realtors, “Home is where the art is”,
Fargo, ND. (Bottom) The Arts Partnership of Greater Spartansburg, SC
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Americans for the Arts conducted Arts &
Economic Prosperity 5 to document the
economic impact of the nation’s nonprofit arts
and culture industry. Detailed expenditure data
was collected from 14,439 arts and cultural
organizations and 212,691 of their attendees.

Project economists from the Georgia Institute of Technology
customized an input-output analysis model for each study
region to provide specific and localized data on four measures
of economic impact: full-time equivalent jobs, household
income, and local and state government revenue. These local-
ized models allow for the uniqueness of each local economy to
be reflected in the findings.

Studying Economic Impact

Using Input-Output Analysis

To derive the most reliable economic impact data, input-output
analysis was used to measure the impact of expenditures by arts
organizations and their audiences. This highly-regarded type of
economic analysis has been the basis for two Nobel Prizes in
economics. The models are systems of mathematical equations
that combine statistical methods and economic theory in an

area of study called econometrics. The analysis traces how many
times a dollar is respent within the local economy before it leaves
the community, and it quantifies the economic impact of each

of those rounds of spending. Project economists customized an
input-output model for each of the 341 participating study regions
based on the local dollar flow among 533 finely detailed industries
within its economy. This was accomplished by using detailed data
on employment, incomes, and government revenues provided by
the US Department of Commerce (County Business Patterns, the
Regional Economic Information System, and the Survey of State
and Local Finance), state and local tax data (e.g., sales taxes,
lodging tax, property taxes, income tax, and miscellaneous local
option taxes), and the survey data collected from the responding
arts and cultural organizations and their audiences.

This Page: Northwest Connecticut Arts Council

Opposite Page: (Top) Property of the Saint Louis Art Museum, St. Louis, MO.
(Bottom) Arts Council of Fairfax County, VA.

Calculation of the National Estimates

Here are the steps by which the national estimates
were derived:

1. The 113 cities and towns that were part of the study were
stratified into six population groups, and an economic impact
average was calculated for each group. Several participating
cities were removed from the population group calculation
due to their comparably high levels of economic activity; this
was done to avoid inflating the national estimates.

2. The nation’s largest 13,338 incorporated places were
assigned to one of the six groups based on their population,
as supplied by the US Census Bureau.

3. Each was assigned the economic impact average for its
population group.

4. The values of the cities and towns were added together to
determine the national economic impact findings.

“Even in a strong economy, some may perceive
the arts as an unaffordable luxury. Fortunately,
this rigorous report offers evidence that the
nonprofit arts industry provides not just cultural
benefits to our communities, but also makes
significant positive economic contributions
to the nation’s financial well-being regardless
of the overall state of the economy. The arts
as a driver of employment, vibrancy, tourism,
and building a creative workforce is certainly
something to applaud.”

— PRESIDENT & CEO JONATHAN SPECTOR,
The Conference Board
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About Local & Regional

STUDY PARTNERS

Americans for the Arts partnered with 250
local, regional, and statewide organizations
that represent the 341 study regions. Thirty
partners included multiple study regions as
part of their AEP5 participation.

All partners agreed to four participation criteria.

> Identify and code the comprehensive universe of nonprofit
arts and cultural organizations located in their study region.

> Assist with the collection of detailed financial and atten-
dance information from those organizations and review the
information for accuracy.

> Conduct audience-intercept surveys at a broad, representative
sample of cultural events that take place in their study region.

> Pay a modest cost-sharing fee. (No community was refused
participation for an inability to pay.)

Data from Organizations

To collect the required financial and attendance information
from eligible organizations, researchers implemented a multi-
pronged data collection process.

Americans for the Arts partnered with DataArts to collect detailed
budget and attendance information about each organization’s
fiscal year that ended in 2015. DataArts’ Cultural Data Profile
(CDP) is a unique system that enables arts and cultural
organizations to enter financial, programmatic, and operational
data into a standardized online form. To reduce the survey
response burden on responding organizations, and because the
CDP collects the detailed information required for this economic

impact analysis, researchers used confidential CDP data

as the primary organizational data collection mechanism for the
Arts & Economic Prosperity 5 study. This primary data collec-
tion effort was supplemented with an abbreviated one-page
paper version of the survey that was administered to organiza-
tions that did not respond to the initial web-based CDP survey.

Data was collected from a total of 14,439 organizations for this
study. Response rates among all eligible organizations located in
the 341 study regions was 54.0 percent, and ranged from 9.5
percent to 100 percent. Responding organizations had budgets
ranging from as low as $0 to as high as $785 million (Smithsonian
Institution). It is important to note that each study region’s results
are based solely on the actual survey data collected. There are

no estimates made to account for nonresponding organizations.
Therefore, the less-than-100 percent response rates suggest an
understatement of the economic impact findings in most of the
individual study regions.

Data from Audiences

Audience-intercept surveying, a common and accepted research
method, was completed in all 341 study regions to capture
information about spending by audiences at nonprofit arts and
culture events. Patrons were selected randomly and asked to
complete a short survey while attending an event. A total of
212,691 attendees completed the survey. The respondents
provided itemized travel party expenditure data on attendance-
related activities such as meals, souvenirs, transportation, and
lodging. Data was collected throughout the year to guard against
seasonal spikes or drop-offs in attendance, and at a broad range
of events (because a night at the opera will typically yield more
spending than a Saturday children’s theater production). Using
total attendance data for 2015 (collected from the participating
organizations), standard statistical methods were then used to
derive a reliable estimate of total expenditures by attendees in
each study region.
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Glossary

Cultural Tourism

Travel directed toward experiencing the arts, heritage,
and special character of a place.

Direct Economic Impact

A measure of the economic effect of the initial expenditure
within a community. For example, when the symphony pays its
players, each musician’s salary, the associated payroll taxes
paid by the nonprofit, and full-time equivalent employment
status represent the direct economic impact.

Direct Expenditures

The first round of expenditures in the economic cycle. A paycheck
from the symphony to the violin player and a ballet company’s
purchase of dance shoes are examples of direct expenditures.

Econometrics

The process of using statistical methods and economic theory to
develop a system of mathematical equations that measures the

flow of dollars between local industries. The input-output model
developed for this study is an example of an econometric model.

Full-time Equivalent (FTE) Jobs

A term that describes the total amount of labor employed.
Economists measure FTE jobs—not the total number of
employees—because it is a more accurate measure of total
employment. It is a manager’s discretion to hire one full-time
employee, two half-time employees, four quarter-time employees,
etc. Almost always, more people are affected than are reflected
in the number of FTE jobs reported due to the abundance of part-
time employment, especially in arts and hospitality industries.

This Page: Flash mob dancers at the third annual Block Party for Higher Education,
hosted by Broward County in downtown Fort Lauderdale, FL.

Opposite Page: (Left) Outdoor concert, Richardson, TX.
(Right) Art exhibit, Arts Council of Clatsop County, OR.
(Bottom) The Palladium at the Center for the Performing Arts, Carmel, IN.

Indirect and Induced Impact

Arts & Economic Prosperity 5 measures the economic impact of
the arts using a methodology that enables economists to track
how many times a dollar is respent within the local economy,
and thus to measure the economic impact generated by each
round of spending. When a theater company purchases paint
from the local hardware store, there is a measurable economic
effect of that initial expenditure within a community. However,
the economic benefits typically don’t end there, because the
hardware store uses some of its income to pay the clerk that sold
the paint, as well as to pay its electric bill and other expenses.
The indirect and induced economic impacts are the effects of
the subsequent rounds of spending by businesses and individu-
als, respectively. (See the example on page 3 of this report.)

Input-Output Analysis

A system of mathematical equations that combines statistical
methods and economic theory in an area of economic study
called econometrics. Economists use this model (occasionally
called an inter-industry model) to measure how many times a
dollar is respent in, or ripples through, a community before it
leaks out (see Leakage). The model is based on a matrix that
tracks the dollar flow among 533 finely detailed industries

in each community. It allows researchers to determine the
economic impact of local spending by nonprofit arts and
cultural organizations on jobs, household income, and
government revenue.

Leakage

The money that community members spend outside of a
community. This nonlocal spending has no economic impact
within the community. A ballet company purchasing shoes from
a nonlocal manufacturer is an example of leakage. If the shoe
company were local, the expenditure would remain within the
community and create another round of spending (and local
economic impact) by the shoe company.
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Multiplier

The multiplier is an estimate of the number of times a dollar
changes hands within the community. It is quantified as
one number by which expenditures are multiplied. For more
information, see page 15.

Resident Household Income
(or Personal Income)

The salaries, wages, and entrepreneurial income residents earn
and use to pay for food, mortgages, and other living expenses. It is

important to note that resident household income is not just salary.

When a business receives money, for example, the owner usually
takes a percentage of the profit, resulting in income for the owner.

Revenue to Local and
State Governments

Local and state government revenue is not derived exclusively
from income, property, sales, and other taxes. It also includes
license, utility, user, and filing fees. Local government revenue
includes funds to governmental units such as a city, county,
township, school district, and other special districts.

“Americans for the Arts’ Arts and Economic
Prosperity 5 study is an invaluable tool
for Guilford County and counties across
the nation. The data it has collected
and analyzed provide an unparalleled
understanding of the influence of the arts
on the economy, locally and nationally. It
is vital that we continue to measure the
impact of the arts on our economy in order
to show our constituents and the nation
its value. We are grateful for the work
Americans for the Arts does to help us
show what an important asset the arts are
in the areas of education and health, both
physical and mental, and as an economic
driver in Guilford County and counties
across the nation.”

— COMMISSIONER KAY CASHION, Guilford County, NC;
Chair, National Association of Counties Arts
& Culture Commission
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How is the economic impact of arts and
cultural organizations different from
other industries?

Any time money changes hands, there is a measurable
economic impact. Social service organizations, libraries, and

all entities that spend money have an economic impact. What
makes the economic impact of arts and cultural organizations
unique is that, unlike most other industries, they induce large
amounts of event-related spending by their audiences. For
example, when patrons attend a performing arts event, they may
purchase dinner at a restaurant, eat dessert after the show, and
return home and pay the babysitter. These expenditures have a
positive and measurable impact on the economy.

Will my local legislators believe
these results?

Yes, the Arts & Economic Prosperity 5 study makes a strong
argument to legislators, but you may need to provide them

with some extra help. It will be up to the user of this report to
educate the public about economic impact studies in general
and the results of this study. The user may need to explain

(1) the study methodology used, (2) that economists created

an input-output model for each community and region in the
study, and (3) the difference between input-output analysis
and a multiplier (see facing page). The good news is that as the
number of economic impact studies completed by arts orga-
nizations and other special interest areas increases, so does
the sophistication of community leaders whose influence these
studies are meant to affect. Today, most decision-makers want
to know what methodology is being used and how and where
data was gathered. You can be confident that the input-output
analysis used in this study is a highly-regarded model in the field
of economics (input-output analysis was the basis of two Nobel
Prizes in economics). As in any professional field, however, there
is disagreement about procedures, jargon, and the best way

to determine results. Ask 12 artists to define art and you will
get 12 answers; expect the same of economists. You may meet
an economist who believes that these studies should be done
differently (for example, a cost-benefit analysis of the arts). It

is also valuable to mention the conservative approach used by

AEP5. For example, organizational expenditures are based only
on the data collected. No estimates are made for nonresponding
organizations. The audience surveys are conducted at a broad
range of cultural events to ensure a representative sample, and
not just at the highest priced venues, which would inflate the
audience spending averages.

How can a community not participating
in the Arts & Economic Prosperity 5
study apply these results?

Because of the variety of communities studied and the

rigor with which the AEP5 study was conducted, nonprofit

and public sector arts and cultural organizations located in
communities that were not part of the study can estimate

their local economic impact. Estimates can be derived by
using the Arts & Economic Prosperity 5 Calculator (found at
AmericansForTheArts.org/Economiclmpact). Additionally, users
will find sample PowerPoint presentations, press releases,
op-eds, and other strategies for effective applications of their
estimated economic impact data.

How were the 341 participating
communities and regions selected?

In 2015, Americans for the Arts published a call for communi-
ties interested in participating in the AEP5 study. Of the more
than 300 organizations that expressed interest, 250 agreed to
participate and complete the study’s four participation criteria.
(See page 11 for more information.) Some partners requested
that multiple study regions be included in their study (for exam-
ple, a county as well as a specific city within the county). As a
result, the 250 study partners represent a total of 341 partici-
pating study regions.

How were the eligible arts organizations
in each community selected?

Each of the 250 study partners identified the universe of
nonprofit arts and cultural organizations located in its region(s).
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Eligibility was determined using the Urban Institute’s National
Taxonomy of Exempt Entities (NTEE) coding system as a
guideline. Communities were encouraged to include other types

of eligible organizations if they play a substantial role in the
cultural life of the community or if their primary purpose is to
promote participation in, appreciation for, and understanding
of the visual, performing, folk, literary, and media arts. These
include government-owned or operated cultural facilities and
institutions, municipal arts agencies or councils, living collec-
tions (such as zoos and botanical gardens), university museums
and presenters, and arts programs that are embedded under the
umbrella of a nonarts organization or facility. For-profit busi-
nesses and individual artists were strictly excluded from this
study. In short, if it displays the characteristics of a nonprofit
arts and cultural organization, it was included.

What type of economic analysis was
done to determine the study results?

An input-output analysis model was customized for each of the
341 participating communities and regions to determine the
local economic impact of their nonprofit and public sector arts
and cultural organizations and their audiences. Americans for
the Arts, which conducted the research, worked with a highly-
regarded economist from the Georgia Institute of Technology to
design and customize the input-output models used in this study.
(See page 10 for more information).

What other information was collected
in addition to the arts surveys?

In addition to detailed expenditure data provided by the partic-
ipating eligible organizations, extensive wage, labor, tax, and
commerce data were collected from local, state, and federal

governments for use in the input-output model.

e VP i [T
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Why are admission/ticket expenses
excluded from the analysis of audience
spending?

Researchers assume that admission fees paid by attendees are
collected as revenue by the organization that is presenting the
event. The organization then spend those dollars as part of its
operating budget. Since the ticket fees are captured in the orga-
nization’s operating budget, admissions paid by attendees are
excluded from the overall analysis to avoid double counting.

Why doesn’t this study use a multiplier?

When many people hear about an economic impact study, they
expect the result to be quantified in what is often called an
economic activity multiplier. The multiplier is an estimate of
the number of times a dollar changes hands within the com-
munity (e.g., a theater pays its actor, the actor spends money
at the grocery store, the grocery store pays the cashier, and so
on). It is quantified as one number by which expenditures are
multiplied. The convenience of the multiplier is that it is one
simple number. Users rarely note, however, that the multiplier
is developed by making gross estimates of the industries within
the local economy and does not allow for differences in the
characteristics of those industries. Using an economic activity
multiplier usually results in an overestimation of the economic
impact and therefore lacks reliability.

Opposite Page: The Freeman Stage at Bayside, Delaware Division of the Arts

This Page: (Left) Courtesy of Perez Art Museum, Miami, FL. (Right) FLUX by Crystal
Wagner at the Bedford Gallery, Walnut Creek, CA. (Bottom) Marsh Symphony on the
Prairie at the Connor Prairie Auditorium, Fishers, IN.
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Thank You to our

PARTNER 250 ORGANIZATIONS

ALABAMA
Arts Huntsville

ALASKA
Fairbanks Arts Association

ARIZONA
Flagstaff Arts Council

Mesa Department of Arts and Culture
Phoenix Office of Arts and Culture
West Valley Arts Council

Walton Arts Center

CALIFORNIA
ARTS Obispo

City of Benicia Arts and Culture
Commission

City of Laguna Beach Cultural Arts
Department Arts Commission

City of San Diego Commission for Arts
and Culture

City of San José Office of Cultural Affairs

City of Thousand Oaks Cultural Affairs
Commission

City of Walnut Creek Department of Arts,
Recreation & Community Services

Creative Sonoma
Riverside Arts Council

Sacramento Metropolitan
Arts Commission

San Francisco Arts Commission
Santa Barbara County Arts Commission

Silicon Valley Creates

COLORADO
Center for the Arts Crested Butte

City of Boulder Office of Arts and Culture
City of Durango
Cultural Office of the Pikes Peak Region

Grand Junction Commission on
Arts and Culture

CONNECTICUT

Connecticut Department of Economic
and Community Development
(Office of the Arts)

Arts Council of Greater New Haven

Cultural Alliance of Fairfield County
(in partnership with the Cultural
Alliance of Western Connecticut)

Northwest Connecticut Arts Council
Shoreline Arts Alliance

Southeastern Connecticut
Cultural Coalition

DELAWARE
Delaware Division of the Arts

DISTRICT OF COLUMBIA

DC Commission on the Arts and
Humanities

CultureCapital

FLORIDA
Citizens for Florida Arts

Art Mundo
Art, Culture and Entertainment, Inc.

Arts & Cultural Alliance
of Sarasota County

Arts Council of
Hillsborough County

Arts Council of Martin County
Broward County Cultural Division

City of Gainesville Division
of Cultural Affairs

City of Ocala
Council on Culture & Arts
Cultural Council of Indian River County

Cultural Council of Palm Beach County

Florida Keys Council of the Arts
Lake County Arts and Culture Alliance
Lee County Alliance of the Arts

Miami-Dade County Department of
Cultural Affairs

Polk Arts Alliance

Realize Bradenton

Seminole Cultural Arts Council

St. Petersburg Arts Alliance

United Arts Council of Collier County
United Arts of Central Florida

GEORGIA
Atlanta Regional Commission

City of Atlanta Office of Cultural Affairs

City of Savannah Department of
Cultural Affairs

Community Foundation for
Greater Atlanta

Fulton County Department of Arts
& Culture

Greater Augusta Arts Council

Macon Arts Alliance

HAWAI’l
Hawai'i Arts Alliance

IDAHO
Sun Valley Economic Development

ILLINOIS
Arts Alliance Illinois

INDIANA
Arts Council of Indianapolis

Hamilton County Tourism, Inc.

IOWA
Bravo Greater Des Moines
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Americans for the Arts partnered with

that represent the

Thirty partners included multiple study
regions as part of their AEP5 participation.

KANSAS
Arts Council of Johnson County

City of Lawrence

City of Wichita Division of Arts
& Cultural Services

Springfield Central Cultural District

Worcester Cultural Coalition

MICHIGAN
Ann Arbor Area Community Foundation

KENTUCKY
LexArts

Louisville Fund for the Arts

Paducah Convention & Visitors Bureau

LOUISIANA

Acadiana Symphony Orchestra
& Conservatory of Music

MAINE
Maine Arts Commission

Belfast Creative Coalition

City of Bangor Commission on
Cultural Development

Creative Portland
High Peaks Creative Council

Waterville Creates!

MARYLAND
Maryland Citizens for the Arts

Arts and Humanities Council of
Montgomery County

City of Baltimore Office of Promotion
& the Arts

Prince George's Arts and
Humanities Council

MASSACHUSETTS
Massachusetts Cultural Council

Cambridge Arts Council

City of Boston Mayor's Office of
Arts & Culture

Cultural Alliance of Medfield

Cultural Organization of Lowell

MINNESOTA

Creative Minnesota/Minnesota Citizens
for the Arts

MISSISSIPPI
Yoknapatawpha Arts Council

MISSOURI
Missouri Arts Council

Allied Arts Council of St. Joseph

ArtsKC — Regional Arts Council

City of Columbia Office of Cultural Affairs
Connect2Culture

Hannibal Arts Council

Kansas City Office of Culture and
Creative Services

Springfield Regional Arts Council

St. Louis Regional Arts Commission

MONTANA
Arts Missoula

NEBRASKA
Lincoln Arts Council

NEVADA
Nevada Arts Council

City of Reno Arts and Culture
Commission

NEW HAMPSHIRE
Arts Alive!, Inc.

Art-Speak (the City of Portsmouth's
Cultural Commission)
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City of Rochester Department of
Economic Development

Greater Concord Chamber of Commerce

NEW JERSEY
ArtPride New Jersey

Cape May County Department of Tourism

County of Mercer Office of Economic
Development and Sustainability

Cumberland County Cultural
& Heritage Commission

Morris Arts

Newark Arts Council

NEW MEXICO

City of Las Cruces Community
Development Department

NEW YORK

Arts Services Initiative of Western
New York, Inc.

ArtsWestchester

NORTH CAROLINA
North Carolina Arts Council

Alamance County Arts Council

Arts & Science Council of Charlotte/
Mecklenburg

Arts Council of Fayetteville/
Cumberland County

Arts Council of Moore County
Arts Council of Wayne County

Arts Council of Wilmington and
New Hanover County

Arts Council of Winston-Salem/
Forsyth County

Arts of the Albemarle
ArtsGreensboro
Asheville Area Arts Council

Cabarrus Arts Council
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Chapel Hill Public and Cultural
Arts Office

Cleveland County Arts Council
Community Council for the Arts
Dare County Arts Council

Durham Arts Council

High Point Arts Council

Office of Raleigh Arts

Orange County Arts Commission
Pitt County Arts Council at Emerge
Robeson County Arts Council

Toe River Arts Council

Town of Carrboro Department of
Economic & Community Development

Town of Cary Cultural Arts Division

Town of Hillsborough Planning
Department

United Arts Council of Catawba County

United Arts Council of Raleigh and
Wake County

Yadkin Arts Council

NORTH DAKOTA
North Dakota Council on the Arts

City of Grand Forks Public
Arts Commission

Dakota West Arts Council

Jamestown Fine Arts Association
(dba as The Arts Center)

Minot Area Council of the Arts
The Arts Partnership

OHIO
Culture Works

Greater Columbus Arts Council®

OKLAHOMA
Oklahomans for the Arts

Freedom West Community
Development Corporation

Ponca City Art Center
The Arts in Guthrie

OREGON
Oregon Arts Commission

Arts and Business Alliance of Eugene

Arts and Culture Alliance of
Central Oregon

Arts Council of Clatsop County
Arts East

City of Corvallis Department of Parks
and Recreation

Clackamas County Arts Alliance
Oregon Coast Council on the Arts
Oregon Shakespeare Festival
Regional Arts and Culture Council
Westside Cultural Alliance

Yambhill County Cultural Coalition

PENNSYLVANIA
Citizens for the Arts in Pennsylvania

Berks Arts Council
Cultural Enrichment Fund

Erie Arts & Culture

Greater Philadelphia Cultural Alliance
Greater Pittsburgh Arts Council
Lehigh Valley Arts Council

Pennsylvania Rural Arts Alliance

RHODE ISLAND

City of Providence Department of Art,
Culture, and Tourism

SOUTH CAROLINA
Arts Council of York County

City of Charleston Office of
Cultural Affairs

One Columbia for Arts and History

The Arts Partnership of Greater
Spartanburg

SOUTH DAKOTA
Rapid City Arts Council

Sioux Falls Arts Council

TENNESSEE
Tennessee Arts Commission

Arts & Culture Alliance of
Greater Knoxville

Arts in McNairy

ArtsBuild

ArtsMemphis

Athens Area Council for the Arts
Campbell County Historical Society
City of Columbia Arts Council

City of Murfreesboro

City of Tullahoma Arts Council
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Clarksville/Montgomery County Arts
and Heritage Development Council

Grinders Switch Foundation
Grundy Area Arts Council
Jackson Arts Council

Johnson City Arts

Kingsport Office of Cultural Arts
Macon County Arts Council
Metropolitan Nashville Arts Commission
Monroe Area Council for the Arts
Paris-Henry County Arts Council
Rose Center for the Arts

Sevier County

Tennessee Tech University
Tusculum College

University of Tennessee at Martin

West Tennessee Regional Art Center

TEXAS
Arts Council of Fort Worth

City of Dallas Office of Cultural Affairs

City of EI Paso Museums and
Cultural Affairs Department

City of San Antonio Department for
Culture & Creative Development

City of Sugar Land

Creative Waco

Dallas Arts District
Houston Arts Alliance
Irving Arts Center

Medical Center of Lewisville
Grand Theater

North Texas Business Council for the Arts

Richardson Cultural Arts Commission

UTAH
Cache Valley Center for the Arts

Cedar City Arts Council
Salt Lake City Arts Council

WASHINGTON
City of Tacoma Arts Division

Morgantown Area Chamber of Commerce

WISCONSIN
Wisconsin Arts Board

Dane County Cultural Affairs Commission
Eau Claire Regional Arts Council

Fox Cities Performing Arts Center

Mosaic Arts

Peninsula Arts and Humanities Alliance

Viterbo University Fine Arts Center

VERMONT
Vermont Arts Council

Burlington City Arts

VIRGINIA
Arlington Cultural Affairs

Arts Council of Fairfax County
City of Alexandria Office of the Arts

City of Lynchburg Office of
Economic Development

City of Virginia Beach Office of
Cultural Affairs

CultureWorks

Piedmont Council for the Arts

WYOMING
Center of Wonder

Each of the 341 study regions received its own customized report about its
economic impact findings. Visit AmericansForTheArts.org/Economiclmpact
fo access free resources you can use to help make the economic case for arts
funding and arts-friendly policies in your community.
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“Mayors understand the connection
between the arts industry and city
revenues. Arts activity creates thousands
of direct and indirect jobs and generates
billions in government and business
revenues. The arts also make our cities
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retain businesses, and play an important
role in the economic revitalization of cities
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(Top) Hawai'i Arts Alliance. (Bottom) Laumeier Sculpture Park,
Regional Arts Commission St Louis, MO. Photo by Abby Gillardi.
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About This Study—The Detailed Research Methodology

This Arts & Economic Prosperity 5 study was conducted by Americans for the Arts to document the economic impact of the nation’s
nonprofit arts and culture industry. The study focuses on nonprofit arts and cultural organizations and their audiences. It excludes
spending by individual artists and the for-profit arts and entertainment sector (e.g., Broadway or the motion picture industry). Detailed
expenditure and attendance data was collected from 14,439 nonprofit arts and cultural organizations and 212,691 of their attendees.
The project economists, from the Georgia Institute of Technology, constructed a customized input-output model for each study region
to provide specific and reliable economic impact data about each region’s nonprofit arts and culture sector. This methodology allows
the uniqueness of each economy to be reflected in the findings.

The 250 Local, Regional, and Statewide Study Partners

Americans for the Arts published a “Call for Participants” in 2015 seeking local, regional, and statewide organizations interested in
participating in the Arts & Economic Prosperity 5 study on behalf of their communities. Of the more than 300 organizations that
expressed interest, 250 agreed to participate. The 250 study partners represent a total of 341 participating study regions; 30 partners
represent multiple participating regions (such as a county analysis as well as a separate analysis for a city within the county). A
comprehensive list of the 341 study regions along with the affiliated study partner for reach region can be found Page B-5 in the
Appendix of this report

The 341 study regions include 113 cities, 115 counties, 81 multi-city or multi-county regions, 20 states, and 12 individual arts
districts. They represent all 50 U.S. states and the District of Columbia. The diverse communities range in population (1,500 to four
million) and type (small rural to large urban).

The 250 study partners agreed to complete four participation criteria: 1) identify and code the comprehensive universe of nonprofit
arts and cultural organizations located in their study region; 2) assist with the collection of detailed financial and attendance
information from those organizations, and review the information for accuracy; 3) conduct audience-intercept surveys at a broad,
representative sample of cultural events that take place in their study region; and 4) pay a modest cost-sharing fee. No community was
refused participation for an inability to pay the cost-sharing fee.

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. A-2



Definition of the Nonprofit Arts and Culture Industry

Each of the 250 study partners identified the comprehensive universe of eligible nonprofit arts and culture organizations that are
located within its region. Eligibility was determined using the Urban Institute’s National Taxonomy of Exempt Entities (NTEE)
coding system as a guideline. The NTEE system—developed by the National Center for Charitable Statistics at the Urban Institute—is
a definitive classification system for nonprofit organizations recognized as tax exempt by the Internal Revenue Code. This system
divides the entire universe of nonprofit organizations into 10 Major categories, including “Arts, Culture, and Humanities.” It is
estimated that approximately 100,000 nonprofit arts and culture organizations were registered with the IRS in 2015.

Below is a complete list of the 43 NTEE “Arts, Culture, and Humanities” subcategories that are included in the Arts & Economic
Prosperity 5 study analysis.

A53 — Folk Arts Museums

Ab54 — History Museums

A56 — Natural History and Natural Science Museums
A57 — Science and Technology Museums

A60 — Performing Arts (general)

A61 — Performing Arts Centers

AO01 — Alliances and Advocacy

A02 — Management and Technical Assistance

AO03 — Professional Societies and Associations

AO05 — Research Institutes and Public Policy Analysis
A1l — Single Organization Support

A12 — Fund Raising and Fund Distribution

A19 — Support (not elsewhere classified) A62 — Dance

A20 — Arts and Culture (general) A63 — Ballet

A23 — Cultural and Ethnic Awareness AB5 — Theatre

A24 — Folk Arts A68 — Music

A25 — Arts Education A69 — Symphony Orchestras
A26 — Arts and Humanities Councils and Agencies A6A — Opera

A6B — Singing and Choral Groups

A6C — Bands and Ensembles

AGE — Performing Arts Schools

AT70 — Humanities (general)

A80 — Historical Organizations (general)

A82 — Historical Societies and Historic Preservation
A84 — Commemorative Events

A90 — Arts Services (general)

A99 — Arts, Culture, and Humanities (miscellaneous)

A27 — Community Celebrations

A30 — Media and Communications (general)
A31 - Film and Video

A32 — Television

A33 — Printing and Publishing

A34 — Radio

A40 — Visual Arts (general)

A50 — Museums (general)

A51 — Art Museums

A52 — Children’s Museums

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. A-3



Study partners were encouraged to include other types of organizations if they play a substantial role in the cultural life of the
community or if their primary purpose is to promote participation in, appreciation for, and understanding of the visual, performing,
folk, and literary and media arts. These include government-owned and government-operated cultural facilities and institutions;
municipal arts agencies and councils; private community arts organizations; unincorporated arts groups; living collections (such as
z00s, aquariums, and botanical gardens); university presenters, programs, and facilities; and arts programs that are embedded under
the umbrella of a non-arts organization or facility (such as a hospital or church). If it displays the characteristics of a nonprofit arts and
cultural organization, it is included. With rare exception, for-profit businesses and individual artists are excluded from this study.

In the Spring of 2016, the study partners identified a total of 33,851 unique organizations that are located in the 341 study regions and
that were eligible to participate based on the definition described above.

Collection of Data from Eligible Arts and Cultural Organizations

Americans for the Arts partnered with DataArts to collect detailed budget and attendance information about each organization’s fiscal
year that ended in 2015. DataArts’ Cultural Data Profile (CDP) is a unique system that enables arts and cultural organizations to enter
financial, programmatic, and operational data into a standardized online form. To reduce the survey-response burden on responding
organizations, and because the CDP collects the detailed information required for this economic impact analysis, researchers used
confidential CDP data as the primary organizational data collection mechanism for the Arts & Economic Prosperity 5 study. For more
information about DataArts and its Cultural Data Profile online platform, visit www.culturaldata.org.

To collect the required financial and attendance information from eligible organizations, researchers implemented a multi-pronged
data collection process.

1. OnJuly 11, 2016, DataArts emailed survey requests to each of the 33,851 organizations that were identified by a study partner
as eligible to be included in the study. Initially, two versions of the survey were available on DataArts’ online platform. Non-
participating organizations received multiple reminder emails during the months of July, August, and September.

a. Organizations located in Arizona, California, District of Columbia, Illinois, Maine, Maryland, Massachusetts,
Michigan, Minnesota, New York, Ohio, Oregon, Pennsylvania, Rhode Island, and Texas were requested to participate
in the comprehensive Cultural Data Profile. Due to their status as a statewide DataArts partner, these 15 states stood to
benefit from having all AEP5-eligible organization submit the comprehensive version of the DataArts survey.

i. However, eligible organizations in these 15 states were given the option within the DataArts platform to “opt-
out” of the full DataArts survey, and instead complete a shorter version of the survey that was designed to
collect only the information that is necessary for the AEPS study’s economic impact analysis.

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. A-4



b. Organizations located in all other states were requested only to participate in the shorter version of the DataArts that
was designed to collect only the information necessary for the AEPS study’s economic impact analysis.

2. On October 4, 2016, all organizations that had not yet participated in the survey process were sent a link to an abbreviated,
one-page version of the DataArts online survey. This survey requested totals only, rather than itemized categories of financial
and attendance information.

3. Finally, on October 25, 2016, Americans for the Arts sent the 250 study partners a link to download a paper version of the one-
page abbreviated survey. The study partners supplemented the data collected through the DataArts online survey platform with
information that they gathered from additional organizations using the paper version of the survey. This was accomplished by
emailing the paper version of the survey to non-participating organizations. In several study regions, one or more key
community organizations declined to participate in the survey process entirely. In those cases, the study partner identified the
information necessary to complete the paper survey through other means such as online annual reports, grant applications, and
publicly-available IRS Form 990 filings.

Using all methods of data capture, information was collected from a total of 14,439 eligible nonprofit arts and cultural organizations
(7,929 submitted information through the DataArts online platform, and 6,510 submitted information using the paper version of the
survey). After accounting for organizations that no longer existed or that were deemed to be ineligible, the response rate among all
eligible organizations was 54.0 percent. Among the 341 study regions, response rates 57.6 percent and ranged from 9.5 percent to 100
percent. Responding organizations had budgets ranging from as low as $0 to as high as $785 million (Smithsonian Institution). In
some cases, participating organizations provided FY2014 or FY2016 information (rather than FY2015) because it represented their
most recently completed fiscal year It is important to note that each study region’s organizational expenditure and attendance results
are based solely on the actual survey data collected. There are no estimates made to account for nonresponding organizations.
Therefore, the less-than-100 percent response rates suggest an understatement of the economic impact findings in most of the
individual study regions.

The questionnaires used for all methods of organizational data collection can be found in Appendix C of this Arts & Economic
Prosperity 5 National Statistical Report.

Collection of Data from Arts and Cultural Event Attendees

Audience-intercept surveying, a common and accepted research method, was conducted in all 341 study regions to capture
information about spending by audiences at nonprofit arts and cultural events. Patrons were asked to complete a short survey while in
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attendance at an event. Researchers provided the local, regional, and statewide study partners with comprehensive and detailed
guidelines for collecting a random sample of surveys from attendees to a broad range of cultural events, performances, and exhibits
taking place in each study region during 2016. Surveys were collected throughout the calendar year (to guard against seasonal spikes)
as well as at a broad range of both paid and free events (a night at the opera will typically yield more spending than a Saturday
children’s theater production or a community festival, for example).

A total of 212,691 valid audience-intercept surveys were collected. The randomly selected respondents provided itemized expenditure
data on attendance-related activities such as meals, gifts and souvenirs, local ground transportation, and lodging. Using total
attendance data for 2015 (collected from the participating eligible organizations), standard statistical methods were then used to derive
a reliable estimate of total event-related expenditures by attendees in each study region. The respondents provided information about
the entire party with whom they were attending the event. With an overall average travel party size of 2.56 people, these survey data
actually represent the spending patterns of more than 544,489 attendees.

The study partners mailed or shipped the completed paper surveys to Americans for the Arts. Researchers completed the coding and
data entry of all surveys. The surveys were then subjected to a rigorous data cleaning procedure.

= Surveys were removed if the respondent did not provide either the ZIP code of his/her primary home, or their primary reason
for being in the study region. With neither of those two data points, the respondent’s residency status could not be determined.

= Surveys were removed if the respondent reported that he/she is younger than 18 years of age.

= Surveys were removed if the respondent reported that his/her immediate travel party spent more than seven nights away from
their primary residence(s) as a result of attending the cultural event where they were surveyed.

= Surveys were removed if the respondent reported that his/her immediate travel party included more than 12 people.

= Surveys were removed if the respondent reported that his/her immediate travel party spent more than $500 per person as a
result of attending the cultural event where they were surveyed.

The questionnaires used for audience-intercept data collection can be found in Appendix C of this Arts & Economic Prosperity 5
National Statistical Report (provided in both the English and Spanish languages, as well as in a large font format for the visually
impaired).

Economic Analysis

A common theory of community growth is that an area must export goods and services if it is to prosper economically. This theory is
called “economic-base theory,” and it depends on dividing the economy into two sectors: the export sector and the local sector.
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Exporters such as automobile manufacturers, hotels, and department stores obtain income from customers outside of the community.
This “export income” then enters the local economy in the form of salaries, purchases of materials, dividends, and so forth, and
becomes income to residents. Much of it is re-spent locally; some, however, is spent for goods imported from outside of the region.
The dollars re-spent locally have a positive economic impact as they continue to circulate through the local economy. The dollars
spent non-locally cease having a local economic impact. This theory applies to arts organizations as well as to other producers. How
can a dollar be re-spent? Consider the example of a theater company that purchases a five-gallon bucket of paint from its local
hardware store for $100—a very simple transaction at the outset, but one that initiates a complex sequence of income and spending by
both individuals and other businesses.

Following the paint purchase, the hardware store may use a portion of the $100 to pay the sales clerk who sold the bucket of
paint. The sales clerk then respends some of the money for groceries; the grocery store uses some of the money to pay its
cashier; the cashier then spends some of the money for rent; and so on.

The hardware store also uses some of the $100 to purchase goods and services from other businesses, such as the local utility
company, and then to buy a new bucket of paint from the paint factory to restock its shelf. Those businesses, in turn, respend
the money they earned from the hardware store to buy goods and services from still other local businesses, and so on.

Eventually, the last of the $100 is spent outside of the community and no longer has a local economic impact. It is considered
to have leaked out of the community.

The total economic impact describes this full economic effect, starting with the theater’s initial paint purchase and ending when the
last of the $100 leaks out of the community. It is composed of the direct economic impact (the effect of the initial expenditure by the
theater), as well as the indirect and induced economic impacts, which are the effects of the subsequent rounds of spending by
businesses and individuals, respectively.

A dollar “ripples” very differently through each community, which is why project economists customized a unique input-output model
for each of the 341 participating study regions.

Studying Economic Impact Using Input-Output Analysis
To derive the most reliable economic impact data, input-output analysis is used to measure the impact of expenditures by nonprofit

arts and culture organizations and their audiences. This is a highly regarded type of economic analysis that has been the basis for two
Nobel Prizes in economics. The models are systems of mathematical equations that combine statistical methods and economic theory
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in an area of study called econometrics. The analysis traces how many times a dollar is re-spent within the local economy before it
leaks out, and it quantifies the economic impact of each round of spending. This form of economic analysis is well suited for this
study because it can be customized specifically to each community, region, or state.

A unique input-output model was constructed for each of the 341 participating study regions based on the local dollar flow among 533
finely detailed industries within its economy. This was accomplished by using detailed data on employment, incomes, and government
revenues provided by the U.S. Department of Commerce (County Business Patterns, Regional Economic Information System, and
Survey of State and Local Finance), local tax data (sales taxes, property taxes, and miscellaneous local option taxes), as well as the
survey data from the responding nonprofit arts and culture organizations and their audiences.

The Input-Output Modeling Process

The input-output model is based on a table of 533 finely detailed industries showing local sales and purchases. The local and state
economy of each community is researched so the table can be customized for each community. The basic purchase patterns for local
industries are derived from a similar table for the U.S. economy for 2012 (the latest detailed data available from the U.S. Department
of Commerce). The table is first reduced to reflect the unique size and industry mix of the local economy, based on data from County
Business Patterns and the Regional Economic Information System of the U.S. Department of Commerce. It is then adjusted so that
only transactions with local businesses are recorded in the inter-industry part of the table. This technique compares supply and demand
and estimates the additional imports or exports required to make total supply equal total demand. The resulting table shows the
detailed sales and purchase patterns of the local industries. The 533-industry table is then aggregated to reflect the general activities of
32 industries plus local households, creating a total of 33 industries. To trace changes in the economy, each column is converted to
show the direct requirements per dollar of gross output for each sector. This direct-requirements table represents the “recipe” for
producing the output of each industry.

The economic impact figures for Arts & Economic Prosperity 5 were computed using what is called an “iterative” procedure. This
process uses the sum of a power series to approximate the solution to the economic model. This is what the process looks like in
matrix algebra:

T=1IX+AX+A2X + A3X + ... + A"X
T is the solution, a column vector of changes in each industry’s outputs caused by the changes represented in the column vector X. A

is the 33 by 33 direct requirements matrix. This equation is used to trace the direct expenditures attributable to nonprofit arts
organizations and their audiences. A multiplier effect table is produced that displays the results of this equation. The total column is T.
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The initial expenditure to be traced is IX (I is the identity matrix, which is operationally equivalent to the number 1 in ordinary
algebra). Round 1 is AX, the result of multiplying the matrix A by the vector X (the outputs required of each supplier to produce the
goods and services purchased in the initial change under study). Round 2 is A%2X, which is the result of multiplying the matrix A by
Round 1 (it answers the same question applied to Round 1: “What are the outputs required of each supplier to produce the goods and
services purchased in Round 1 of this chain of events?”). Each of columns 1 through 12 in the multiplier effects table represents one of
the elements in the continuing but diminishing chain of expenditures on the right side of the equation. Their sum, T, represents the
total production required in the local economy in response to arts activities.

Calculation of the total impact of the nonprofit arts on the outputs of other industries (T) can then be converted to impacts on the final
incomes to local residents by multiplying the outputs produced by the ratios of household income to output and employment to output.
Thus, the employment impact of changes in outputs due to arts expenditures is calculated by multiplying elements in the column of
total outputs by the ratio of employment to output for the 32 industries in the region. Changes in household incomes, local government
revenues, and state government revenues due to nonprofit arts expenditures are similarly transformed.

Calculation of the National Estimates

To derive the national estimates, the 113 individual city study regions only—individual counties, multi-city and multi-county regions,
states, and individual arts districts are excluded from this analysis—were first stratified into six population groups, and an economic
impact average was calculated for each group. Second, each of the nation’s largest 13,338 cities was assigned to one of the six groups
based on its estimated 2015 population, as supplied by the U.S. Census Bureau. Third, each individual study region was assigned the
economic impact average for its population group. Finally, the values of the study regions were added together to determine the
national economic impact findings. Several outlier study regions were removed from the calculations of the national estimates due to
their comparably high levels of economic activity in their population categories (the outlier regions are identified in the applicable
numerical tables located in Appendix C of this Arts & Economic Prosperity 5 National Statistical Report).
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Introduction:
The Detailed Numerical Tables and Their Explanations

Tables 1 through 30 summarize the collected survey data and the analyzed results for each of the 341 participating study regions. Detailed
financial and attendance information were collected from a total of 14,439 eligible nonprofit arts and cultural organizations. Audience-intercept
surveys requesting event-related expenditure information were collected from 212,691 cultural attendees.

The name of each study region is always listed in the far left-hand column (Column One) of each table.

The numerical tables follow the format of the list below. The data for the 228 study regions that encompass a city or county are presented in six
groupings that are stratified by their estimated 2015 population. These groupings are followed by a list of the 81 study regions that include
multiple cities or multiple counties, then a list of the 20 statewide study regions, and finally a list of the 12 individual cultural districts.

Estimated 2015 Number of

Population Group Population of Study Region Participating Study Regions
Group A Less than 50,000 52
Group B 50,000 to 99,999 38
Group C 100,000 to 249,999 50
Group D 250,000 to 499,999 42
Group E 500,000 to 999,999 25
Group F 1,000,000 or More 21
Total Cities/Counties 228
Multi-City/County Study Regions Varying 81
Statewide Study Regions Varying 20
Individual Cultural Districts Varying 12

| Total Number of Participating Study Regions: 341 |

Averages, medians, totals, standard deviations, and confidence intervals have been calculated for each population group (where appropriate).
These summary statistics are located at the end of each section.

Throughout the tables, some study regions have been identified by asterisks and/or table endnotes. If applicable, detailed descriptions of the
asterisks and table endnotes are located on the final page of each table.
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Explanation of Table 1:
Descriptions and Populations of the 341 Participating Study Regions

This table presents for each study region the definition of the region studied, the estimated 2015 population of the region, and the name of the
organization that served as our research partner. Summary statistics are calculated for each population group.

Column Two:
The type of region that was studied (113 cities, 115 counties, 81 multi-city or multi-county regions, 20 states, and 12 individual cultural districts).

Column Three:
The estimated year 2015 population of each study region as reported by the U.S. Census Bureau. The U.S. Census Bureau develops these estimates based on their decennial census efforts
along with the assistance of the Federal State Cooperative Program for Population Estimates (FSCPE). These estimates are updated annually and are used in federal funding allocations, as

denominators for vital rates and per capita time series, as survey controls, and in monitoring recent demographic changes.

Column Four:
The name of the research partner organization in each study region. The study partner organization served as the local and/or statewide project sponsor and mobilized the arts community in

the region to complete the data collection requirements.
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Table 1:

Descriptions and Populations of the 341 Participating Study Regions

Population Cohort Group A
Population Fewer than 50,000

Sample Size =52 Definition of Study Region Population Name of Study Partner Organization

Town of Crested Butte (CO) City 1,541 Center for the Arts Crested Butte

City of Pine City (MN) City 3,076 Creative Minnesota/Minnesota Citizens for the Arts
City of Alva (OK) City 5,174 Freedom West Community Development Corporation
Cook County (MN) County 5,233 Creative Minnesota/Minnesota Citizens for the Arts
Town of Hillsborough (NC) City 6,388 Town of Hillsborough Planning Department

City of Virginia (MN) City 8,649 Creative Minnesota/Minnesota Citizens for the Arts
Town of Jackson (WY) City 10,449 Center of Wonder

City of Guthrie (OK) City 11,096 The Arts in Guthrie

City of Grand Rapids (MN) City 11,097 Creative Minnesota/Minnesota Citizens for the Arts
Town of Medfield (MA) City 12,024 Cultural Alliance of Medfield

City of Fergus Falls (MN) City 13,304 Creative Minnesota/Minnesota Citizens for the Arts
Grundy County (TN) County 13,425 Grundy Area Arts Council

City of Falls Church (VA) City 13,601 Arts Council of Fairfax County

City of Jamestown (ND) City 15,446 Jamestown Fine Arts Association (dba as The Arts Center)
City of Waterville (ME) City 16,182 Waterville Creates!

City of Red Wing (MN) City 16,470 Creative Minnesota/Minnesota Citizens for the Arts
City of Durango (CO) City 17,834 City of Durango

City of Hannibal (MO) City 17,893 Hannibal Arts Council

City of Tullahoma (TN) City 18,899 City of Tullahoma Arts Council

City of Northfield (MN) City 20,356 Creative Minnesota/Minnesota Citizens for the Arts
Town of Carrboro (NC) City 20,984 Town of Carrboro Dept. of Economic & Community Development
Macon County (TN) County 23,003 Macon County Arts Council

City of Laguna Beach (CA) City 23,341 City of Laguna Beach Cultural Arts Department Arts Commission
Hickman County (TN) County 24,384 Grinders Switch Foundation

City of Fairfax (VA) City 24,483 Arts Council of Fairfax County

City of Ponca City (OK) City 24,766 Ponca City Art Center

City of Paducah (KY) City 24,978 Paducah Convention & Visitors Bureau

Mille Lacs County (MN) County 25,884 Creative Minnesota/Minnesota Citizens for the Arts
McNairy County (TN) County 26,267 Arts in McNairy

City of Winona (MN) City 27,384 Creative Minnesota/Minnesota Citizens for the Arts

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact.
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Table 1:
Descriptions and Populations of the 341 Participating Study Regions

Population Cohort Group A
Population Fewer than 50,000

Sample Size =52 Definition of Study Region Population Name of Study Partner Organization

Door County (WI) County 27,766 Peninsula Arts and Humanities Alliance

City of Benicia (CA) City 27,930 City of Benicia Arts and Culture Commission

City of Winter Park (FL) City 29,442 United Arts of Central Florida

City of Rochester (NH) City 29,991 City of Rochester Department of Economic Development
City of Morgantown (WV) City 31,073 Morgantown Area Chamber of Commerce

Henry County (TN) County 32,204 Paris-Henry County Arts Council

City of Fairbanks (AK) City 32,469 Fairbanks Arts Association

City of Bangor (ME) City 32,568 City of Bangor Commission on Cultural Development
Weakley County (TN) County 34,373 University of Tennessee at Martin

Dare County (NC) County 35,104 Dare County Arts Council

City of Columbia (TN) City 36,071 City of Columbia Arts Council

City of Lake Worth (FL) City 37,097 Cultural Council of Palm Beach County

Clatsop County (OR) County 37,474 Arts Council of Clatsop County

Yadkin County (NC) County 37,792 Yadkin Arts Council

Greater Belfast Area (ME) County 39,051 Belfast Creative Coalition

Campbell County (TN) County 39,918 Campbell County Historical Society

Monroe County (TN) County 45,233 Monroe Area Council for the Arts

Lincoln County (OR) County 46,406 Oregon Coast Council on the Arts

Iron County (UT) County 47,269 Cedar City Arts Council

City of St. Louis Park (MN) City 47,502 Creative Minnesota/Minnesota Citizens for the Arts
City of Logan (UT) City 48,997 Cache Valley Center for the Arts

Gibson County (TN) County 49,472 West Tennessee Regional Art Center

Group A Average 25,169

Group A Median 24,872
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Table 1:

Descriptions and Populations of the 341 Participating Study Regions

Population Cohort Group B
Population 50,000 to 99,999

Sample Size = 38 Definition of Study Region Population Name of Study Partner Organization

City of Joplin (MO) City 51,316 Connect2Culture

City of La Crosse (WI) City 52,440 Viterbo University Fine Arts Center

McMinn County (TN) County 52,626 Athens Area Council for the Arts

Lafayette County (MS) County 52,930 Yoknapatawpha Arts Council

Chisago County (MN) County 54,025 Creative Minnesota/Minnesota Citizens for the Arts
City of Grand Forks (ND) City 56,057 City of Grand Forks Public Arts Commission

City of Corvallis (OR) City 57,390 City of Corvallis Department of Parks and Recreation
City of Noblesville (IN) City 57,584 Hamilton County Tourism, Inc.

City of Ocala (FL) City 57,586 City of Ocala

Lenoir County (NC) County 58,485 Community Council for the Arts

Town of Chapel Hill (NC) City 59,376 Chapel Hill Public and Cultural Arts Office

City of Grand Junction (CO) City 60,210 Grand Junction Commission on Arts and Culture
Town of Jupiter (FL) City 60,681 Cultural Council of Palm Beach County

Hamblen County (TN) County 63,036 Rose Center for the Arts

City of Delray Beach (FL) City 65,055 Cultural Council of Palm Beach County

City of St. Cloud (MN) City 66,389 Creative Minnesota/Minnesota Citizens for the Arts
City of Portland (ME) City 66,666 Creative Portland

City of Jackson (TN) City 67,319 Jackson Arts Council

City of Walnut Creek (CA) City 67,673 City of Walnut Creek Dept. of Arts, Recreation & Community Services
Greene County (TN) County 68,335 Tusculum College

City of Flagstaff (AZ) City 68,785 Flagstaff Arts Council

City of Missoula (MT) City 69,821 Arts Missoula

City of Fort Myers (FL) City 70,918 Lee County Alliance of the Arts

Putnam County (TN) County 74,165 Tennessee Tech University

Monroe County (FL) County 77,136 Florida Keys Council of the Arts

City of Lynchburg (VA) City 79,047 City of Lynchburg Office of Economic Development
City of Duluth (MN) City 86,238 Creative Minnesota/Minnesota Citizens for the Arts
City of Fishers (IN) City 86,325 Hamilton County Tourism, Inc.

City of Carmel (IN) City 86,682 Hamilton County Tourism, Inc.

City of Sugar Land (TX) City 86,777 City of Sugar Land
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Table 1:

Descriptions and Populations of the 341 Participating Study Regions

Population Cohort Group B
Population 50,000 to 99,999

Sample Size = 38 Definition of Study Region Population Name of Study Partner Organization
City of Asheville (NC) City 87,882 Asheville Area Arts Council

Buchanan County (MO) County 89,486 Allied Arts Council of St. Joseph

City of Boca Raton (FL) City 91,332 Cultural Council of Palm Beach County
City of Miami Beach (FL) City 91,732 Miami-Dade County Department of Cultural Affairs
Moore County (NC) County 93,077 Arts Council of Moore County

Sevier County (TN) County 95,110 Sevier County

Cape May County (NJ) County 95,344 Cape May County Department of Tourism
Cleveland County (NC) County 97,076 Cleveland County Arts Council

Group B Average 71,635

Group B Median 68,004
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Table 1:

Descriptions and Populations of the 341 Participating Study Regions

Population Cohort Group C
Population 100,000 to 249,999

Sample Size = 50 Definition of Study Region Population Name of Study Partner Organization

City of Las Cruces (NM) City 101,408 City of Las Cruces Community Development Department
Eau Claire County (WI) County 101,564 Eau Claire Regional Arts Council

Yambhill County (OR) County 101,758 Yambhill County Cultural Coalition

City of Lewisville (TX) City 102,889 Medical Center of Lewisville Grand Theater
City of West Palm Beach (FL) City 104,031 Cultural Council of Palm Beach County

City of Boulder (CO) City 105,112 City of Boulder Office of Arts and Culture

City of Richardson (TX) City 108,617 Richardson Cultural Arts Commission

City of High Point (NC) City 108,629 High Point Arts Council

City of Cambridge (MA) City 109,694 Cambridge Arts Council

City of Lowell (MA) City 109,945 Cultural Organization of Lowell

Douglas County (KS) County 116,585 City of Lawrence

City of Columbia (MO) City 116,906 City of Columbia Office of Cultural Affairs

City of Norman (OK) City 118,040 Oklahomans for the Arts

Wayne County (NC) County 124,456 Arts Council of Wayne County

City of Lafayette (LA) City 126,066 Acadiana Symphony Orchestra & Conservatory of Music
Washington County (TN) County 126,242 Johnson City Arts

City of Thousand Oaks (CA) City 129,342 City of Thousand Oaks Cultural Affairs Commission
City of Charleston (SC) City 130,113 City of Charleston Office of Cultural Affairs
City of Waco (TX) City 130,194 Creative Waco

Robeson County (NC) County 134,760 Robeson County Arts Council

Columbia County (GA) County 139,257 Greater Augusta Arts Council

Orange County (NC) County 140,420 Orange County Arts Commission

City of Savannah (GA) City 144,352 City of Savannah Department of Cultural Affairs
Indian River County (FL) County 144,755 Cultural Council of Indian River County

City of Alexandria (VA) City 150,575 City of Alexandria Office of the Arts

Martin County (FL) County 153,392 Arts Council of Martin County

Macon-Bibb County (GA) County 153,691 Macon Arts Alliance

City of Springfield (MA) City 153,991 Springfield Central Cultural District

Catawba County (NC) County 154,534 United Arts Council of Catawba County

Town of Cary (NC) City 155,227 Town of Cary Cultural Arts Division
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Table 1:

Descriptions and Populations of the 341 Participating Study Regions

Population Cohort Group C
Population 100,000 to 249,999

Sample Size = 50 Definition of Study Region Population Name of Study Partner Organization

Alamance County (NC) County 155,792 Alamance County Arts Council

Cumberland County (NJ) County 157,389 Cumberland County Cultural & Heritage Commission
City of Eugene (OR) City 160,561 Arts and Business Alliance of Eugene

Middlesex County (CT) County 164,943 Shoreline Arts Alliance

City of Springfield (MO) City 165,378 Springfield Regional Arts Council

City of Sioux Falls (SD) City 168,586 Sioux Falls Arts Council

Pitt County (NC) County 175,354 Pitt County Arts Council at Emerge

City of Providence (RI) City 179,154 City of Providence Department of Art, Culture, and Tourism
City of Worcester (MA) City 183,016 Worcester Cultural Coalition

Montgomery County (TN) County 189,961 Clarksville/Montgomery County Arts and Heritage Development Council
Salt Lake City (UT) City 190,884 Salt Lake City Arts Council

Cabarrus County (NC) County 192,103 Cabarrus Arts Council

Richmond County (GA) County 201,368 Greater Augusta Arts Council

City of Tacoma (WA) City 203,446 City of Tacoma Arts Division

Dofia Ana County (NM) County 213,676 City of Las Cruces Community Development Department
New Hanover County (NC) County 216,298 Arts Council of Wilmington and New Hanover County
Arlington County (VA) County 226,908 Arlington Cultural Affairs

City of Irving (TX) City 232,406 Irving Arts Center

City of Reno (NV) City 236,995 City of Reno Arts and Culture Commission

York County (SC) County 245,346 Arts Council of York County

Group C Average 153,122

Group C Median 151,984

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-11




Table 1:
Descriptions and Populations of the 341 Participating Study Regions

Population Cohort Group D
Population 250,000 to 499,999

Sample Size = 42 Definition of Study Region Population Name of Study Partner Organization
Buncombe County (NC) County 250,539 Asheville Area Arts Council

Alachua County (FL) County 256,380 City of Gainesville Division of Cultural Affairs
Greater Green Bay Area (WI) County 256,670 Mosaic Arts

City of Orlando (FL) City 262,372 United Arts of Central Florida

City of Lincoln (NE) City 272,996 Lincoln Arts Council

Southeastern Connecticut Region (CT) County 273,676 Southeastern Connecticut Cultural Coalition
Erie County (PA) County 278,443 Erie Arts & Culture

San Luis Obispo County (CA) County 279,083 ARTS Obispo

City of Newark (NJ) City 280,579 Newark Arts Council

Leon County (FL) County 283,988 Council on Culture & Arts

Rutherford County (TN) County 288,906 City of Murfreesboro

St. Lucie County (FL) County 291,028 Art Mundo

Greater Spartanburg Area (SC) County 293,542 The Arts Partnership of Greater Spartanburg
Durham County (NC) County 294,460 Durham Arts Council

City of St. Paul (MN) City 297,640 Creative Minnesota/Minnesota Citizens for the Arts
Hamilton County (IN) County 302,623 Hamilton County Tourism, Inc.

Osceola County (FL) County 310,211 United Arts of Central Florida

Escambia County (FL) County 310,659 Art, Culture and Entertainment, Inc.
Lexington-Fayette Urban County (KY) County 310,797 LexArts

Lake County (FL) County 315,690 Lake County Arts and Culture Alliance

City of Riverside (CA) City 319,504 Riverside Arts Council

Cumberland County (NC) County 326,328 Arts Council of Fayetteville/Cumberland County
Collier County (FL) County 348,777 United Arts Council of Collier County

Hamilton County (TN) County 351,220 ArtsBuild

Manatee County (FL) County 351,746 Realize Bradenton

City of Tampa (FL) City 358,699 Arts Council of Hillsborough County

Forsyth County (NC) County 365,298 Arts Council of Winston-Salem/Forsyth County
Mercer County (NJ) County 371,537 County of Mercer Office of Economic Development and Sustainability
City of Wichita (KS) City 388,413 City of Wichita Division of Arts & Cultural Services
Clackamas County (OR) County 394,972 Clackamas County Arts Alliance

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-12




Table 1:
Descriptions and Populations of the 341 Participating Study Regions

Population Cohort Group D
Population 250,000 to 499,999

Sample Size = 42 Definition of Study Region Population Name of Study Partner Organization

Sarasota County (FL) County 396,962 Arts & Cultural Alliance of Sarasota County

City of Minneapolis (MN) City 407,207 Creative Minnesota/Minnesota Citizens for the Arts
Berks County (PA) County 413,691 Berks Arts Council

City of Miami (FL) City 430,332 Miami-Dade County Department of Cultural Affairs
City of Raleigh (NC) City 439,896 Office of Raleigh Arts

Santa Barbara County (CA) County 440,668 Santa Barbara County Arts Commission

Seminole County (FL) County 442,516 Seminole Cultural Arts Council

City of Virginia Beach (VA) City 450,980 City of Virginia Beach Office of Cultural Affairs
City of Atlanta (GA) City 456,002 City of Atlanta Office of Cultural Affairs

City of Mesa (AZ) City 464,704 Mesa Department of Arts and Culture

City of Kansas City (MO) City 470,800 Kansas City Office of Culture and Creative Services
Morris County (NJ) County 499,727 Morris Arts

Group D Average 325,540

Group D Median 310,435

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact.




Table 1:
Descriptions and Populations of the 341 Participating Study Regions

Population Cohort Group E
Population 500,000 to 999,999

Sample Size = 25 Definition of Study Region Population Name of Study Partner Organization

Sonoma County (CA) County 500,292 Creative Sonoma

Volusia County (FL) County 507,531 United Arts of Central Florida

Guilford County (NC) County 512,119 ArtsGreensboro

Dane County (WI) County 516,284 Dane County Cultural Affairs Commission
Brevard County (FL) County 556,885 United Arts of Central Florida

Washington County (OR) County 562,998 Westside Cultural Alliance

Johnson County (KS) County 574,272 Arts Council of Johnson County

City of Louisville (KY) City 612,780 Louisville Fund for the Arts

City of Baltimore (MD) City 622,793 City of Baltimore Office of Promotion & the Arts
Polk County (FL) County 634,638 Polk Arts Alliance

City of Boston (MA) City 655,884 City of Boston Mayor's Office of Arts & Culture
District of Columbia (DC) City 658,893 CultureCapital

Nashville-Davidson County (TN) County 668,347 Metropolitan Nashville Arts Commission

City of El Paso (TX) City 679,036 City of El Paso Museums and Cultural Affairs Department
Lee County (FL) County 679,513 Lee County Alliance of the Arts

City of Fort Worth (TX) City 812,238 Arts Council of Fort Worth

City of Indianapolis (IN) City 848,788 Arts Council of Indianapolis

City and County of San Francisco (CA) County 852,469 San Francisco Arts Commission

Prince George's County (MD) County 904,430 Prince George’s Arts and Humanities Council
Pinellas County (FL) County 938,098 St. Petersburg Arts Alliance

Shelby County (TN) County 938,803 ArtsMemphis

Fairfield County (CT) County 945,438 Cultural Alliance of Fairfield County & Cultural Alliance of Western CT
Westchester County (NY) County 972,634 ArtsWestchester

Fulton County (GA) County 996,319 Fulton County Department of Arts & Culture
Wake County (NC) County 998,691 United Arts Council of Raleigh and Wake County
Group E Average 726,007

Group E Median 668,347

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-14




Table 1:
Descriptions and Populations of the 341 Participating Study Regions

Population Cohort Group F

Population 1,000,000 or More

Sample Size =21 Definition of Study Region Population Name of Study Partner Organization
Mecklenburg County (NC) County 1,012,539 Arts & Science Council of Charlotte/Mecklenburg
City of San José (CA) City 1,015,785 City of San José Office of Cultural Affairs
Montgomery County (MD) County 1,030,447 Arts and Humanities Council of Montgomery County
Fairfax County (VA) County 1,137,538 Arts Council of Fairfax County

Allegheny County (PA) County 1,231,255 Greater Pittsburgh Arts Council

Greater Columbus Area (OH) County 1,231,393 Greater Columbus Arts Council

Orange County (FL) County 1,253,001 United Arts of Central Florida

City of Dallas (TX) City 1,281,047 City of Dallas Office of Cultural Affairs
Hillsborough County (FL) County 1,316,298 Arts Council of Hillsborough County

City of San Diego (CA) City 1,381,069 City of San Diego Commission for Arts and Culture
Palm Beach County (FL) County 1,397,710 Cultural Council of Palm Beach County

City of San Antonio (TX) City 1,436,697 City of San Antonio Department for Culture & Creative Development
Sacramento County (CA) County 1,482,026 Sacramento Metropolitan Arts Commission

City of Phoenix (AZ) City 1,537,058 Phoenix Office of Arts and Culture

City and County of Philadelphia (PA) County 1,560,297 Greater Philadelphia Cultural Alliance

Broward County (FL) County 1,869,235 Broward County Cultural Division

Santa Clara County (CA) County 1,894,605 Silicon Valley Creates

Riverside County (CA) County 2,329,271 Riverside Arts Council

Miami-Dade County (FL) County 2,662,874 Miami-Dade County Department of Cultural Affairs
City of Chicago (IL) City 2,722,389 Arts Alliance Illinois

Harris County (TX) County 4,441,370 Houston Arts Alliance

Group F Average 1,677,329

Group F Median 1,397,710

Average 349,392

Median 147,665

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-15



Table 1:

Descriptions and Populations of the 341 Participating Study Regions

Regional Study Regions

All Populations
Sample Size = 81 Definition of Study Region Population Name of Study Partner Organization
High Peaks Region (ME) The towns of Carrabassett Valley, Eustis, Kingfield, Phillips, and 4,592 High Peaks Creative Council
Rangeley
Wood River Valley (ID) The cities of Bellevue, Carey, Hailey, Ketchum and Sun Valley 15,094 Sun Valley Economic Development
Southern Oregon Area The cities of Ashland, Jacksonville, and Talent 29,854 Oregon Shakespeare Festival
Southwestern Pennsylvania Area The City of Johnstown and the.Boroughs of Ebensbure, 34,208 Pennsylvania Rural Arts Alliance
Jennerstown, Somerset, and Windber
Greater Portsmouth Area (NH) The City of Portsm.outh z?nd th? Town of Rye in New Hampshire; 36,386 Art-Speak (the City of Portsmouth's Cultural Commission)
and the Town of Kittery in Maine
Northeast Oregon Region Baker, Union, and Wallowa Counties 48,570 Arts East
Toe River Valley (NC) Avery, Mitchell and Yancey Counties 50,698 Toe River Arts Council
Albemarle Region (NC) Camden, Gates, and Pasquotank Counties 61,685 Arts of the Albemarle
Greater Concord Area (NH) ZIP Codes 03224, 03229, 03301, 03302, 03303, 03304, and 03307 84,300 Greater Concord Chamber of Commerce
North Central Minnesota Region gzﬁiﬁ: Clearwater, Hubbard, Lake of the Woods, and Mahnomen 84,627 Creative Minnesota/Minnesota Citizens for the Arts
Northwest Minnesota Region Kittson, Marsl.lall, Norman, Pennington, Polk, Red Lake, and 85,823 Creative Minnesota/Minnesota Citizens for the Arts
Roseau Counties
the City of Keene and the Towns of Acworth, Alstead, Antrim,
Ashuelot, Bennington, Chesterfield, Deering, Dublin, Fitzwilliam,
Francestown, Gilsum, Greenfield, Greenville, Hancock, Harrisville,
. Hillsborough, Hinsdale, Jaffrey, Lyndeborough, Marlborough, .
Monadnock Region (NH) Marlow, Mason, Milford, Munsonville, Nelson, New Ipswich, 88,700 Arts Alivel, Inc.
Peterborough, Richmond, Rindge, Roxbury, Sharon, Stoddard,
Sullivan, Surry, Swanzey, Temple, Troy, Walpole, Westmoreland,
Wilton, Winchester, and Windsor
Bismarck-Mandan Region (ND) The cities of Bismarck and Mandan 89,716 Dakota West Arts Council
Greater Minot Region (ND) McHenry, McLean, Mountrail, Renville, and Ward Counties 97,319 Minot Area Council of the Arts
. The cities of Burlington, South Burlington, and Winooski and the . .
Greater Burlington Area (VT) towns of Colchester, Essex, Shelburne, and Williston 110,972 Burlington City Arts
Greater Charlottesville Area (VA) The city of Charlottesville and Albemarle County 150,082 Piedmont Council for the Arts
Brainerd Lakes Region (MN) Cass, Crow Wing, Morrison, Todd, and Wadena Counties 162,821 Creative Minnesota/Minnesota Citizens for the Arts
East Central Minnesota Region Chisago, Isanti, Kanabec, Mille Lacs, and Pine Counties 162,898 Creative Minnesota/Minnesota Citizens for the Arts

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact.




Table 1:

Descriptions and Populations of the 341 Participating Study Regions

Regional Study Regions

All Populations
Sample Size = 81 Definition of Study Region Population Name of Study Partner Organization
the towns of Barkhamsted, Bethlehem, Burlington, Canaan,
Colebrook, Cornwall, Goshen, Hartland, Harwinton, Kent,
Northwest Connecticut Region Litchfield, Morris, New Hartford, New Milford, Norfolk, North 184,993 Northwest Connecticut Arts Council
Canaan, Plymouth, Roxbury, Salisbury, Sharon, Tomaston,
Torrington, Warren, Washington, and Winstead
Central Oregon Region Deschutes and Jefferson Counties 192,580 Arts and Culture Alliance of Central Oregon
the cities of F: d West F in North Dakot: the city of .
Greater Fargo-Moorhead Area (ND/MN) ¢ cities O. argo and Yest rargo [ o akota and the city o 194,125 The Arts Partnership
Moorhead in Minnesota
. . Butte, ter, Fall River, L , M , Oglala Lakota, C .
Black Hills Region (SD) Y e. Custer, Fa . iver, Lawrence, Meade, Oglala Lakota, and 199,656 Rapid City Arts Council
Pennington Counties
Greater Kingsport Area (TN) Hawkins and Sullivan Counties 213,782 Kingsport Office of Cultural Arts
Lake Region (MN) Becker., (;lay, Dou.glas, Grant, Otter Tail, Pope, Stevens, Traverse, 224,676 Creative Minnesota/Minnesota Citizens for the Arts
and Wilkin Counties
South Central Minnesota Region Blue Earth, Brown, Faribault, I.,eSueur, Martin, Nicollet, Sibley, 231,622 Creative Minnesota/Minnesota Citizens for the Arts
Waseca, and Watonwan Counties
Greater Sioux Falls Area (SD) Lincoln, McCook, Minnehaha, and Turner Counties 248,351 Sioux Falls Arts Council
.. hester, D , H , Hardin, H , H N .
Southwest Tennessee Development District ¢ esb or, Decatur a'rdeman . ardin, Haywood, Henderson 251,519 Tennessee Arts Commission
Madison, and McNairy Counties
- Benton, 11, kett, Dyer, Gi , Henry, Lake, Obion, ..
Northwest Tennessee Development District enton, Carro . Crocke yer, Gibson, Henry, Lake, Obion, and 251,739 Tennessee Arts Commission
Weakley Counties
Big Stone, Chippewa, Cottonwood, Jackson, Kandiyohi, Lincoln,
Southwest Minnesota Region Lac qui Parle, Lyon, McLeod, Meeker, Murray, Nobles, Pipestone, 278,421 Creative Minnesota/Minnesota Citizens for the Arts
Redwood, Renville, Rock, Swift, and Yellow Medicine Counties
. Aitkin, Carlton, k, Itasca, Koochiching, Lake, int Loui . . . -,
Arrowhead Region (MN) C;)urllrtliegar on, Cook, ltasca, Koochiching, Lake, and Saint Louis 326,489 Creative Minnesota/Minnesota Citizens for the Arts
the cities of Brooklyn Center, Brooklyn Park, Crystal, Golden
Maple Grove and the Northwest Suburbs (MN) Valley, Maple Grove, New Hope, Osseo, Plymouth, and 332,654 Creative Minnesota/Minnesota Citizens for the Arts
Robbinsdale
Greater Augusta Area (GA) Columbia and Richmond Counties 340,625 Greater Augusta Arts Council
Cannon, Clay, Cumberland, DeKalb, Fentress, Jackson, Macon,
Upper Cumberland Development District (TN) Overton, Pickett, Putnam, Smith, VanBuren, Warren, and White 343,430 Tennessee Arts Commission
Counties
City of Huntsville/Madison County (AL) The City of Huntsville and Madison County 350,299 Arts Huntsville

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact.




Table 1:
Descriptions and Populations of the 341 Participating Study Regions

Regional Study Regions
All Populations
Sample Size = 81 Definition of Study Region Population Name of Study Partner Organization

Beaufort, Bertie, Camden, Chowan, Currituck, Dare, Gates,
Northeast Commission (NC) Halifax, Hertford, Hyde, Martin, Northampton, Pasquotank, 363,945 North Carolina Arts Council
Perquimans, Tyrrell, and Washington Counties

Washtenaw County as well as the City of Plymouth and Plymouth

Greater Ann Arbor Area (MI) .. 393,331 Ann Arbor Area Community Foundation
Township in Wayne County
Greater Fox Cities Region (WI) Calumet, Outagamie, and Winnebago Counties 401,008 Fox Cities Performing Arts Center
Central Minnesota Region Benton, Sherburne, Stearns, and Wright Counties 409,934 Creative Minnesota/Minnesota Citizens for the Arts

Bedford, Coffee, Franklin, Giles, Hickman, Lawrence, Lewis,

th tral T Devel t District 430,544 T Art issi
South Central Tennessee Development Distric Lincoln, Marshall, Maury, Moore, Perry, and Wayne Counties R ennessee Arts Commission
Northwest Arkansas Region Benton and Washington Counties 463,113 Walton Arts Center
. . D , Fill , F s hue, Houston, Olmsted, M A . . . ..
Southeast Minnesota Region f)dge ilimore, Frecborn GO.Od ue 0“? on, Olmsted, Mower 500,137 Creative Minnesota/Minnesota Citizens for the Arts
Rice, Steele, Wabasha, and Winona Counties
. L rter, , H k, Hawkins, Joh , Sullivan, Unicoi, .
First Tennessee Development District ca er. Gresne alleOC awkins, Johnson, Sullivan, Unicoi, and 507,724 Tennessee Arts Commission
Washington Counties
Greater Harrisburg Area (PA) Cumberland, Dauphin, and Perry Counties 560,849 Cultural Enrichment Fund

The cities of Bethany, Branford, East Haven, Guilford, Hamden,
Greater New Haven Area (CT) Madison, Meriden, Milford, New Haven, North Branford, North 570,001 Arts Council of Greater New Haven
Haven, Orange, Wallingford, West Haven, and Woodbridge

Treasure Coast Region (FL) Indian River, Martin, and St. Lucie Counties 589,175 Arts Council of Martin County

Greater Des Moines Region (IA) Dallas, Guthrie, Madison, Polk, and Warren Counties 611,549 Bravo Greater Des Moines

Bledsoe, Bradley, Grundy, Hamilton, Marion, McMinn, Meigs,

Southeast Tennessee Development District Polk, Rhea, and Sequatchie Counties 638,360 Tennessee Arts Commission

Greater Knoxville Region (TN) Anderson, Blount, and Knox Counties 650,511 Arts & Culture Alliance of Greater Knoxville
Greater Columbia Area (SC) Lexington and Richland Counties 679,454 One Columbia for Arts and History

Pikes Peak Region (CO) El Paso and Teller Counties 686,908 Cultural Office of the Pikes Peak Region
Lehigh Valley Region (PA) Carbon, Lehigh, and Northampton Counties 722,918 Lehigh Valley Arts Council

Greater Sarasota/Bradenton Area (FL) Manatee and Sarasota Counties 748,708 Arts & Cultural Alliance of Sarasota County
Dayton Region (OH) Clark, Greene, Miami, and Montgomery Counties 800,836 Culture Works

the cities of Colonial Heights, Hopewell, Petersburg, and
Richmond & Tri-Cities Region (VA) Richmond; the town of Ashland; and Chesterfield, Hanover, and 1,046,822 CultureWorks
Henrico Counties

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact.




Table 1:

Descriptions and Populations of the 341 Participating Study Regions

Regional Study Regions

All Populations
Sample Size = 81 Definition of Study Region Population Name of Study Partner Organization
Memphis Area Association of Governments (TN) Fayette, Lauderdale, Shelby, and Tipton Counties 1,066,819 Tennessee Arts Commission
. Carteret, Craven, Duplin, Edgecombe, Greene, Jones, Lenoir, Nash, . .
Eastern Region (NC) Onslow, Pamlico, Pitt, Wayne, and Wilson Counties 1,069,424 North Carolina Arts Council
Alleghany, Ashe, Avery, Buncombe, Burke, Caldwell, Cherokee,
. Clay, Graham, Haywood, Henderson, Jackson, Macon, Madison, . .
Advantage West Region (NC) McDowell, Mitchell, Polk, Rutherford, Swain, Transylvania, 1,131,482 North Carolina Arts Council
Watauga, Wilkes, and Yancey Counties
Bladen, Brunswick, Columbus, Cumberland, Hoke, New Hanover.
theast ission (N ’ ? § ? ’ ’ 1,151,993 North lina Art il
Southeast Commission (NC) Pender, Richmond, Robeson, Sampson, and Scotland Counties T orth Carolina Arts Counci
Greater Fairfax Area (VA) Fairfax County, Falls Church City, and Fairfax City 1,175,622 Arts Council of Fairfax County
. herokee, k, Mayes, Musk , Okmulgee, Y x
Greater Tulsa Region (OK) Cherokee, Cree ayes, Wus ogee‘: Okmulgee ‘Osage awnee 1,180,284 Oklahomans for the Arts
Rogers, Tulsa, Wagoner, and Washington Counties
Anderson, Blount, Campbell, Claiborne, Cocke, Grainger,
East Tennessee Development District Hamblen, Jefferson, Knox, Loudon, Monroe, Morgan, Roane, 1,202,594 Tennessee Arts Commission
Scott, Sevier, and Union Counties
The Cities of Avondale, Buckeye, El Mirage, Glendale, Goodyear,
West Valley Region (AZ) Litchfield Park, Peoria, Sun City, Sun City West, Surprise, 1,270,000 West Valley Arts Council
Tolleson, Wickenburg, and Youngtown
Greater St. Louis Area (MO) the City of St. Louis and St. Louis County 1,319,295 St. Louis Regional Arts Commission
Western New York Allegany, Cattaraugus, Chautauqua, Erie and Niagara Counties 1,394,749 Arts Services Initiative of Western New York
. . ian, Cleveland, Grady, Kingfisher, Lincoln, L , McClain,
Greater Oklahoma City Region (OK) Canadian, Cleveland, Grady, King 1 sher H,ICO n, Logan, McClain 1,504,374 Oklahomans for the Arts
Oklahoma, Payne, and Pottawatomie Counties
Alamance, Caswell, Davidson, Davie, Forsyth, Guilford,
Piedmont Triad Partnership (NC) Montgomery, Randolph, Rockingham, Stokes, Surry, and Yadkin 1,679,041 North Carolina Arts Council
Counties
Greater Portland Area (OR) Clackamas, Multnomah, and Washington Counties 1,734,682 Regional Arts and Culture Council
Greater Kansas City Metropolitan Area (MO/KS) Clay, Jackson, anq Pl.atte Counties in Missouri; and Johnson and 1,747,569 ArtsKC — Regional Arts Council
Wyandotte Counties in Kansas
Cheatham, Davidson, Dickson, Houston, Humphreys, Montgomery,
Greater Nashville Regional Council (TN) Robertson, Rutherford, Stewart, Sumner, Trousdale, Williamson, 1,856,623 Tennessee Arts Commission
and Wilson Counties
Research Triangle Regional Partnership (NC) Chatham, Durham, Franklin, Granville, Hanett, Johnston, Lee, 2,170933  North Carolina Arts Council

Moore, Orange, Person, Vance, Wake, and Warren Counties

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact.




Table 1:

Descriptions and Populations of the 341 Participating Study Regions

Regional Study Regions

All Populations

Sample Size = 81 Definition of Study Region Population Name of Study Partner Organization

Greater Tampa/St. Petersburg Area (FL) Hillsborough and Pinellas Counties 2,254,396 Arts Council of Hillsborough County
Alexander, Anson, Cabarrus, Catawba, Cleveland, Gaston, Iredell

Charlotte Regional Partnership (NC . ’ i ’ ’ . . ’ 2,389,165 North Carolina Arts C il

arlotte Regional Partnership (NC) Lincoln, Mecklenburg, Rowan, Stanly, and Union Counties © arolina Arts L-ounct
Alexander, Anson, Cabarrus, Catawba, Cleveland, Gaston, Iredell,
. . Lincoln, Mecklenburg, Rowan, Stanly, and Union Counties in . .

Charlotte Regional Partnership (NC/SC) North Carolina; and Chester, Chesterfield, Lancaster, and York 2,801,806 Arts & Science Council of Charlotte/Mecklenburg
Counties in South Carolina

Seven-County Metro Area (MN) égsl;li;sCarver, Dakota, Hennepin, Ramsey, Scott, and Washington 2,952,932 Creative Minnesota/Minnesota Citizens for the Arts

Central Florida Region Brevard, Lake, Orange, Osceola, Polk, Seminole, and Volusia 4020472 | United Arts of Central Florida
Counties

Greater Philadelphia Region (PA) Bucks, Chester, Delaware, Montgomery, and Philadelphia Counties 4,079,583 Greater Philadelphia Cultural Alliance
The District of Columbia; Arlington and Fairfax Counties and the

Greater Washington Region (DC/MD/VA) cities of Alexandria, Fairfax, and Falls Church in Virginia; and 4,146,875 CultureCapital
Montgomery and Prince George's Counties in Maryland

herokee, CI: bb, DeKalb, Douglas, Fayette, Fult: . .

Metro Atlanta Area (GA) ¢ eroxee, Clayton, Cobb, DeKalb, ouglas, Fayette, rulton, 4,375,973 Atlanta Regional Commission
Gwinnett, Henry, and Rockdale Counties
Barrow, Bartow, Butts, Carroll, Cherokee, Clayton, Cobb, Coweta,

. DeKalb, Douglas, Fayette, Forsyth, Fulton, Gwinnett, Hall, Henry, . .
ter Atlanta Rq A . . . 5,647,894 F tion fi ter Atlant

Greater Atlanta Region (GA) Morgan, Newton, Paulding, Pickens, Rockdale, Spaulding, and 7 Community Foundation for Greater Atlanta
Walton Counties

Greater Houston Region (TX) Austin, Brazoria, Chambers, Fort Bend, Galv.eston, Harris, Liberty, 6,517,279 Houston Arts Alliance
Montgomery, San Jacinto, and Waller Counties

Dallas-Fort Worth-Arlington MSA (TX) Collin, Dallas, Denton, Ellis, Food, Hunt, Johnson, Kaufman, 6,945,636 | North Texas Business Council for the Arts
Parker, Rockwall, Tarrant, and Wise Counties

Average 1,063,292

Median 500,137

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact.




Table 1:

Descriptions and Populations of the 341 Participating Study Regions

Statewide Study Regions
All Populations

Sample Size = 20 Definition of Study Region Population Name of Study Partner Organization
State of Vermont State 626,562 Vermont Arts Council

State of North Dakota State 739,482 North Dakota Council on the Arts

State of Delaware State 935,614 Delaware Division of the Arts

State of Maine State 1,330,089 Maine Arts Commission

State of Hawai'i State 1,419,561 Hawai'i Arts Alliance

State of Nevada State 2,839,099 Nevada Arts Council

State of Connecticut State 3,596,677 Connecticut Dept. of Economic and Community Dev. (Office of the Arts)
State of Oklahoma State 3,878,051 Oklahomans for the Arts

State of Oregon State 3,970,239 Oregon Arts Commission

State of Minnesota State 5,489,594 Creative Minnesota/Minnesota Citizens for the Arts
State of Wisconsin State 5,757,564 Wisconsin Arts Board

State of Maryland State 5,976,407 Maryland Citizens for the Arts

State of Missouri State 6,063,589 Missouri Arts Council

State of Tennessee State 6,549,352 Tennessee Arts Commission

State of Massachusetts State 6,745,408 Massachusetts Cultural Council

State of New Jersey State 8,938,175 ArtPride New Jersey

State of North Carolina State 9,943,964 North Carolina Arts Council

State of Pennsylvania State 12,787,209 Citizens for the Arts in Pennsylvania
State of Illinois State 12,880,580 Arts Alliance Illinois

State of Florida State 19,893,297 Citizens for Florida Arts

Average 6,018,026

Median 5,623,579

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-21




Table 1:

Descriptions and Populations of the 341 Participating Study Regions

Individual Arts, Cultural, and Entertainment Districts

All Populations

Sample Size = 12 Definition of Study Region Population Name of Study Partner Organization

James River Arts & Cultural District City of Lynchburg, VA 79,047 City of Lynchburg Office of Economic Development
Center City Charlotte City of Charlotte, NC 175,422 Arts & Science Council of Charlotte/Mecklenburg
Loch Haven Cultural Park City of Orlando, FL 262,372 United Arts of Central Florida

Downtown Colorado Springs Creative District City of Colorado Springs, CO 686,908 Cultural Office of the Pikes Peak Region

Fort Worth Cultural District City of Fort Worth, TX 812,238 Arts Council of Fort Worth

Dallas Arts District City of Dallas, TX 1,281,047 Dallas Arts District

Grand Center Arts & Entertainment District City of St. Louis, MO 1,319,295 St. Louis Regional Arts Commission

Balboa Park Cultural District City of San Diego, CA 1,381,069 City of San Diego Commission for Arts and Culture
East End Cultural District City of Houston, TX 4,441,370 Houston Arts Alliance

Houston Museum District Association City of Houston, TX 4,441,370 Houston Arts Alliance

Midtown Cultural District City of Houston, TX 4,441,370 Houston Arts Alliance

Washington Avenue Cultural District City of Houston, TX 4,441,370 Houston Arts Alliance

Average 1,980,240

Median 1,300,171

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact.
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Explanation of Table 2:
Total Expenditures Made by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

This table presents for each study region the total spending by the nonprofit arts and culture industry—both nonprofit arts and cultural
organizations and their audiences—during fiscal year 2015. Summary statistics are calculated for each population group.

Column Two:

The operating expenditures reported by responding nonprofit arts and cultural organizations in each study region during fiscal year 2015. Operating expenditure categories include payroll
and payroll taxes, overhead and administrative expenses, event production costs including payments to artists, programmatic expenses, and facility expenses (see the organizational
expenditure survey instrument in Appendix B for a detailed breakdown of organizational expenditure categories). These data are real dollars reported by the organizations that responded to
the survey in each study region only; no multiplier was used to calculate these figures and no extrapolations were made for non-responding organizations.

Column Three:

The capital expenditures reported by responding nonprofit arts and cultural organizations in each study region during fiscal year 2015. According to generally-accepted accounting principles
(GAAP), a capital expenditure is a cost which cannot be deducted in the year in which it is paid or incurred and must be capitalized. The general rule is that if the acquired asset's useful life
is longer than the taxable year, then the cost must be capitalized. The capital expenditure costs are then amortized or depreciated over the life of the asset in question. For nonprofit arts and
cultural organizations, capital expenditures typically include purchases of art, equipment, and real estate. Capital expenditures also include construction and renovation costs. These data are
real dollars reported by the organizations that responded to the survey in each study region only; no multiplier was used to calculate these figures and no extrapolations were made for non-
responding organizations.

Column Four:

The total organizational expenditures of nonprofit arts and cultural organizations in each study region during fiscal year 2015. This figure is the sum of operating expenditures (Column Two)
and capital expenditures (Column Three). These data are real dollars reported by the organizations that responded to the survey in each study region only; no multiplier was used to calculate
these figures and no extrapolations were made for non-responding organizations.

Column Five:

The total estimated expenditures made by arts audiences as a direct result of their attendance to nonprofit arts and culture events in each study region during fiscal year 2015. For example,
when patrons attend an arts and culture event they may purchase dinner at a local restaurant, pay a valet to park their car, eat dessert after the event, and/or pay a babysitter upon returning
home (see the audience expenditure survey instrument in Appendix C of the Arts & Economic Prosperity 5 National Statistical Report for a complete breakdown of audience expenditure

categories).

Column Six:
The total spending by the nonprofit arts and culture industry in each study region during fiscal year 2015. This figure is the sum of total organizational expenditures (Column Four) and total
event-related spending by arts audiences (Column Five).

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-23



Table 2:

Total Expenditures Made by Nonprofit Arts and Cultural Organizations

and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort GI‘Ollp A Total Total Total Expenditures
Population Fewer than 50,000 Operating Capital Organizational Audience (Both Organizations
Sample Size = 52 Expenditures Expenditures Expenditures Expenditures and Audiences)
Town of Crested Butte (CO)3 $4,460,046 $94,376 $4,554,422 $5,681,804 $10,236,226
City of Pine City (MN)2 $425,217 $0 $425,217 $561,510 $986,727
City of Alva (OK) $1,155,716 $33,000 $1,188,716 $569,771 $1,758,487
Cook County (MN)2 $2,458,849 $116,965 $2,575,814 $2,027,212 $4,603,026
Town of Hillsborough (NC) $1,575,593 $18,707 $1,594,300 $3,982,167 $5,576,467
City of Virginia (MN)2 $115,568 $0 $115,568 $64,430 $179,998
Town of Jackson (WY)3 $18,679,461 $46,519 $18,725,980 $32,521,961 $51,247,941
City of Guthrie (OK) $1,394,293 $217,389 $1,611,682 $2,331,481 $3,943,163
City of Grand Rapids (MN)? $2,793,920 $40,000 $2,833,920 $2,246,065 $5,079,985
Town of Medfield (MA) $2,731,501 $17,226 $2,748,727 $382,700 $3,131,427
City of Fergus Falls (MN)? $1,437,931 $835,023 $2,272,954 $682,635 $2,955,589
Grundy County (TN)4 $110,283 $0 $110,283 $916,143 $1,026,426
City of Falls Church (VA)3 $6,053,028 $696,122 $6,749,150 $19,029,073 $25,778,223
City of Jamestown (ND) $774,277 $281,103 $1,055,380 $5,806,005 $6,861,385
City of Waterville (ME)' $4,449,410 $0 $4,449,410 $1,843,453 $6,292,863
City of Red Wing (MN)2 $1,724,398 $0 $1,724,398 $504,243 $2,228,641
City of Durango (CO)' $8,526,566 $93,146 $8,619,712 $9,476,898 $18,096,610
City of Hannibal (MO) $1,330,525 $69,422 $1,399,947 $3,692,452 $5,092,399
City of Tullahoma (TN) $543,008 $67,707 $610,715 $457,871 $1,068,586
City of Northfield (MN)2 $1,297,441 $0 $1,297,441 $874,552 $2,171,993
Town of Carrboro (NC) $3,411,873 $228,884 $3,640,757 $4,070,927 $7,711,684
Macon County (TN)4 $63,869 $40,229 $104,098 $66,583 $170,681
City of Laguna Beach (CA)’ $31,750,656 $8,368,035 $40,118,691 $55,244,985 $95,363,676
Hickman County (TN)4 $1,148,455 $4,000 $1,152,455 $628,056 $1,780,511
City of Fairfax (VA) $2,639,540 $0 $2,639,540 $1,052,653 $3,692,193
City of Ponca City (OK) $2,612,457 $186,760 $2,799,217 $2,206,719 $5,005,936
City of Paducah (KY)1 $10,550,895 $7,504,956 $18,055,851 $9,391,310 $27,447,161
Mille Lacs County (MN)2 $565,805 $9,750 $575,555 $270,407 $845,962
McNairy County (TN)* $22,544 $0 $22,544 $288,940 $311,484
City of Winona (MN)2 $3,269,157 $700 $3,269,857 $1,459,202 $4,729,059
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-24




Table 2:
Total Expenditures Made by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Gl‘Ollp A Total Total Total Expenditures
Population Fewer than 50,000 Operating -+ Capital = Organizational Audience (Both Organizations
Sample Size = 52 Expenditures Expenditures Expenditures Expenditures and Audiences)
Door County (WI)4 $9,024,527 $706,233 $9,730,760 $14,967,671 $24,698,431
City of Benicia (CA) $2,901,634 $500 $2,902,134 $1,760,159 $4,662,293
City of Winter Park (FL)3 $16,572,396 $3,669 $16,576,065 $29,406,839 $45,982,904
City of Rochester (NH)1 $4,342,390 $11,553 $4,353,943 $7,902,214 $12,256,157
City of Morgantown (WV)' $27,454,214 $0 $27,454,214 $8,020,706 $35,474,920
Henry County (TN)4 $183,375 $599 $183,974 $541,722 $725,696
City of Fairbanks (AK)1 $8,757,915 $21,850 $8,779,765 $9,283,046 $18,062,811
City of Bangor (ME) $3,437,656 $0 $3,437,656 $6,577,435 $10,015,091
Weakley County (TN)? $211,563 50 $211,563 $1,174,650 $1,386,213
Dare County (NC)4 $13,650,831 $139,363 $13,790,194 $41,040,752 $54,830,946
City of Columbia (TN) $1,268,724 $29,000 $1,297,724 $6,362,126 $7,659,850
City of Lake Worth (FL)3 $14,060,227 $595,832 $14,656,059 $12,613,298 $27,269,357
Clatsop County (OR)* $2,829,081 $44,964 $2,874,045 $10,849,913 $13,723,958
Yadkin County (NC)4 $809,737 $0 $809,737 $70,670 $880,407
Greater Belfast Area (ME)4 $2,683,737 $0 $2,683,737 $5,124,419 $7,808,156
Campbell County (TN)4 $106,171 $2,500 $108,671 $436,962 $545,633
Monroe County (TN)* $553,346 $113,534 $666,880 $6,027,214 $6,694,094
Lincoln County (OR)4 $1,593,530 $2,000 $1,595,530 $8,828,455 $10,423,985
Iron County (UT)* $13,330,445 $0 $13,330,445 $62,797,842 $76,128,287
City of St. Louis Park (1\/[N)2 $758,069 $0 $758,069 $759,072 $1,517,141
City of Logan (UT)' $15,345,032 $2,227,754 $17,572,786 $13,753,037 $31,325,823
Gibson County (TN)4 $998,302 $5,351 $1,003,653 $7,117,024 $8,120,677
Group A Average $4,979,715 $439,898 $5,419,614 $8,148,989 $13,568,603
Percentage of Group A Total 36.7% 3.2% 39.9% 60.1% 100.0%
Group A Average Excluding Outliers/Exclusions $2,071,269 $4,946,157

Group A Median $2,535,653 $17,967 $2,607,677 $3,011,967 $5,334,433

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-25




Table 2:
Total Expenditures Made by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort GI‘Ollp B Total Total Total Expenditures
Population 50,000 to 99,999 Operating + Capital = Organizational Audience (Both Organizations
Sample Size =38 Expenditures Expenditures Expenditures Expenditures and Audiences)
City of Joplin (MO) $1,765,336 $27,300 $1,792,636 $3,558,721 $5,351,357
City of La Crosse (WI) $11,882,590 $945,262 $12,827,852 $19,855,615 $32,683,467
McMinn County (TN)* $1,840,966 $180,554 $2,021,520 $5,383,250 $7,404,770
Lafayette County (MS)" $1,514,783 $1,140,674 $2,655,457 $8,337,600 $10,993,057
Chisago County (MN)? $655,430 $0 $655,430 $2,200,334 $2,855,764
City of Grand Forks (ND) $2,781,581 $0 $2,781,581 $3,159,035 $5,940,616
City of Corvallis (OR) $27,542,447 $3,000 $27,545,447 $44,324,930 $71,870,377
City of Noblesville (IN) $475,139 $0 $475,139 $1,701,673 $2,176,812
City of Ocala (FL) $13,195,541 $1,100,213 $14,295,754 $41,671,737 $55,967,491
Lenoir County (NC)* $932,880 $0 $932,880 $12,666,803 $13,599,683
Town of Chapel Hill (NC) $82,923,455 $5,484,442 $88,407,897 $28,613,313 $117,021,210
City of Grand Junction (CO) $10,180,855 $1,094,245 $11,275,100 $5,991,168 $17,266,268
Town of Jupiter (FL) $7,844,533 $174,571 $8,019,104 $5,110,235 $13,129,339
Hamblen County (TN)* $691,918 $68,400 $760,318 $1,259,169 $2,019,487
City of Delray Beach (FL) $11,281,497 $38,195 $11,319,692 $10,115,146 $21,434,838
City of St. Cloud (MN)? $5,323,223 $22,132 $5,345,355 $7,088,986 $12,434,341
City of Portland (ME) $44,234,467 $2,337,935 $46,572,402 $29,028,265 $75,600,667
City of Jackson (TN) $2,654,496 $12,000 $2,666,496 $2,052,410 $4,718,906
City of Walnut Creek (CA) $20,999,826 $97,995 $21,097,821 $20,432,138 $41,529,959
Greene County (TN)* $2,386,360 $119,261 $2,505,621 $2,241,470 $4,747,091
City of Flagstaff (AZ) $57,986,652 $24,774 $58,011,426 $93,421,185 $151,432,611
City of Missoula (MT) $19,940,806 $451,507 $20,392,313 $51,764,118 $72,156,431
City of Fort Myers (FL) $13,047,643 $634,419 $13,682,062 $36,033,896 $49,715,958
Putnam County (TN)* $2,032,746 $5,456 $2,038,202 $365,463 $2,403,665
Monroe County (FL)* $27,162,122 $26,631 $27,188,753 $57,877,545 $85,066,298
City of Lynchburg (VA) $6,328,848 $319,770 $6,648,618 $4,207,822 $10,856,440
City of Duluth (MN)? $14,255,391 $36,000 $14,291,391 $21,734,978 $36,026,369
City of Fishers (IN) $22,846,569 $247,976 $23,094,545 $11,406,796 $34,501,341
City of Carmel (IN) $12,500,551 $58,874 $12,559,425 $6,951,895 $19,511,320
City of Sugar Land (TX) $625,740 $21,000 $646,740 $523,961 $1,170,701

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-26




Table 2:
Total Expenditures Made by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Gl'Ollp B Total Total Total Expenditures
Population 50,000 to 99,999 Operating + Capital = Organizational Audience (Both Organizations
Sample Size = 38 Expenditures Expenditures Expenditures Expenditures and Audiences)
City of Asheville (NC) $18,220,470 $1,320,996 $19,541,466 $39,114,604 $58,656,070
Buchanan County (MO) $10,079,729 $0 $10,079,729 $10,978,269 $21,057,998
City of Boca Raton (FL) $10,553,059 $204,714 $10,757,773 $11,057,891 $21,815,664
City of Miami Beach (FL)’ $79,444914 $5,325,477 $84,770,391 $75,134,150 $159,904,541
Moore County (NC)* $6,586,038 $290,941 $6,876,979 $6,389,283 $13,266,262
Sevier County (TN)* $3,643,416 $2,000 $3,645,416 $42,123,668 $45,769,084
Cape May County (NJ)* $4,427,588 $117,396 $4,544,984 $15,021,250 $19,566,234
Cleveland County (NC)* $2,244,419 $43,320 $2,287,739 $3,367,458 $5,655,197
Group B Average $14,816,685 $578,353 $15,395,038 $19,533,322 $34,928,360
Percentage of Group B Total 42.4% 1.7% 44.1% 55.9% 100.0%
Group B Average Excluding Outliers/Exclusions $18,836,877 $21,368,025

Group B Median $8,962,131 $83,198 $9,049,417 $10,546,708 $19,538,777

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-27




Table 2:
Total Expenditures Made by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Popu]ation Cohort Group C Total Total Total Expenditures
Population 100,000 to 249,999 Operating + Capital = Organizational Audience (Both Organizations
Sample Size = 50 Expenditures Expenditures Expenditures Expenditures and Audiences)
City of Las Cruces (NM) $8,477,579 $30,853 $8,508,432 $10,596,813 $19,105,245
Eau Claire County (WI)4 $3,394,103 $1,115,240 $4,509,343 $5,800,746 $10,310,089
Yamhill County (OR)4 $17,420,453 $3,244,187 $20,664,640 $24,305,837 $44,970,477
City of Lewisville (TX) $1,506,902 $6,382 $1,513,284 $304,772 $1,818,056
City of West Palm Beach (FL) $95,412,080 $21,598,162 $117,010,242 $105,023,175 $222,033,417
City of Boulder (CO) $35,064,024 $450,357 $35,514,381 $34,283,259 $69,797,640
City of Richardson (TX) $12,143,635 $0 $12,143,635 $8,452,425 $20,596,060
City of High Point (NC) $2,461,321 $98,968 $2,560,289 $3,190,517 $5,750,806
City of Cambridge (MA) $119,802,629 $0 $119,802,629 $55,007,895 $174,810,524
City of Lowell (MA) $8,688,661 $0 $8,688,661 $3,605,666 $12,294,327
Douglas County (KS" $15,067,198 $603,693 $15,670,891 $15,090,256 $30,761,147
City of Columbia (MO) $9,013,950 $138,394 $9,152,344 $5,561,719 $14,714,063
City of Norman (OK) $11,337,698 $215,179 $11,552,877 $44,621,918 $56,174,795
Wayne County (NC)4 $1,526,265 $43,774 $1,570,039 $3,260,763 $4,830,802
City of Lafayette (LA) $6,356,368 $0 $6,356,368 $10,620,627 $16,976,995
Washington County (TN)4 $3,201,537 $56,366 $3,257,903 $15,198,698 $18,456,601
City of Thousand Oaks (CA) $8,538,482 $71,190 $8,609,672 $4,203,069 $12,812,741
City of Charleston (SC) $65,988,815 $103,175 $66,091,990 $120,433,761 $186,525,751
City of Waco (TX) $30,355,479 $1,036,431 $31,391,910 $32,298,881 $63,690,791
Robeson County (NC)4 $2,907,420 $7,000 $2,914,420 $1,037,548 $3,951,968
Columbia County (GA)* $25.211 $18,000 $43,211 $44,626 $87,837
Orange County (NC)4 $87,910,921 $5,732,554 $93,643,475 $36,666,872 $130,310,347
City of Savannah (GA) $34,462,355 $336,830 $34,799,185 $101,140,651 $135,939,836
Indian River County (FL)4 $15,547,199 $471,824 $16,019,023 $8,855,149 $24,874,172
City of Alexandria (VA) $33,647,422 $2,179,677 $35,827,099 $76,016,409 $111,843,508
Martin County (FL)4 $13,443,227 $823,505 $14,266,732 $12,885,638 $27,152,370
Macon-Bibb County (GA)4 $46,431,604 $2,708,130 $49,139,734 $38,937,787 $88,077,521
City of Springfield (MA) $33,796,191 $2,313,053 $36,109,244 $13,876,246 $49,985,490
Catawba County (NC)4 $11,673,660 $895,564 $12,569,224 $36,671,219 $49,240,443
Town of Cary (NC) $5,948,204 $205,439 $6,153,643 $10,826,761 $16,980,404

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-28




Table 2:

Total Expenditures Made by Nonprofit Arts and Cultural Organizations

and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group C Total Total Total Expenditures
Population 100,000 to 249,999 Operating Capital Organizational Audience (Both Organizations
Sample Size = 50 Expenditures Expenditures Expenditures Expenditures and Audiences)
Alamance County (NC)* $3,627,125 $250,600 $3,877,725 $4,937,353 $8,815,078
Cumberland County (NJ) $9,253,366 $293,358 $9,546,724 $7,196,474 $16,743,198
City of Eugene (OR) $40,101,848 $678,667 $40,780,515 $21,423,287 $62,203,802
Middlesex County (CT)4 $20,798,311 $85,372 $20,883,683 $11,117,321 $32,001,004
City of Springfield (MO) $9,170,576 $607,928 $9,778,504 $17,087,113 $26,865,617
City of Sioux Falls (SD) $19,792,501 $320,000 $20,112,501 $84,438,598 $104,551,099
Pitt County (NC)* $12,620,007 $69,840 $12,689,847 $5,422,000 $18,111,847
City of Providence (RI) $93,718,391 $114,164 $93,832,555 $111,948,211 $205,780,766
City of Worcester (MA) $61,732,448 $2,772,188 $64,504,636 $61,185,858 $125,690,494
Montgomery County (TN)4 $2,964,420 $0 $2,964,420 $2,041,349 $5,005,769
Salt Lake City (UT) $111,472,408 $970,356 $112,442,764 $194,120,153 $306,562,917
Cabarrus County (NC)4 $2,077,306 $188,265 $2,265,571 $4,677,402 $6,942,973
Richmond County (GA)4 $36,888,150 $923,288 $37,811,438 $19,941,434 $57,752,872
City of Tacoma (WA) $65,685,768 $8,962,691 $74,648,459 $62,565,471 $137,213,930
Dofia Ana County (NM)4 $12,844,357 $75,853 $12,920,210 $20,191,146 $33,111,356
New Hanover County (NC)4 $14,053,652 $788,085 $14,841,737 $40,963,688 $55,805,425
Arlington County (VA)4 $167,434,420 $3,328,057 $170,762,477 $18,476,219 $189,238,696
City of Irving (TX) $24,192,919 $0 $24,192,919 $1,260,973 $25,453,892
City of Reno (NV) $44,800,864 $5,338,539 $50,139,403 $38,895,672 $89,035,075
York County (SC)4 $13,256,469 $23,176 $13,279,645 $13,756,005 $27,035,650
Group C Average $30,160,718 $1,405,887 $31,566,605 $31,609,309 $63,175,914
Percentage of Group C Total 47.7% 2.2% 50.0% 50.0% 100.0%
Group C Average Excluding Outliers/Exclusions $38,600,672 $45,666,293

Group C Median $13,748,440 $271,979 $14,554,235 $15,144,477 $31,381,076

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-29




Table 2:

Total Expenditures Made by Nonprofit Arts and Cultural Organizations

and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Gl‘Ollp D Total Total Total Expenditures
Population 250,000 to 499,999 Operating + Capital Organizational Audience (Both Organizations
Sample Size = 42 Expenditures Expenditures Expenditures Expenditures and Audiences)
Buncombe County (NC) $24,406,698 $1,957,184 $26,363,882 $42,520,698 $68,884,580
Alachua County (FL)4 $36,037,714 $525,433 $36,563,147 $67,892,593 $104,455,740
Greater Green Bay Area (WI)4 $22,421,258 $971,188 $23,392,446 $12,925,635 $36,318,081
City of Orlando (FL) $123,108,734 $539,441 $123,648,175 $65,576,512 $189,224,687
City of Lincoln (NE) $50,480,134 $185,428 $50,665,562 $48,329,810 $98,995,372
Southeastern Connecticut Region (CT)4 $86,330,330 $829.436 $87,159,766 $81,213,782 $168,373,548
Erie County (PA)4 $18,960,756 $130,394 $19,091,150 $23,147,814 $42,238,964
San Luis Obispo County (CA)4 $12,959,361 $733,661 $13,693,022 $14,029,567 $27,722,589
City of Newark (NJ) $108,326,194 $1,039,050 $109,365,244 $68,963,054 $178,328,298
Leon County (FL)4 $98,312,201 $2,141,809 $100,454,010 $101,416,276 $201,870,286
Rutherford County (TN)4 $9,667,954 $1,130,833 $10,798,787 $20,370,806 $31,169,593
St. Lucie County (FL)4 $3,119,978 $0 $3,119,978 $4,697,606 $7,817,584
Greater Spartanburg Area (SC)* $20,039,638 $1,332,045 $21,371,683 $10,670,113 $32,041,796
Durham County (NC)4 $98,590,291 $6,028,835 $104,619,126 $49,550,897 $154,170,023
City of St. Paul (MN)2 $275,926,038 $5,683,920 $281,609,958 $195,262,963 $476,872,921
Hamilton County (IN)4 $35,871,289 $333,450 $36,204,739 $21,902,882 $58,107,621
Osceola County (FL)* $1,919,906 $2,500 $1,922,406 $1,731,658 $3,654,064
Escambia County (FL)4 $27,184,419 $265,556 $27,449,975 $61,364,635 $88,814,610
Lexington-Fayette Urban County (KY)" $13,317,334 $2,811,988 $16,129,322 $15,984,825 $32,114,147
Lake County (FL)4 $1,137,478 $0 $1,137,478 $8,016,604 $9,154,082
City of Riverside (CA) $17,566,798 $8,290 $17,575,088 $25,414,927 $42,990,015
Cumberland County (NC)4 $29,233,362 $422,581 $29,655,943 $29,520,110 $59,176,053
Collier County (FL)4 $60,653,748 $2,319,974 $62,973,722 $44,713,126 $107,686,848
Hamilton County (TN)4 $64,027,056 $741,799 $64,768,855 $107,710,825 $172,479,680
Manatee County (FL)* $14,422,608 $19,094 $14,441,702 $32,987,303 $47,429,005
City of Tampa (FL) $121,456,312 $9,245,676 $130,701,988 $218,525,750 $349,227,738
Forsyth County (NC)" $102,819,168 $1,887,629 $104,706,797 $52,083,038 $156,789,835
Mercer County (NJ)4 $21,726,187 $368,960 $22,095,147 $18,713,948 $40,809,095
City of Wichita (KS) $43,115,058 $821,598 $43,936,656 $50,788,472 $94,725,128
Clackamas County (OR)4 $5,821,109 $0 $5,821,109 $9,016,568 $14,837,677
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-30




Table 2:
Total Expenditures Made by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

P()pu]ation Cohort Gr()up D Total Total Total Expenditures
Population 250,000 to 499,999 Operating + Capital = Organizational Audience (Both Organizations
Sample Size = 42 Expenditures Expenditures Expenditures Expenditures and Audiences)
Sarasota County (FL)" $177,825,364 $23,689,073 $201,514,937 $93,489,521 $295,004,458
City of Minneapolis (MN)? $318,756,265 $4,638,259 $323,394,524 $217,285,067 $540,679,591
Berks County (PA)* $10,452,105 $353,422 $10,805,527 $8,140,047 $18,945,574
City of Miami (FL) $311,769,047 $175,809,421 $487,578,468 $262,596,886 $750,175,354
City of Raleigh (NC) $147,841,621 $19,827,335 $167,668,956 $363,988,155 $531,657,111
Santa Barbara County (CA)* $120,104,471 $6,198,798 $126,303,269 $72,295,776 $198,599,045
Seminole County (FL)* $8,247,427 $5,746 $8,253,173 $8,306,215 $16,559,388
City of Virginia Beach (VA) $24,654,536 $1,274,833 $25,929,369 $61,802,150 $87,731,519
City of Atlanta (GA) $341,096,598 $30,802,912 $371,899,510 $232,656,425 $604,555,935
City of Mesa (AZ) $16,852,127 $2,500 $16,854,627 $12,783,542 $29,638,169
City of Kansas City (MO) $154,932,522 $6,774,071 $161,706,593 $82,505,241 $244,211,834
Morris County (NJ)* $15,484,375 $299,804 $15,784,179 $16,028,988 $31,813,167
Group D Average $76,118,478 $7,432,236 $83,550,714 $69,926,686 $153,477,400
Percentage of Group D Total 49.6% 4.8% 54.4% 45.6% 100.0%
Group D Average Excluding Outliers/Exclusions $142,294,186 $124,494,244

Group D Median $32,552,326 $825,517 $32,930,341 $46,521,468 $88,273,065

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-31




Table 2:

Total Expenditures Made by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Gl‘Ollp E Total Total Total Expenditures
Population 500,000 to 999,999 Operating + Capital Organizational Audience (Both Organizations
Sample Size = 25 Expenditures Expenditures Expenditures Expenditures and Audiences)
Sonoma County (CA)* $44,938,414 $179,799 $45,118,213 $35,290,315 $80,408,528
Volusia County (FL)* $13,625,874 $94,757 $13,720,631 $35,015,240 $48,735,871
Guilford County (NC)* $62,172,032 $4,890,694 $67,062,726 $95,171,867 $162,234,593
Dane County (WI)* $145,331,037 $408,575 $145,739,612 $104,161,585 $249,901,197
Brevard County (FL)* $7,119,716 $0 $7,119,716 $3,505,227 $10,624,943
Washington County (OR)* $13,683,183 $130,081 $13,813,264 $7,272,749 $21,086,013
Johnson County (KS)* $11,804,710 $531,129 $12,335,839 $10,438,987 $22,774,826
City of Louisville (KY) $193,945,296 $30,615,264 $224,560,560 $237,946,184 $462,506,744
City of Baltimore (MD) $324,644,774 $1,688,378 $326,333,152 $279,675,260 $606,008,412
Polk County (FL)* $15,544,744 $245,688 $15,790,432 $30,799,415 $46,589,847
City of Boston (MA) $753,635,477 $10,252,535 $763,888,012 $590,249,049 $1,354,137,061
District of Columbia (DC)? $1,519,386,543 $134,847,625 $1,654,234,168 $1,252,037,358 $2,906,271,526
City of Nashville-Davidson County (TN) $172,803,135 $5,977,149 $178,780,284 $250,560,557 $429,340,841
City of El Paso (TX) $57,885,862 $2,092,824 $59,978,686 $43,468,775 $103,447,461
Lee County (FL)* $32,408,924 $1,569,760 $33,978,684 $106,117,364 $140,096,048
City of Fort Worth (TX) $253,140,680 $2,835,573 $255,976,253 $194,654,565 $450,630,818
City of Indianapolis (IN) $211,387,341 $15,906,150 $227,293,491 $213,236,618 $440,530,109
City and County of San Francisco (CA) $778,618,884 $1,994,214 $780,613,098 $667,740,510 $1,448,353,608
Prince George's County (MD)"* $23,780,172 $2,576 $23,782,748 $34,910,511 $58,693,259
Pinellas County (FL)* $96,487,644 $3,707,416 $100,195,060 $140,781,982 $240,977,042
Shelby County (TN)* $104,138,496 $14,058,111 $118,196,607 $79,131,575 $197,328,182
Fairfield County (CT)" $146,354,877 $2,266,381 $148,621,258 $86,618,360 $235,239,618
Westchester County (NY)"* $101,403,051 $5,166,658 $106,569,709 $65,689,723 $172,259,432
Fulton County (GA)* $351,939,799 $30,802,912 $382,742,711 $236,232,626 $618,975,337
Wake County (NC)* $157,579,218 $21,567,051 $179,146,269 $378,008,208 $557,154,477
Group E Average $223,750,395 $11,673,252 $235,423,647 $207,148,584 $442,572,232
Percentage of Group E Total 50.6% 2.6% 53.2% 46.8% 100.0%
Group E Average Excluding Outliers/Exclusions $352,177,942 $309,691,440

Group E Median $104,138,496 $2,266,381 $118,196,607 $104,161,585 $235,239,618

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact.
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Table 2:

Total Expenditures Made by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Gl'Ollp F Total Total Total Expenditures
Population 1,000,000 or More Operating + Capital Organizational Audience (Both Organizations
Sample Size =21 Expenditures Expenditures Expenditures Expenditures and Audiences)
Mecklenburg County (NC)4 $133,897,279 $3,840,574 $137,737,853 $104,985,768 $242,723,621
City of San José (CA) $73,221,310 $241,243 $73,462,553 $117,746,926 $191,209,479
Montgomery County (MD)" $105,073,377 $31,379 $105,104,756 $78,111,500 $183,216,256
Fairfax County (VA)4 $168,854,526 $4,555,292 $173,409,818 $98,189,315 $271,599,133
Allegheny County (PA)4 $549,611,255 $263,391 $549,874,646 $509,510,265 $1,059,384,911
Greater Columbus Area (OH)4 $220,502,471 $1,975,022 $222,477,493 $189,782,016 $412,259,509
Orange County (FL)4 $153,603,600 $743,936 $154,347,536 $110,252,239 $264,599,775
City of Dallas (TX) $630,886,100 $583,225 $631,469,325 $259,701,224 $891,170,549
Hillsborough County (FL)4 $163,638,378 $11,586,882 $175,225,260 $257,987,724 $433,212,984
City of San Diego (CA) $541,134,165 $12,429,228 $553,563,393 $546,370,965 $1,099,934,358
Palm Beach County (FL)4 $161,187,251 $23,104,939 $184,292,190 $160,992,666 $345,284,856
City of San Antonio (TX) $142,773,352 $353,784 $143,127,136 $280,305,439 $423,432,575
Sacramento County (CA)4 $78,952,540 $3,383,816 $82,336,356 $84,387,257 $166,723,613
City of Phoenix (AZ) $164,575,985 $28,300 $164,604,285 $237,176,500 $401,780,785
City and County of Philadelphia (PA) $828,608,880 $20,313,643 $848,922,523 $765,177,606 $1,614,100,129
Broward County (FL)4 $136,586,542 $11,901,465 $148,488,007 $265,744,813 $414,232,820
Santa Clara County (CA)4 $112,089,976 $252,364 $112,342,340 $138,697,159 $251,039,499
Riverside County (CA)4 $63,966,727 $8,290 $63,975,017 $61,196,927 $125,171,944
Miami-Dade County (FL)4 $614,954,238 $236,959,758 $851,913,996 $578,598,817 $1,430,512,813
City of Chicago (IL) $1,328,784,955 $46,080,860 $1,374,865,815 $1,836,870,238 $3,211,736,053
Harris County (TX)4 $502,580,416 $62,562,594 $565,143,010 $528,903,379 $1,094,046,389
Group F Average $327,403,968 $21,009,523 $348,413,491 $343,366,131 $691,779,621
Percentage of Group F Total 47.3% 3.0% 50.4% 49.6% 100.0%
Group F Average Excluding Outliers/Exclusions $541,430,719 $577,621,271

Group F Median $163,638,378 $3,383,816 $173,409,818 $237,176,500 $412,259,509

ALL CITY/COUNTY STUDY REGIONS

Average $78,930,853 $5,089,174 $84,020,027 $79,266,681 $163,286,708

Percentage of Total 48.3% 3.1% 51.5% 48.5% 100.0%

Median $14,339,000 $249,288 $15,727,535 $18,871,511 $35,750,645
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-33




Table 2:

Total Expenditures Made by Nonprofit Arts and Cultural Organizations

and Their Audiences Per Study Region During Fiscal Year 2015

Regiona] Study Regi()ns Total Total Total Expenditures
All Populations Operating Capital Organizational Audience (Both Organizations
Sample Size = 81 Expenditures Expenditures Expenditures Expenditures and Audiences)
High Peaks Region (ME) $675,336 $58,382 $733,718 $1,021,519 $1,755,237
Wood River Valley (ID) $14,980,837 $488,313 $15,469,150 $13,849,987 $29,319,137
Southern Oregon Area $36,260,917 $1,270,200 $37,531,117 $63,078,564 $100,609,681
Southwestern Pennsylvania Area $12,896,774 $257,809 $13,154,583 $27,580,415 $40,734,998
Greater Portsmouth Area (NH) $20,718,285 $738,342 $21,456,627 $36,585,032 $58,041,659
Northeast Oregon Region $651,726 $282 $652,008 $556,935 $1,208,943
Toe River Valley (NC) $7,948,852 $3,758,027 $11,706,879 $5,401,784 $17,108,663
Albemarle Region (NC) $2,486,217 $238,611 $2,724,828 $4,231,853 $6,956,681
Greater Concord Area (NH) $15,806,968 $2,026,582 $17,833,550 $13,351,816 $31,185,366
North Central Minnesota Region2 $1,629,565 $1,000 $1,630,565 $1,435,387 $3,065,952
Northwest Minnesota Region2 $614,542 $1,600 $616,142 $477,641 $1,093,783
Monadnock Region (NH) $13,194,532 $76,852 $13,271,384 $5,280,101 $18,551,485
Bismarck-Mandan Region (ND) $20,980,512 $3,396,582 $24,377,094 $19,127,116 $43,504,210
Greater Minot Region (ND) $8,709,861 $30,000 $8,739,861 $4,770,610 $13,510,471
Greater Burlington Area (VT) $55,237,397 $3,883,143 $59,120,540 $36,038,913 $95,159,453
Greater Charlottesville Area (VA) $53,405,129 $7,154,789 $60,559,918 $61,250,521 $121,810,439
Brainerd Lakes Region (MN)2 $2,470,383 $283,150 $2,753,533 $885,007 $3,638,540
East Central Minnesota Region2 $3,750,014 $52.,455 $3,802,469 $5,924,425 $9,726,894
Northwest Connecticut Region $20,025,639 $1,457,322 $21,482,961 $12,877,676 $34,360,637
Central Oregon Region $9,497,621 $460,937 $9,958,558 $24,706,823 $34,665,381
Greater Fargo-Moorhead Area (ND/MN) $20,589,600 $229,902 $20,819,502 $24,848,393 $45,667,895
Black Hills Region (SD) $22,529,134 $445,635 $22,974,769 $91,334,299 $114,309,068
Greater Kingsport Area (TN) $8,421,711 $1,140,576 $9,562,287 $19,946,401 $29,508,688
Lake Region (MN)2 $5,586,185 $899,481 $6,485,666 $3,338,821 $9,824,487
South Central Minnesota Region2 $6,276,592 $157,058 $6,433,650 $7,166,691 $13,600,341
Greater Sioux Falls Area (SD) $20,281,653 $320,000 $20,601,653 $84,845,941 $105,447,594
Southwest Tennessee Development District $3,114,895 $14,360 $3,129,255 $3,150,012 $6,279,267
Northwest Tennessee Development District $2,277,352 $5,950 $2,283,302 $9,771,421 $12,054,723
Southwest Minnesota Region2 $4,274,347 $593,927 $4,868,274 $2,416,051 $7,284,325
Arrowhead Region (MN)2 $19,165,336 $472,523 $19,637,859 $20,102,830 $39,740,689
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-34




Table 2:

Total Expenditures Made by Nonprofit Arts and Cultural Organizations

and Their Audiences Per Study Region During Fiscal Year 2015

Regiona] Study Regi()ns Total Total Total Expenditures
All Populations Operating + Capital Organizational Audience (Both Organizations
Sample Size = 81 Expenditures Expenditures Expenditures Expenditures and Audiences)
Maple Grove and the Northwest Suburbs (MN)2 $1,395,295 $91,903 $1,487,198 $2,534,610 $4,021,808
Greater Augusta Area (GA) $36,913,361 $941,288 $37,854,649 $19,986,060 $57,840,709
Upper Cumberland Development District (TN) $6,192,874 $141,822 $6,334,696 $4,778,035 $11,112,731
City of Huntsville/Madison County (AL) $51,450,016 $2,393,547 $53,843,563 $36,057,737 $89,901,300
Northeast Commission (NC) $22,199,997 $442,821 $22,642,818 $53,311,686 $75,954,504
Greater Ann Arbor Area (MI)° $49,657,759 $258,882 $49,916,641 $50,031,630 $99,948,271
Greater Fox Cities Region (WI) $39,718,637 $359,036 $40,077,673 $18,279,758 $58,357,431
Central Minnesota Region” $8,763,387 $37,259 $8,800,646 $7,633,741 $16,434,387
South Central Tennessee Development District $3,782,749 $281,707 $4,064,456 $10,903,233 $14,967,689
Northwest Arkansas Region $62,482,485 $5,021,121 $67,503,606 $63,693,488 $131,197,094
Southeast Minnesota Region” $16,519,391 $170,819 $16,690,210 $8,885,650 $25,575,860
First Tennessee Development District $14,057,813 $1,326,999 $15,384,812 $38,063,182 $53,447,994
Greater Harrisburg Area (PA) $12,684,667 $0 $12,684,667 $7,409,784 $20,094,451
Greater New Haven Area (CT) $81,772,905 $33,095,086 $114,867,991 $19,821,820 $134,689,811
Treasure Coast Region (FL) $32,110,404 $1,295,329 $33,405,733 $26,438,393 $59,844,126
Greater Des Moines Region (IA) $59,274,753 $12,648,149 $71,922,902 $113,115,609 $185,038,511
Southeast Tennessee Development District $66,415,679 $936,871 $67,352,550 $116,017,033 $183,369,583
Greater Knoxville Region (TN) $47,261,830 $899,050 $48,160,880 $97,766,533 $145,927,413
Greater Columbia Area (SC) $21,585,322 $895,352 $22,480,674 $42,190,412 $64,671,086
Pikes Peak Region (CO) $47,944,339 $3,248,872 $51,193,211 $102,068,841 $153,262,052
Lehigh Valley Region (PA) $76,218,658 $6,945,943 $83,164,601 $103,220,986 $186,385,587
Greater Sarasota/Bradenton Area (FL) $192,248,472 $23,708,167 $215,956,639 $126,476,824 $342,433,463
Dayton Region (OH) $94,035,966 $1,123,759 $95,159,725 $118,527,088 $213,686,813
Richmond & Tri-Cities Region (VA) $190,476,959 $21,203,726 $211,680,685 $148,391,431 $360,072,116
Memphis Area Association of Governments (TN) $104,257,817 $14,058,111 $118,315,928 $79,242,425 $197,558,353
Eastern Region (NC) $27,446,937 $283,165 $27,730,102 $56,999,129 $84,729,231
Advantage West Region (NC) $68,160,834 $7,069,757 $75,230,591 $164,631,483 $239,862,074
Southeast Commission (NC) $49,086,373 $1,266,611 $50,352,984 $77,078,611 $127,431,595
Greater Fairfax Area (VA) $177,547,094 $5,251,414 $182,798,508 $118,271,041 $301,069,549
Greater Tulsa Region (OK) $78,671,317 $12,510,848 $91,182,165 $137,689,013 $228,871,178
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-35




Table 2:

Total Expenditures Made by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Regiona] Study Regions Total Total Total Expenditures
All Populations Operating + Capital Organizational Audience (Both Organizations
Sample Size = 81 Expenditures Expenditures Expenditures Expenditures and Audiences)
East Tennessee Development District $52,399,053 $1,165,484 $53,564,537 $118,627,403 $172,191,940
West Valley Region (AZ) $12,941,407 $247,959 $13,189,366 $9,795,104 $22,984,470
Greater St. Louis Area (MO) $338,418,886 $25,326,690 $363,745,576 $227,188,613 $590,934,189
Western New York $146,239,766 $9,784,673 $156,024,439 $196,125,443 $352,149,882
Greater Oklahoma City Region (OK) $195,447,524 $25,036,576 $220,484,100 $382,263,042 $602,747,142
Piedmont Triad Partnership (NC) $197,533,321 $10,239,096 $207,772,417 $185,161,256 $392,933,673
Greater Portland Area (OR) $213,041,083 $1,379,351 $214,420,434 $115,982,321 $330,402,755
Greater Kansas City Metropolitan Area (MO/KS) $172,231,715 $7,305,200 $179,536,915 $96,561,206 $276,098,121
Greater Nashville Regional Council (TN) $193,217,008 $7,136,372 $200,353,380 $287,705,334 $488,058,714
Research Triangle Regional Partnership (NC) $354,171,027 $33,734,469 $387,905,496 $475,338,356 $863,243,852
Greater Tampa/St. Petersburg Area (FL) $260,126,022 $15,294,298 $275,420,320 $398,769,706 $674,190,026
Charlotte Regional Partnership (NC) $158,787,771 $7,074,993 $165,862,764 $166,522,445 $332,385,209
Charlotte Regional Partnership (NC/SC) $172,044,240 $7,098,169 $179,142,409 $180,278,450 $359,420,859
Seven-County Metro Area (MN)2 $613,107,290 $11,265,349 $624,372,639 $442,493,585 $1,066,866,224
Central Florida Region $201,198,745 $1,092,627 $202,291,372 $197,626,598 $399,917,970
Greater Philadelphia Region (PA) $971,564,036 $20,945,510 $992,509,546 $892,141,419 $1,884,650,965
Greater Washington Region (DC/MD/VA) $2,026,869,028 $145,640,728 $2,172,509,756 $1,577,823,038 $3,750,332,794
Metro Atlanta Area (GA) $403,891,092 $30,888,554 $434,779,646 $285,041,141 $719,820,787
Greater Atlanta Region (GA) $410,898,270 $31,470,012 $442,368,282 $288,193,599 $730,561,881
Greater Houston Region (TX) $515,266,133 $64,169,660 $579,435,793 $537,967,268 $1,117,403,061
Dallas-Fort Worth-Arlington MSA (TX) $995,721,210 $3,788,372 $999,509,582 $473,856,433 $1,473,366,015
Regional Average $132,838,353 $7,998,831 $140,837,185 $124,818,889 $265,656,074
Percentage of Regional Total 50.0% 3.0% 53.0% 47.0% 100.0%
Regional Median $36,913,361 $1,165,484 $37,854,649 $50,031,630 $95,159,453
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-36




Table 2:

Total Expenditures Made by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Statewide Study Regions Total Total Total Expenditures
All Populations Operating + Capital Organizational Audience (Both Organizations
Sample Size =20 Expenditures Expenditures Expenditures Expenditures and Audiences)
State of Vermont $74,816,897 $4,040,014 $78,856,911 $44,027,403 $122,884,314
State of North Dakota $51,592,618 $4,865,931 $56,458,549 $52,755,615 $109,214,164
State of Delaware $96,895,395 $6,728,980 $103,624,375 $46,279,508 $149,903,883
State of Maine $90,073,184 $2,504,420 $92,577,604 $57,967,891 $150,545,495
State of Hawai'i $121,952,469 $3,968,883 $125,921,352 $79,722,005 $205,643,357
State of Nevada $217,929,239 $9,369,133 $227,298,372 $244,426,892 $471,725,264
State of Connecticut $475,104,646 $40,206,724 $515,311,370 $281,938,021 $797,249,391
State of Oklahoma $293,330,548 $37,919,238 $331,249,786 $541,580,846 $872,830,632
State of Oregon $356,620,105 $7,445,182 $364,065,287 $322,956,808 $687,022,095
State of Minnesota’ $682,157,032 $13,934,621 $696,091,653 $500,759,829 $1,196,851,482
State of Wisconsin $364,740,290 $12,175,701 $376,915,991 $279,941,276 $656,857,267
State of Maryland $509,408,166 $1,991,206 $511,399,372 $450,172,892 $961,572,264
State of Missouri $569,589,266 $33,314,472 $602,903,738 $436,105,742 $1,039,009,480
State of Tennessee $445,715,240 $25,067,676 $470,782,916 $668,258,078 $1,139,040,994
State of Massachusetts $1,356,788,567 $29,914,708 $1,386,703,275 $879,596,273 $2,266,299,548
State of New Jersey $292,708,413 $3,431,935 $296,140,348 $223,674,136 $519,814,484
State of North Carolina $877,386,260 $60,110,912 $937,497,172 $1,179,042,966 $2,116,540,138
State of Pennsylvania $1,723,237,567 $30,072,155 $1,753,309,722 $1,634,835,604 $3,388,145,326
State of Illinois $1,732,186,708 $48,439,631 $1,780,626,339 $2,253,017,062 $4,033,643,401
State of Florida $1,962,006,113 $323,665,152 $2,285,671,265 $2,390,536,073 $4,676,207,338
Statewide Average $614,711,936 $34,958,334 $649,670,270 $628,379,746 $1,278,050,016
Percentage of Statewide Total 48.1% 2.7% 50.8% 49.2% 100.0%
Statewide Median $405,227,765 $13,055,161 $423,849,454 $379,531,275 $835,040,012

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact.
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Table 2:
Total Expenditures Made by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Individual Arts Districts Total Total Total Expenditures
All Populations Operating + Capital = Organizational Audience (Both Organizations
Sample Size = 12 Expenditures Expenditures Expenditures Expenditures and Audiences)
James River Arts & Cultural District $6,076,479 $317,770 $6,394,249 $3,759,455 $10,153,704
Center City Charlotte $120,261,925 $3,829,692 $124,091,617 $92,406,680 $216,498,297
Loch Haven Cultural Park $28,781,190 $472,026 $29,253,216 $30,590,137 $59,843,353
Downtown Colorado Springs Creative District $19,995,072 $778,299 $20,773,371 $16,271,894 $37,045,265
Fort Worth Cultural District $147,405,286 $2,605,166 $150,010,452 $114,739,000 $264,749,452
Dallas Arts District $281,695,062 $539,330 $282,234,392 $113,567,787 $395,802,179
Grand Center Arts & Entertainment District $62,667,280 $14,507,517 $77,174,797 $29,240,126 $106,414,923
Balboa Park Cultural District $380,114,728 $323,182 $380,437,910 $289,710,435 $670,148,345
East End Cultural District $3,177,402 $0 $3,177,402 $5,028,736 $8,206,138
Houston Museum District Association $260,838,799 $60,711,514 $321,550,313 $324,523,136 $646,073,449
Midtown Cultural District $4,111,803 $0 $4,111,803 $4,719,940 $8,831,743
Washington Avenue Cultural District $2,520,607 $0 $2,520,607 $2,196,630 $4,717,237
Arts District Average $109,803,803 $7,007,041 $116,810,844 $85,562,830 $202,373,674
Percentage of Arts District Total 54.3% 3.5% 57.7% 42.3% 100.0%
Arts District Median $45,724,235 $505,678 $53,214,007 $29,915,132 $83,129,138

Explanation of the Outliers and Exclusions:

! The organizational expenditure and attendance findings for these city study regions were determined by researchers to be outliers when compared to the findings for cohort regions in the same
population category. For this reason, the organizational expenditure and attendance findings for these study regions are excluded from the national extrapolations.

2 The expenditure and attendance data collected from eligible organizations in these study regions were collected for fiscal year 2013 (rather than 2015), and audience-intercepts surveys collected from
attendees to cultural events in these study regions were collected during calendar year 2014 (rather than 2016). Where applicable, these study regions are excluded from the national extrapolations.

3 Both the organizational expenditure and attendance findings and the audience expenditure findings for these city study regions were determined by researchers to be outliers when compared to the
findings for cohort regions in the same population category. For this reason, these study regions are excluded from the national extrapolations.

4 These county study regions are excluded from the national extrapolations. The national extrapolations are based on city study regions only.

5 The expenditure and attendance data collected from eligible organizations in this study region were collected for fiscal year 2014 (rather than 2015), and audience-intercepts surveys collected from
attendees to cultural events in this study region were collected during calendar year 2015 (rather than 2016).

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-38



Explanation of Table 3:
Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

This table presents for each study region the total economic impact of spending by the nonprofit arts and culture industry—both nonprofit arts and
cultural organizations and their audiences—during fiscal year 2015. Summary statistics are calculated for each population group.

The total impact is a measure of the effect each expended dollar has on the study region's economy as it is spent and re-spent within the region. It
includes direct economic impacts plus indirect and induced economic impacts. It is derived from input-output models that are customized for each
participating study region. See Background and Scope of Study and Frequently Used Terms in this Arts & Economic Prosperity 5 National
Statistical Report for more information about direct, indirect, and induced economic impacts.

Column Two:
The total direct spending by the nonprofit arts and culture industry in each participating study region during fiscal year 2015. This figure is the sum of expenditures made by responding
nonprofit arts and cultural organizations and induced event-related audience spending.

Column Three:

The total number of full-time equivalent (FTE) jobs supported by the expenditures generated by each participating study region's nonprofit arts and culture industry. Economists measure
FTE jobs—not the total number of employees—because it is a more accurate measure of total employment, Each FTE job can represent one full-time employee, two employees who work
half-time, four employees who work quarter-time, etc.

Column Four:
The total amount of household income paid to study region residents as a result of the expenditures generated by each participating study region's nonprofit arts and culture industry.
Household income includes salaries, wages, and proprietary income.

Column Five:
The total amount of revenue that the local government receives (e.g., licenses, fees, taxes) as a result of the expenditures generated by each participating study region's nonprofit arts and
culture industry. Local government includes the city and county governments located within each participating study region.

Column Six:
The total amount of revenue that the state government receives (e.g., licenses, fees, taxes) as a result of the expenditures generated by each participating study region's nonprofit arts and
culture industry.

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-39



Table 3:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group A Direct TOTAL Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending
Population Fewer than 50,000 Expenditures Full-Time Resident Local State
Sample Size = 52 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
Town of Crested Butte (CO)3 $10,236,226 252 $5,198,000 $455,000 $245,000
City of Pine City (MN)® $986,727 18 $442,000 $15,000 $78,000
City of Alva (OK) $1,758,487 66 $974,000 $54,000 $56,000
Cook County (MN)2 $4,603,026 127 $2,941,000 $94,000 $368,000
Town of Hillsborough (NC) $5,576,467 185 $3,798,000 $296,000 $327,000
City of Virginia (MN)? $179,998 5 $117,000 $4,000 $15,000
Town of Jackson (WY)3 $51,247,941 1,058 $22,721,000 $1,930,000 $3,145,000
City of Guthrie (OK) $3,943,163 79 $1,565,000 $153,000 $185,000
City of Grand Rapids (MN)2 $5,079,985 139 $3,244,000 $103,000 $407,000
Town of Medfield (MA) $3,131,427 125 $2,087,000 $113,000 $111,000
City of Fergus Falls (MN)2 $2,955,589 86 $1,850,000 $49,000 $222,000
Grundy County (TN)* $1,026,426 16 $284,000 $44,000 $61,000
City of Falls Church (VA)3 $25,778,223 626 $8,156,000 $1,066,000 $1,804,000
City of Jamestown (ND) $6,861,385 193 $3,653,000 $377,000 $376,000
City of Waterville (ME)1 $6,292,863 259 $3,931,000 $317,000 $290,000
City of Red Wing (MN)? $2,228,641 66 $1,383,000 $36,000 $189,000
City of Durango (CO)1 $18,096,610 602 $12,313,000 $975,000 $476,000
City of Hannibal (MO) $5,092,399 126 $2,430,000 $323,000 $183,000
City of Tullahoma (TN) $1,068,586 32 $561,000 $31,000 $54,000
City of Northfield (MN)2 $2,171,993 59 $1,267,000 $35,000 $184,000
Town of Carrboro (NC) $7,711,684 274 $5,670,000 $370,000 $439,000
Macon County (TN) $170,681 3 $73,000 $5,000 $10,000
City of Laguna Beach (CA)3 $95,363,676 2,512 $58,914,000 $4,046,000 $4,788,000
Hickman County (TN)4 $1,780,511 39 $1,107,000 $50,000 $103,000
City of Fairfax (VA) $3,692,193 106 $2,175,000 $145,000 $137,000
City of Ponca City (OK) $5,005,936 112 $2,317,000 $158,000 $147,000
City of Paducah (KY)1 $27,447,161 991 $16,512,000 $608,000 $1,135,000
Mille Lacs County (MN)2 $845,962 17 $435,000 $14,000 $67,000
McNairy County (TN)* $311,484 5 $87,000 $14,000 $14,000
City of Winona (MN)2 $4,729,059 135 $2,853,000 $76,000 $402,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B—40




Table 3:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group A Direct TOTAL Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending
Population Fewer than 50,000 Expenditures Full-Time Resident Local State
Sample Size = 52 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
Door County (WI)* $24,698,431 632 $12,247,000 $1,240,000 $1,274,000
City of Benicia (CA) $4,662,293 149 $2,730,000 $174,000 $240,000
City of Winter Park (FL)’ $45,982,904 1,649 $32,723,000 $1,801,000 $2,217,000
City of Rochester (NH)' $12,256,157 405 $8,080,000 $444,000 $604,000
City of Morgantown (WV)' $35,474,920 1,538 $23,710,000 $729,000 $2,305,000
Henry County (TN)* $725,696 18 $355,000 $29,000 $47,000
City of Fairbanks (AK)' $18,062,811 548 $10,982,000 $805,000 $1,295,000
City of Bangor (ME) $10,015,091 312 $6,193,000 $561,000 $496,000
Weakley County (TN)4 $1,386,213 37 $686,000 $63,000 $97,000
Dare County (NC)" $54,830,946 1,307 $24,927,000 $1,881,000 $1,898,000
City of Columbia (TN) $7,659,850 213 $3,657,000 $317,000 $493,000
City of Lake Worth (FL)* $27,269,357 650 $14,933,000 $1,247,000 $1,420,000
Clatsop County (OR)" $13,723,958 359 $6,738,000 $702,000 $560,000
Yadkin County (NC)* $880,407 28 $461,000 $26,000 $35,000
Greater Belfast Area (ME)" $7,808,156 155 $3,190,000 $348,000 $372,000
Campbell County (TN)* $545,633 9 $171,000 $17,000 $32,000
Monroe County (TN)* $6,694,094 145 $3,033,000 $264,000 $434,000
Lincoln County (OR)* $10,423,985 272 $5,056,000 $529,000 $515,000
Iron County (UT)* $76,128,287 1,955 $34,261,000 $3,451,000 $3,571,000
City of St. Louis Park (MN)? $1,517,141 40 $1,030,000 $36,000 $128,000
City of Logan (UT)' $31,325,823 1,104 $17,351,000 $1,453,000 $1,241,000
Gibson County (TN)" $8,120,677 151 $3,402,000 $212,000 $402,000
Group A Average $13,568,603 384 $7,403,346 $543,942 $686,423
Group A Median $5,334,433 147 $3,111,500 $238,000 $347,500
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B41




Table 3:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group B Direct TOTAL Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending
Population 50,000 to 99,999 Expenditures Full-Time Resident Local State
Sample Size = 38 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
City of Joplin (MO) $5,351,357 191 $3,432,000 $251,000 $201,000
City of La Crosse (WI) $32,683,467 1,132 $24,318,000 $1,410,000 $1,827,000
McMinn County (TN)4 $7,404,770 170 $3,314,000 $241,000 $407,000
Lafayette County (MS)* $10,993,057 336 $5,765,000 $287,000 $799,000
Chisago County (MN)2 $2,855,764 46 $1,125,000 $43,000 $229,000
City of Grand Forks (ND) $5,940,616 180 $3,849,000 $187,000 $295,000
City of Corvallis (OR) $71,870,377 1,968 $32,804,000 $2,024,000 $2,744,000
City of Noblesville (IN) $2,176,812 53 $1,018,000 $66,000 $121,000
City of Ocala (FL) $55,967,491 1,422 $29,432,000 $2,369,000 $3,684,000
Lenoir County (NC)4 $13,599,683 369 $8,912,000 $941,000 $713,000
Town of Chapel Hill (NC) $117,021,210 4,542 $95,683,000 $4,712,000 $6,365,000
City of Grand Junction (CO) $17,266,268 512 $12,930,000 $936,000 $456,000
Town of Jupiter (FL) $13,129,339 317 $7,423,000 $608,000 $690,000
Hamblen County (TN)4 $2,019,487 62 $1,176,000 $74,000 $116,000
City of Delray Beach (FL) $21,434,838 511 $11,689,000 $979,000 $1,115,000
City of St. Cloud (MN)2 $12,434,341 338 $7,750,000 $250,000 $1,043,000
City of Portland (ME) $75,600,667 2,372 $57,333,000 $3,913,000 $4,670,000
City of Jackson (TN) $4,718,906 190 $3,138,000 $144,000 $237,000
City of Walnut Creek (CA) $41,529,959 1,036 $23,587,000 $1,491,000 $2,142,000
Greene County (TN)4 $4,747,091 116 $2,175,000 $140,000 $251,000
City of Flagstaff (AZ) $151,432,611 4,807 $107,274,000 $9,050,000 $8,236,000
City of Missoula (MT) $72,156,431 2,513 $51,296,000 $3,307,000 $2,593,000
City of Fort Myers (FL) $49,715,958 1,389 $32,187,000 $2,670,000 $3,983,000
Putnam County (TN)4 $2,403,665 79 $1,691,000 $68,000 $125,000
Monroe County (FL)4 $85,066,298 2,193 $41,322,000 $3,054,000 $4,938,000
City of Lynchburg (VA) $10,856,440 251 $5,311,000 $477,000 $485,000
City of Duluth (MN)2 $36,026,369 922 $21,905,000 $779,000 $2,968,000
City of Fishers (IN) $34,501,341 1,175 $20,696,000 $1,260,000 $2,139,000
City of Carmel (IN) $19,511,320 653 $11,557,000 $706,000 $1,202,000
City of Sugar Land (TX) $1,170,701 33 $614,000 $72,000 $84,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B42




Table 3:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group B Direct TOTAL Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending
Population 50,000 to 99,999 Expenditures Full-Time Resident Local State
Sample Size = 38 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
City of Asheville (NC) $58,656,070 1,894 $42,728,000 $3,047,000 $3,288,000
Buchanan County (MO) $21,057,998 869 $17,207,000 $875,000 $843,000
City of Boca Raton (FL) $21,815,664 517 $11,712,000 $990,000 $1,130,000
City of Miami Beach (FL)’ $159,904,541 4,489 $143,228,000 $7,745,000 $11,605,000
Moore County (NC)* $13,266,262 311 $6,888,000 $407,000 $505,000
Sevier County (TN)* $45,769,084 1,047 $19,109,000 $2,364,000 $2,360,000
Cape May County (NJ)* $19,566,234 430 $8,344,000 $1,216,000 $1,055,000
Cleveland County (NC)* $5,655,197 138 $2,814,000 $223,000 $245,000
Group B Average $34,928,360 1,041 $23,229,895 $1,562,526 $1,997,079
Group B Median $19,538,777 512 $11,623,000 $905,500 $1,049,000
B-43

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact.




Table 3:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group C Direct TOTAL Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending
Population 100,000 to 249,999 Expenditures Full-Time Resident Local State
Sample Size = 50 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
City of Las Cruces (NM) $19,105,245 426 $10,560,000 $700,000 $1,276,000
Eau Claire County (WI)4 $10,310,089 393 $8,745,000 $525,000 $554,000
Yambhill County (OR)4 $44,970,477 1,150 $20,635,000 $1,418,000 $1,469,000
City of Lewisville (TX) $1,818,056 66 $1,229,000 $125,000 $139,000
City of West Palm Beach (FL) $222,033,417 5,291 $121,024,000 $10,139,000 $11,550,000
City of Boulder (CO) $69,797,640 1,832 $47,649,000 $2,224,000 $2,331,000
City of Richardson (TX) $20,596,060 694 $14,840,000 $831,000 $1,095,000
City of High Point (NC) $5,750,806 204 $4,823,000 $257,000 $307,000
City of Cambridge (MA) $174,810,524 6,129 $98,251,000 $7,038,000 $6,595,000
City of Lowell (MA) $12,294,327 500 $8,002,000 $478,000 $469,000
Douglas County (KS)4 $30,761,147 1,061 $19,290,000 $1,255,000 $1,537,000
City of Columbia (MO) $14,714,063 659 $10,766,000 $679,000 $605,000
City of Norman (OK) $56,174,795 1,544 $29,213,000 $1,856,000 $2,983,000
Wayne County (NC)* $4,830,802 152 $3,209,000 $239,000 $236,000
City of Lafayette (LA) $16,976,995 580 $11,975,000 $724,000 $749,000
Washington County (TN)4 $18,456,601 553 $10,962,000 $1,373,000 $1,223,000
City of Thousand Oaks (CA) $12,812,741 450 $8,370,000 $461,000 $646,000
City of Charleston (SC) $186,525,751 6,744 $131,328,000 $9,794,000 $9,294,000
City of Waco (TX) $63,690,791 2,184 $42,720,000 $3,782,000 $3,617,000
Robeson County (NC)4 $3,951,968 124 $2,229,000 $128,000 $155,000
Columbia County (GA)" $87,837 2 $35,000 $4,000 $3,000
Orange County (NC)4 $130,310,347 5,001 $105,151,000 $5,378,000 $7,131,000
City of Savannah (GA) $135,939,836 4,548 $86,377,000 $9,373,000 $5,338,000
Indian River County (FL)4 $24,874,172 651 $12,661,000 $1,127,000 $1,893,000
City of Alexandria (VA) $111,843,508 2,628 $56,913,000 $3,831,000 $3,710,000
Martin County (FL)4 $27,152,370 752 $14,437,000 $1,015,000 $1,994,000
Macon-Bibb County (GA)4 $88,077,521 3,222 $66,058,000 $3,675,000 $3,091,000
City of Springfield (MA) $49,985,490 1,857 $34,734,000 $2,251,000 $2,201,000
Catawba County (NC)4 $49,240,443 1,442 $29,903,000 $1,941,000 $2,223,000
Town of Cary (NC) $16,980,404 628 $13,733,000 $924,000 $977,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B44




Table 3:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group C Direct TOTAL Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending
Population 100,000 to 249,999 Expenditures Full-Time Resident Local State
Sample Size = 50 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
Alamance County (NC)4 $8,815,078 299 $5,233,000 $304,000 $405,000
Cumberland County (NJ) $16,743,198 576 $9,272,000 $884,000 $839,000
City of Eugene (OR) $62,203,802 2,401 $45,714,000 $2,366,000 $1,567,000
Middlesex County (CT)4 $32,001,004 995 $17,217,000 $1,249,000 $1,477,000
City of Springfield (MO) $26,865,617 1,065 $20,543,000 $1,265,000 $1,042,000
City of Sioux Falls (SD) $104,551,099 3,535 $70,356,000 $3,350,000 $5,188,000
Pitt County (NC)4 $18,111,847 882 $17,525,000 $751,000 $807,000
City of Providence (RI) $205,780,766 5,115 $121,255,000 $10,024,000 $10,910,000
City of Worcester (MA) $125,690,494 4,062 $72,793,000 $4,434,000 $5,467,000
Montgomery County (TN)* $5,005,769 181 $2,756,000 $215,000 $380,000
Salt Lake City (UT) $306,562,917 10,479 $215,686,000 $13,080,000 $14,857,000
Cabarrus County (NC)4 $6,942,973 209 $4,333,000 $293,000 $322,000
Richmond County (GA)4 $57,752,872 2,403 $40,466,000 $2,657,000 $1,986,000
City of Tacoma (WA) $137,213,930 3,656 $86,035,000 $5,979,000 $7,977,000
Doiia Ana County (NM)4 $33,111,356 743 $18,032,000 $1,241,000 $2,199,000
New Hanover County (NC)4 $55,805,425 2,076 $44,122,000 $2,933,000 $2,709,000
Arlington County (VA)4 $189,238,696 5,156 $118,675,000 $7,512,000 $6,392,000
City of Irving (TX) $25,453,892 1,031 $20,911,000 $1,151,000 $1,407,000
City of Reno (NV) $89,035,075 2,658 $52,815,000 $2,645,000 $5,323,000
York County (SC)4 $27,035,650 846 $17,057,000 $825,000 $1,189,000
Group C Average $63,175,914 1,997 $40,532,360 $2,734,060 $2,956,680
Group C Median $31,381,076 1,046 $19,916,500 $1,260,000 $1,552,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-45




Table 3:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group D Direct TOTAL Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending
Population 250,000 to 499,999 Expenditures Full-Time Resident Local State
Sample Size =42 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
Buncombe County (NC)* $68,884,580 2,233 $51,258,000 $3,472,000 $3,811,000
Alachua County (FL)* $104,455,740 2,847 $60,433,000 $3,987,000 $5,124,000
Greater Green Bay Area (WI)4 $36,318,081 1,311 $25,617,000 $1,369,000 $1,820,000
City of Orlando (FL) $189,224,687 6,907 $162,458,000 $6,907,000 $8,703,000
City of Lincoln (NE) $98,995,372 2,976 $74,020,000 $4,743,000 $5,086,000
Southeastern Connecticut Region (CT)* $168,373,548 4,460 $83,747,000 $3,889,000 $6,591,000
Erie County (PA)* $42,238,964 1,456 $29,795,000 $1,601,000 $2,386,000
San Luis Obispo County (CA)* $27,722,589 916 $16,842,000 $1,101,000 $1,650,000
City of Newark (NJ) $178,328,298 4,963 $133,752,000 $7,208,000 $8,360,000
Leon County (FL)* $201,870,286 7,161 $125,694,000 $10,926,000 $15,646,000
Rutherford County (TN)* $31,169,593 1,054 $18,266,000 $1,396,000 $1,992,000
St. Lucie County (FL)* $7,817,584 222 $4,576,000 $288,000 $496,000
Greater Spartanburg Area (SC)4 $32,041,796 1,130 $22,372,000 $1,110,000 $1,549,000
Durham County (NC)" $154,170,023 5,722 $132,528,000 $6,960,000 $6,397,000
City of St. Paul (MN) $476,872,921 13,406 $335,781,000 $10,784,000 $40,249,000
Hamilton County (IN)* $58,107,621 1,921 $34,068,000 $2,087,000 $3,562,000
Osceola County (FL)* $3,654,064 113 $2,501,000 $88,000 $235,000
Escambia County (FL)" $88,814,610 2,932 $58,223,000 $4,410,000 $6,223,000
Lexington-Fayette Urban County (KY)* $32,114,147 1,185 $29,247,000 $840,000 $2,357,000
Lake County (FL)* $9,154,082 201 $3,692,000 $380,000 $635,000
City of Riverside (CA) $42,990,015 1,268 $28,968,000 $1,784,000 $2,746,000
Cumberland County (NC)* $59,176,053 1,867 $38,161,000 $2,924,000 $3,189,000
Collier County (FL)* $107,686,848 2,923 $57,399,000 $3,560,000 $7,193,000
Hamilton County (TN)"* $172,479,680 6,345 $144,945,000 $7,284,000 $12,582,000
Manatee County (FL)' $47,429,005 1,260 $23,956,000 $2,221,000 $3,562,000
City of Tampa (FL) $349,227,738 11,889 $262,991,000 $16,937,000 $24,867,000
Forsyth County (NC)"* $156,789,835 5,559 $129,468,000 $6,052,000 $8,710,000
Mercer County (NJ)* $40,809,095 1,367 $24,778,000 $2,144,000 $1,936,000
City of Wichita (KS) $94,725,128 2,841 $70,925,000 $4,985,000 $4,526,000
Clackamas County (OR)" $14,837,677 417 $8,027,000 $491,000 $708,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-46




Table 3:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group D Direct TOTAL Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending
Population 250,000 to 499,999 Expenditures Full-Time Resident Local State
Sample Size =42 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
Sarasota County (FLY* $295,004,458 7,445 $220,677,000 $12,495,000 $19,944,000
City of Minneapolis (MN)2 $540,679,591 15,264 $381,858,000 $12,170,000 $45,634,000
Berks County PA)* $18,945,574 625 $11,551,000 $785,000 $1,095,000
City of Miami (FL) $750,175,354 21,198 $685,600,000 $31,350,000 $48,607,000
City of Raleigh (NC) $531,657,111 18,894 $356,720,000 $25,817,000 $27,648,000
Santa Barbara County (CA)4 $198,599,045 5,857 $131,421,000 $8,326,000 $10,737,000
Seminole County (FL)* $16,559,388 464 $10,682,000 $851,000 $1,188,000
City of Virginia Beach (VA) $87,731,519 2,875 $52,494,000 $3,739,000 $3,285,000
City of Atlanta (GA) $604,555,935 19,392 $478,089,000 $27,322,000 $27,118,000
City of Mesa (AZ) $29,638,169 1,024 $24,996,000 $1,371,000 $1,723,000
City of Kansas City (MO) $244,211,834 7,515 $220,798,000 $7,918,000 $10,856,000
Morris County (NJ)4 $31,813,167 982 $17,218,000 $1,404,000 $1,781,000
Group D Average $153,477,400 4,771 $113,966,476 $6,082,762 $9,345,405
Group D Median $88,273,065 2,844 $54,946,500 $3,649,500 $4,168,500
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-47




Table 3:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group E Direct TOTAL Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending
Population 500,000 to 999,999 Expenditures Full-Time Resident Local State
Sample Size =25 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
Sonoma County (CA)4 $80,408,528 2,684 $47,873,000 $3,167,000 $4,210,000
Volusia County (FL)4 $48,735,871 1,472 $32,370,000 $2,980,000 $4,016,000
Guilford County (NC)4 $162,234,593 5,963 $112,060,000 $7,299,000 $8,293,000
Dane County (WI)4 $249,901,197 9,154 $183,574,000 $9,943,000 $13,953,000
Brevard County (FL)4 $10,624,943 415 $7,711,000 $439,000 $734,000
Washington County (OR)4 $21,086,013 942 $14,947,000 $765,000 $795,000
Johnson County (KS)4 $22,774,826 875 $14,761,000 $874,000 $1,161,000
City of Louisville (KY) $462,506,744 17,529 $353,818,000 $10,786,000 $32,088,000
City of Baltimore (MD) $606,008,412 15,052 $392,817,000 $27,740,000 $26,734,000
Polk County (FL)4 $46,589,847 1,469 $32,345,000 $2,569,000 $3,703,000
City of Boston (MA) $1,354,137,061 45,889 $908,937,000 $34,909,000 $52,418,000
District of Columbia (DC)j’6 $2,906,271,526 39,720 $1,234,017,000 $193,041,000 $0
City of Nashville-Davidson County (TN) $429,340,841 14,277 $309,406,000 $19,642,000 $31,470,000
City of El Paso (TX) $103,447.,461 4,193 $73,708,000 $5,795,000 $6,352,000
Lee County (FL)4 $140,096,048 3,875 $89,250,000 $7,565,000 $11,238,000
City of Fort Worth (TX) $450,630,818 14,480 $337,917,000 $26,552,000 $29,403,000
City of Indianapolis (IN) $440,530,109 14,729 $361,653,000 $17,826,000 $29,907,000
City and County of San Francisco (CA) $1,448,353,608 39,699 $1,006,718,000 $53,862,000 $77,227,000
Prince George's County (MD)4 $58,693,259 1,160 $31,096,000 $2,353,000 $2,722,000
Pinellas County (FL)4 $240,977,042 7,211 $155,244,000 $11,621,000 $18,130,000
Shelby County (TN)4 $197,328,182 6,138 $160,806,000 $8,332,000 $14,044,000
Fairfield County (CT)4 $235,239,618 6,789 $142,288,000 $9,375,000 $11,239,000
Westchester County (NY)4 $172,259,432 5,179 $126,199,000 $13,957,000 $11,820,000
Fulton County (GA)4 $618,975,337 19,842 $490,550,000 $27,881,000 $27,670,000
Wake County (NC)4 $557,154,477 19,873 $377,750,000 $27,110,000 $29,095,000
Group E Average $442,572,232 11,944 $279,912,600 $21,055,320 $17,936,880
Group E Median $235,239,618 6,789 $155,244,000 $9,943,000 $11,820,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B—48




Table 3:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group F Direct TOTAL Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending

Population 1,000,000 or More Expenditures Full-Time Resident Local State
Sample Size =21 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
Mecklenburg County (NC)* $242,723,621 7,652 $185,664,000 $9,804,000 $11,844,000
City of San José¢ (CA) $191,209,479 4,255 $91,719,000 $5,866,000 $7,612,000
Montgomery County (MD)"* $183,216,256 3,807 $84,248,000 $7,052,000 $7,937,000
Fairfax County (VA)* $271,599,133 6,220 $145,515,000 $9,268,000 $10,033,000
Allegheny County (PA)* $1,059,384,911 32,211 $640,526,000 $47,724,000 $67,397,000
Greater Columbus Area (OH)* $412,259,509 14,980 $373,393,000 $20,321,000 $26,453,000
Orange County (FL)* $264,599,775 9,630 $218,241,000 $9,853,000 $12,263,000
City of Dallas (TX) $891,170,549 33,554 $856,249,000 $45,100,000 $52,132,000
Hillsborough County (FL)* $433,212,984 14,962 $329,133,000 $20,950,000 $30,964,000
City of San Diego (CA) $1,099,934,358 35,914 $894,406,000 $48,122,000 $67,871,000
Palm Beach County (FL)* $345,284,856 8,237 $188,770,000 $15,787,000 $17,977,000
City of San Antonio (TX) $423,432,575 15,193 $367,271,000 $23,606,000 $31,693,000
Sacramento County (CA)* $166,723,613 5,888 $133,213,000 $8,856,000 $10,998,000
City of Phoenix (AZ) $401,780,785 12,815 $285,526,000 $19,544,000 $24,950,000
City and County of Philadelphia (PA) $1,614,100,129 37,590 $930,418,000 $81,093,000 $75,979,000
Broward County (FL)* $414,232,820 11,078 $268,867,000 $20,107,000 $19,951,000
Santa Clara County (CA)* $251,039,499 5,816 $127,837,000 $9,434,000 $11,667,000
Riverside County (CA)* $125,171,944 3,683 $80,448,000 $5,653,000 $7,162,000
Miami-Dade County (FL) $1,430,512,813 40,944 $1,305,508,000 $60,648,000 $96,213,000
City of Chicago (IL) $3,211,736,053 85,248 $1,995,330,000 $182,015,000 $154,469,000
Harris County (TX)* $1,094,046,389 25,102 $785,492,000 $56,045,000 $60,644,000
Group F Average $691,779,621 19,751 $489,894,000 $33,659,429 $38,390,905
Group F Median $412,259,509 12,815 $285,526,000 $20,107,000 $24,950,000

ALL CITY/COUNTY STUDY REGIONS

Average $163,286,708 4,707 $111,256,618 $7,513,469 $8,362,083
Median $35,750,645 1,131 $23,154,000 $1,407,000 $1,961,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B—49




Table 3:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Regiona] Study Regions Direct TOTAL Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending

All Populations Expenditures Full-Time Resident Local State
Sample Size = 81 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
High Peaks Region (ME) $1,755,237 46 $850,000 $71,000 $80,000
Wood River Valley (ID) $29,319,137 891 $15,594,000 $705,000 $1,350,000
Southern Oregon Area $100,609,681 3,365 $65,420,000 $6,968,000 $1,755,000
Southwestern Pennsylvania Area $40,734,998 1,160 $24,419,000 $1,084,000 $2,212,000
Greater Portsmouth Area (NH) $58,041,659 1,825 $38,408,000 $3,707,000 $3,061,000
Northeast Oregon Region $1,208,943 39 $657,000 $38,000 $34,000
Toe River Valley (NC) $17,108,663 412 $8,047,000 $524,000 $738,000
Albemarle Region (NC) $6,956,681 209 $3,754,000 $236,000 $301,000
Greater Concord Area (NH) $31,185,366 962 $22,438,000 $1,422,000 $1,332,000
North Central Minnesota Region2 $3,065,952 62 $1,554,000 $49,000 $263,000
Northwest Minnesota Region2 $1,093,783 23 $555,000 $18,000 $88,000
Monadnock Region (NH) $18,551,485 659 $12,724,000 $963,000 $941,000
Bismarck-Mandan Region (ND) $43,504,210 1,670 $29,279,000 $1,282,000 $2,441,000
Greater Minot Region (ND) $13,510,471 303 $6,081,000 $465,000 $696,000
Greater Burlington Area (VT) $95,159,453 3,671 $60,485,000 $2,475,000 $6,616,000
Greater Charlottesville Area (VA) $121,810,439 2,131 $54,685,000 $5,717,000 $3,844,000
Brainerd Lakes Region (MN)? $3,638,540 95 $2,282,000 $62,000 $290,000
East Central Minnesota Region2 $9,726,894 172 $4,248,000 $150,000 $775,000
Northwest Connecticut Region $34,360,637 812 $16,727,000 $1,447,000 $1,903,000
Central Oregon Region $34,665,381 968 $18,522,000 $1,482,000 $939,000
Greater Fargo-Moorhead Area (ND/MN) $45,667,895 1,708 $33,157,000 $1,394,000 $2,553,000
Black Hills Region (SD) $114,309,068 3,573 $70,882,000 $3,783,000 $6,247,000
Greater Kingsport Area (TN) $29,508,688 793 $16,034,000 $1,263,000 $1,749,000
Lake Region (MN)2 $9,824,487 273 $5,952,000 $161,000 $746,000
South Central Minnesota Region2 $13,600,341 348 $7,729,000 $265,000 $1,058,000
Greater Sioux Falls Area (SD) $105,447,594 3,567 $71,135,000 $3,380,000 $5,232,000
Southwest Tennessee Development District $6,279,267 236 $3,949,000 $205,000 $327,000
Northwest Tennessee Development District $12,054,723 259 $5,426,000 $365,000 $652,000
Southwest Minnesota Region2 $7,284,325 208 $4,556,000 $130,000 $570,000
Arrowhead Region (MN)2 $39,740,689 1,063 $24,897,000 $827,000 $3,219,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-50




Table 3:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Regiona] Study Regions Direct TOTAL Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending

All Populations Expenditures Full-Time Resident Local State
Sample Size = 81 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
Maple Grove and the Northwest Suburbs (MN)* $4,021,808 99 $2,584,000 $103,000 $339,000
Greater Augusta Area (GA) $57,840,709 2,405 $40,501,000 $2,661,000 $1,989,000
Upper Cumberland Development District (TN) $11,112,731 327 $6,312,000 $436,000 $678,000
City of Huntsville/Madison County (AL) $89,901,300 3,073 $53,530,000 $3,133,000 $3,467,000
Northeast Commission (NC) $75,954,504 1,916 $36,187,000 $2,617,000 $2,791,000
Greater Ann Arbor Area (MI)5 $99,948,271 2,574 $66,475,000 $2,786,000 $9,966,000
Greater Fox Cities Region (WI) $58,357,431 1,613 $32,445,000 $2,790,000 $2,725,000
Central Minnesota Region2 $16,434,387 468 $10,531,000 $321,000 $1,379,000
South Central Tennessee Development District $14,967,689 392 $7,349,000 $569,000 $916,000
Northwest Arkansas Region $131,197,094 4,647 $92,899,000 $3,466,000 $10,792,000
Southeast Minnesota Region2 $25,575,860 716 $15,757,000 $412,000 $2,171,000
First Tennessee Development District $53,447,994 1,481 $29,564,000 $2,821,000 $3,277,000
Greater Harrisburg Area (PA) $20,094,451 763 $16,347,000 $705,000 $1,292,000
Greater New Haven Area (CT) $134,689,811 5,667 $92,553,000 $6,340,000 $7,236,000
Treasure Coast Region (FL) $59,844,126 1,625 $31,674,000 $2,430,000 $4,383,000
Greater Des Moines Region (IA) $185,038,511 5,677 $124,804,000 $7,460,000 $9,308,000
Southeast Tennessee Development District $183,369,583 6,607 $150,096,000 $7,688,000 $13,233,000
Greater Knoxville Region (TN) $145,927,413 5,503 $104,004,000 $8,398,000 $10,242,000
Greater Columbia Area (SC) $64,671,086 2,630 $55,052,000 $3,333,000 $3,963,000
Pikes Peak Region (CO) $153,262,052 5,070 $100,801,000 $10,849,000 $5,052,000
Lehigh Valley Region (PA) $186,385,587 6,908 $140,215,000 $7,095,000 $11,710,000
Greater Sarasota/Bradenton Area (FL) $342,433,463 8,705 $244,633,000 $14,716,000 $23,506,000
Dayton Region (OH) $213,686,813 8,829 $153,262,000 $10,770,000 $13,085,000
Richmond & Tri-Cities Region (VA) $360,072,116 10,702 $204,206,000 $14,655,000 $16,976,000
Memphis Area Association of Governments (TN) $197,558,353 6,145 $160,968,000 $8,341,000 $14,060,000
Eastern Region (NC) $84,729,231 2,857 $58,982,000 $3,926,000 $4,349,000
Advantage West Region (NC) $239,862,074 7,064 $149,553,000 $11,539,000 $12,901,000
Southeast Commission (NC) $127,431,595 4,347 $90,030,000 $6,336,000 $6,481,000
Greater Fairfax Area (VA) $301,069,549 6,952 $155,846,000 $10,479,000 $11,974,000
Greater Tulsa Region (OK) $228,871,178 7,876 $156,636,000 $9,441,000 $12,309,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-51




Table 3:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Regional Study Regions Direct TOTAL Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending

All Populations Expenditures Full-Time Resident Local State
Sample Size = 81 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
East Tennessee Development District $172,191,940 5,927 $109,067,000 $9,342,000 $10,988,000
West Valley Region (AZ) $22,984,470 758 $18,005,000 $1,087,000 $1,503,000
Greater St. Louis Area (MO) $590,934,189 19,129 $476,226,000 $28,586,000 $29,110,000
Western New York $352,149,882 10,160 $208,246,000 $27,497,000 $12,801,000
Greater Oklahoma City Region (OK) $602,747,142 20,571 $417,582,000 $28,183,000 $33,536,000
Piedmont Triad Partnership (NC) $392,933,673 14,234 $292,819,000 $16,467,000 $20,770,000
Greater Portland Area (OR) $330,402,755 11,505 $268,293,000 $13,663,000 $13,979,000
Greater Kansas City Metropolitan Area (MO/KS) $276,098,121 8,970 $253,634,000 $10,097,000 $14,473,000
Greater Nashville Regional Council (TN) $488,058,714 16,228 $345,770,000 $22,329,000 $35,566,000
Research Triangle Regional Partnership (NC) $863,243,852 31,219 $628,044,000 $40,218,000 $43,560,000
Greater Tampa/St. Petersburg Area (FL) $674,190,026 22,173 $484,377,000 $32,571,000 $49,094,000
Charlotte Regional Partnership (NC) $332,385,209 10,340 $242,047,000 $13,441,000 $16,057,000
Charlotte Regional Partnership (NC/SC) $359,420,859 11,186 $259,104,000 $14,266,000 $17,246,000
Seven-County Metro Area (MN) $1,066,866,224 29,953 $749,630,000 $24,208,000 $90,046,000
Central Florida Region $399,917,970 13,764 $307,542,000 $17,160,000 $22,774,000
Greater Philadelphia Region (PA) $1,884,650,965 55,225 $1,296,510,000 $98,659,000 $125,606,000
Greater Washington Region (DC/MD/VA) $3,750,332,794 59,423 $1,680,795,000 $224,268,000 $32,735,000
Metro Atlanta Area (GA) $719,820,787 23,514 $565,754,000 $32,929,000 $31,579,000
Greater Atlanta Region (GA) $730,561,881 23,943 $574,219,000 $33,475,000 $32,014,000
Greater Houston Region (TX) $1,117,403,061 25,817 $801,630,000 $57,332,000 $62,007,000
Dallas-Fort Worth-Arlington MSA (TX) $1,473,366,015 52,848 $1,300,922,000 $78.,216,000 $88,992,000
Regional Average $265,656,074 7,679 $178,943,926 $12,731,457 $13,074,049
Regional Median $95,159,453 2,857 $58,982,000 $3,380,000 $4,349,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-52




Table 3:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Statewide Study Regions Direct TOTAL Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending

All Populations Expenditures Full-Time Resident Local State
Sample Size =20 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
State of Vermont $122,884,314 4,268 $71,747,000 $2,597,000 $7,188,000
State of North Dakota $109,214,164 4,006 $74,735,000 $3,676,000 $6,317,000
State of Delaware $149,903,883 4,062 $111,640,000 $1,805,000 $8,647,000
State of Maine $150,545,495 4,190 $93,219,000 $5,647,000 $6,651,000
State of Hawai'i $205,643,357 5,968 $154,068,000 $4,039,000 $19,163,000
State of Nevada $471,725,264 10,494 $250,658,000 $12,001,000 $24,827,000
State of Connecticut $797,249,391 23,114 $524,913,000 $29,743,000 $42,528,000
State of Oklahoma $872,830,632 29,165 $588,207,000 $38,107,000 $46,397,000
State of Oregon $687,022,095 22,299 $469,461,000 $29,319,000 $23,636,000
State of Minnesota® $1,196,851,482 33,381 $827,691,000 $26,603,000 $100,605,000
State of Wisconsin $656,857,267 26,695 $555,512,000 $34,718,000 $40,510,000
State of Maryland $961,572,264 25,248 $643,499,000 $41,770,000 $45,596,000
State of Missouri $1,039,009,480 31,925 $805,621,000 $42,612,000 $46,998,000
State of Tennessee $1,139,040,994 37,602 $818,501,000 $52,096,000 $79,697,000
State of Massachusetts $2,266,299,548 73,288 $1,435,631,000 $62,997,000 $96,187,000
State of New Jersey $519,814,484 14,342 $340,048,000 $17,305,000 $23,659,000
State of North Carolina $2,116,540,138 71,977 $1,497,662,000 $94,544,000 $106,909,000
State of Pennsylvania $3,388,145,326 100,114 $2,205,857,317 $178,521,876 $223,594,290
State of Illinois $4,033,643,401 111,068 $2,998,841,000 $247,032,000 $231,495,000
State of Florida $4,676,207,338 132,366 $3,348,159,000 $201,165,000 $291,176,000
Statewide Average $1,278,050,016 38,279 $890,783,516 $56,314,894 $73,589,015
Statewide Median $835,040,012 25,972 $571,859,500 $32,230,500 $44,062,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-53




Table 3:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Individual Arts Districts Direct TOTAL Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending

All Populations Expenditures Full-Time Resident Local State
Sample Size = 12 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
James River Arts & Cultural District $10,153,704 234 $4,945,000 $444,000 $454,000
Center City Charlotte $216,498,297 6,830 $166,089,000 $8,713,000 $10,566,000
Loch Haven Cultural Park $59,843,353 2,185 $48,518,000 $2,413,000 $3,005,000
Downtown Colorado Springs Creative District $37,045,265 1,239 $24,954,000 $2,304,000 $1,124,000
Fort Worth Cultural District $264,749,452 8,504 $198,470,000 $15,599,000 $17,279,000
Dallas Arts District $395,802,179 14,932 $380,988,000 $19,996,000 $23,142,000
Grand Center Arts & Entertainment District $106,414,923 3,441 $89,009,000 $4,712,000 $5,112,000
Balboa Park Cultural District $670,148,345 22,578 $555,306,000 $28,904,000 $40,591,000
East End Cultural District $8,206,138 185 $5,699,000 $447,000 $504,000
Houston Museum District Association $646,073,449 14,783 $461,644,000 $33,392,000 $36,369,000
Midtown Cultural District $8,831,743 201 $6,259,000 $463,000 $510,000
Washington Avenue Cultural District $4,717,237 109 $3,402,000 $240,000 $258,000
Arts District Average $202,373,674 6,268 $162,106,917 $9,802,250 $11,576,167
Arts District Median $83,129,138 2,813 $68,763,500 $3,562,500 $4,058,500

Explanation of the Outliers and Exclusions:

! The organizational expenditure and attendance findings for these city study regions were determined by researchers to be outliers when compared to the findings for cohort regions in the same
population category. For this reason, the organizational expenditure and attendance findings for these study regions are excluded from the national extrapolations.

2 The expenditure and attendance data collected from eligible organizations in these study regions were collected for fiscal year 2013 (rather than 2015), and audience-intercepts surveys collected
from attendees to cultural events in these study regions were collected during calendar year 2014 (rather than 2016). Where applicable, these study regions are excluded from the national

3 Both the organizational expenditure and attendance findings and the audience expenditure findings for these city study regions were determined by researchers to be outliers when compared to the
findings for cohort regions in the same population category. For this reason, these study regions are excluded from the national extrapolations.

4 These county study regions are excluded from the national extrapolations. The national extrapolations are based on city study regions only.

5 The expenditure and attendance data collected from eligible organizations in this study region were collected for fiscal year 2014 (rather than 2015), and audience-intercepts surveys collected from
attendees to cultural events in this study region were collected during calendar year 2015 (rather than 2016).

¢ The economic impact findings for the District of Columbia exclude state government revenues due to Washington, DC's unique status as a study region with no state government.

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-54



Explanation of Table 4:
Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

This table presents for each study region the direct economic impact of spending by the nonprofit arts and culture industry—both nonprofit arts
and cultural organizations and their audiences—during fiscal year 2015. Summary statistics are calculated for each population group.

The direct impact is a measure of the effect of the initial direct expenditures made by nonprofit arts and cultural organizations and their audiences.
It excludes indirect and induced impacts. Because it includes only one round of spending, the direct impact is always smaller than the total impact
(which measures the effect of each dollar as it is spent and re-spent within the study region's economy). The direct impact is derived from input-
output models that are customized for each participating study region. See Background and Scope of Study and Frequently Used Terms in this
Arts & Economic Prosperity 5 National Statistical Report for more information about direct, indirect, and induced economic impacts.

Column Two:
The total direct spending by the nonprofit arts and culture industry in each participating study region during fiscal year 2010. This figure is the sum of expenditures made by responding
nonprofit arts and cultural organizations and induced event-related audience spending.

Column Three:

The number of full-time equivalent (FTE) jobs directly supported by the expenditures generated by each participating study region's nonprofit arts and culture industry. Economists measure
FTE jobs—not the total number of employees—because it is a more accurate measure of total employment. Each FTE job can represent one full-time employee, two employees who work
half-time, four employees who work quarter-time, etc.

Column Four:
The total amount of household income paid to study region residents as a direct result of the expenditures generated by each participating study region's nonprofit arts and culture industry.
Household income includes salaries, wages, and proprietary income.

Column Five:
The total amount of revenue that the local government receives (e.g., licenses, fees, taxes) as a direct result of the expenditures generated by each participating study region's nonprofit arts
and culture industry. Local government includes the city and county governments located within each participating study region.

Column Six:
The total amount of revenue that the state government receives (e.g., licenses, fees, taxes) as a direct result of the expenditures generated by each participating study region's nonprofit arts
and culture industry.

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-55



Table 4:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group A Direct DIRECT Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending
Population Fewer than 50,000 Expenditures Full-Time Resident Local State
Sample Size = 52 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
Town of Crested Butte (CO)3 $10,236,226 169 $3,556,000 $264,000 $120,000
City of Pine City (MN)® $986,727 13 $305,000 $8,000 $41,000
City of Alva (OK) $1,758,487 41 $698,000 $27,000 $27,000
Cook County (MN)2 $4,603,026 96 $1,755,000 $45,000 $232,000
Town of Hillsborough (NC) $5,576,467 114 $2,284,000 $149,000 $167,000
City of Virginia (MN)? $179,998 3 $70,000 $2,000 $9,000
Town of Jackson (WY)3 $51,247,941 711 $15,527,000 $1,042,000 $1,580,000
City of Guthrie (OK) $3,943,163 50 $1,056,000 $109,000 $134,000
City of Grand Rapids (MN)? $5,079,985 86 $1,936,000 $51,000 $255,000
Town of Medfield (MA) $3,131,427 68 $1,391,000 $51,000 $39,000
City of Fergus Falls (MN)? $2,955,589 52 $962,000 $20,000 $63,000
Grundy County (TN)* $1,026,426 11 $205,000 $29,000 $42,000
City of Falls Church (VA)3 $25,778,223 446 $6,601,000 $454,000 $1,155,000
City of Jamestown (ND) $6,861,385 105 $1,976,000 $232,000 $205,000
City of Waterville (ME)1 $6,292,863 130 $2,330,000 $196,000 $131,000
City of Red Wing (MN) $2,228,641 41 $857,000 $15,000 $50,000
City of Durango (CO)1 $18,096,610 376 $7,869,000 $488,000 $215,000
City of Hannibal (MO) $5,092,399 76 $1,505,000 $212,000 $106,000
City of Tullahoma (TN) $1,068,586 17 $351,000 $16,000 $28,000
City of Northfield (MN)2 $2,171,993 41 $804,000 $17,000 $62,000
Town of Carrboro (NC) $7,711,684 167 $3,547,000 $168,000 $205,000
Macon County (TN)" $170,681 2 $40,000 $2,000 $5,000
City of Laguna Beach (CA)3 $95,363,676 1,180 $26,816,000 $1,760,000 $2,089,000
Hickman County (TN)4 $1,780,511 28 $933,000 $25,000 $52,000
City of Fairfax (VA) $3,692,193 65 $1,408,000 $58,000 $73,000
City of Ponca City (OK) $5,005,936 68 $1,593,000 $92,000 $81,000
City of Paducah (KY)1 $27,447,161 349 $6,694,000 $306,000 $405,000
Mille Lacs County (MN)2 $845,962 9 $285,000 $7,000 $29,000
McNairy County (TN)4 $311,484 4 $57,000 $8,000 $10,000
City of Winona (MN)2 $4,729,059 83 $1,784,000 $33,000 $122,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-56




Table 4:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group A Direct DIRECT Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending
Population Fewer than 50,000 Expenditures Full-Time Resident Local State
Sample Size = 52 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
Door County (WI)4 $24,698,431 383 $8,073,000 $754,000 $757,000
City of Benicia (CA) $4,662,293 92 $1,946,000 $74,000 $103,000
City of Winter Park (FL)3 $45,982,904 794 $14,939,000 $843,000 $1,031,000
City of Rochester (NH)1 $12,256,157 242 $4,764,000 $136,000 $211,000
City of Morgantown (WV)1 $35,474,920 838 $15,493,000 $264,000 $1,186,000
Henry County (TN)* $725,696 12 $219,000 $17,000 $28,000
City of Fairbanks (AK)1 $18,062,811 349 $7,185,000 $381,000 $453,000
City of Bangor (ME) $10,015,091 162 $3,338,000 $284,000 $255,000
Weakley County (TN)4 $1,386,213 23 $428,000 $38,000 $59,000
Dare County (NC)4 $54,830,946 799 $15,333,000 $1,242,000 $1,163,000
City of Columbia (TN) $7,659,850 131 $2,200,000 $184,000 $295,000
City of Lake Worth (FL)3 $27,269,357 320 $7,420,000 $545,000 $678,000
Clatsop County (OR)4 $13,723,958 221 $4,152,000 $424,000 $228,000
Yadkin County (NC)* $880,407 19 $373,000 $17,000 $24,000
Greater Belfast Area (ME)" $7,808,156 94 $2,099,000 $198,000 $254,000
Campbell County (TN)* $545,633 6 $113,000 $10,000 $21,000
Monroe County (TN)4 $6,694,094 91 $1,869,000 $158,000 $266,000
Lincoln County (OR)4 $10,423,985 169 $3,017,000 $324,000 $215,000
Iron County (UT)4 $76,128,287 1,198 $19,882,000 $2,160,000 $2,093,000
City of St. Louis Park (MN)2 $1,517,141 25 $547,000 $19,000 $49,000
City of Logan (UT)1 $31,325,823 604 $10,595,000 $852,000 $657,000
Gibson County (TN)4 $8,120,677 94 $2,117,000 $117,000 $233,000
Group A Average $13,568,603 217 $4,255,712 $287,058 $345,981
Group A Median $5,334,433 93 $1,941,000 $126,500 $150,500
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-57




Table 4:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group B Direct DIRECT Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending
Population 50,000 to 99,999 Expenditures Full-Time Resident Local State
Sample Size = 38 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
City of Joplin (MO) $5,351,357 105 $1,966,000 $129,000 $102,000
City of La Crosse (WI) $32,683,467 594 $12,256,000 $580,000 $842,000
McMinn County (TN)4 $7,404,770 106 $2,158,000 $145,000 $244,000
Lafayette County (MS)* $10,993,057 172 $2,941,000 $124,000 $443,000
Chisago County (MN)2 $2,855,764 33 $820,000 $24,000 $139,000
City of Grand Forks (ND) $5,940,616 98 $2,350,000 $91,000 $141,000
City of Corvallis (OR) $71,870,377 1,219 $21,765,000 $1,027,000 $1,171,000
City of Noblesville (IN) $2,176,812 28 $536,000 $38,000 $74,000
City of Ocala (FL) $55,967,491 779 $16,299,000 $1,101,000 $1,920,000
Lenoir County (NC)4 $13,599,683 217 $4,901,000 $513,000 $432,000
Town of Chapel Hill (NC) $117,021,210 2,721 $62,774,000 $1,690,000 $2,508,000
City of Grand Junction (CO) $17,266,268 248 $7,745,000 $372,000 $160,000
Town of Jupiter (FL) $13,129,339 152 $3,672,000 $257,000 $322,000
Hamblen County (TN)4 $2,019,487 35 $708,000 $40,000 $62,000
City of Delray Beach (FL) $21,434,838 253 $5,811,000 $429,000 $534,000
City of St. Cloud (MN)2 $12,434,341 243 $4,921,000 $110,000 $412,000
City of Portland (ME) $75,600,667 1,062 $27,099,000 $1,139,000 $1,651,000
City of Jackson (TN) $4,718,906 100 $1,878,000 $67,000 $102,000
City of Walnut Creek (CA) $41,529,959 622 $14,589,000 $607,000 $1,078,000
Greene County (TN)4 $4,747,091 70 $1,490,000 $77,000 $140,000
City of Flagstaff (AZ) $151,432,611 2,802 $63,511,000 $4,919,000 $4,303,000
City of Missoula (MT) $72,156,431 1,386 $26,511,000 $1,281,000 $719,000
City of Fort Myers (FL) $49,715,958 759 $16,801,000 $1,047,000 $2,006,000
Putnam County (TN)4 $2,403,665 37 $1,013,000 $31,000 $51,000
Monroe County (FL)4 $85,066,298 1,370 $26,400,000 $1,900,000 $2,974,000
City of Lynchburg (VA) $10,856,440 186 $4,510,000 $285,000 $346,000
City of Duluth (MN)2 $36,026,369 633 $13,314,000 $412,000 $2,029,000
City of Fishers (IN) $34,501,341 526 $10,721,000 $861,000 $1,348,000
City of Carmel (IN) $19,511,320 295 $5,992,000 $479,000 $757,000
City of Sugar Land (TX) $1,170,701 18 $377,000 $51,000 $58,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-58




Table 4:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group B Direct DIRECT Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending
Population 50,000 to 99,999 Expenditures Full-Time Resident Local State
Sample Size = 38 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
City of Asheville (NC) $58,656,070 988 $21,505,000 $1,615,000 $1,642,000
Buchanan County (MO)4 $21,057,998 481 $9,829,000 $365,000 $379,000
City of Boca Raton (FL) $21,815,664 260 $5,835,000 $441,000 $548,000
City of Miami Beach (FL)3 $159,904,541 1,836 $58,817,000 $2,953,000 $4.,809,000
Moore County (NC)4 $13,266,262 199 $4,664,000 $182,000 $243,000
Sevier County (TN)4 $45,769,084 681 $11,873,000 $1,676,000 $1,572,000
Cape May County (NJ)4 $19,566,234 270 $5,320,000 $741,000 $646,000
Cleveland County (NC)4 $5,655,197 79 $1,748,000 $125,000 $134,000
Group B Average $34,928,360 570 $12,774,211 $734,842 $974,763
Group B Median $19,538,777 257 $5,823,000 $420,500 $488,500
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-59




Table 4:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group C Direct DIRECT Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending
Population 100,000 to 249,999 Expenditures Full-Time Resident Local State
Sample Size = 50 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
City of Las Cruces (NM) $19,105,245 244 $6,734,000 $412,000 $701,000
Eau Claire County (WI)4 $10,310,089 184 $4,056,000 $172,000 $245,000
Yambhill County (OR)4 $44,970,477 639 $12,672,000 $756,000 $736,000
City of Lewisville (TX) $1,818,056 33 $730,000 $95,000 $95,000
City of West Palm Beach (FL) $222,033,417 2,618 $60,171,000 $4,444,000 $5,536,000
City of Boulder (CO) $69,797,640 1,071 $28,391,000 $941,000 $1,079,000
City of Richardson (TX) $20,596,060 321 $8,019,000 $356,000 $511,000
City of High Point (NC) $5,750,806 94 $2,153,000 $115,000 $129,000
City of Cambridge (MA) $174,810,524 2,880 $53,701,000 $4,119,000 $3,663,000
City of Lowell (MA) $12,294,327 270 $5,094,000 $231,000 $217,000
Douglas County (KS" $30,761,147 608 $12,287,000 $497,000 $717,000
City of Columbia (MO) $14,714,063 311 $5,829,000 $309,000 $267,000
City of Norman (OK) $56,174,795 908 $16,942,000 $950,000 $1,578,000
Wayne County (NC)* $4,830,802 88 $1,831,000 $110,000 $121,000
City of Lafayette (LA) $16,976,995 299 $6,426,000 $337,000 $355,000
Washington County (TN)4 $18,456,601 307 $5,834,000 $901,000 $700,000
City of Thousand Oaks (CA) $12,812,741 256 $5,584,000 $214,000 $269,000
City of Charleston (SC) $186,525,751 3,444 $68,729,000 $5,204,000 $4,519,000
City of Waco (TX) $63,690,791 1,074 $23,212,000 $1,979,000 $1,687,000
Robeson County (NC)* $3,951,968 72 $1,547,000 $73,000 $76,000
Columbia County (GA)" $87,837 1 $14,000 $2,000 $2,000
Orange County (NC)4 $130,310,347 3,002 $68,606,000 $2,008,000 $2.,880,000
City of Savannah (GA) $135,939,836 2,423 $45,402,000 $5,289,000 $2,815,000
Indian River County (FL)4 $24,874,172 367 $8,274,000 $701,000 $1,188,000
City of Alexandria (VA) $111,843,508 1,550 $33,074,000 $1,896,000 $1,976,000
Martin County (FL)4 $27,152,370 407 $8,772,000 $556,000 $1,217,000
Macon-Bibb County (GA)4 $88,077,521 1,361 $31,090,000 $1,767,000 $1,466,000
City of Springfield (MA) $49,985,490 832 $19,112,000 $1,071,000 $769,000
Catawba County (NC)4 $49,240,443 757 $15,495,000 $1,060,000 $1,235,000
Town of Cary (NC) $16,980,404 299 $6,335,000 $433,000 $430,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-60




Table 4:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group C Direct DIRECT Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending
Population 100,000 to 249,999 Expenditures Full-Time Resident Local State
Sample Size = 50 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
Alamance County o) $8,815,078 171 $3,232,000 $145,000 $203,000
Cumberland County (NJ) $16,743,198 319 $5,820,000 $496,000 $416,000
City of Eugene (OR) $62,203,802 1,347 $27,040,000 $709,000 $467,000
Middlesex County (CT)4 $32,001,004 553 $11,211,000 $771,000 $810,000
City of Springfield (MO) $26,865,617 477 $9,430,000 $600,000 $488,000
City of Sioux Falls (SD) $104,551,099 1,895 $34,654,000 $1,562,000 $2,677,000
Pitt County ey $18,111,847 489 $10,789,000 $275,000 $289,000
City of Providence (RI) $205,780,766 2,602 $64,522,000 $2,606,000 $4,688,000
City of Worcester (MA) $125,690,494 2,033 $40,929,000 $2,093,000 $2,653,000
Montgomery County (TN)* $5,005,769 104 $1,782,000 $136,000 $229,000
Salt Lake City (UT) $306,562,917 4,819 $101,895,000 $6,190,000 $7,092,000
Cabarrus County (NC)4 $6,942,973 118 $2,471,000 $144,000 $169,000
Richmond County (GAY! $57,752,872 1,115 $21,894,000 $1,176,000 $860,000
City of Tacoma (WA) $137,213,930 1,885 $45,981,000 $2,296,000 $3,298,000
Dofia Ana County My $33,111,356 430 $11,346,000 $730,000 $1,210,000
New Hanover County (NC)4 $55,805,425 1,139 $22,681,000 $1,407,000 $1,395,000
Arlington County (VAY! $189,238,696 3,328 $81,569,000 $3,023,000 $2,959,000
City of Irving (TX) $25,453,892 404 $10,963,000 $619,000 $628,000
City of Reno (NV) $89,035,075 1,267 $28,608,000 $1,391,000 $2,566,000
York County (SC)4 $27,035,650 504 $11,439,000 $339,000 $529,000
Group C Average $63,175,914 1,034 $22,287,440 $1,274,120 $1,416,100
Group C Median $31,381,076 529 $11,392,500 $719,500 $752,500
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-61




Table 4:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group D Direct DIRECT Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending
Population 250,000 to 499,999 Expenditures Full-Time Resident Local State
Sample Size =42 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
Buncombe County (NC)4 $68,884,580 1,150 $25,914,000 $1,794,000 $1,845,000
Alachua County (FL)4 $104,455,740 1,609 $33,487,000 $1,318,000 $2.,483,000
Greater Green Bay Area (WI)4 $36,318,081 598 $13,867,000 $754,000 $809,000
City of Orlando (FL) $189,224,687 2,998 $75,754,000 $2.,828,000 $3,331,000
City of Lincoln (NE) $98,995,372 1,597 $40,984,000 $1,969,000 $2,262,000
Southeastern Connecticut Region (CT)4 $168,373,548 2,620 $55,276,000 $2,551,000 $3,626,000
Erie County (PA)4 $42,238,964 785 $15,861,000 $579,000 $1,033,000
San Luis Obispo County (CA)4 $27,722,589 499 $10,084,000 $604,000 $802,000
City of Newark (NJ) $178,328,298 2,869 $84,524,000 $2,434,000 $3,325,000
Leon County (FL)4 $201,870,286 2,529 $48,806,000 $6,970,000 $9,104,000
Rutherford County (TN)4 $31,169,593 603 $10,871,000 $731,000 $992,000
St. Lucie County (FL)4 $7,817,584 130 $2,974,000 $135,000 $225,000
Greater Spartanburg Area (SC)"* $32,041,796 540 $12,542,000 $516,000 $667,000
Durham County (NC)4 $154,170,023 2,907 $74,173,000 $2,764,000 $2,254,000
City of St. Paul (MN)2 $476,872,921 7,148 $176,100,000 $5,313,000 $13,728,000
Hamilton County (IN)4 $58,107,621 873 $17,672,000 $1,407,000 $2,240,000
Osceola County (FL)4 $3,654,064 73 $1,687,000 $32,000 $103,000
Escambia County (FL)4 $88,814,610 1,538 $30,685,000 $2,139,000 $3,171,000
Lexington-Fayette Urban County (KY)* $32,114,147 533 $13,379,000 $268,000 $935,000
Lake County (FL)4 $9,154,082 121 $2,103,000 $207,000 $374,000
City of Riverside (CA) $42,990,015 737 $16,600,000 $755,000 $1,416,000
Cumberland County (NC)4 $59,176,053 1,176 $24,485,000 $1,113,000 $1,360,000
Collier County (FL)4 $107,686,848 1,753 $39,282,000 $1,881,000 $4,107,000
Hamilton County (TN)4 $172,479,680 3,239 $73,568,000 $3,413,000 $5,878,000
Manatee County (FL)4 $47,429,005 703 $13,816,000 $1,279,000 $2,227,000
City of Tampa (FL) $349,227,738 5,262 $121,307,000 $7,958,000 $11,403,000
Forsyth County (NC)4 $156,789,835 2,556 $64,613,000 $2,230,000 $3,364,000
Mercer County (NJ)4 $40,809,095 704 $14,604,000 $1,160,000 $914,000
City of Wichita (KS) $94,725,128 1,543 $39,055,000 $1,959,000 $1,862,000
Clackamas County (OR)4 $14,837,677 229 $4,732,000 $235,000 $281,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-62




Table 4:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group D Direct DIRECT Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending
Population 250,000 to 499,999 Expenditures Full-Time Resident Local State
Sample Size =42 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
Sarasota County (FL)* $295,004,458 3,958 $126,431,000 $5,214,000 $9,422,000
City of Minneapolis (MN)2 $540,679,591 8,816 $200,061,000 $5,963,000 $15,397,000
Berks County PA)* $18,945,574 297 $6,216,000 $491,000 $573,000
City of Miami (FL) $750,175,354 8,060 $277,431,000 $10,867,000 $18,141,000
City of Raleigh (NC) $531,657,111 9,133 $164,625,000 $12,143,000 $12,256,000
Santa Barbara County (CA)4 $198,599,045 3,316 $78,777,000 $3,507,000 $4,448,000
Seminole County (FL)* $16,559,388 260 $6,136,000 $299,000 $536,000
City of Virginia Beach (VA) $87,731,519 1,602 $28,890,000 $1,927,000 $1,803,000
City of Atlanta (GA) $604,555,935 8,772 $231,608,000 $11,588,000 $10,774,000
City of Mesa (AZ) $29,638,169 532 $13,889,000 $518,000 $666,000
City of Kansas City (MO) $244,211,834 3,461 $108,693,000 $2,886,000 $3,852,000
Morris County (NJ)4 $31,813,167 503 $9,888,000 $726,000 $987,000
Group D Average $153,477,400 2,341 $57,415,476 $2,700,595 $3,928,000
Group D Median $88,273,065 1,541 $29,787,500 $1,837,500 $2,233,500
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-63




Table 4:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group E Direct DIRECT Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending
Population 500,000 to 999,999 Expenditures Full-Time Resident Local State
Sample Size =25 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
Sonoma County (CA)4 $80,408,528 1,522 $30,681,000 $1,602,000 $1,966,000
Volusia County (FL)4 $48,735,871 788 $16,578,000 $1,384,000 $1,978,000
Guilford County (NC)4 $162,234,593 2,804 $50,113,000 $3,321,000 $3,508,000
Dane County (WI)4 $249,901,197 4,694 $97,787,000 $3,084,000 $5,225,000
Brevard County (FL)4 $10,624,943 249 $5,508,000 $147,000 $306,000
Washington County (OR)4 $21,086,013 461 $8,454,000 $338,000 $255,000
Johnson County (KS)4 $22,774,826 419 $7,805,000 $400,000 $554,000
City of Louisville (KY) $462,506,744 7,185 $155,176,000 $4,779,000 $13,236,000
City of Baltimore (MD) $606,008,412 8,067 $214,759,000 $10,365,000 $10,760,000
Polk County (FL)4 $46,589,847 769 $16,486,000 $1,117,000 $1,846,000
City of Boston (MA) $1,354,137,061 20,402 $452,369,000 $20,772,000 $26,699,000
District of Columbia (DC)j’6 $2,906,271,526 32,042 $1,049,304,000 $127,905,000 $0
City of Nashville-Davidson County (TN) $429,340,841 6,213 $144,321,000 $10,189,000 $15,018,000
City of El Paso (TX) $103,447,461 1,955 $38,796,000 $2,587,000 $2,859,000
Lee County (FL)4 $140,096,048 2,141 $46,512,000 $2,968,000 $5,725,000
City of Fort Worth (TX) $450,630,818 7,511 $182,950,000 $10,217,000 $12,955,000
City of Indianapolis (IN) $440,530,109 6,812 $169,565,000 $6,628,000 $11,625,000
City and County of San Francisco (CA) $1,448,353,608 22,667 $591,186,000 $27,207,000 $36,716,000
Prince George's County (MD)4 $58,693,259 702 $20,227,000 $921,000 $1,109,000
Pinellas County (FL)4 $240,977,042 3,447 $79,765,000 $5,841,000 $9,043,000
Shelby County (TN)4 $197,328,182 2,629 $73,855,000 $3,464,000 $5,712,000
Fairfield County (CT)4 $235,239,618 3,822 $85,453,000 $3,331,000 $5,497,000
Westchester County (NY)4 $172,259,432 2,879 $72,217,000 $5,611,000 $5,943,000
Fulton County (GA)4 $618,975,337 8,966 $237,692,000 $11,792,000 $10,950,000
Wake County (NC)4 $557,154,477 9,585 $174,347,000 $12,721,000 $12,853,000
Group E Average $442,572,232 6,349 $160,876,240 $11,147,640 $8,093,520
Group E Median $235,239,618 3,447 $79,765,000 $3,464,000 $5,712,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-64




Table 4:
Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Population Cohort Group F Direct DIRECT Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending

Population 1,000,000 or More Expenditures Full-Time Resident Local State
Sample Size =21 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
Mecklenburg County (NC)* $242,723,621 3,516 $89,288,000 $4,334,000 $4,531,000
City of San José¢ (CA) $191,209,479 2,544 $56,120,000 $2,727,000 $3,825,000
Montgomery County (MD)"* $183,216,256 2,265 $52,729,000 $3,021,000 $4,025,000
Fairfax County (VA)* $271,599,133 3,874 $95,899,000 $3,764,000 $4,858,000
Allegheny County (PA)* $1,059,384,911 15,212 $302,226,000 $19,606,000 $30,310,000
Greater Columbus Area (OH)* $412,259,509 7,051 $176,410,000 $7,956,000 $10,147,000
Orange County (FL)* $264,599,775 4,290 $101,314,000 $4,184,000 $4,937,000
City of Dallas (TX) $891,170,549 15,414 $442,675,000 $16,822,000 $20,093,000
Hillsborough County (FL)* $433,212,984 6,539 $152,535,000 $9,791,000 $14,026,000
City of San Diego (CA) $1,099,934,358 18,650 $475,986,000 $22,479,000 $31,107,000
Palm Beach County (FL)* $345,284,856 4,065 $93,815,000 $6,900,000 $8,597,000
City of San Antonio (TX) $423,432,575 7,790 $184,207,000 $10,873,000 $14,928,000
Sacramento County (CA)* $166,723,613 2,718 $62,481,000 $3,194,000 $4,968,000
City of Phoenix (AZ) $401,780,785 6,221 $136,160,000 $8,842,000 $12,019,000
City and County of Philadelphia (PA) $1,614,100,129 18,727 $483,054,000 $37,785,000 $34,582,000
Broward County (FL)* $414,232,820 5,436 $123,669,000 $8,486,000 $9,683,000
Santa Clara County (CA)* $251,039,499 3,468 $79,186,000 $4,419,000 $5,865,000
Riverside County (CA)* $125,171,944 2,118 $47,474,000 $2,360,000 $3,387,000
Miami-Dade County (FL)* $1,430,512,813 16,198 $532,128,000 $21,708,000 $37,618,000
City of Chicago (IL) $3,211,736,053 40,529 $934,687,000 $89,279,000 $74,315,000
Harris County (TX)* $1,094,046,389 12,443 $389,660,000 $20,969,000 $29,912,000
Group F Average $691,779,621 9,479 $238,652,524 $14,738,048 $17,320,619
Group F Median $412,259,509 6,221 $136,160,000 $8,486,000 $10,147,000

ALL CITY/COUNTY STUDY REGIONS

Average $163,286,708 2,372 $58,184,860 $3,544,614 $3,758,263
Median $35,750,645 615 $13,346,500 $754,000 $961,000

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-65



Table 4:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Regiona] Study Regions Direct DIRECT Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending

All Populations Expenditures Full-Time Resident Local State
Sample Size = 81 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
High Peaks Region (ME) $1,755,237 27 $547,000 $39,000 $47,000
Wood River Valley (ID) $29,319,137 557 $10,747,000 $460,000 $716,000
Southern Oregon Area $100,609,681 1,710 $34,340,000 $4,084,000 $846,000
Southwestern Pennsylvania Area $40,734,998 656 $13,353,000 $405,000 $1,131,000
Greater Portsmouth Area (NH) $58,041,659 1,030 $21,406,000 $1,242,000 $1,220,000
Northeast Oregon Region $1,208,943 25 $459,000 $22,000 $16,000
Toe River Valley (NC) $17,108,663 177 $4,123,000 $288,000 $397,000
Albemarle Region (NC) $6,956,681 115 $2,165,000 $127,000 $165,000
Greater Concord Area (NH) $31,185,366 488 $12,166,000 $555,000 $505,000
North Central Minnesota Region2 $3,065,952 38 $975,000 $27,000 $89,000
Northwest Minnesota Regionz $1,093,783 14 $344,000 $4,000 $35,000
Monadnock Region (NH) $18,551,485 312 $7,259,000 $496,000 $465,000
Bismarck-Mandan Region (ND) $43,504,210 761 $15,375,000 $519,000 $996,000
Greater Minot Region (ND) $13,510,471 180 $3,717,000 $197,000 $315,000
Greater Burlington Area (VT) $95,159,453 1,834 $34,678,000 $1,176,000 $2,748,000
Greater Charlottesville Area (VA) $121,810,439 1,877 $48,865,000 $3,730,000 $3,068,000
Brainerd Lakes Region (MN)? $3,638,540 49 $1,303,000 $27,000 $83,000
East Central Minnesota Region2 $9,726,894 120 $2,967,000 $81,000 $423,000
Northwest Connecticut Region $34,360,637 442 $10,586,000 $938,000 $1,345,000
Central Oregon Region $34,665,381 550 $10,684,000 $832,000 $380,000
Greater Fargo-Moorhead Area (ND/MN) $45,667,895 838 $17,533,000 $617,000 $1,115,000
Black Hills Region (SD) $114,309,068 1,981 $37,049,000 $1,579,000 $3,217,000
Greater Kingsport Area (TN) $29,508,688 435 $9,091,000 $706,000 $926,000
Lake Region (MN)2 $9,824,487 136 $3,224,000 $69,000 $258,000
South Central Minnesota Region2 $13,600,341 218 $4,944,000 $134,000 $517,000
Greater Sioux Falls Area (SD) $105,447,594 1,914 $35,128,000 $1,576,000 $2,700,000
Southwest Tennessee Development District $6,279,267 132 $2,440,000 $106,000 $164,000
Northwest Tennessee Development District $12,054,723 165 $3,493,000 $211,000 $386,000
Southwest Minnesota Region2 $7,284,325 95 $2,311,000 $63,000 $196,000
Arrowhead Region (MN)2 $39,740,689 628 $14,965,000 $420,000 $2,095,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-66




Table 4:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Regiona] Study Regions Direct DIRECT Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending

All Populations Expenditures Full-Time Resident Local State
Sample Size = 81 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
Maple Grove and the Northwest Suburbs (MN)* $4,021,808 67 $1,399,000 $58,000 $152,000
Greater Augusta Area (GA) $57,840,709 1,116 $21,908,000 $1,178,000 $862,000
Upper Cumberland Development District (TN) $11,112,731 198 $4,246,000 $296,000 $411,000
City of Huntsville/Madison County (AL) $89,901,300 1,671 $33,230,000 $1,510,000 $1,589,000
Northeast Commission (NC) $75,954,504 1,185 $22,753,000 $1,722,000 $1,726,000
Greater Ann Arbor Area (MI)5 $99,948,271 1,494 $43,169,000 $1,600,000 $5,298,000
Greater Fox Cities Region (WI) $58,357,431 414 $9,134,000 $1,296,000 $1,267,000
Central Minnesota Region2 $16,434,387 286 $6,634,000 $137,000 $516,000
South Central Tennessee Development District $14,967,689 256 $5,016,000 $350,000 $572,000
Northwest Arkansas Region $131,197,094 2,300 $47,198,000 $1,731,000 $5,059,000
Southeast Minnesota Region2 $25,575,860 428 $9,559,000 $180,000 $706,000
First Tennessee Development District $53,447,994 827 $16,682,000 $1,721,000 $1,807,000
Greater Harrisburg Area (PA) $20,094,451 359 $8,352,000 $244,000 $513,000
Greater New Haven Area (CT) $134,689,811 2,029 $41,692,000 $2,271,000 $2,866,000
Treasure Coast Region (FL) $59,844,126 904 $20,020,000 $1,392,000 $2,630,000
Greater Des Moines Region (IA) $185,038,511 2,468 $55,804,000 $3,942,000 $4,257,000
Southeast Tennessee Development District $183,369,583 3,406 $76,889,000 $3,672,000 $6,290,000
Greater Knoxville Region (TN) $145,927,413 2,762 $51,524,000 $4,745,000 $5,158,000
Greater Columbia Area (SC) $64,671,086 1,318 $26,093,000 $1,355,000 $1,828,000
Pikes Peak Region (CO) $153,262,052 2,805 $53,164,000 $5,083,000 $2,545,000
Lehigh Valley Region (PA) $186,385,587 3,504 $70,172,000 $3,141,000 $5,497,000
Greater Sarasota/Bradenton Area (FL) $342,433,463 4,661 $140,247,000 $6,493,000 $11,649,000
Dayton Region (OH) $213,686,813 4,205 $76,755,000 $4,905,000 $6,285,000
Richmond & Tri-Cities Region (VA) $360,072,116 7,220 $147,458,000 $9,480,000 $12,346,000
Memphis Area Association of Governments (TN) $197,558,353 2,632 $73,940,000 $3,470,000 $5,721,000
Eastern Region (NC) $84,729,231 1,742 $36,519,000 $2,191,000 $2,627,000
Advantage West Region (NC) $239,862,074 4,169 $86,875,000 $7,409,000 $8,109,000
Southeast Commission (NC) $127,431,595 2,571 $52,414,000 $2,798,000 $3,090,000
Greater Fairfax Area (VA) $301,069,549 4,385 $103,908,000 $4,276,000 $6,086,000
Greater Tulsa Region (OK) $228,871,178 3,769 $79,992,000 $4,908,000 $5,945,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-67




Table 4:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Regional Study Regions Direct DIRECT Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending

All Populations Expenditures Full-Time Resident Local State
Sample Size = 81 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
East Tennessee Development District $172,191,940 2,948 $54,683,000 $5,226,000 $5,415,000
West Valley Region (AZ) $22,984,470 340 $8,278,000 $443,000 $663,000
Greater St. Louis Area (MO) $590,934,189 9,290 $240,676,000 $11,230,000 $11,618,000
Western New York $352,149,882 6,015 $125,180,000 $12,809,000 $6,511,000
Greater Oklahoma City Region (OK) $602,747,142 11,147 $230,995,000 $17,894,000 $18,506,000
Piedmont Triad Partnership (NC) $392,933,673 6,788 $143,443,000 $7,313,000 $8,980,000
Greater Portland Area (OR) $330,402,755 5,916 $149,125,000 $4,586,000 $5,801,000
Greater Kansas City Metropolitan Area (MO/KS) $276,098,121 4,030 $120,818,000 $3,426,000 $4,595,000
Greater Nashville Regional Council (TN) $488,058,714 7,318 $165,620,000 $11,761,000 $17,301,000
Research Triangle Regional Partnership (NC) $863,243,852 15,859 $325,009,000 $17,876,000 $18,463,000
Greater Tampa/St. Petersburg Area (FL) $674,190,026 9,986 $232,300,000 $15,632,000 $23,069,000
Charlotte Regional Partnership (NC) $332,385,209 4,951 $119,484,000 $6,391,000 $6,917,000
Charlotte Regional Partnership (NC/SC) $359,420,859 5,455 $130,923,000 $6,730,000 $7,446,000
Seven-County Metro Area (MN) $1,066,866,224 14,994 $393,426,000 $11,972,000 $30,944,000
Central Florida Region $399,917,970 6,550 $149,812,000 $7,370,000 $10,080,000
Greater Philadelphia Region (PA) $1,884,650,965 26,608 $650,389,000 $46,839,000 $48,822,000
Greater Washington Region (DC/MD/VA) $3,750,332,794 44,272 $1,340,811,000 $141,042,000 $16,155,000
Metro Atlanta Area (GA) $719,820,787 10,770 $278,341,000 $14,569,000 $13,016,000
Greater Atlanta Region (GA) $730,561,881 10,957 $282,785,000 $14,837,000 $13,214,000
Greater Houston Region (TX) $1,117,403,061 12,826 $398,676,000 $21,569,000 $30,614,000
Dallas-Fort Worth-Arlington MSA (TX) $1,473,366,015 25,114 $683,780,000 $29,592,000 $36,009,000
Regional Average $265,656,074 4,010 $98,932,556 $6,338,160 $5,853,210
Regional Median $95,159,453 1,710 $34,678,000 $1,600,000 $2,627,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-68




Table 4:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Statewide Study Regions Direct DIRECT Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending

All Populations Expenditures Full-Time Resident Local State
Sample Size =20 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
State of Vermont $122,884,314 2,262 $43,954,000 $1,281,000 $3,310,000
State of North Dakota $109,214,164 1,947 $39,883,000 $1,629,000 $2,731,000
State of Delaware $149,903,883 2,931 $82,649,000 $1,292,000 $6,480,000
State of Maine $150,545,495 2,238 $53,635,000 $2,216,000 $3,104,000
State of Hawai'i $205,643,357 4,375 $116,638,000 $2,448,000 $13,142,000
State of Nevada $471,725,264 5,795 $147,088,000 $8,003,000 $16,717,000
State of Connecticut $797,249,391 11,274 $300,662,000 $12,477,000 $19,267,000
State of Oklahoma $872,830,632 15,396 $321,609,000 $23,211,000 $24,927,000
State of Oregon $687,022,095 11,998 $267,927,000 $12,888,000 $9,936,000
State of Minnesota® $1,196,851,482 17,006 $440,652,000 $13,114,000 $35,862,000
State of Wisconsin $656,857,267 13,770 $280,738,000 $13,471,000 $15,683,000
State of Maryland $961,572,264 12,213 $317,287,000 $14,925,000 $17,200,000
State of Missouri $1,039,009,480 15,427 $407,507,000 $16,808,000 $18,116,000
State of Tennessee $1,139,040,994 17,882 $403,009,000 $26,813,000 $38,067,000
State of Massachusetts $2,266,299,548 33,295 $743,953,000 $31,909,000 $41,093,000
State of New Jersey $519,814,484 7,652 $193,618,000 $7,642,000 $10,099,000
State of North Carolina $2,116,540,138 37,265 $786,497,000 $45,700,000 $49,912,000
State of Pennsylvania $3,388,145,326 48,806 $1,104,559,000 $71,904,000 $89,398,000
State of Illinois $4,033,643,401 54,547 $1,423,423,000 $105,964,000 $109,633,000
State of Florida $4,676,207,338 61,143 $1,574,328,000 $88,163,000 $136,209,000
Statewide Average $1,278,050,016 18,861 $452,480,800 $25,092,900 $33,044,300
Statewide Median $835,040,012 12,992 $308,974,500 $13,292,500 $17,658,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-69




Table 4:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
and Their Audiences Per Study Region During Fiscal Year 2015

Individual Arts Districts Direct DIRECT Economic Impact of NONPROFIT ARTS AND CULTURE INDUSTRY Spending

All Populations Expenditures Full-Time Resident Local State
Sample Size = 12 (Organizations + Audiences) Equivalent Jobs Household Income Government Revenue Government Revenue
James River Arts & Cultural District $10,153,704 173 $4,216,000 $265,000 $323,000
Center City Charlotte $216,498,297 3,133 $79,922,000 $3,835,000 $4,024,000
Loch Haven Cultural Park $59,843,353 1,008 $22,329,000 $1,082,000 $1,315,000
Downtown Colorado Springs Creative District $37,045,265 653 $13,557,000 $976,000 $499,000
Fort Worth Cultural District $264,749,452 4,412 $107,426,000 $6,006,000 $7,619,000
Dallas Arts District $395,802,179 6,854 $197,086,000 $7,440,000 $8,889,000
Grand Center Arts & Entertainment District $106,414,923 1,618 $45,558,000 $1,688,000 $1,869,000
Balboa Park Cultural District $670,148,345 11,614 $298,910,000 $13,061,000 $17,727,000
East End Cultural District $8,206,138 95 $2,796,000 $172,000 $261,000
Houston Museum District Association $646,073,449 7,367 $228,649,000 $12,549,000 $18,084,000
Midtown Cultural District $8,831,743 101 $3,091,000 $176,000 $257,000
Washington Avenue Cultural District $4,717,237 54 $1,691,000 $89,000 $126,000
Arts District Average $202,373,674 3,090 $83,769,250 $3,944,917 $5,082,750
Arts District Median $83,129,138 1,313 $33,943,500 $1,385,000 $1,592,000

Explanation of the Outliers and Exclusions:

! The organizational expenditure and attendance findings for these city study regions were determined by researchers to be outliers when compared to the findings for cohort regions in the same
population category. For this reason, the organizational expenditure and attendance findings for these study regions are excluded from the national extrapolations.

2 The expenditure and attendance data collected from eligible organizations in these study regions were collected for fiscal year 2013 (rather than 2015), and audience-intercepts surveys collected
from attendees to cultural events in these study regions were collected during calendar year 2014 (rather than 2016). Where applicable, these study regions are excluded from the national

3 Both the organizational expenditure and attendance findings and the audience expenditure findings for these city study regions were determined by researchers to be outliers when compared to the
findings for cohort regions in the same population category. For this reason, these study regions are excluded from the national extrapolations.

4 These county study regions are excluded from the national extrapolations. The national extrapolations are based on city study regions only.

5 The expenditure and attendance data collected from eligible organizations in this study region were collected for fiscal year 2014 (rather than 2015), and audience-intercepts surveys collected from
attendees to cultural events in this study region were collected during calendar year 2015 (rather than 2016).

¢ The economic impact findings for the District of Columbia exclude state government revenues due to Washington, DC's unique status as a study region with no state government.

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-70



Explanation of Table 5:
Participation Rate of Eligible Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

This table presents for each study region the total number of nonprofit arts and cultural organizations eligible to participate in the organizational
expenditure survey, as well as the number of organizations from which data were collected. Summary statistics are calculated for each population

group.

Column Two:

The number of nonprofit arts and cultural organizations eligible to participate in each of the 341 study regions. The study partner organization in each study region identified the universe of
eligible nonprofit arts and cultural organizations. (A list of the eligible organization types is provided in Appendix A, along with a detailed description of the data collection methodologies.
Examples of all data collection tools are included in Appendix C.)

Column Three:
The number of eligible nonprofit arts and cultural organizations from which detailed expenditure and event attendance data were collected in each participating study region.

Column Four:
The percentage of eligible nonprofit arts and cultural organizations from which expenditure and event attendance data were collected. This figure is calculated by dividing the number of
participating nonprofit arts and cultural organizations (Column Three) by the total number of organizations eligible to participate (Column Two).

Column Five:

The total organizational expenditures made by the participating nonprofit arts and cultural organizations in each participating community during fiscal year 2015. This figure is the sum of
operating expenditures and capital expenditures. These data are real dollars reported by the organizations that responded to the survey in each study region only; no multiplier was used to
calculate these figures and no extrapolations were made for non-responding organizations.

Column Six:

The total direct expenditures made by participating nonprofit arts and cultural organizations that were spent on local industries in each participating study region during fiscal year 2015. This
figure is calculated by an input-output model that is customized for each study region using detailed commerce data to estimate the dollars spent on imported goods and services.
Additionally, it subtracts payments to non-local artists and state and federal taxes. Dollars are that are spent outside of the study region are considered to have "leaked" from the study
region's economy and have no economic impact on the study region's economy. See "Background and Scope of Study" and "Frequently Used Terms" in this Arts & Economic Prosperity 5
National Statistical Report for more information about input-output methodology.

Column Seven:

The total local organizational expenditures as a percentage of the total direct organizational expenditures; this portrays the percentage of direct organizational expenditures that are spent on
local industries. This figure is calculated by dividing the total local organizational expenditures (Column Six) by the total organizational expenditures (Column Five) for each participating
study region.

Column Eight:

The total estimated expenditures (direct expenditures plus indirect and induced expenditures) that occurred in each participating study region during fiscal year 2015 as a result of the initial
direct expenditures made by participating nonprofit arts and cultural organizations (Column Five). In other words, this figure represents the initial direct organizational expenditures plus
each additional round of spending that occurred as those dollars were re-spent within the study region before the dollars were spent on goods and services and households located outside of
the study region. This figure is calculated by an input-output model that is customized for each study region using detailed commerce data.

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-71



Table 5:
Participation Rate of Eligible Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group A Universe of Number of Direct Local Direct Local as Total Spending
Population Fewer than 50,000 Eligible Participating Participation Organizational Organizational a Percent (Direct, Indirect,
Sample Size = 52 Organizations Organizations Rate Expenditures Expenditures of Total and Induced)
Town of Crested Butte (CO) 12 12 100.0% $4,554,422 $3,214,575 70.6% $6,624,693
City of Pine City (MN) 5 5 100.0% $425,217 $291,620 68.6% $695,230
City of Alva (OK) 15 13 86.7% $1,188,716 $786,265 66.1% $1,744,457
Cook County (MN) 17 17 100.0% $2,575,814 $1,766,529 68.6% $4,785,862
Town of Hillsborough (NC) 38 16 42.1% $1,594,300 $1,166,268 73.2% $2,571,695
City of Virginia (MN) 4 4 100.0% $115,568 $79,258 68.6% $214,725.34
Town of Jackson (WY) 36 18 50.0% $18,725,980 $12,205,538 65.2% $26,532,773
City of Guthrie (OK) 15 12 80.0% $1,611,682 $1,137,222 70.6% $2,352,190
City of Grand Rapids (MN) 12 12 100.0% $2,833,920 $1,943,542 68.6% $5,265,423
Town of Medfield (MA) 17 17 100.0% $2,748,727 $1,921,504 69.9% $4,476,375
City of Fergus Falls (MN) 9 9 100.0% $2,272,954 $1,558,824 68.6% $4,245,878
Grundy County (TN) 10 10 100.0% $110,283 $59,958 54.4% $134,164
City of Falls Church (VA) 25 11 44.0% $6,749,150 $3,544,900 52.5% $7,471,401
City of Jamestown (ND) 9 3 33.3% $1,055,380 $739,483 70.1% $1,896,633
City of Waterville (ME) 30 4 13.3% $4,449,410 $3,064,524 68.9% $7,559,722
City of Red Wing (MN) 9 9 100.0% $1,724,398 $1,182,616 68.6% $2,964,240
City of Durango (CO) 34 26 76.5% $8,619,712 $6,033,491 70.0% $13,477,378
City of Hannibal (MO) 7 6 85.7% $1,399,947 $869,521 62.1% $2,089,531
City of Tullahoma (TN) 12 11 91.7% $610,715 $389,916 63.8% $927,654
City of Northfield (MN) 14 14 100.0% $1,297,441 $889,803 68.6% $2,722,031
Town of Carrboro (NC) 24 10 41.7% $3,640,757 $2,663,299 73.2% $5,872,745
Macon County (TN) 14 7 50.0% $104,098 $75,561 72.6% $172,717
City of Laguna Beach (CA) 23 16 69.6% $40,118,691 $33,663,966 83.9% $85,179,509
Hickman County (TN) 21 21 100.0% $1,152,455 $886,104 76.9% $1,441,898
City of Fairfax (VA) 19 7 36.8% $2,639,540 $2,001,643 75.8% $4,198,919
City of Ponca City (OK) 20 16 80.0% $2,799,217 $1,739,467 62.1% $3,995,452
City of Paducah (KY) 55 19 34.5% $18,055,851 $13,129,736 72.7% $35,536,883
Mille Lacs County (MN) 10 10 100.0% $575,555 $394,724 68.6% $941,032
McNairy County (TN) 15 5 33.3% $22,544 $13,895 61.6% $29,749
City of Winona (MN) 17 17 100.0% $3,269,857 $2,242,514 68.6% $5,620,884

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-72




Table 5:
Participation Rate of Eligible Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Popu]ation Cohort Group A Universe of Number of Direct Local Direct Local as Total Spending
Population Fewer than 50,000 Eligible Participating Participation Organizational Organizational a Percent (Direct, Indirect,
Sample Size = 52 Organizations Organizations Rate Expenditures Expenditures of Total and Induced)
Door County (WI) 21 16 76.2% $9,730,760 $6,898,489 70.9% $14,656,006
City of Benicia (CA) 12 12 100.0% $2,902,134 $2,079,525 71.7% $4,371,128
City of Winter Park (FL) 35 20 57.1% $16,576,065 $13,880,965 83.7% $35,748,577
City of Rochester (NH) 33 12 36.4% $4,353,943 $3,174,476 72.9% $7,097,479
City of Morgantown (WV) 47 34 72.3% $27,454,214 $20,520,141 74.7% $45,717,740
Henry County (TN) 6 3 50.0% $183,974 $113,152 61.5% $267,453
City of Fairbanks (AK) 43 23 53.5% $8,779,765 $5,957,725 67.9% $13,631,272
City of Bangor (ME) 34 13 38.2% $3,437,656 $2,579,027 75.0% $6,124,380
Weakley County (TN) 15 8 53.3% $211,563 $130,038 61.5% $298,659
Dare County (NC) 25 20 80.0% $13,790,194 $8,312,090 60.3% $20,565,995
City of Columbia (TN) 23 7 30.4% $1,297,724 $784,431 60.4% $1,903,954
City of Lake Worth (FL) 27 12 44.4% $14,656,059 $12,204,577 83.3% $28,501,568
Clatsop County (OR) 27 2 81.5% $2,874,045 $1,890,462 65.8% $4,267,628
Yadkin County (NC) 1 1 100.0% $809,737 $481,915 59.5% $1,045,698
Greater Belfast Area (ME) 49 20 40.8% $2,683,737 $2,026,784 75.5% $4,129,399
Campbell County (TN) 7 7 100.0% $108,671 $58,735 54.0% $146,224
Monroe County (TN) 21 8 38.1% $666,880 $476,836 71.5% $1,023,875
Lincoln County (OR) 52 10 19.2% $1,595,530 $981,093 61.5% $2,363,944
Iron County (UT) 30 19 63.3% $13,330,445 $9,440,946 70.8% $21,440,789
City of St. Louis Park (MN) 15 15 100.0% $758,069 $519,894 68.6% $1,590,429
City of Logan (UT) 36 24 66.7% $17,572,786 $12,854,880 73.2% $29,240,172
Gibson County (TN) 18 11 61.1% $1,003,653 $688,759 68.6% $1,441,091
Group A Average 21.6 13.0 69.5% $5,419,614 $3,955,985 68.6% $9,371,448
Group A Median 19 12 74.3% $2,607,677 $1,752,998 68.6% $4,164,159
Group A Total 1,125 674

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-73




Table 5:
Participation Rate of Eligible Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group B Universe of Number of Direct Local Direct Local as Total Spending
Population 50,000 to 99,999 Eligible Participating Participation Organizational Organizational a Percent (Direct, Indirect,
Sample Size = 38 Organizations Organizations Rate Expenditures Expenditures of Total and Induced)
City of Joplin (MO) 54 20 37.0% $1,792,636 $1,344,645 75.0% $3,052,764
City of La Crosse (WI) 50 33 66.0% $12,827,852 $10,319,995 80.4% $25,023,713
McMinn County (TN) 23 20 87.0% $2,021,520 $1,334,496 66.0% $2,953,798
Lafayette County (MS) 33 19 57.6% $2,655,457 $2,204,438 83.0% $5,203,337
Chisago County (MN) 6 6 100.0% $655,430 $483,235 73.7% $1,071,628
City of Grand Forks (ND) 27 13 48.1% $2,781,581 $2,132,681 76.7% $4,654,539
City of Corvallis (OR) 37 22 59.5% $27,545,447 $18,628,854 67.6% $40,604,282
City of Noblesville (IN) 6 2 33.3% $475,139 $396,419 83.4% $894,318
City of Ocala (FL) 37 29 78.4% $14,295,754 $10,986,750 76.9% $25,249,617
Lenoir County (NC) 20 11 55.0% $932,880 $610,622 65.5% $1,458,748
Town of Chapel Hill (NC) 104 55 52.9% $88,407,897 $64,672,448 73.2% $142,606,887
City of Grand Junction (CO) 110 32 29.1% $11,275,100 $8,969,257 79.5% $20,342,284
Town of Jupiter (FL) 18 3 16.7% $8,019,104 $6,677,769 83.3% $15,594,713
Hamblen County (TN) 11 6 54.5% $760,318 $486,047 63.9% $1,170,716
City of Delray Beach (FL) 26 12 46.2% $11,319,692 $9,426,276 83.3% $22,013,351
City of St. Cloud (MN) 25 25 100.0% $5,345,355 $3,941,019 73.7% $9,504,041
City of Portland (ME) 125 46 36.8% $46,572,402 $37,978,492 81.5% $99,531,552
City of Jackson (TN) 27 13 48.1% $2,666,496 $1,904,970 71.4% $4,487,017
City of Walnut Creek (CA) 46 29 63.0% $21,097,821 $16,443,870 77.9% $34,951,812
Greene County (TN) 25 9 36.0% $2,505,621 $1,544,464 61.6% $3,569,305
City of Flagstaff (AZ) 55 55 100.0% $58,011,426 $40,771,723 70.3% $94,956,541
City of Missoula (MT) 58 34 58.6% $20,392,313 $15,356,582 75.3% $37,490,397
City of Fort Myers (FL) 28 14 50.0% $13,682,062 $10,881,100 79.5% $25,342,162
Putnam County (TN) 26 9 34.6% $2,038,202 $1,496,594 73.4% $3,446,424
Monroe County (FL) 93 53 57.0% $27,188,753 $17,477,238 64.3% $40,054,563
City of Lynchburg (VA) 60 20 33.3% $6,648,618 $3,193,295 48.0% $6,946,733
City of Duluth (MN) 37 37 100.0% $14,291,391 $10,536,745 73.7% $26,553,404
City of Fishers (IN) 8 6 75.0% $23,094,545 $19,268,279 83.4% $43,469,115
City of Carmel (IN) 18 12 66.7% $12,559,425 $10,478,600 83.4% $23,639,656
City of Sugar Land (TX) 41 5 12.2% $646,740 $546,714 84.5% $1,107,710
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-74




Table 5:
Participation Rate of Eligible Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Popu]ation Cohort Group B Universe of Number of Direct Local Direct Local as Total Spending
Population 50,000 to 99,999 Eligible Participating Participation Organizational Organizational a Percent (Direct, Indirect,
Sample Size = 38 Organizations Organizations Rate Expenditures Expenditures of Total and Induced)
City of Asheville (NC) 60 43 71.7% $19,541,466 $15,857,211 81.1% $38,356,124
Buchanan County (MO) 39 27 69.2% $10,079,729 $6,464,291 64.1% $16,876,799
City of Boca Raton (FL) 37 10 27.0% $10,757,773 $8,958,347 83.3% $20,920,590
City of Miami Beach (FL) 83 75 90.4% $84,770,391 $70,731,369 83.4% $192,571,437
Moore County (NC) 47 34 72.3% $6,876,979 $4,593,674 66.8% $10,193,388
Sevier County (TN) 42 10 23.8% $3,645,416 $2,117,138 58.1% $5,095,858
Cape May County (NJ) 51 7 13.7% $4,544,984 $3,008,855 66.2% $6,702,631
Cleveland County (NC) 15 15 100.0% $2,287,739 $1,484,361 64.9% $3,492,532
Group B Average 42.3 22.9 56.9% $15,395,038 $11,676,549 73.7% $27,925,118
Group B Median 37 20 56.0% $9,049,417 $6,571,030 74.4% $16,235,756
Group B Total 1,608 871

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-75




Table 5:
Participation Rate of Eligible Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group C Universe of Number of Direct Local Direct Local as Total Spending
Population 100,000 to 249,999 Eligible Participating Participation Organizational Organizational a Percent (Direct, Indirect,
Sample Size = 50 Organizations Organizations Rate Expenditures Expenditures of Total and Induced)
City of Las Cruces (NM) 80 22 27.5% $8,508,432 $5,833,720 68.6% $13,160,464
Eau Claire County (WI) 32 15 46.9% $4,509,343 $3,803,103 84.3% $9,543,035
Yambhill County (OR) 78 53 67.9% $20,664,640 $14,252,525 69.0% $32,666,441
City of Lewisville (TX) 10 8 80.0% $1,513,284 $1,304,316 86.2% $2,702,746
City of West Palm Beach (FL) 67 29 43.3% $117,010,242 $97,438,234 83.3% $227,549,259
City of Boulder (CO) 198 65 32.8% $35,514,381 $25,956,110 73.1% $59,862,705
City of Richardson (TX) 32 24 75.0% $12,143,635 $9,679,955 79.7% $23,303,428
City of High Point (NC) 18 10 55.6% $2,560,289 $2,110,058 82.4% $5,547,007
City of Cambridge (MA) 67 35 52.2% $119,802,629 $87,811,074 73.3% $211,974,736
City of Lowell (MA) 56 15 26.8% $8,688,661 $6,951,618 80.0% $14,963,562
Douglas County (KS) 59 23 39.0% $15,670,891 $11,354,568 72.5% $25,128,636
City of Columbia (MO) 32 29 90.6% $9,152,344 $6,902,797 75.4% $16,864,712
City of Norman (OK) 36 24 66.7% $11,552,877 $8,962,225 77.6% $19,531,911
Wayne County (NC) 24 15 62.5% $1,570,039 $1,047,451 66.7% $2,565,399
City of Lafayette (LA) 34 10 29.4% $6,356,368 $4,722,987 74.3% $11,489,275
Washington County (TN) 46 20 43.5% $3,257,903 $2,428,584 74.5% $5,629,702
City of Thousand Oaks (CA) 70 12 17.1% $8,609,672 $6,585,777 76.5% $14,127,810
City of Charleston (SC) 64 38 59.4% $66,091,990 $50,340,271 76.2% $122,331,725
City of Waco (TX) 34 30 88.2% $31,391,910 $22,019,809 70.1% $55,879,012
Robeson County (NC) 13 9 69.2% $2,914,420 $1,819,739 62.4% $4,263,109
Columbia County (GA) 20 5 25.0% $43,211 $31,810 73.6% $80,371
Orange County (NC) 166 82 49.4% $93,643,475 $68,502,396 73.2% $151,052,167
City of Savannah (GA) 135 45 33.3% $34,799,185 $25,051,338 72.0% $61,924,914
Indian River County (FL) 46 10 21.7% $16,019,023 $10,777,563 67.3% $24,564,209
City of Alexandria (VA) 60 50 83.3% $35,827,099 $27,646,969 77.2% $60,808,335
Martin County (FL) 37 20 54.1% $14,266,732 $10,693,547 75.0% $23,401,234
Macon-Bibb County (GA) 57 48 84.2% $49,139,734 $41,244,082 83.9% $105,449,190
City of Springfield (MA) 26 15 57.7% $36,109,244 $26,795,932 74.2% $67,333,454
Catawba County (NC) 37 25 67.6% $12,569,224 $9,343,150 74.3% $22,689,817
Town of Cary (NC) 53 37 69.8% $6,153,643 $5,175,801 84.1% $13,182,150
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-76




Table 5:
Participation Rate of Eligible Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Popu]ation Cohort Group C Universe of Number of Direct Local Direct Local as Total Spending
Population 100,000 to 249,999 Eligible Participating Participation Organizational Organizational a Percent (Direct, Indirect,
Sample Size = 50 Organizations Organizations Rate Expenditures Expenditures of Total and Induced)
Alamance County (NC) 34 34 100.0% $3,877,725 $2,764,704 71.3% $6,254,881
Cumberland County (NJ) 35 25 71.4% $9,546,724 $6,662,785 69.8% $15,416,477
City of Eugene (OR) 82 40 48.8% $40,780,515 $30,597,802 75.0% $71,599,032
Middlesex County (CT) 27 15 55.6% $20,883,683 $14,872,041 71.2% $33,336,447
City of Springfield (MO) 85 24 28.2% $9,778,504 $7,551,793 77.2% $20,440,739
City of Sioux Falls (SD) 49 26 53.1% $20,112,501 $14,460,602 71.9% $37,030,783
Pitt County (NC) 42 23 54.8% $12,689,847 $8,835,670 69.6% $21,456,973
City of Providence (RI) 127 56 44.1% $93,832,555 $73,218,670 78.0% $177,864,863
City of Worcester (MA) 57 57 100.0% $64,504,636 $47,647,610 73.9% $114,482,072
Montgomery County (TN) 43 20 46.5% $2,964,420 $2,127,115 71.8% $4,674,215
Salt Lake City (UT) 114 57 50.0% $112,442,764 $87,820,626 78.1% $229,710,023
Cabarrus County (NC) 18 18 100.0% $2,265,571 $1,736,534 76.6% $3,907,520
Richmond County (GA) 74 28 37.8% $37,811,438 $28,578,106 75.6% $70,851,719
City of Tacoma (WA) 118 66 55.9% $74,648,459 $56,512,956 75.7% $136,716,128
Doiia Ana County (NM) 90 29 32.2% $12,920,210 $8,858,611 68.6% $19,984,406
New Hanover County (NC) 79 35 44.3% $14,841,737 $11,057,606 74.5% $27,437,332
Arlington County (VA) 127 72 56.7% $170,762,477 $125,748,393 73.6% $260,613,369
City of Irving (TX) 19 17 89.5% $24,192,919 $20,120,397 83.2% $49,366,168
City of Reno (NV) 92 47 51.1% $50,139,403 $39,312,152 78.4% $93,018,110
York County (SC) 17 13 76.5% $13,279,645 $9,785,604 73.7% $20,220,955
Group C Average 60.3 30.5 56.3% $31,566,605 $23,897,146 75.0% $56,479,055
Group C Median 51 25 54.4% $14,554,235 $10,735,555 74.4% $23,982,722
Group C Total 3,016 1,525

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-77




Table 5:
Participation Rate of Eligible Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group D Universe of Number of Direct Local Direct Local as Total Spending
Population 250,000 to 499,999 Eligible Participating Participation Organizational Organizational a Percent (Direct, Indirect,
Sample Size = 42 Organizations Organizations Rate Expenditures Expenditures of Total and Induced)
Buncombe County (NC) 79 52 65.8% $26,363,882 $21,393,361 81.1% $51,747,209
Alachua County (FL) 68 44 64.7% $36,563,147 $26,551,198 72.6% $63,308,426
Greater Green Bay Area (WI) 92 41 44.6% $23,392.,446 $18,456,323 78.9% $44,537,511
City of Orlando (FL) 132 55 41.7% $123,648,175 $103,544,233 83.7% $266,664,394
City of Lincoln (NE) 98 40 40.8% $50,665,562 $37,812,870 74.6% $93,116,118
Southeastern Connecticut Region (CT) 223 70 31.4% $87,159,766 $60,676,283 69.6% $132,775,198
Erie County (PA) 156 46 29.5% $19,091,150 $14,551,962 76.2% $35,248,449
San Luis Obispo County (CA) 61 28 45.9% $13,693,022 $10,013,587 73.1% $23,270,915
City of Newark (NJ) 52 31 59.6% $109,365,244 $81,624,673 74.6% $187,756,171
Leon County (FL) 274 69 25.2% $100,454,010 $89,922,730 89.5% $227,350,168
Rutherford County (TN) 36 36 100.0% $10,798,787 $7,596,496 70.3% $17,683,021
St. Lucie County (FL) 30 5 16.7% $3,119,978 $2,639,761 84.6% $5,197,215
Greater Spartanburg Area (SC) 66 29 43.9% $21,371,683 $16,174,236 75.7% $38,436,048
Durham County (NC) 102 69 67.6% $104,619,126 $80,744,646 77.2% $193,420,670
City of St. Paul (MN) 167 167 100.0% $281,609,958 $220,597,941 78.3% $590,817,692
Hamilton County (IN) 34 21 61.8% $36,204,739 $30,2006,398 83.4% $68,145,442
Osceola County (FL) 20 7 35.0% $1,922,406 $1,386,761 72.1% $2,947,329
Escambia County (FL) 33 25 75.8% $27,449,975 $21,002,851 76.5% $50,108,918
Lexington-Fayette Urban County (KY) 85 34 40.0% $16,129,322 $12,838,937 79.6% $33,587,347
Lake County (FL) 71 11 15.5% $1,137,478 $831,837 73.1% $1,858,935
City of Riverside (CA) 71 45 63.4% $17,575,088 $12,811,179 72.9% $29,497,094
Cumberland County (NC) 120 48 40.0% $29,655,943 $23,516,786 79.3% $47,836,714
Collier County (FL) 182 45 24.7% $62,973,722 $44,901,377 71.3% $95,207,663
Hamilton County (TN) 203 53 26.1% $64,768,855 $48,937,065 75.6% $124,043,151
Manatee County (FL) 47 32 68.1% $14,441,702 $11,402,059 79.0% $24,161,473
City of Tampa (FL) 84 56 66.7% $130,701,988 $110,043,494 84.2% $280,693,830
Forsyth County (NC) 99 59 59.6% $104,706,797 $84,329,859 80.5% $209,901,509
Mercer County (NJ) 128 25 19.5% $22,095,147 $17,827,112 80.7% $39,477,963
City of Wichita (KS) 82 34 41.5% $43,936,656 $31,909,942 72.6% $78,509,369
Clackamas County (OR) 109 18 16.5% $5,821,109 $4,650,687 79.9% $9,994,039

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-78




Table 5:
Participation Rate of Eligible Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Popu]ation Cohort Group D Universe of Number of Direct Local Direct Local as Total Spending
Population 250,000 to 499,999 Eligible Participating Participation Organizational Organizational a Percent (Direct, Indirect,
Sample Size = 42 Organizations Organizations Rate Expenditures Expenditures of Total and Induced)
Sarasota County (FL) 102 51 50.0% $201,514,937 $159,579,523 79.2% $357,367,520
City of Minneapolis (MN) 297 297 100.0% $323,394,524 $253,329,700 78.3% $678,481,711
Berks County (PA) 32 20 62.5% $10,805,527 $8,428,946 78.0% $19,966,122
City of Miami (FL) 232 216 93.1% $487,578,468 $406,829,463 83.4% $1,107,623,610
City of Raleigh (NC) 188 78 41.5% $167,668,956 $141,025,589 84.1% $359,175,427
Santa Barbara County (CA) 160 93 58.1% $126,303,269 $93,397,728 73.9% $217,307,561
Seminole County (FL) 88 21 23.9% $8,253,173 $6,439,317 78.0% $14,684,480
City of Virginia Beach (VA) 49 33 67.3% $25,929,369 $20,234,834 78.0% $45,573,178
City of Atlanta (GA) 511 146 28.6% $371,899,510 $313,827,716 84.4% $796,234,613
City of Mesa (AZ) 18 14 77.8% $16,854,627 $15,249,813 90.5% $34,082,991
City of Kansas City (MO) 165 91 55.2% $161,706,593 $128,149,211 79.2% $338,675,250
Morris County (NJ) 148 14 9.5% $15,784,179 $12,911,047 81.8% $28,471,714
Group D Average 118.9 56.4 50.0% $83,550,714 $66,864,275 78.3% $168,212,956
Group D Median 95 43 45.2% $32,930,341 $25,033,992 78.3% $57,527,818
Group D Total 4,994 2,369
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-79




Table 5:
Participation Rate of Eligible Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Popu]ation Cohort Group E Universe of Number of Direct Local Direct Local as Total Spending
Population 500,000 to 999,999 Eligible Participating Participation Organizational Organizational a Percent (Direct, Indirect,
Sample Size =25 Organizations Organizations Rate Expenditures Expenditures of Total and Induced)
Sonoma County (CA) 99 43 43.4% $45,118,213 $34,065,086 75.5% $74,055,144
Volusia County (FL) 121 44 36.4% $13,720,631 $10,704,087 78.0% $25,955,334
Guilford County (NC) 127 70 55.1% $67,062,726 $55,269,643 82.4% $145,295,088
Dane County (WI) 293 132 45.1% $145,739,612 $115,114,846 79.0% $283,931,408
Brevard County (FL) 95 11 11.6% $7,119,716 $6,000,619 84.3% $11,314,775
Washington County (OR) 78 31 39.7% $13,813,264 $11,168,981 80.9% $25,795.,836
Johnson County (KS) 75 27 36.0% $12,335,839 $9,885,378 80.1% $23,650,760
City of Louisville (KY) 266 100 37.6% $224,560,560 $184,683,135 82.2% $500,707,969
City of Baltimore (MD) 226 146 64.6% $326,333,152 $247,282,083 75.8% $599,436,178
Polk County (FL) 97 34 35.1% $15,790,432 $12,695,160 80.4% $29,836,071
City of Boston (MA) 412 148 35.9% $763,888,012 $584,763,888 76.6% $1,457,208,637
District of Columbia (DC) 218 195 89.4% $1,654,234,168 $976,740,633 59.0% $2,014,624,042
Nashville-Davidson County (TN) 82 82 100.0% $178,780,284 $146,379,708 81.9% $380,471,086
City of El Paso (TX) 104 76 73.1% $59,978,686 $46,117,338 76.9% $113,923,856
Lee County (FL) 136 41 30.1% $33,978,684 $27,022,642 79.5% $62,935,931
City of Fort Worth (TX) 192 74 38.5% $255,976,253 $203,434,212 79.5% $483,615,289
City of Indianapolis (IN) 126 93 73.8% $227,293,491 $178,367,625 78.5% $480,133,972
City and County of San Francisco (CA) 559 359 64.2% $780,613,098 $607,517,070 77.8% $1,356,397,180
Prince George's County (MD) 57 39 68.4% $23,782,748 $18,243,745 76.7% $38,034,203
Pinellas County (FL) 77 47 61.0% $100,195,060 $85,701,753 85.5% $200,961,960
Shelby County (TN) 163 71 43.6% $118,196,607 $97,863,520 82.8% $250,180,523
Fairfield County (CT) 311 72 23.2% $148,621,258 $122,004,871 82.1% $264,304,027
Westchester County (NY) 297 107 36.0% $106,569,709 $86,240,569 80.9% $189,176,119
Fulton County (GA) 593 180 30.4% $382,742,711 $322,977,761 84.4% $819,449,841
Wake County (NC) 297 126 42.4% $179,146,269 $150,679,104 84.1% $383,761,784
Group E Average 204.0 93.9 48.6% $235,423,647 $173,636,938 79.4% $408,606,281
Group E Median 136 74 42.4% $118,196,607 $97,863,520 80.1% $250,180,523
Group E Total 5,101 2,348

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact.
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Table 5:
Participation Rate of Eligible Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Popu]ation Cohort Group F Universe of Number of Direct Local Direct Local as Total Spending
Population 1,000,000 or More Eligible Participating Participation Organizational Organizational a Percent (Direct, Indirect,
Sample Size =21 Organizations Organizations Rate Expenditures Expenditures of Total and Induced)
Mecklenburg County (NC) 201 82 40.8% $137,737,853 $114,134,997 82.9% $287,076,107
City of San José (CA) 114 67 58.8% $73,462,553 $54,565,342 74.3% $119,896,030
Montgomery County (MD) 157 149 94.9% $105,104,756 $80,701,093 76.8% $173,215,391
Fairfax County (VA) 126 85 67.5% $173,409,818 $132,740,855 76.5% $273,739,058
Allegheny County (PA) 348 194 55.7% $549,874,646 $431,195,669 78.4% $1,128,172,078
Greater Columbus Area (OH) 294 92 31.3% $222,477,493 $182,396,521 82.0% $474,761,480
Orange County (FL) 198 90 45.5% $154,347,536 $129,252,188 83.7% $332,871,813
City of Dallas (TX) 227 209 92.1% $631,469,325 $515,778,835 81.7% $1,270,870,870
Hillsborough County (FL) 118 76 64.4% $175,225,260 $147,529,507 84.2% $376,311,410
City of San Diego (CA) 293 137 46.8% $553,563,393 $442,455,363 79.9% $1,044,188,898
Palm Beach County (FL) 240 79 32.9% $184,292,190 $153,466,100 83.3% $358,392,141
City of San Antonio (TX) 88 76 86.4% $143,127,136 $118,014,738 82.5% $282,151,164
Sacramento County (CA) 206 110 53.4% $82,336,356 $65,188,948 79.2% $165,452,392
City of Phoenix (AZ) 161 90 55.9% $164,604,285 $131,455,130 79.9% $332,175,354
City and County of Philadelphia (PA) 435 395 90.8% $848,922,523 $619,572,800 73.0% $1,591,075,865
Broward County (FL) 351 103 29.3% $148,488,007 $120,981,700 81.5% $309,054,010
Santa Clara County (CA) 278 115 41.4% $112,342,340 $83,443,850 74.3% $183,350,565
Riverside County (CA) 137 94 68.6% $63,975,017 $46,633,929 72.9% $107,372,269
Miami-Dade County (FL) 677 632 93.4% $851,913,996 $710,826,535 83.4% $1,935,278,355
City of Chicago (IL) 701 466 66.5% $1,374,865,815 $1,111,895,159 80.9% $2.,863,387,767
Harris County (TX) 1,056 198 18.8% $565,143,010 $465,407,808 82.4% $1,137,932,340
Group F Average 305.0 168.5 58.8% $348,413,491 $278,935,098 79.7% $702,225,017
Group F Median 227 103 55.9% $173,409,818 $132,740,855 80.9% $332,871,813
Group F Total 6,406 3,539

ALL CITY/COUNTY STUDY REGIONS

Average 97.6 49.7 57.6% $84,020,027 $65,136,568 74.8% $159,645,829
Median 52.5 26.5 55.1% $15,727,535 $11,803,318 75.5% $26,995,368
Minimum 9.5%
Maximum 100.0%

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-81




Table 5:
Participation Rate of Eligible Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Regional Study Regions Universe of Number of Direct Local Direct Local as Total Spending
All Populations Eligible Participating Participation Organizational Organizational a Percent (Direct, Indirect,
Sample Size = 81 Organizations Organizations Rate Expenditures Expenditures of Total and Induced)
High Peaks Region (ME) 19 11 57.9% $733,718 $485,836 66.2% $1,112,971
Wood River Valley (ID) 30 24 80.0% $15,469,150 $10,427,646 67.4% $22,664,675
Southern Oregon Area 17 4 23.5% $37,531,117 $29,493,645 78.6% $69,956,556
Southwestern Pennsylvania Area 29 29 100.0% $13,154,583 $8,907,963 67.7% $22,667,251
Greater Portsmouth Area (NH) 52 26 50.0% $21,456,627 $17,097,540 79.7% $38,547,565
Northeast Oregon Region 44 5 11.4% $652,008 $431,613 66.2% $947.916
Toe River Valley (NC) 16 9 56.3% $11,706,879 $8,209,883 70.1% $20,126,416
Albemarle Region (NC) 40 7 17.5% $2,724,828 $1,839,227 67.5% $4,471,743
Greater Concord Area (NH) 29 15 51.7% $17,833,550 $12,944,511 72.6% $32,063,182
North Central Minnesota Region 151 39 25.8% $1,630,565 $1,222,601 75.0% $2,819,247
Northwest Minnesota Region 122 26 21.3% $616,142 $461,985 75.0% $785,581
Monadnock Region (NH) 144 36 25.0% $13,271,384 $10,094,596 76.1% $23,975,203
Bismarck-Mandan Region (ND) 129 31 24.0% $24,377,094 $18,602,895 76.3% $46,564,948
Greater Minot Region (ND) 116 24 20.7% $8,739,861 $5,969,005 68.3% $14,304,937
Greater Burlington Area (VT) 80 49 61.3% $59,120,540 $42,923,004 72.6% $105,086,861
Greater Charlottesville Area (VA) 216 44 20.4% $60,559,918 $25,560,291 42.2% $64,512,647
Brainerd Lakes Region (MN) 192 37 19.3% $2,753,533 $2,064,606 75.0% $5,060,994
East Central Minnesota Region 140 29 20.7% $3,802,469 $2,851,100 75.0% $6,217,037
Northwest Connecticut Region 125 56 44.8% $21,482,961 $16,124,582 75.1% $34,204,084
Central Oregon Region 48 13 27.1% $9,958,558 $7,203,500 72.3% $16,750,821
Greater Fargo-Moorhead Area (ND/MN) 97 53 54.6% $20,819,502 $15,786,887 75.8% $38,964,212
Black Hills Region (SD) 111 67 60.4% $22,974,769 $16,996,244 74.0% $41,141,031
Greater Kingsport Area (TN) 31 25 80.6% $9,562,287 $6,678,031 69.8% $15,999,084
Lake Region (MN) 229 50 21.8% $6,485,666 $4,862,968 75.0% $12,115,224
South Central Minnesota Region 297 89 30.0% $6,433,650 $4,823,966 75.0% $11,168,816
Greater Sioux Falls Area (SD) 65 33 50.8% $20,601,653 $14,781,011 71.7% $37,716,603
Southwest Tennessee Development District 66 29 43.9% $3,129,255 $2,194,030 70.1% $5,017,966
Northwest Tennessee Development District 76 29 38.2% $2,283,302 $1,470,834 64.4% $3,330,067
Southwest Minnesota Region 299 70 23.4% $4,868,274 $3,650,243 75.0% $9,356,823
Arrowhead Region (MN) 304 107 35.2% $19,637,859 $14,724,513 75.0% $36,487,142
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-82




Table 5:
Participation Rate of Eligible Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Regional Study Regions Universe of Number of Direct Local Direct Local as Total Spending
All Populations Eligible Participating Participation Organizational Organizational a Percent (Direct, Indirect,
Sample Size = 81 Organizations Organizations Rate Expenditures Expenditures of Total and Induced)
Maple Grove and the Northwest Suburbs (MN) 15 15 100.0% $1,487,198 $1,115,105 75.0% $3,120,141
Greater Augusta Area (GA) 94 33 35.1% $37,854,649 $28,609,916 75.6% $70,932,090
Upper Cumberland Development District (TN) 109 42 38.5% $6,334,696 $4,228,832 66.8% $9,788,135
City of Huntsville/Madison County (AL) 63 34 54.0% $53,843,563 $36,396,196 67.6% $86,363,171
Northeast Commission (NC) 139 62 44.6% $22,642,818 $13,840,625 61.1% $34,845,069
Greater Ann Arbor Area (MI) 133 87 65.4% $49,916,641 $37,427,615 75.0% $96,089,534
Greater Fox Cities Region (WI) 116 18 15.5% $40,077,673 $34,539,898 86.2% $90,188,206
Central Minnesota Region 204 54 26.5% $8,800,646 $6,598,745 75.0% $15,647,549
South Central Tennessee Development District 113 60 53.1% $4,064,456 $2,764,683 68.0% $6,140,841
Northwest Arkansas Region 99 23 23.2% $67,503,606 $55,849,709 82.7% $133,712,296
Southeast Minnesota Region 347 122 35.2% $16,690,210 $12,514,359 75.0% $28,690,471
First Tennessee Development District 119 58 48.7% $15,384,812 $10,910,650 70.9% $26,485,111
Greater Harrisburg Area (PA) 80 25 31.3% $12,684,667 $10,252,618 80.8% $25,036,945
Greater New Haven Area (CT) 263 35 13.3% $114,867,991 $92,787,357 80.8% $233,181,794
Treasure Coast Region (FL) 113 35 31.0% $33,405,733 $24,110,871 72.2% $53,162,659
Greater Des Moines Region (IA) 91 65 71.4% $71,922,902 $58,285,952 81.0% $151,604,863
Southeast Tennessee Development District 296 93 31.4% $67,352,550 $50,824,500 75.5% $126,234,794
Greater Knoxville Region (TN) 195 60 30.8% $48,160,880 $37,589,924 78.1% $93,148,037
Greater Columbia Area (SC) 80 33 41.3% $22,480,674 $17,748,386 78.9% $45,749,170
Pikes Peak Region (CO) 166 87 52.4% $51,193,211 $35,911,250 70.1% $90,513,051
Lehigh Valley Region (PA) 141 98 69.5% $83,164,601 $66,041,159 79.4% $159,973,723
Greater Sarasota/Bradenton Area (FL) 159 83 52.2% $215,956,639 $170,981,581 79.2% $381,528,993
Dayton Region (OH) 232 113 48.7% $95,159,725 $75,614,691 79.5% $188,167,353
Richmond & Tri-Cities Region (VA) 131 83 63.4% $211,680,685 $140,774,696 66.5% $284,969,711
Memphis Area Association of Governments (TN) 229 73 31.9% $118,315,928 $97,879,824 82.7% $248,133,177
Eastern Region (NC) 195 110 56.4% $27,730,102 $19,332,044 69.7% $47,769,947
Advantage West Region (NC) 376 184 48.9% $75,230,591 $57,772,467 76.8% $138,727,261
Southeast Commission (NC) 285 127 44.6% $50,352,984 $38,503,476 76.5% $87,269,427
Greater Fairfax Area (VA) 170 103 60.6% $182,798,508 $138,287,398 75.7% $285,409,378
Greater Tulsa Region (OK) 228 123 53.9% $91,182,165 $78,433,755 86.0% $185,268,981

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-83




Table 5:
Participation Rate of Eligible Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Regional Study Regions Universe of Number of Direct Local Direct Local as Total Spending
All Populations Eligible Participating Participation Organizational Organizational a Percent (Direct, Indirect,
Sample Size = 81 Organizations Organizations Rate Expenditures Expenditures of Total and Induced)
East Tennessee Development District 321 100 31.2% $53,564,537 $40,416,741 75.5% $99,956,390
West Valley Region (AZ) 84 20 23.8% $13,189,366 $10,896,386 82.6% $27,544,338
Greater St. Louis Area (MO) 285 163 57.2% $363,745,576 $294,356,279 80.9% $737,737,175
Western New York 171 126 73.7% $156,024,439 $102,338,002 65.6% $247,645,896
Greater Oklahoma City Region (OK) 249 153 61.4% $220,484,100 $176,171,032 79.9% $466,517,563
Piedmont Triad Partnership (NC) 329 206 62.6% $207,772,417 $167,689,893 80.7% $424,961,810
Greater Portland Area (OR) 505 183 36.2% $214,420,434 $176,788,194 82.4% $441,194,847
Greater Kansas City Metropolitan Area (MO/KS) 309 133 43.0% $179,536,915 $142,279,381 79.2% $376,018,742
Greater Nashville Regional Council (TN) 234 158 67.5% $200,353,380 $165,308,517 82.5% $416,198,229
Research Triangle Regional Partnership (NC) 695 357 51.4% $387,905,496 $313,023,759 80.7% $797,185,698
Greater Tampa/St. Petersburg Area (FL) 256 123 48.0% $275,420,320 $245,281,276 89.1% $558,329,480
Charlotte Regional Partnership (NC) 395 187 47.3% $165,862,764 $136,215,489 82.1% $344,117,788
Charlotte Regional Partnership (NC/SC) 440 200 45.5% $179,142,409 $147,159,680 82.1% $372,840,798
Seven-County Metro Area (MN) 2,458 645 26.2% $624,372,639 $468,156,072 75.0% $1,309,933,797
Central Florida Region 690 218 31.6% $202,291,372 $167,309,969 82.7% $419,468,739
Greater Philadelphia Region (PA) 588 492 83.7% $992,509,546 $776,393,540 78.2% $1,990,143,855
Greater Washington Region (DC/MD/VA) 810 608 75.1% $2,172,509,756 $1,367,368,230 62.9% $2,832,704,718
Metro Atlanta Area (GA) 1,248 269 21.6% $434,779,646 $364,605,996 83.9% $930,761,930
Greater Atlanta Region (GA) 1,477 297 20.1% $442,368,282 $370,663,037 83.8% $949,165,308
Greater Houston Region (TX) 1,402 209 14.9% $579,435,793 $475,732,036 82.1% $1,152,164,226
Dallas-Fort Worth-Arlington MSA (TX) 497 454 91.3% $999,509,582 $809,074,973 80.9% $1,996,339,843
Regional Average 268.4 105.0 44.2% $140,837,185 $107,185,698 75.0% $260,036,064
Regional Median 151 60 44.6% $37,854,649 $28,609,916 75.1% $69,956,556
Regional Total 21,738 8,505
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-84




Table 5:
Participation Rate of Eligible Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Statewide Study Regions Universe of Number of Direct Local Direct Local as Total Spending
All Populations Eligible Participating Participation Organizational Organizational a Percent (Direct, Indirect,
Sample Size =20 Organizations Organizations Rate Expenditures Expenditures of Total and Induced)
State of Vermont 217 86 39.6% $78,856,911 $53,647,734 68.0% $107,400,435
State of North Dakota 678 135 19.9% $56,458,549 $39,267,449 69.6% $78,374,116
State of Delaware 135 95 70.4% $103,624,375 $74,756,167 72.1% $149,533,026
State of Maine 602 123 20.4% $92,577,604 $65,273,365 70.5% $124,242,624
State of Hawai'i 236 109 46.2% $125,921,352 $86,878,417 69.0% $172,894,474
State of Nevada 581 164 28.2% $227,298,372 $157,015,019 69.1% $316,217,421
State of Connecticut 1,137 324 28.5% $515,311,370 $367,057,692 71.2% $725,993,144
State of Oklahoma 712 392 55.1% $331,249,786 $236,630,082 71.4% $477,314,040
State of Oregon 1,075 365 34.0% $364,065,287 $258,348,441 71.0% $503,632,080
State of Minnesota 4,743 1,268 26.7% $696,091,653 $521,931,158 75.0% $1,438,282,680
State of Wisconsin 1,042 363 34.8% $376,915,991 $261,811,907 69.5% $527,213,192
State of Maryland 592 522 88.2% $511,399,372 $350,510,376 68.5% $689,819,257
State of Missouri 1,307 491 37.6% $602,903,738 $423,350,149 70.2% $851,825,315
State of Tennessee 1,663 642 38.6% $470,782,916 $338,067,759 71.8% $672,397,715
State of Massachusetts 1,620 643 39.7% $1,386,703,275 $934,024,483 67.4% $1,908,013,933
State of New Jersey 530 183 34.5% $296,140,348 $215,261,237 72.7% $402,335,766
State of North Carolina 2,414 1,233 51.1% $937,497,172 $661,128,510 70.5% $1,324,561,192
State of Pennsylvania 1,431 1,077 75.3% $1,753,309,722 $1,183,996,385 67.5% $2,429,145,594
State of Illinois 1,279 808 63.2% $1,780,626,339 $1,216,478,671 68.3% $2,469,573,785
State of Florida 4,312 1,688 39.1% $2,285,671,265 $1,712,031,446 74.9% $3,473,760,407
Statewide Average 1,315.3 535.6 43.6% $649,670,270 $457,873,322 70.2% $942,126,510
Statewide Median 1,059 379 38.9% $423,849,454 $299,939,833 70.4% $599,805,454
Statewide Total 26,306 10,711

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact.
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Table 5:

Participation Rate of Eligible Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Individual Arts Districts Universe of Number of Direct Local Direct Local as Total Spending
All Populations Eligible Participating Participation Organizational Organizational a Percent (Direct, Indirect,
Sample Size = 12 Organizations Organizations Rate Expenditures Expenditures of Total and Induced)
James River Arts & Cultural District 21 15 71.4% $6,394,249 $3,071,123 48.0% $6,680,958
Center City Charlotte 72 35 48.6% $124,091,617 $102,827,190 82.9% $258,634,337
Loch Haven Cultural Park 9 8 88.9% $29,253,216 $24,496,939 83.7% $63,088,607
Downtown Colorado Springs Creative District 54 30 55.6% $20,773,371 $14,572,200 70.1% $36,728,722
Fort Worth Cultural District 26 16 61.5% $150,010,452 $119,219,098 79.5% $283,414,369
Dallas Arts District 28 15 53.6% $282,234,392 $230,526,678 81.7% $568,014,079
Grand Center Arts & Entertainment District 47 20 42.6% $77,174,797 $62,452,680 80.9% $156,523,462
Balboa Park Cultural District 44 24 54.5% $380,437,910 $304,078,622 79.9% $717,621,589
East End Cultural District 9 9 100.0% $3,177,402 $2,616,661 82.4% $6,397,794
Houston Museum District Association 25 22 88.0% $321,550,313 $264,803,817 82.4% $647,451,165
Midtown Cultural District 6 5 83.3% $4,111,803 $3,386,161 82.4% $8,279,238
Washington Avenue Cultural District 8 6 75.0% $2,520,607 $2,075,776 82.4% $5,075,318
Arts District Average 29.1 17.1 68.6% $116,810,844 $94,510,579 78.0% $229,825,803
Arts District Median 26 16 66.5% $53,214,007 $43,474,810 82.0% $109,806,034
Arts District Total 349 205

SUMMARY STATISTICS FOR ALL 341 PARTICIPATING STUDY REGIONS (as appropriate)

Average 54.0% 74.8%
Median 51.1% 75.0%
Minimum 9.5% 42.2%
Maximum 100.0% 90.5%
Total 33,851 14,439

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-86



Explanation of Table 6:
Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

This table presents for each study region the total economic impact of the expenditures made by responding nonprofit arts and cultural
organizations during fiscal year 2015. Summary statistics are calculated for each population group.

The total impact is a measure of the effect each expended dollar has on the study region's economy as it is spent and re-spent within the region. It
includes direct economic impacts plus indirect and induced economic impacts. It is derived from input-output models that are customized for each
participating study region. See Background and Scope of Study and Frequently Used Terms in this Arts & Economic Prosperity 5 National
Statistical Report for more information about direct, indirect, and induced economic impacts.

Column Two:

The total direct organizational expenditures reported by responding nonprofit arts and cultural organizations in each participating study region during fiscal year 2015. This figure is the sum
of operating expenditures and capital expenditures. These data are real dollars reported by the organizations that responded to the survey in each study region only; no multiplier was used to
calculate these figures and no extrapolations were made for non-responding organizations.

Column Three:

The total number of full-time equivalent (FTE) jobs supported by the expenditures made by the responding nonprofit arts and cultural organizations in each participating study region.
Economists measure FTE jobs—not the total number of employees—because it is a more accurate measure of total employment. Each FTE job can represent one full-time employee, two
employees who work half-time, four employees who work quarter-time, etc.

Column Four:
The total amount of household income paid to study region residents as a result of the expenditures made by the responding nonprofit arts and cultural organizations in each participating
study region. Household income includes salaries, wages, and proprietary income.

Column Five:
The total amount of revenue that the local government receives (e.g., licenses, fees, taxes) as a result of the expenditures made by the responding nonprofit arts and cultural organizations in
each participating study region. Local government includes the city and county governments located within each participating study region.

Column Six:
The total amount of revenue that the state government receives (e.g., licenses, fees, taxes) as a result of the expenditures made by the responding nonprofit arts and cultural organizations in
each participating study region.

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-87



Table 6:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group A Direct TOTAL Economic Impact of ORGANIZATIONAL Spending

Population Fewer than 50,000 Organizational Full-Time Resident Local State
Sample Size =52 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
Town of Crested Butte (CO)’ $4,554,422 102 $2,419,000 $112,000 $93,000
City of Pine City (MN)? $425217 10 $255,000 $7,000 $33,000
City of Alva (OK) $1,188,716 54 $741,000 $22,000 $32,000
Cook County (MN)2 $2,575,814 84 $1,861,000 $43,000 $190,000
Town of Hillsborough (NC) $1,594,300 66 $1,417,000 $54,000 $83,000
City of Virginia (MN)? $115,568 4 $83,000 $2,000 $9,000
Town of Jackson (WY)3 $18,725,980 375 $11,060,000 $481,000 $1,052,000
City of Guthrie (OK) $1,611,682 41 $892,000 $57,000 $83,000
City of Grand Rapids (MN)2 $2,833,920 92 $2,047,000 $47,000 $210,000
Town of Medfield (MA) $2,748,727 118 $1,944,000 $98,000 $86,000
City of Fergus Falls (MN)2 $2,272,954 73 $1,519,000 $38,000 $167,000
Grundy County (TN)* $110,283 3 $53,000 $3,000 $5,000
City of Falls Church (VA)3 $6,749,150 170 $3,307,000 $288,000 $550,000
City of Jamestown (ND) $1,055,380 45 $638,000 $26,000 $52,000
City of Waterville (ME)1 $4,449,410 211 $2,998,000 $270,000 $202,000
City of Red Wing (MN)? $1,724,398 56 $1,154,000 $27,000 $147,000
City of Durango (CO)1 $8,619,712 320 $6,402,000 $258,000 $175,000
City of Hannibal (MO) $1,399,947 39 $844,000 $24,000 $31,000
City of Tullahoma (TN) $610,715 22 $351,000 $16,000 $28,000
City of Northfield (MN)2 $1,297,441 42 $869,000 $20,000 $111,000
Town of Carrboro (NC) $3,640,757 152 $3,236,000 $122,000 $190,000
Macon County (TN)* $104,098 2 $56,000 $3,000 $6,000
City of Laguna Beach (CA)3 $40,118,691 1,185 $32,649,000 $1,586,000 $2,024,000
Hickman County (TN)4 $1,152,455 27 $846,000 $33,000 $70,000
City of Fairfax (VA) $2,639,540 91 $1,868,000 $94,000 $73,000
City of Ponca City (OK) $2,799,217 73 $1,483,000 $67,000 $71,000
City of Paducah (KY)1 $18,055,851 739 $11,535,000 $230,000 $595,000
Mille Lacs County (MN)2 $575,555 13 $345,000 $10,000 $45,000
McNairy County (TN)4 $22,544 1 $13,000 $1,000 $1,000
City of Winona (MN)2 $3,269,857 106 $2,189,000 $51,000 $279,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-88




Table 6:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group A Direct TOTAL Economic Impact of ORGANIZATIONAL Spending

Population Fewer than 50,000 Organizational Full-Time Resident Local State
Sample Size =52 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
Door County (WI)4 $9,730,760 300 $6,139,000 $331,000 $434,000
City of Benicia (CA) $2,902,134 119 $2,103,000 $123,000 $132,000
City of Winter Park (FL)3 $16,576,065 605 $15,899,000 $471,000 $615,000
City of Rochester (NH)l $4,353,943 217 $3,902,000 $161,000 $211,000
City of Morgantown (WV)' $27,454,214 1,347 $19,952,000 $556,000 $1,758,000
Henry County (TN)* $183,974 6 $112,000 $4,000 $8,000
City of Fairbanks (AK)1 $8,779,765 355 $6,606,000 $381,000 $852,000
City of Bangor (ME) $3,437,656 141 $2,599,000 $209,000 $163,000
Weakley County (TN)* $211,563 6 $128,000 $5,000 $10,000
Dare County (NC)4 $13,790,194 378 $6,968,000 $127,000 $202,000
City of Columbia (TN) $1,297,724 55 $774,000 $32,000 $58,000
City of Lake Worth (FL)3 $14,656,059 374 $9,668,000 $726,000 $806,000
Clatsop County (OR)4 $2,874,045 93 $1,741,000 $88,000 $50,000
Yadkin County (NC)* $809,737 27 $438,000 $22,000 $31,000
Greater Belfast Area (ME)4 $2,683,737 76 $1,699,000 $161,000 $160,000
Campbell County (TN)* $108,671 3 $52,000 $3,000 $6,000
Monroe County (TN)4 $666,380 24 $415,000 $17,000 $33,000
Lincoln County (OR)4 $1,595,530 44 $894,000 $38,000 $29,000
Iron County (UT)4 $13,330,445 240 $6,830,000 $243,000 $357,000
City of St. Louis Park (MN)2 $758,069 26 $621,000 $13,000 $64,000
City of Logan (UT)1 $17,572,786 772 $10,901,000 $505,000 $595,000
Gibson County (TN)* $1,003,653 46 $649,000 $26,000 $56,000
Group A Average $5,419,614 184 $3,733,923 $160,231 $256,212
Group A Average Excluding Outliers/Exclusions $2,071,269 78 $1,453,077 $72,615 $83,231
Group A Median $2,607,677 75 $1,609,000 $52,500 $89,500

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-89




Table 6:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group B Direct TOTAL Economic Impact of ORGANIZATIONAL Spending

Population 50,000 to 99,999 Organizational Full-Time Resident Local State
Sample Size = 38 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
City of Joplin (MO) $1,792,636 88 $1,390,000 $61,000 $52,000
City of La Crosse (WI) $12,827,852 428 $10,504,000 $510,000 $602,000
McMinn County (TN)4 $2,021,520 60 $1,184,000 $50,000 $88,000
Lafayette County (MS)* $2,655,457 122 $1,683,000 $77,000 $183,000
Chisago County (MN)2 $655,430 15 $393,000 $11,000 $51,000
City of Grand Forks (ND) $2,781,581 96 $2,126,000 $78,000 $126,000
City of Corvallis (OR) $27,545,447 1,082 $16,938,000 $1,013,000 $462,000
City of Noblesville (IN) $475,139 20 $331,000 $19,000 $32,000
City of Ocala (FL) $14,295,754 531 $10,486,000 $736,000 $1,039,000
Lenoir County (NC)* $932,880 30 $657,000 $25,000 $28,000
Town of Chapel Hill (NC) $88,407,897 3,687 $78,578,000 $2,972,000 $4,612,000
City of Grand Junction (CO) $11,275,100 339 $9,350,000 $490,000 $277,000
Town of Jupiter (FL) $8,019,104 205 $5,290,000 $397,000 $441,000
Hamblen County (TN)4 $760,318 26 $467,000 $17,000 $29,000
City of Delray Beach (FL) $11,319,692 289 $7,467,000 $561,000 $623,000
City of St. Cloud (MN)2 $5,345,355 183 $3,836,000 $90,000 $451,000
City of Portland (ME) $46,572,402 1,446 $41,386,000 $2,217,000 $2,842,000
City of Jackson (TN) $2,666,496 134 $1,985,000 $61,000 $111,000
City of Walnut Creek (CA) $21,097,821 716 $17,012,000 $941,000 $1,145,000
Greene County (TN)4 $2,505,621 75 $1,451,000 $61,000 $121,000
City of Flagstaff (AZ) $58,011,426 2,223 $49,533,000 $2,013,000 $2,232,000
City of Missoula (MT) $20,392,313 798 $16,699,000 $606,000 $913,000
City of Fort Myers (FL) $13,682,062 467 $12,000,000 $647,000 $1,067,000
Putnam County (TN)4 $2,038,202 67 $1,472,000 $52,000 $99,000
Monroe County (FL)4 $27,188,753 754 $15,041,000 $590,000 $1,346,000
City of Lynchburg (VA) $6,648,618 140 $2,931,000 $263,000 $302,000
City of Duluth (MN)2 $14,291,391 466 $10,323,000 $237,000 $1,057,000
City of Fishers (IN) $23,094,545 953 $16,092,000 $943,000 $1,543,000
City of Carmel (IN) $12,559,425 518 $8,751,000 $513,000 $839,000
City of Sugar Land (TX) $646,740 25 $447,000 $51,000 $57,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-90




Table 6:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group B Direct TOTAL Economic Impact of ORGANIZATIONAL Spending
Population 50,000 to 99,999 Organizational Full-Time Resident Local State
Sample Size = 38 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
City of Asheville (NC) $19,541,466 666 $18,347,000 $613,000 $900,000
Buchanan County (MO) $10,079,729 516 $9,572,000 $389,000 $321,000
City of Boca Raton (FL) $10,757,773 275 $7,096,000 $533,000 $592,000
City of Miami Beach (FL)* $84,770,391 2,442 $85,756,000 $2,714,000 $4,340,000
Moore County (NC)* $6,876,979 182 $4,446,000 $189,000 $250,000
Sevier County (TN)* $3,645,416 88 $1,749,000 $20,000 $59,000
Cape May County (NJ)* $4,544,984 132 $2,558,000 $226,000 $196,000
Cleveland County (NC)* $2,287,739 68 $1,425,000 $73,000 $87,000
Group B Average $15,395,038 536 $12,546,105 $554,184 $776,711
Group B Average Excluding Outliers/Exclusions $18,836,877 688 $15,215,409 $738,091 $945,864
Group B Median $9,049,417 240 $6,193,000 $326,000 $381,000
B-91

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact.




Table 6:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group C Direct TOTAL Economic Impact of ORGANIZATIONAL Spending

Population 100,000 to 249,999 Organizational Full-Time Resident Local State
Sample Size = 50 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
City of Las Cruces (NM) $8,508,432 178 $5,398,000 $239,000 $598,000
Eau Claire County (Wl)4 $4,509,343 191 $3,913,000 $218,000 $190,000
Yamhill County (OR)4 $20,664,640 717 $12,264,000 $747,000 $384,000
City of Lewisville (TX) $1,513,284 60 $1,100,000 $116,000 $122,000
City of West Palm Beach (FL) $117,010,242 2,990 $77,184,000 $5,799,000 $6,438,000
City of Boulder (CO) $35,514,381 968 $29,275,000 $1,092,000 $1,028,000
City of Richardson (TX) $12,143,635 502 $10,143,000 $517,000 $651,000
City of High Point (NC) $2,560,289 92 $2,151,000 $72,000 $131,000
City of Cambridge (MA) $119,802,629 5,204 $79,023,000 $5,268,000 $4,534,000
City of Lowell (MA) $8,688,661 444 $6,782,000 $388,000 $327,000
Douglas County (KS)4 $15,670,891 646 $11,318,000 $664,000 $636,000
City of Columbia (MO) $9,152,344 483 $7,250,000 $362,000 $355,000
City of Norman (OK) $11,552,877 462 $8,269,000 $459,000 $662,000
Wayne County (NC)* $1,570,039 54 $1,061,000 $71,000 $53,000
City of Lafayette (LA) $6,356,368 253 $4,742,000 $235,000 $270,000
Washington County (TN)* $3,257,903 148 $2,528,000 $78,000 $159,000
City of Thousand Oaks (CA) $8,609,672 364 $6,569,000 $356,000 $422,000
City of Charleston (SC) $66,091,990 3,014 $53,659,000 $2,209,000 $2,554,000
City of Waco (TX) $31,391,910 1,253 $22,337,000 $1,438,000 $1,513,000
Robeson County (NC)4 $2,914,420 100 $1,743,000 $80,000 $103,000
Columbia County (GA)* $43.211 1 $21,000 $2,000 $2,000
Orange County (NC)4 $93,643,475 3,905 $83,231,000 $3,148,000 $4,885,000
City of Savannah (GA) $34,799,185 1,670 $26,472,000 $1,389,000 $1,106,000
Indian River County (FL)4 $16,019,023 471 $9,468,000 $796,000 $1,328,000
City of Alexandria (VA) $35,827,099 1,157 $27,302,000 $1,088,000 $1,281,000
Martin County (FL)4 $14,266,732 490 $9,514,000 $653,000 $1,211,000
Macon-Bibb County (GA)4 $49,139,734 2,120 $41,526,000 $1,829,000 $1,662,000
City of Springfield (MA) $36,109,244 1,498 $26,976,000 $1,693,000 $1,450,000
Catawba County (NC)4 $12,569,224 442 $8,825,000 $372,000 $392,000
Town of Cary (NC) $6,153,643 296 $5,745,000 $202,000 $340,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-92




Table 6:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group C Direct TOTAL Economic Impact of ORGANIZATIONAL Spending

Population 100,000 to 249,999 Organizational Full-Time Resident Local State
Sample Size = 50 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
Alamance County (NC)4 $3,877,725 166 $2,723,000 $116,000 $147,000
Cumberland County (NJ) $9,546,724 439 $6,185,000 $474,000 $391,000
City of Eugene (OR) $40,780,515 1,745 $31,585,000 $1,454,000 $711,000
Middlesex County (CT)4 $20,883,683 798 $13,655,000 $830,000 $986,000
City of Springfield (MO) $9,778,504 510 $8,078,000 $343,000 $310,000
City of Sioux Falls (SD) $20,112,501 821 $14,887,000 $589,000 $926,000
Pitt County (NC)4 $12,689,847 716 $13,964,000 $440,000 $514,000
City of Providence (RI) $93,832,555 2,282 $72,051,000 $4,176,000 $4,983,000
City of Worcester (MA) $64,504,636 2,801 $46,052,000 $3,107,000 $2,579,000
Montgomery County (TN)* $2,964,420 137 $1,831,000 $109,000 $220,000
Salt Lake City (UT) $112,442,764 5,157 $93,990,000 $4,315,000 $5,740,000
Cabarrus County (NC)* $2,265,571 62 $1,678,000 $77,000 $87,000
Richmond County (GA)4 $37,811,438 1,827 $28,306,000 $1,474,000 $1,195,000
City of Tacoma (WA) $74,648,459 2,201 $55,617,000 $3,120,000 $4,440,000
Dofia Ana County (NM)4 $12,920,210 271 $8,197,000 $362,000 $908,000
New Hanover County (NC)4 $14,841,737 671 $14,259,000 $490,000 $502,000
Arlington County (VA)4 $170,762,477 4,840 $112,541,000 $6,492,000 $5,841,000
City of Irving (TX) $24,192,919 1,000 $20,228,000 $1,102,000 $1,343,000
City of Reno (NV) $50,139,403 1,875 $36,270,000 $1,450,000 $3,225,000
York County (SC)4 $13,279,645 569 $10,337,000 $377,000 $533,000
Group C Average $31,566,605 1,181 $23,564,460 $1,249,540 $1,407,360
Group C Average Excluding Outliers/Exclusions $38,600,672 1,455 $28,856,852 $1,576,963 $1,779,222
Group C Median $14,554,235 608 $10,827,500 $553,000 $656,500
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-93




Table 6:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group D Direct TOTAL Economic Impact of ORGANIZATIONAL Spending

Population 250,000 to 499,999 Organizational Full-Time Resident Local State
Sample Size =42 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
Buncombe County (NC)4 $26,363,882 898 $24,753,000 $827,000 $1,215,000
Alachua County (FL)4 $36,563,147 863 $21,791,000 $1,152,000 $1,210,000
Greater Green Bay Area (WI)4 $23,392,446 962 $18,269,000 $919,000 $1,102,000
City of Orlando (FL) $123,648,175 4,512 $118,597,000 $3,517,000 $4,587,000
City of Lincoln (NE) $50,665,562 1,397 $43,161,000 $1,755,000 $2,294,000
Southeastern Connecticut Region (CT)4 $87,159,766 2,994 $55,301,000 $1,211,000 $2,931,000
Erie County (PA)4 $19,091,150 672 $14,793,000 $705,000 $1,047,000
San Luis Obispo County (CA)4 $13,693,022 543 $9,527,000 $507,000 $632,000
City of Newark (NJ) $109,365,244 3,798 $104,329,000 $5,043,000 $5,096,000
Leon County (FL)4 $100,454,010 4,493 $68,357,000 $6,297,000 $8,901,000
Rutherford County (TN)4 $10,798,787 526 $7,570,000 $305,000 $559,000
St. Lucie County (FL)4 $3,119,978 118 $2,630,000 $163,000 $228,000
Greater Spartanburg Area (SC)"* $21,371,683 799 $15,970,000 $805,000 $908,000
Durham County (NC)4 $104,619,126 4,238 $98,643,000 $3,143,000 $3,946,000
City of St. Paul (MN)2 $281,609,958 9,716 $230,560,000 $4,745,000 $23,745,000
Hamilton County (IN)4 $36,204,739 1,494 $25,227,000 $1,478,000 $2,418,000
Osceola County (FL)4 $1,922,406 65 $1,539,000 $40,000 $108,000
Escambia County (FL)4 $27,449,975 1,104 $21,175,000 $1,357,000 $1,931,000
Lexington-Fayette Urban County (KY)* $16,129,322 621 $16,413,000 $353,000 $1,066,000
Lake County (FL)4 $1,137,478 44 $721,000 $63,000 $99,000
City of Riverside (CA) $17,575,088 543 $13,400,000 $743,000 $852,000
Cumberland County (NC)4 $29,655,943 989 $19,520,000 $1,228,000 $1,384,000
Collier County (FL)4 $62,973,722 2,011 $40,879,000 $2,305,000 $4,528,000
Hamilton County (TN)4 $64,768,855 3,095 $64,442,000 $2,046,000 $3,846,000
Manatee County (FL)4 $14,441,702 570 $10,654,000 $770,000 $1,399,000
City of Tampa (FL) $130,701,988 5,793 $116,515,000 $5,953,000 $10,040,000
Forsyth County (NC)4 $104,706,797 3,818 $90,307,000 $3,376,000 $5,165,000
Mercer County (NJ)4 $22,095,147 1,047 $17,661,000 $1,396,000 $1,102,000
City of Wichita (KS) $43,936,656 1,249 $37,149,000 $1,782,000 $1,897,000
Clackamas County (OR)4 $5,821,109 255 $4,356,000 $254,000 $128,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-94




Table 6:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group D Direct TOTAL Economic Impact of ORGANIZATIONAL Spending

Population 250,000 to 499,999 Organizational Full-Time Resident Local State
Sample Size = 42 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
Sarasota County (FL)4 $201,514,937 5,517 $166,978,000 $6,829,000 $11,649,000
City of Minneapolis (MN)2 $323,394,524 11,157 $264,770,000 $5,449,000 $27,269,000
Berks County (PA)4 $10,805,527 434 $7,678,000 $462,000 $646,000
City of Miami (FL) $487,578,468 14,043 $493,248,000 $15,613,000 $24,963,000
City of Raleigh (NC) $167,668,956 8,057 $156,529,000 $5,509,000 $9,263,000
Santa Barbara County (CA)4 $126,303,269 3,832 $96,363,000 $4,617,000 $6,060,000
Seminole County (FL)4 $8,253,173 272 $6,205,000 $385,000 $576,000
City of Virginia Beach (VA) $25,929,369 1,125 $18,696,000 $994,000 $842,000
City of Atlanta (GA) $371,899,510 12,106 $337,428,000 $11,231,000 $14,254,000
City of Mesa (AZ) $16,854,627 652 $16,662,000 $745,000 $941,000
City of Kansas City (MO) $161,706,593 5,060 $162,112,000 $4,250,000 $6,670,000
Morris County (NJ)4 $15,784,179 759 $12,080,000 $898,000 $664,000
Group D Average $83,550,714 2,911 $72,689,476 $2,648,095 $4,718,119
Group D Average Excluding Outliers/Exclusions $142,294,186 4,861 $134,818,833 $4,761,250 $6,808,250
Group D Median $32,930,341 1,115 $23,272,000 $1,292,500 $1,648,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-95




Table 6:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group E Direct TOTAL Economic Impact of ORGANIZATIONAL Spending

Population 500,000 to 999,999 Organizational Full-Time Resident Local State
Sample Size =25 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
Sonoma County (cay' $45,118,213 1,952 $33,394,000 $2,064,000 $2,292,000
Volusia County (FL)4 $13,720,631 415 $9,936,000 $731,000 $1,053,000
Guilford County ey $67,062,726 2,414 $56,346,000 $1,879,000 $3,429,000
Dane County (WI)4 $145,739,612 5,792 $125,149,000 $5,455,000 $8,007,000
Brevard County (FL)* $7,119,716 334 $6,244,000 $334,000 $504,000
Washington County (OR)4 $13,813,264 772 $11,348,000 $594,000 $248,000
Johnson County (Ks)y* $12,335,839 622 $9,538,000 $549,000 $591,000
City of Louisville (KY) $224,560,560 9,999 $192,086,000 $5,272,000 $16,141,000
City of Baltimore (MD) $326,333,152 8,125 $259,948,000 $13,504,000 $14,519,000
Polk County (FL)4 $15,790,432 611 $12,875,000 $897,000 $1,238,000
City of Boston (MA) $763,888,012 31,703 $586,913,000 $17,361,000 $25,919,000
District of Columbia (DC)3’6 $1,654,234,168 32,514 $1,091,081,000 $149,332,000 $0
City of Nashville-Davidson County (TN) $178,780,284 7,391 $153,884,000 $5,896,000 $13,078,000
City of El Paso (TX) $59,978,686 2,881 $45,313,000 $3,374,000 $3,374,000
Lee County (FL)* $33,978,684 1,160 $29,801,000 $1,607,000 $2,650,000
City of Fort Worth (TX) $255,976,253 9,211 $209,158,000 $15,369,000 $15,426,000
City of Indianapolis (IN) $227,293,491 6,949 $213,234,000 $7,567,000 $13,153,000
City and County of San Francisco (CA) $780,613,098 23,160 $659,077,000 $20,883,000 $36,144,000
Prince George's County (MD)4 $23,782,748 566 $19,800,000 $1,060,000 $1,535,000
Pinellas County (FL)4 $100,195,060 3,889 $82,083,000 $5,489,000 $8,814,000
Shelby County (TN $118,196,607 3,762 $102,452,000 $3,641,000 $7,227,000
Fairfield County (CT)4 $148,621,258 5,699 $115,151,000 $6,695,000 $7,309,000
Westchester County NY)! $106,569,709 3,387 $81,291,000 $9,361,000 $5,697,000
Fulton County (GA)4 $382,742,711 12,459 $347,266,000 $11,558,000 $14,670,000
Wake County ey $179,146,269 8,609 $167,244,000 $5,887,000 $9,897,000
Group E Average $235,423,647 7,375 $184,824,480 $11,854,360 $8,516,600
Group E Average Excluding Outliers/Exclusions $352,177,942 12,427 $289,951,625 $11,153,250 $17,219,250
Group E Median $118,196,607 3,889 $102,452,000 $5,455,000 $7,227,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-96




Table 6:
Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group F Direct TOTAL Economic Impact of ORGANIZATIONAL Spending

Population 1,000,000 or More Organizational Full-Time Resident Local State
Sample Size =21 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
Mecklenburg County (NC)* $137,737,853 4,592 $128,748,000 $4,032,000 $6,774,000
City of San José (CA) $73,462,553 2,286 $57,300,000 $2,492,000 $3,195,000
Montgomery County (MD)* $105,104,756 2,832 $65,879,000 $4,006,000 $4,813,000
Fairfax County (VA)* $173,409,818 5,017 $124,096,000 $5,807,000 $6,725,000
Allegheny County (PA)* $549,874,646 16,518 $391,241,000 $22,832,000 $27,599,000
Greater Columbus Area (OH)* $222,477,493 8,189 $205,098,000 $9,249,000 $12,738,000
Orange County (FL)* $154,347,536 5,633 $148,042,000 $4,390,000 $5,726,000
City of Dallas (TX) $631,469,325 26,818 $678,879,000 $28,388,000 $35,695,000
Hillsborough County (FL)* $175,225,260 7,766 $156,206,000 $7,982,000 $13,460,000
City of San Diego (CA) $553,563,393 22,513 $516,229,000 $21,577,000 $29,322,000
Palm Beach County (FL)* $184,292,190 4,709 $121,566,000 $9,134,000 $10,140,000
City of San Antonio (TX) $143,127,136 5,841 $143,374,000 $7,330,000 $8,709,000
Sacramento County (CA)4 $82,336,356 3,705 $79,942,000 $4,531,000 $5,160,000
City of Phoenix (AZ) $164,604,285 5,967 $136,758,000 $7,040,000 $8,623,000
City and County of Philadelphia (PA) $848,922,523 18,780 $580,185,000 $35,766,000 $36,364,000
Broward County (FL)" $148,488,007 3,812 $115,647,000 $6,413,000 $6,114,000
Santa Clara County (CA)* $112,342,340 3,497 $87,626,000 $3,811,000 $4,886,000
Riverside County (CA)* $63,975,017 1,978 $48,778,000 $2,705,000 $3,101,000
Miami-Dade County (FL)* $851,913,996 24,537 $861,821,000 $27,279,000 $43,616,000
City of Chicago (IL) $1,374,865,815 41,621 $1,029,071,000 $64,521,000 $55,691,000
Harris County (TX)"* $565,143,010 13,876 $455,460,000 $22,331,000 $18,836,000
Group F Average $348,413,491 10,976 $291,997,429 $14,362,667 $16,537,476
Group F Average Excluding Outliers/Exclusions $541,430,719 17,689 $448,828,000 $23,873,429 $25,371,286
Group F Median $173,409,818 5,841 $143,374,000 $7,330,000 $8,709,000

ALL CITY/COUNTY STUDY REGIONS

Average $84,020,027 2,746 $68,660,768 $3,513,434 $3,822,671
Median $15,727,535 608 $11,441,500 $592,000 $840,500

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-97



Table 6:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Regional Study Regions Direct TOTAL Economic Impact of ORGANIZATIONAL Spending

All Populations Organizational Full-Time Resident Local State
Sample Size = 81 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
High Peaks Region (ME) $733,718 22 $424,000 $30,000 $26,000
Wood River Valley (ID) $15,469,150 570 $9,518,000 $101,000 $566,000
Southern Oregon Area $37,531,117 1,624 $28,488,000 $1,800,000 $923,000
Southwestern Pennsylvania Area $13,154,583 423 $8,397,000 $426,000 $573,000
Greater Portsmouth Area (NH) $21,456,627 839 $18,810,000 $1,256,000 $1,089,000
Northeast Oregon Region $652,008 27 $423,000 $21,000 $10,000
Toe River Valley (NC) $11,706,879 319 $6,040,000 $300,000 $454,000
Albemarle Region (NC) $2,724,828 96 $1,610,000 $78,000 $100,000
Greater Concord Area (NH) $17,833,550 618 $14,735,000 $884,000 $962,000
North Central Minnesota Region2 $1,630,565 37 $961,000 $28,000 $148,000
Northwest Minnesota Region2 $616,142 14 $352,000 $10,000 $47,000
Monadnock Region (NH) $13,271,384 528 $9,938,000 $774,000 $819,000
Bismarck-Mandan Region (ND) $24,377,094 1,187 $18,556,000 $779,000 $1,371,000
Greater Minot Region (ND) $8,739,861 178 $3,497,000 $186,000 $293,000
Greater Burlington Area (VT) $59,120,540 2,790 $42,273,000 $1,473,000 $4,202,000
Greater Charlottesville Area (VA) $60,559,918 1,389 $38,153,000 $2,060,000 $1,623,000
Brainerd Lakes Region (MN)2 $2,753,533 75 $1,817,000 $46,000 $214,000
East Central Minnesota Region2 $3,802,469 88 $2,278,000 $65,000 $297,000
Northwest Connecticut Region $21,482,961 640 $13,530,000 $1,153,000 $1,382,000
Central Oregon Region $9,958,558 390 $6,749,000 $357,000 $197,000
Greater Fargo-Moorhead Area (ND/MN) $20,819,502 955 $16,776,000 $608,000 $1,098,000
Black Hills Region (SD) $22,974,769 893 $16,659,000 $923,000 $1,232,000
Greater Kingsport Area (TN) $9,562,287 330 $6,456,000 $269,000 $475,000
Lake Region (MN)2 $6,485,666 209 $4,334,000 $107,000 $477,000
South Central Minnesota Region2 $6,433,650 202 $4,143,000 $103,000 $472,000
Greater Sioux Falls Area (SD) $20,601,653 839 $15,265,000 $603,000 $947,000
Southwest Tennessee Development District $3,129,255 155 $2,309,000 $75,000 $136,000
Northwest Tennessee Development District $2,283,302 91 $1,457,000 $58,000 $120,000
Southwest Minnesota Region2 $4,868,274 156 $3,320,000 $81,000 $376,000
Arrowhead Region (MN)2 $19,637,859 641 $14,185,000 $326,000 $1,452,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-98




Table 6:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Regional Study Regions Direct TOTAL Economic Impact of ORGANIZATIONAL Spending

All Populations Organizational Full-Time Resident Local State
Sample Size = 81 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
Maple Grove and the Northwest Suburbs (MN)? $1,487,198 51 $1,218,000 $25,000 $125,000
Greater Augusta Area (GA) $37,854,649 1,828 $28,327,000 $1,476,000 $1,197,000
Upper Cumberland Development District (TN) $6,334,696 214 $4,140,000 $183,000 $342,000
City of Huntsville/Madison County (AL) $53,843,563 2,269 $35,912,000 $1,281,000 $2,008,000
Northeast Commission (NC) $22,642,818 661 $11,987,000 $343,000 $498,000
Greater Ann Arbor Area (MI)5 $49,916,641 1,692 $43,290,000 $1,255,000 $4,915,000
Greater Fox Cities Region (WI) $40,077,673 1,348 $26,807,000 $2,337,000 $1,961,000
Central Minnesota Region2 $8,800,646 301 $6,316,000 $149,000 $742,000
South Central Tennessee Development District $4,064,456 144 $2,621,000 $110,000 $208,000
Northwest Arkansas Region $67,503,606 2,786 $56,013,000 $1,297,000 $4,275,000
Southeast Minnesota Regi0n2 $16,690,210 542 $11,714,000 $258,000 $1,425,000
First Tennessee Development District $15,384,812 555 $10,476,000 $410,000 $759,000
Greater Harrisburg Area (PA) $12,684,667 555 $11,356,000 $379,000 $664,000
Greater New Haven Area (CT) $114,867,991 5,303 $84,913,000 $5,827,000 $6,300,000
Treasure Coast Region (FL) $33,405,733 1,079 $21,612,000 $1,612,000 $2,767,000
Greater Des Moines Region (IA) $71,922,902 2,708 $58,664,000 $2,363,000 $3,401,000
Southeast Tennessee Development District $67,352,550 3,179 $66,018,000 $2,114,000 $3,971,000
Greater Knoxville Region (TN) $48,160,880 2,397 $38,680,000 $1,486,000 $2,929,000
Greater Columbia Area (SC) $22,480,674 1,098 $19,881,000 $889,000 $1,054,000
Pikes Peak Region (CO) $51,193,211 1,749 $36,060,000 $2,332,000 $1,293,000
Lehigh Valley Region (PA) $83,164,601 3,333 $69,337,000 $2,659,000 $3,838,000
Greater Sarasota/Bradenton Area (FL) $215,956,639 6,087 $177,632,000 $7,599,000 $13,048,000
Dayton Region (OH) $95,159,725 5,071 $76,918,000 $4,922,000 $5,742,000
Richmond & Tri-Cities Region (VA) $211,680,685 6,720 $114,780,000 $8,527,000 $8,655,000
Memphis Area Association of Governments (TN) $118,315,928 3,766 $102,549,000 $3,645,000 $7,236,000
Eastern Region (NC) $27,730,102 1,327 $24,343,000 $960,000 $1,184,000
Advantage West Region (NC) $75,230,591 2,735 $57,442,000 $2,476,000 $3,493,000
Southeast Commission (NC) $50,352,984 1,886 $37,789,000 $1,903,000 $2,126,000
Greater Fairfax Area (VA) $182,798,508 5,278 $129,271,000 $6,189,000 $7,348,000
Greater Tulsa Region (OK) $91,182,165 4,494 $80,129,000 $3,871,000 $5,499,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-99




Table 6:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Regional Study Regions Direct TOTAL Economic Impact of ORGANIZATIONAL Spending

All Populations Organizational Full-Time Resident Local State
Sample Size = 81 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
East Tennessee Development District $53,564,537 2,548 $41,532,000 $1,550,000 $3,070,000
West Valley Region (AZ) $13,189,366 465 $10,601,000 $667,000 $836,000
Greater St. Louis Area (MO) $363,745,576 11,737 $332,089,000 $12,376,000 $16,362,000
Western New York $156,024,439 4,705 $100,704,000 $8,936,000 $4,207,000
Greater Oklahoma City Region (OK) $220,484,100 9,869 $176,711,000 $8,920,000 $13,063,000
Piedmont Triad Partnership (NC) $207,772,417 7,846 $174,686,000 $6,651,000 $10,410,000
Greater Portland Area (OR) $214,420,434 7,992 $190,496,000 $8,304,000 $9,956,000
Greater Kansas City Metropolitan Area (MO/KS) $179,536,915 5,854 $177,158,000 $4,943,000 $7,488,000
Greater Nashville Regional Council (TN) $200,353,380 8,390 $169,808,000 $6,609,000 $14,494,000
Research Triangle Regional Partnership (NC) $387,905,496 17,120 $356,502,000 $12,517,000 $19,178,000
Greater Tampa/St. Petersburg Area (FL) $275,420,320 11,655 $238,289,000 $13,471,000 $22,274,000
Charlotte Regional Partnership (NC) $165,862,764 5,619 $149,673,000 $4,979,000 $7,915,000
Charlotte Regional Partnership (NC/SC) $179,142,409 6,188 $160,010,000 $5,356,000 $8,448,000
Seven-County Metro Area (MN)2 $624,372,639 21,569 $511,185,000 $10,522,000 $52,645,000
Central Florida Region $202,291,372 7,374 $185,562,000 $6,840,000 $9,304,000
Greater Philadelphia Region (PA) $992,509,546 32,031 $812,726,000 $44,796,000 $63,217,000
Greater Washington Region (DC/MD/VA) $2,172,509,756 47,187 $1,445,874,000 $168,167,000 $20,818,000
Metro Atlanta Area (GA) $434,779,646 14,839 391,520,000 13,998,000 16,745,000
Greater Atlanta Region (GA) $442,368,282 15,185 397,961,000 14,373,000 17,061,000
Greater Houston Region (TX) $579,435,793 14,389 466,718,000 23,109,000 19,674,000
Dallas-Fort Worth-Arlington MSA (TX) $999,509,582 40,368 983,236,000 49,446,000 57,483,000
Regional Average $140,837,185 4,696 $113,959,123 $6,301,074 $6,367,062
Regional Median $37,854,649 1,389 $28,327,000 $1,297,000 $1,452,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-100




Table 6:

Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Statewide Study Regions Direct TOTAL Economic Impact of ORGANIZATIONAL Spending

All Populations Organizational Full-Time Resident Local State
Sample Size =20 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
State of Vermont $78,856,911 3,360 $52,769,000 $1,572,000 $4,692,000
State of North Dakota $56,458,549 2,429 $40,869,000 $1,669,000 $2,922,000
State of Delaware $103,624,375 2,810 $79,372,000 $1,181,000 $5,955,000
State of Maine $92,577,604 2,884 $69,193,000 $3,214,000 $4,009,000
State of Hawai'i $125,921,352 4,403 $107,616,000 $2,385,000 $12,306,000
State of Nevada $227,298,372 6,342 $128,409,000 $3,758,000 $10,605,000
State of Connecticut $515,311,370 17,671 $399,187,000 $20,314,000 $25,234,000
State of Oklahoma $331,249,786 14,948 $267,263,000 $13,027,000 $18,898,000
State of Oregon $364,065,287 13,939 $294,030,000 $13,893,000 $12,771,000
State of Minnesota $696,091,653 23,834 $560,605,000 $11,695,000 $58,295,000
State of Wisconsin $376,915,991 17,480 $344,729,000 $19,480,000 $19,556,000
State of Maryland $511,399,372 13,026 $375,363,000 $19,040,000 $21,885,000
State of Missouri $602,903,738 19,966 $550,957,000 $18,779,000 $25,290,000
State of Tennessee $470,782,916 19,042 $400,910,000 $14,754,000 $30,336,000
State of Massachusetts $1,386,703,275 51,108 $944,990,000 $31,088,000 $40,622,000
State of New Jersey $296,140,348 9,900 $219,605,000 $9,845,000 $10,347,000
State of North Carolina $937,497,172 37,194 $812,422,000 $29,829,000 $44,804,000
State of Pennsylvania $1,753,309,722 55,491 $1,354,295,317 $72,774,876 $98,996,290
State of Illinois $1,780,626,339 57,304 $1,570,448,000 $84,705,000 $96,052,000
State of Florida $2,285,671,265 72,108 $1,967,176,000 $87,300,000 $130,842,000
Statewide Average $649,670,270 22,262 $527,010,416 $23,015,144 $33,720,865
Statewide Median $423,849,454 16,214 $360,046,000 $14,323,500 $20,720,500
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-101




Table 6:
Total Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Individual Arts Districts Direct TOTAL Economic Impact of ORGANIZATIONAL Spending

All Populations Organizational Full-Time Resident Local State
Sample Size = 12 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
James River Arts & Cultural District $6,394,249 135 $2,819,000 $253,000 $291,000
Center City Charlotte $124,091,617 4,137 $115,993,000 $3,633,000 $6,103,000
Loch Haven Cultural Park $29,253,216 1,068 $28,058,000 $832,000 $1,085,000
Downtown Colorado Springs Creative District $20,773,371 710 $14,633,000 $946,000 $525,000
Fort Worth Cultural District $150,010,452 5,398 $122,573,000 $9,007,000 $9,040,000
Dallas Arts District $282,234,392 11,986 $303,424,000 $12,688,000 $15,954,000
Grand Center Arts & Entertainment District $77,174,797 2,490 $70,458,000 $2,626,000 $3,471,000
Balboa Park Cultural District $380,437,910 15,472 $354,780,000 $14,829,000 $20,151,000
East End Cultural District $3,177,402 78 $2,561,000 $126,000 $106,000
Houston Museum District Association $321,550,313 7,895 $259,144,000 $12,706,000 $10,717,000
Midtown Cultural District $4,111,803 101 $3,314,000 $162,000 $137,000
Washington Avenue Cultural District $2,520,607 62 $2,031,000 $100,000 $84,000
Arts District Average $116,810,844 4,128 $106,649,000 $4,825,667 $5,638,667
Arts District Median $53,214,007 1,779 $49,258,000 $1,786,000 $2,278,000

Explanation of the Outliers and Exclusions:

! The organizational expenditure and attendance findings for these city study regions were determined by researchers to be outliers when compared to the findings for cohort regions in the same
population category. For this reason, the organizational expenditure and attendance findings for these study regions are excluded from the national extrapolations.

2 The expenditure and attendance data collected from eligible organizations in these study regions were collected for fiscal year 2013 (rather than 2015), and audience-intercepts surveys collected from
attendees to cultural events in these study regions were collected during calendar year 2014 (rather than 2016). Where applicable, these study regions are excluded from the national extrapolations.

3 Both the organizational expenditure and attendance findings and the audience expenditure findings for these city study regions were determined by researchers to be outliers when compared to the
findings for cohort regions in the same population category. For this reason, these study regions are excluded from the national extrapolations.

4 These county study regions are excluded from the national extrapolations. The national extrapolations are based on city study regions only.

5 The expenditure and attendance data collected from eligible organizations in this study region were collected for fiscal year 2014 (rather than 2015), and audience-intercepts surveys collected from
attendees to cultural events in this study region were collected during calendar year 2015 (rather than 2016).

¢ The economic impact findings for the District of Columbia exclude state government revenues due to Washington, DC's unique status as a study region with no state government.

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-102



Explanation of Table 7:
Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

This table presents for each study region the direct economic impact of the expenditures made by responding nonprofit arts and cultural
organizations during fiscal year 2015. Summary statistics are calculated for each population group.

The direct impact is a measure of the effect of the initial direct expenditures made by the organizations. It excludes indirect and induced impacts.
Because it includes only one round of spending, the direct impact is always smaller than the total impact (which measures the effect of each dollar
as it is spent and re-spent within the study region's economy). The direct impact is derived from input-output models that are customized for each
participating study region. See Background and Scope of Study and Frequently Used Terms in this Arts & Economic Prosperity 5 National
Statistical Report for more information about direct, indirect, and induced economic impacts.

Column Two:

The total direct organizational expenditures reported by responding nonprofit arts and cultural organizations in each participating study region during fiscal year 2015. This figure is the sum
of operating expenditures and capital expenditures. These data are real dollars reported by the organizations that responded to the survey in each study region only; no multiplier was used to
calculate these figures and no extrapolations were made for non-responding organizations.

Column Three:

The number of full-time equivalent (FTE) jobs directly supported by the expenditures made by the responding nonprofit arts and cultural organizations in each participating study region.
Economists measure FTE jobs—not the total number of employees—because it is a more accurate measure of total employment. Each FTE job can represent one full-time employee, two
employees who work half-time, four employees who work quarter-time, etc.

Column Four:
The amount of household income paid to study region residents as a direct result of the expenditures made by the responding nonprofit arts and cultural organizations in each participating
study region. Household income includes salaries, wages, and proprietary income.

Column Five:
The amount of revenue that the local government receives (e.g., licenses, fees, taxes) as a direct result of the expenditures made by the responding nonprofit arts and cultural organizations in
each participating study region. Local government includes the city and county governments located within each participating study region.

Column Six:
The amount of revenue that the state government receives (e.g., licenses, fees, taxes) as a direct result of the expenditures made by the responding nonprofit arts and cultural organizations in
each participating study region.

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-103



Table 7:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group A Direct DIRECT Economic Impact of ORGANIZATIONAL Spending

Population Fewer than 50,000 Organizational Full-Time Resident Local State
Sample Size =52 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
Town of Crested Butte (CO)’ $4,554,422 70 $1,871,000 $28,000 $22,000
City of Pine City (MN)? $425,217 7 $158,000 $4,000 $10,000
City of Alva (OK) $1,188,716 33 $557,000 $6,000 $11,000
Cook County (MN)? $2,575,814 61 $1,064,000 $15,000 $88,000
Town of Hillsborough (NC) $1,594,300 39 $960,000 $13,000 $27,000
City of Virginia (MN)* $115,568 2 $48,000 $1,000 $4,000
Town of Jackson (WY)3 $18,725,980 256 $8,365,000 $181,000 $493,000
City of Guthrie (OK) $1,611,682 24 $617,000 $49,000 $69,000
City of Grand Rapids (MN)? $2,833,920 53 $1,170,000 $17,000 $96,000
Town of Medfield (MA) $2,748,727 64 $1,321,000 $48,000 $24,000
City of Fergus Falls (MN)2 $2,272,954 42 $727,000 $14,000 $25,000
Grundy County (TN)* $110,283 2 $47,000 $2,000 $4,000
City of Falls Church (VA)3 $6,749,150 129 $3,015,000 $170,000 $453,000
City of Jamestown (ND) $1,055,380 16 $300,000 $10,000 $19,000
City of Waterville (ME)1 $4,449,410 101 $1,852,000 $169,000 $81,000
City of Red Wing (MN)? $1,724,398 33 $698,000 $10,000 $21,000
City of Durango (CO)1 $8,619,712 201 $4,626,000 $41,000 $32,000
City of Hannibal (MO) $1,399,947 21 $605,000 $3,000 $8,000
City of Tullahoma (TN) $610,715 11 $227,000 $8,000 $12,000
City of Northfield (MN)2 $1,297,441 28 $531,000 $6,000 $16,000
Town of Carrboro (NC) $3,640,757 90 $2,193,000 $29,000 $62,000
Macon County (TN)* $104,098 1 $29,000 $1,000 $2,000
City of Laguna Beach (CA)’ $40,118,691 446 $14,942,000 $450,000 $440,000
Hickman County (TN)4 $1,152,455 20 $760,000 $14,000 $31,000
City of Fairfax (VA) $2,639,540 55 $1,233,000 $36,000 $33,000
City of Ponca City (OK) $2,799,217 43 $1,087,000 $36,000 $34,000
City of Paducah (KY)l $18,055,851 197 $4,056,000 $62,000 $66,000
Mille Lacs County (MN)? $575,555 6 $214,000 $5,000 $14,000
McNairy County (TN)* $22,544 1 $10,000 $0 $1,000
City of Winona (MN)2 $3,269,857 62 $1,324,000 $20,000 $39,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-104




Table 7:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group A Direct DIRECT Economic Impact of ORGANIZATIONAL Spending

Population Fewer than 50,000 Organizational Full-Time Resident Local State
Sample Size =52 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
Door County (WI)4 $9,730,760 169 $4,399,000 $191,000 $227,000
City of Benicia (CA) $2,902,134 73 $1,603,000 $52,000 $34,000
City of Winter Park (FL)3 $16,576,065 227 $7,585,000 $138,000 $140,000
City of Rochester (NH)1 $4,353,943 125 $2,507,000 $57,000 $92,000
City of Morgantown (WV)1 $27,454,214 720 $13,449,000 $180,000 $853,000
Henry County (TN)* $183,974 4 $81,000 $2,000 $3,000
City of Fairbanks (AK)1 $8,779,765 229 $4,756,000 $102,000 $301,000
City of Bangor (ME) $3,437,656 63 $1,554,000 $118,000 $62,000
Weakley County (TN)* $211,563 3 $94,000 $3,000 $5,000
Dare County (NC)* $13,790,194 202 $4,676,000 $45,000 $31,000
City of Columbia (TN) $1,297,724 32 $559,000 $14,000 $23,000
City of Lake Worth (FL)3 $14,656,059 153 $4,694,000 $260,000 $330,000
Clatsop County (OR)4 $2,874,045 53 $1,271,000 $54,000 $30,000
Yadkin County (NC)* $809,737 18 $358,000 $14,000 $21,000
Greater Belfast Area (ME)" $2,683,737 42 $1,187,000 $103,000 $121,000
Campbell County (TN)* $108,671 2 $39,000 $2,000 $4,000
Monroe County (TN)* $666,880 13 $285,000 $9,000 $13,000
Lincoln County (OR)4 $1,595,530 23 $600,000 $21,000 $23,000
Iron County (UT)4 $13,330,445 138 $4,598,000 $80,000 $100,000
City of St. Louis Park (MN)? $758,069 15 $310,000 $4,000 $9,000
City of Logan (UT)1 $17,572,786 394 $6,894,000 $242,000 $252,000
Gibson County (TN)* $1,003,653 29 $489,000 $14,000 $30,000
Group A Average $5,419,614 93 $2,242,212 $60,635 $95,019
Group A Average Excluding Outliers/Exclusions $2,071,269 43 $985,846 $32,462 $32,154
Group A Median $2,607,677 43 $1,075,500 $20,500 $30,500
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-105




Table 7:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group B Direct DIRECT Economic Impact of ORGANIZATIONAL Spending

Population 50,000 to 99,999 Organizational Full-Time Resident Local State
Sample Size = 38 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
City of Joplin (MO) $1,792,636 44 $915,000 $20,000 $12,000
City of La Crosse (WI) $12,827,852 186 $5,536,000 $163,000 $123,000
McMinn County (TN)4 $2,021,520 34 $840,000 $29,000 $41,000
Lafayette County (MS)* $2,655.457 37 $638,000 $35,000 $78,000
Chisago County (MN)2 $655,430 8 $244,000 $6,000 $16,000
City of Grand Forks (ND) $2,781,581 47 $1,441,000 $33,000 $42,000
City of Corvallis (OR) $27,545,447 640 $12,296,000 $613,000 $316,000
City of Noblesville (IN) $475,139 8 $170,000 $14,000 $20,000
City of Ocala (FL) $14,295,754 247 $6,468,000 $371,000 $417,000
Lenoir County (NC)* $932,880 17 $434,000 $6,000 $7,000
Town of Chapel Hill (NC) $88,407,897 2,184 $53,260,000 $716,000 $1,504,000
City of Grand Junction (CO) $11,275,100 146 $5,950,000 $112,000 $56,000
Town of Jupiter (FL) $8,019,104 84 $2,568,000 $142,000 $181,000
Hamblen County (TN)* $760,318 13 $305,000 $6,000 $8,000
City of Delray Beach (FL) $11,319,692 118 $3,625,000 $201,000 $255,000
City of St. Cloud (MN)2 $5,345,355 105 $2,341,000 $32,000 $128,000
City of Portland (ME) $46,572,402 557 $20,204,000 $569,000 $671,000
City of Jackson (TN) $2,666,496 67 $1,281,000 $18,000 $25,000
City of Walnut Creek (CA) $21,097,821 416 $11,006,000 $385,000 $474,000
Greene County (TN)* $2,505,621 43 $1,055,000 $29,000 $57,000
City of Flagstaff (AZ) $58,011,426 1,246 $32,546,000 $466,000 $516,000
City of Missoula (MT) $20,392,313 397 $9,909,000 $160,000 $302,000
City of Fort Myers (FL) $13,682,062 207 $6,429,000 $252,000 $400,000
Putnam County (TN)* $2,038,202 30 $897,000 $22,000 $35,000
Monroe County (FL)4 $27,188,753 429 $10,770,000 $382,000 $788,000
City of Lynchburg (VA) $6,648,618 104 $2,731,000 $149,000 $212,000
City of Duluth (MN)2 $14,291,391 285 $5,902,000 $86,000 $486,000
City of Fishers (IN) $23,094,545 388 $8,270,000 $698,000 $989,000
City of Carmel (IN) $12,559,425 211 $4,498,000 $380,000 $538,000
City of Sugar Land (TX) $646,740 13 $283,000 $41,000 $42,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-106




Table 7:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group B Direct DIRECT Economic Impact of ORGANIZATIONAL Spending
Population 50,000 to 99,999 Organizational Full-Time Resident Local State
Sample Size = 38 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
City of Asheville (NC) $19,541,466 291 $9,677,000 $154,000 $234,000
Buchanan County (MO) $10,079,729 275 $6,019,000 $111,000 $66,000
City of Boca Raton (FL) $10,757,773 113 $3,445,000 $191,000 $243,000
City of Miami Beach (FL)* $84,770,391 728 $33,505,000 $621,000 $997,000
Moore County (NC)* $6,876,979 114 $3,218,000 $57,000 $85,000
Sevier County (TN)* $3,645,416 53 $1,324,000 $7,000 $14,000
Cape May County (NJ)* $4,544,984 78 $1,885,000 $163,000 $103,000
Cleveland County (NC)* $2,287,739 36 $985,000 $38,000 $38,000
Group B Average $15,395,038 263 $7,180,789 $196,789 $276,816
Group B Average Excluding Outliers/Exclusions $18,836,877 351 $9,204,909 $265,818 $344,182
Group B Median $9,049,417 114 $3,331,500 $127,000 $125,500
B-107

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact.




Table 7:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group C Direct DIRECT Economic Impact of ORGANIZATIONAL Spending

Population 100,000 to 249,999 Organizational Full-Time Resident Local State
Sample Size = 50 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
City of Las Cruces (NM) $8,508,432 89 $3,840,000 $142,000 $326,000
Eau Claire County (WI)4 $4,509,343 69 $1,738,000 $47,000 $30,000
Yamhill County (OR)4 $20,664,640 360 $7,699,000 $429,000 $272,000
City of Lewisville (TX) $1,513,284 29 $659,000 $92,000 $85,000
City of West Palm Beach (FL) $117,010,242 1,224 $37,473,000 $2,074,000 $2,638,000
City of Boulder (CO) $35,514,381 549 $19,002,000 $268,000 $319,000
City of Richardson (TX) $12,143,635 217 $5,895,000 $214,000 $257,000
City of High Point (NC) $2,560,289 34 $977,000 $17,000 $30,000
City of Cambridge (MA) $119,802,629 2,323 $44,065,000 $3,205,000 $2,368,000
City of Lowell (MA) $8,688,661 237 $4,490,000 $190,000 $127,000
Douglas County (KS" $15,670,891 351 $7,910,000 $252,000 $161,000
City of Columbia (MO) $9,152,344 210 $4,148,000 $135,000 $123,000
City of Norman (OK) $11,552,877 238 $5,470,000 $300,000 $284,000
Wayne County (NC)* $1,570,039 30 $690,000 $23,000 $13,000
City of Lafayette (LA) $6,356,368 111 $2,806,000 $94,000 $97,000
Washington County (TN)* $3,257,903 70 $1,566,000 $25,000 $42,000
City of Thousand Oaks (CA) $8,609,672 204 $4,652,000 $174,000 $134,000
City of Charleston (SC) $66,091,990 1,334 $32,076,000 $732,000 $472,000
City of Waco (TX) $31,391,910 548 $13,241,000 $678,000 $464,000
Robeson County (NC)* $2,914,420 57 $1,270,000 $44,000 $44,000
Columbia County (GA)* $43211 0 $5,000 $1,000 $1,000
Orange County (NC)* $93,643,475 2,314 $56,414,000 $759,000 $1,593,000
City of Savannah (GA) $34,799,185 775 $16,138,000 $493,000 $309,000
Indian River County (FL)4 $16,019,023 250 $6,415,000 $538,000 $860,000
City of Alexandria (VA) $35,827,099 645 $16,839,000 $409,000 $458,000
Martin County (FL)4 $14,266,732 240 $5,942,000 $403,000 $763,000
Macon-Bibb County (GA)4 $49,139,734 746 $20,155,000 $762,000 $634,000
City of Springfield (MA) $36,109,244 631 $15,439,000 $828,000 $316,000
Catawba County (NC)4 $12,569,224 185 $5,063,000 $179,000 $106,000
Town of Cary (NC) $6,153,643 117 $2,685,000 $49,000 $83,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-108




Table 7:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group C Direct DIRECT Economic Impact of ORGANIZATIONAL Spending

Population 100,000 to 249,999 Organizational Full-Time Resident Local State
Sample Size = 50 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
Alamance County (NC)4 $3,877,725 89 $1,861,000 $43,000 $47,000
Cumberland County (NJ) $9,546,724 237 $4,139,000 $267,000 $129,000
City of Eugene (OR) $40,780,515 957 $20,034,000 $388,000 $260,000
Middlesex County (CT)4 $20,883,683 429 $9,283,000 $531,000 $507,000
City of Springfield (MO) $9,778,504 185 $4,025,000 $101,000 $64,000
City of Sioux Falls (SD) $20,112,501 348 $8,676,000 $293,000 $349,000
Pitt County (NC)4 $12,689,847 391 $8,935,000 $97,000 $117,000
City of Providence (RI) $93,832,555 1,034 $41,518,000 $1,108,000 $1,381,000
City of Worcester (MA) $64,504,636 1,300 $27,753,000 $1,702,000 $871,000
Montgomery County (TN)* $2,964,420 76 $1,241,000 $73,000 $132,000
Salt Lake City (UT) $112,442,764 1,979 $49,777,000 $1,666,000 $2,129,000
Cabarrus County (NC)* $2,265,571 27 $1,062,000 $29,000 $29,000
Richmond County (GA)4 $37,811,438 785 $15,964,000 $516,000 $395,000
City of Tacoma (WA) $74,648,459 1,024 $30,746,000 $797,000 $1,473,000
Dofia Ana County (NM)4 $12,920,210 136 $5,832,000 $216,000 $495,000
New Hanover County (NC)4 $14,841,737 313 $8,003,000 $107,000 $96,000
Arlington County (VA)4 $170,762,477 3,116 $77,851,000 $2,407,000 $2,595,000
City of Irving (TX) $24,192,919 387 $10,662,000 $595,000 $591,000
City of Reno (NV) $50,139,403 798 $20,242,000 $735,000 $1,360,000
York County (SC)4 $13,279,645 340 $7,813,000 $111,000 $140,000
Group C Average $31,566,605 563 $14,003,580 $506,760 $531,380
Group C Average Excluding Outliers/Exclusions $38,600,672 649 $16,419,556 $647,370 $643,259
Group C Median $14,554,235 327 $7,756,000 $267,500 $278,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-109




Table 7:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group D Direct DIRECT Economic Impact of ORGANIZATIONAL Spending

Population 250,000 to 499,999 Organizational Full-Time Resident Local State
Sample Size =42 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
Buncombe County (NC)* $26,363,882 393 $13,055,000 $207,000 $315,000
Alachua County (FL)4 $36,563,147 447 $13,510,000 $350,000 $352,000
Greater Green Bay Area wn* $23,392,446 399 $10,370,000 $540,000 $383,000
City of Orlando (FL) $123,648,175 1,697 $56,582,000 $1,031,000 $1,042,000
City of Lincoln (NE) $50,665,562 680 $26,146,000 $450,000 $655,000
Southeastern Connecticut Region (CT)4 $87,159,766 1,681 $38,939,000 $749,000 $1,245,000
Erie County (PA)4 $19,091,150 332 $8,696,000 $203,000 $253,000
San Luis Obispo County (CA)4 $13,693,022 272 $6,196,000 $298,000 $166,000
City of Newark (NJ) $109,365,244 2,223 $69,910,000 $1,550,000 $1,423,000
Leon County (FL)4 $100,454,010 1,001 $20,455,000 $4,713,000 $5,390,000
Rutherford County (TN)4 $10,798,787 281 $5,056,000 $85,000 $136,000
St. Lucie County (FL)4 $3,119,978 65 $1,920,000 $88,000 $75,000
Greater Spartanburg Area (SC)4 $21,371,683 343 $9,325,000 $401,000 $279,000
Durham County (NC)4 $104,619,126 2,021 $57,274,000 $593,000 $787,000
City of St. Paul (MN)2 $281,609,958 4,855 $115,178,000 $1,408,000 $3,379,000
Hamilton County (IN)4 $36,204,739 608 $12,965,000 $1,095,000 $1,551,000
Osceola County (FL)4 $1,922,406 42 $1,141,000 $10,000 $26,000
Escambia County (FL)4 $27,449,975 473 $12,405,000 $671,000 $795,000
Lexington-Fayette Urban County (KY)* $16,129,322 215 $7,395,000 $92,000 $215,000
Lake County (FL)4 $1,137,478 23 $484,000 $48,000 $64,000
City of Riverside (CA) $17,575,088 298 $8,535,000 $275,000 $234,000
Cumberland County (NC)4 $29,655,943 634 $14,212,000 $247,000 $347,000
Collier County (FL)4 $62,973,722 1,159 $29,641,000 $1,293,000 $2,557,000
Hamilton County (TN)4 $64,768,855 1,444 $36,368,000 $443,000 $966,000
Manatee County (FL)4 $14,441,702 273 $6,444,000 $516,000 $977,000
City of Tampa (FL) $130,701,988 2,049 $58,239,000 $2,471,000 $3,521,000
Forsyth County (NC)4 $104,706,797 1,580 $46,719,000 $868,000 $1,384,000
Mercer County (NJ)4 $22,095,147 515 $11,083,000 $794,000 $406,000
City of Wichita (KS) $43,936,656 630 $22,895,000 $523,000 $327,000
Clackamas County (OR)4 $5,821,109 133 $2,845,000 $138,000 $78,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-110




Table 7:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group D Direct DIRECT Economic Impact of ORGANIZATIONAL Spending

Population 250,000 to 499,999 Organizational Full-Time Resident Local State
Sample Size = 42 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
Sarasota County (FL)4 $201,514,937 2,749 $97,091,000 $2,153,000 $4,820,000
City of Minneapolis (MN)2 $323,394,524 6,284 $132,268,000 $1,617,000 $3,881,000
Berks County (PA)4 $10,805,527 184 $4,284,000 $319,000 $313,000
City of Miami (FL) $487,578,468 4,186 $192,713,000 $3,573,000 $5,734,000
City of Raleigh (NC) $167,668,956 3,188 $73,147,000 $1,334,000 $2,251,000
Santa Barbara County (CA)4 $126,303,269 2,072 $60,230,000 $1,555,000 $1,590,000
Seminole County (FL)4 $8,253,173 142 $3,830,000 $128,000 $205,000
City of Virginia Beach (VA) $25,929,369 530 $11,190,000 $514,000 $349,000
City of Atlanta (GA) $371,899,510 4,854 $167,966,000 $2,467,000 $3,383,000
City of Mesa (AZ) $16,854,627 325 $10,139,000 $183,000 $231,000
City of Kansas City (MO) $161,706,593 2,122 $83,061,000 $1,177,000 $1,491,000
Morris County (NJ)4 $15,784,179 370 $7,304,000 $556,000 $287,000
Group D Average $83,550,714 1,280 $37,314,429 $898,238 $1,282,452
Group D Average Excluding Outliers/Exclusions $142,294,186 1,899 $65,043,583 $1,295,667 $1,720,083
Group D Median $32,930,341 569 $13,282,500 $531,500 $530,500
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-111




Table 7:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group E Direct DIRECT Economic Impact of ORGANIZATIONAL Spending

Population 500,000 to 999,999 Organizational Full-Time Resident Local State
Sample Size =25 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
Sonoma County (cay' $45,118,213 1,071 $23,047,000 $1,114,000 $797,000
Volusia County (FL)4 $13,720,631 177 $5,271,000 $281,000 $370,000
Guilford County ey $67,062,726 888 $25,583,000 $449,000 $785,000
Dane County (WI)4 $145,739,612 2,793 $71,488,000 $1,545,000 $1,956,000
Brevard County (FL)* $7,119,716 198 $4,710,000 $105,000 $171,000
Washington County (OR)4 $13,813,264 362 $6,722,000 $282,000 $126,000
Johnson County Ksy! $12,335,839 271 $5,320,000 $264,000 $208,000
City of Louisville (KY) $224,560,560 3,110 $85,975,000 $2,277,000 $4,775,000
City of Baltimore (MD) $326,333,152 4,078 $151,027,000 $4,072,000 $3,512,000
Polk County (FL)4 $15,790,432 280 $7,018,000 $293,000 $473,000
City of Boston (MA) $763,888,012 12,276 $303,089,000 $10,720,000 $10,266,000
District of Columbia (DC)3’6 $1,654,234,168 27,084 $951,744,000 $97,590,000 $0
City of Nashville-Davidson County (TN) $178,780,284 2,514 $75,783,000 $2,041,000 $4,505,000
City of El Paso (TX) $59,978,686 1,221 $25,283,000 $1,524,000 $1,168,000
Lee County (FL)* $33,978,684 514 $15,966,000 $625,000 $994,000
City of Fort Worth (TX) $255,976,253 4,459 $121,023,000 $4,800,000 $5,045,000
City of Indianapolis (IN) $227,293,491 2,648 $106,254,000 $1,868,000 $1,995,000
City and County of San Francisco (CA) $780,613,098 12,802 $419,133,000 $7,166,000 $11,161,000
Prince George's County (MD)* $23,782,748 346 $14,055,000 $366,000 $384,000
Pinellas County (FL)4 $100,195,060 1,590 $46,516,000 $2,939,000 $4,067,000
Shelby County (TN $118,196,607 1,323 $47,114,000 $833,000 $1,968,000
Fairfield County (CT)4 $148,621,258 3,175 $72,038,000 $2,207,000 $3,120,000
Westchester County NY)! $106,569,709 1,783 $48,533,000 $3,486,000 $2,504,000
Fulton County (GA)4 $382,742,711 4,996 $172,863,000 $2,539,000 $3,481,000
Wake County ey $179,146,269 3,406 $78,155,000 $1,425,000 $2,405,000
Group E Average $235,423,647 3,735 $115,348,400 $6,032,440 $2,649,440
Group E Average Excluding Outliers/Exclusions $352,177,942 5,389 $160,945,875 $4,308,500 $5,303,375
Group E Median $118,196,607 1,783 $48,533,000 $1,545,000 $1,968,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-112




Table 7:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Population Cohort Group F Direct DIRECT Economic Impact of ORGANIZATIONAL Spending

Population 1,000,000 or More Organizational Full-Time Resident Local State
Sample Size =21 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
Mecklenburg County (NC)* $137,737,853 1,856 $64,241,000 $998,000 $1,743,000
City of San Jos¢ (CA) $73,462,553 1,343 $37,738,000 $907,000 $1,049,000
Montgomery County (MD)* $105,104,756 1,644 $42,199,000 $1,555,000 $2,059,000
Fairfax County (VA)* $173,409,818 3,095 $83,625,000 $2,032,000 $2,790,000
Allegheny County (PA)* $549,874,646 6,596 $193,123,000 $6,924,000 $8,133,000
Greater Columbus Area (OH)* $222,477,493 3,379 $105,429,000 $2,213,000 $2,476,000
Orange County (FL)* $154,347,536 2,118 $70,630,000 $1,288,000 $1,301,000
City of Dallas (TX) $631,469,325 11,697 $363,246,000 $8,650,000 $10,675,000
Hillsborough County (FL)* $175,225,260 2,747 $78,078,000 $3,313,000 $4,721,000
City of San Diego (CA) $553,563,393 10,987 $296,297,000 $7,270,000 $7,854,000
Palm Beach County (FL)* $184,292,190 1,928 $59,020,000 $3,266,000 $4,155,000
City of San Antonio (TX) $143,127,136 2,686 $81,751,000 $1,715,000 $2,092,000
Sacramento County (CA)4 $82,336,356 1,470 $37,882,000 $1,520,000 $1,457,000
City of Phoenix (AZ) $164,604,285 2,459 $69,353,000 $1,957,000 $2,925,000
City and County of Philadelphia (PA) $848,922,523 8,237 $322,201,000 $9,586,000 $12,005,000
Broward County (FL)" $148,488,007 1,343 $51,696,000 $2,126,000 $2,278,000
Santa Clara County (CA)* $112,342,340 2,054 $57,711,000 $1,386,000 $1,603,000
Riverside County (CA)* $63,975,017 1,086 $31,067,000 $1,000,000 $853,000
Miami-Dade County (FL)* $851,913,996 7,314 $336,715,000 $6,242,000 $10,018,000
City of Chicago (IL) $1,374,865,815 17,197 $515,589,000 $16,352,000 $17,339,000
Harris County (TX)"* $565,143,010 6,016 $233,988,000 $7,123,000 $6,054,000
Group F Average $348,413,491 4,631 $149,122,810 $4,163,000 $4,932,381
Group F Average Excluding Outliers/Exclusions $541,430,719 7,801 $240,882,143 $6,633,857 $7,705,571
Group F Median $173,409,818 2,686 $78,078,000 $2,126,000 $2,790,000

ALL CITY/COUNTY STUDY REGIONS

Average $84,020,027 1,260 $38,035,697 $1,368,110 $1,165,386
Median $15,727,535 283 $7,161,000 $256,000 $294,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-113




Table 7:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Regional Study Regions Direct DIRECT Economic Impact of ORGANIZATIONAL Spending

All Populations Organizational Full-Time Resident Local State
Sample Size = 81 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
High Peaks Region (ME) $733,718 11 $290,000 $19,000 $12,000
Wood River Valley (ID) $15,469,150 347 $7,090,000 $36,000 $219,000
Southern Oregon Area $37,531,117 700 $16,164,000 $1,018,000 $521,000
Southwestern Pennsylvania Area $13,154,583 212 $4,975,000 $184,000 $172,000
Greater Portsmouth Area (NH) $21,456,627 444 $11,618,000 $380,000 $386,000
Northeast Oregon Region $652,008 17 $323,000 $13,000 $6,000
Toe River Valley (NC) $11,706,879 118 $2,923,000 $151,000 $213,000
Albemarle Region (NC) $2,724,828 44 $959,000 $41,000 $44,000
Greater Concord Area (NH) $17,833,550 285 $8,198,000 $295,000 $364,000
North Central Minnesota Region2 $1,630,565 17 $530,000 $16,000 $11,000
Northwest Minnesota Region2 $616,142 9 $248,000 $1,000 $17,000
Monadnock Region (NH) $13,271,384 236 $5,896,000 $428,000 $432,000
Bismarck-Mandan Region (ND) $24,377,094 488 $10,096,000 $309,000 $408,000
Greater Minot Region (ND) $8,739,861 102 $2,319,000 $57,000 $88,000
Greater Burlington Area (VT) $59,120,540 1,313 $25,564,000 $664,000 $1,418,000
Greater Charlottesville Area (VA) $60,559,918 1,331 $36,632,000 $1,521,000 $1,472,000
Brainerd Lakes Region (MNY $2,753,533 33 $969,000 $19,000 $25,000
East Central Minnesota Region2 $3,802,469 48 $1,415,000 $34,000 $91,000
Northwest Connecticut Region $21,482,961 330 $8,732,000 $799,000 $1,020,000
Central Oregon Region $9,958,558 198 $4,392,000 $207,000 $111,000
Greater Fargo-Moorhead Area (ND/MN) $20,819,502 418 $9,935,000 $255,000 $317,000
Black Hills Region (SD) $22,974,769 406 $10,240,000 $507,000 $491,000
Greater Kingsport Area (TN) $9,562,287 152 $3,915,000 $103,000 $155,000
Lake Region (MN)2 $6,485,666 86 $2,075,000 $39,000 $71,000
South Central Minnesota Region2 $6,433,650 101 $2,400,000 $26,000 $58,000
Greater Sioux Falls Area (SD) $20,601,653 356 $8,898,000 $297,000 $355,000
Southwest Tennessee Development District $3,129,255 79 $1,500,000 $23,000 $36,000
Northwest Tennessee Development District $2,283,302 56 $1,086,000 $28,000 $56,000
Southwest Minnesota Region2 $4,868,274 60 $1,504,000 $29,000 $44,000
Arrowhead Region (MN)2 $19,637,859 308 $8,110,000 $118,000 $668,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-114




Table 7:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Regional Study Regions Direct DIRECT Economic Impact of ORGANIZATIONAL Spending

All Populations Organizational Full-Time Resident Local State
Sample Size = 81 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
Maple Grove and the Northwest Suburbs (MN)? $1,487,198 32 $608,000 $7,000 $18,000
Greater Augusta Area (GA) $37,854,649 785 $15,969,000 $517,000 $396,000
Upper Cumberland Development District (TN) $6,334,696 108 $2,689,000 $93,000 $144,000
City of Huntsville/Madison County (AL) $53,843,563 1,186 $23,794,000 $349,000 $750,000
Northeast Commission (NC) $22,642,818 342 $7,894,000 $155,000 $156,000
Greater Ann Arbor Area (MI)5 $49,916,641 830 $25,208,000 $449,000 $2,396,000
Greater Fox Cities Region (WI) $40,077,673 263 $6,417,000 $1,099,000 $831,000
Central Minnesota Region2 $8,800,646 158 $3,855,000 $53,000 $211,000
South Central Tennessee Development District $4,064,456 86 $2,016,000 $49,000 $87,000
Northwest Arkansas Region $67,503,606 1,213 $29,076,000 $370,000 $1,254,000
Southeast Minnesota Regi0n2 $16,690,210 287 $6,760,000 $100,000 $200,000
First Tennessee Development District $15,384,812 266 $6,561,000 $158,000 $255,000
Greater Harrisburg Area (PA) $12,684,667 244 $6,097,000 $118,000 $157,000
Greater New Haven Area (CT) $114,867,991 1,816 $37,980,000 $2,093,000 $2,305,000
Treasure Coast Region (FL) $33,405,733 555 $14,277,000 $1,029,000 $1,698,000
Greater Des Moines Region (IA) $71,922,902 845 $26,553,000 $1,100,000 $814,000
Southeast Tennessee Development District $67,352,550 1,489 $37,450,000 $480,000 $1,024,000
Greater Knoxville Region (TN) $48,160,880 1,012 $21,656,000 $496,000 $942,000
Greater Columbia Area (SC) $22,480,674 478 $10,487,000 $199,000 $180,000
Pikes Peak Region (CO) $51,193,211 839 $20,624,000 $673,000 $376,000
Lehigh Valley Region (PA) $83,164,601 1,483 $36,982,000 $810,000 $891,000
Greater Sarasota/Bradenton Area (FL) $215,956,639 3,022 $103,535,000 $2,669,000 $5,797,000
Dayton Region (OH) $95,159,725 2,082 $41,702,000 $2,257,000 $2,199,000
Richmond & Tri-Cities Region (VA) $211,680,685 4,488 $87,551,000 $6,354,000 $6,937,000
Memphis Area Association of Governments (TN) $118,315,928 1,324 $47,159,000 $835,000 $1,972,000
Eastern Region (NC) $27,730,102 688 $15,438,000 $319,000 $385,000
Advantage West Region (NC) $75,230,591 1,159 $31,114,000 $974,000 $1,293,000
Southeast Commission (NC) $50,352,984 1,068 $25,003,000 $436,000 $529,000
Greater Fairfax Area (VA) $182,798,508 3,279 $87,873,000 $2,238,000 $3,276,000
Greater Tulsa Region (OK) $91,182,165 1,896 $45,172,000 $2,058,000 $2,241,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-115




Table 7:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Regional Study Regions Direct DIRECT Economic Impact of ORGANIZATIONAL Spending

All Populations Organizational Full-Time Resident Local State
Sample Size = 81 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
East Tennessee Development District $53,564,537 1,097 $23,707,000 $522,000 $986,000
West Valley Region (AZ) $13,189,366 177 $4,982,000 $227,000 $292,000
Greater St. Louis Area (MO) $363,745,576 5,067 $174,707,000 $2,910,000 $4,484,000
Western New York $156,024,439 2,618 $65,925,000 $2,644,000 $1,233,000
Greater Oklahoma City Region (OK) $220,484,100 3,536 $87,203,000 $4,486,000 $4,557,000
Piedmont Triad Partnership (NC) $207,772,417 3,109 $87,244,000 $1,930,000 $2,885,000
Greater Portland Area (OR) $214,420,434 3,631 $104,958,000 $2,490,000 $3,450,000
Greater Kansas City Metropolitan Area (MO/KS) $179,536,915 2,465 $91,203,000 $1,481,000 $1,750,000
Greater Nashville Regional Council (TN) $200,353,380 2,994 $85,400,000 $2,318,000 $5,030,000
Research Triangle Regional Partnership (NC) $387,905,496 7,928 $196,596,000 $2,891,000 $4,937,000
Greater Tampa/St. Petersburg Area (FL) $275,420,320 4,337 $124,594,000 $6,252,000 $8,788,000
Charlotte Regional Partnership (NC) $165,862,764 2,271 $75,932,000 $1,442,000 $2,141,000
Charlotte Regional Partnership (NC/SC) $179,142,409 2,611 $83,745,000 $1,553,000 $2,281,000
Seven-County Metro Area (MN)2 $624,372,639 8,935 $255,368,000 $3,122,000 $7,492,000
Central Florida Region $202,291,372 2,980 $93,084,000 $2,153,000 $2,610,000
Greater Philadelphia Region (PA) $992,509,546 14,030 $446,398,000 $12,218,000 $20,461,000
Greater Washington Region (DC/MD/VA) $2,172,509,756 36,114 $1,190,561,000 $104,565,000 $8,772,000
Metro Atlanta Area (GA) $434,779,646 5,875 195,207,000 3,520,000 4,199,000
Greater Atlanta Region (GA) $442,368,282 6,003 198,463,000 3,673,000 4,311,000
Greater Houston Region (TX) $579,435,793 6,244 239,901,000 7,399,000 6,362,000
Dallas-Fort Worth-Arlington MSA (TX) $999,509,582 18,038 536,286,000 15,538,000 17,955,000
Regional Average $140,837,185 2,243 $66,518,025 $2,709,728 $2,024,333
Regional Median $37,854,649 700 $15,969,000 $480,000 $668,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-116




Table 7:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Statewide Study Regions Direct DIRECT Economic Impact of ORGANIZATIONAL Spending

All Populations Organizational Full-Time Resident Local State
Sample Size =20 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
State of Vermont $78,856,911 1,716 $34,162,000 $749,000 $1,904,000
State of North Dakota $56,458,549 1,050 $23,523,000 $656,000 $856,000
State of Delaware $103,624,375 2,073 $60,813,000 $864,000 $4,799,000
State of Maine $92,577,604 1,484 $41,884,000 $1,239,000 $1,595,000
State of Hawai'i $125,921,352 3,351 $85,981,000 $1,373,000 $8,632,000
State of Nevada $227,298,372 3,773 $91,186,000 $3,440,000 $9,973,000
State of Connecticut $515,311,370 9,101 $258,330,000 $8,692,000 $13,047,000
State of Oklahoma $331,249,786 5,804 $140,144,000 $6,762,000 $7,104,000
State of Oregon $364,065,287 6,738 $171,385,000 $5,305,000 $5,043,000
State of Minnesota $696,091,653 10,042 $283,234,000 $3,557,000 $8,888,000
State of Wisconsin $376,915,991 10,324 $222,668,000 $9,566,000 $9,183,000
State of Maryland $511,399,372 7,144 $231,804,000 $6,479,000 $7,112,000
State of Missouri $602,903,738 8,769 $293,129,000 $5,075,000 $6,921,000
State of Tennessee $470,782,916 7,499 $207,568,000 $4,506,000 $9,590,000
State of Massachusetts $1,386,703,275 23,299 $555,198,000 $19,733,000 $20,622,000
State of New Jersey $296,140,348 6,139 $158,978,000 $4,854,000 $5,639,000
State of North Carolina $937,497,172 16,565 $439,221,000 $8,147,000 $12,326,000
State of Pennsylvania $1,753,309,722 24,250 $731,861,000 $21,060,000 $31,494,000
State of Illinois $1,780,626,339 29,255 $949,693,000 $28,630,000 $49,259,000
State of Florida $2,285,671,265 26,878 $917,510,000 $33,176,000 $48,890,000
Statewide Average $649,670,270 10,263 $294,913,600 $8,693,150 $13,143,850
Statewide Median $423,849,454 7,322 $215,118,000 $5,190,000 $8,760,000
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-117




Table 7:

Direct Economic Impact of Expenditures by Nonprofit Arts and Cultural Organizations
Per Study Region During Fiscal Year 2015

Individual Arts Districts Direct DIRECT Economic Impact of ORGANIZATIONAL Spending

All Populations Organizational Full-Time Resident Local State
Sample Size = 12 Expenditures Equivalent Jobs Household Income Government Revenue Government Revenue
James River Arts & Cultural District $6,394,249 100 $2,627,000 $144,000 $204,000
Center City Charlotte $124,091,617 1,672 $57,876,000 $899,000 $1,570,000
Loch Haven Cultural Park $29,253,216 401 $13,386,000 $244,000 $247,000
Downtown Colorado Springs Creative District $20,773,371 340 $8,369,000 $273,000 $153,000
Fort Worth Cultural District $150,010,452 2,613 $70,923,000 $2,813,000 $2,956,000
Dallas Arts District $282,234,392 5,228 $162,352,000 $3,866,000 $4,771,000
Grand Center Arts & Entertainment District $77,174,797 1,075 $37,067,000 $617,000 $951,000
Balboa Park Cultural District $380,437,910 7,551 $203,631,000 $4,996,000 $5,398,000
East End Cultural District $3,177,402 34 $1,316,000 $40,000 $34,000
Houston Museum District Association $321,550,313 3,423 $133,132,000 $4,053,000 $3,445,000
Midtown Cultural District $4,111,803 44 $1,702,000 $52,000 $44,000
Washington Avenue Cultural District $2,520,607 27 $1,044,000 $32,000 $27,000
Arts District Average $116,810,844 1,876 $57,785,417 $1,502,417 $1,650,000
Arts District Median $53,214,007 738 $25,226,500 $445,000 $599,000

Explanation of the Outliers and Exclusions:

! The organizational expenditure and attendance findings for these city study regions were determined by researchers to be outliers when compared to the findings for cohort regions in the same
population category. For this reason, the organizational expenditure and attendance findings for these study regions are excluded from the national extrapolations.

2 The expenditure and attendance data collected from eligible organizations in these study regions were collected for fiscal year 2013 (rather than 2015), and audience-intercepts surveys collected from
attendees to cultural events in these study regions were collected during calendar year 2014 (rather than 2016). Where applicable, these study regions are excluded from the national extrapolations.

3 Both the organizational expenditure and attendance findings and the audience expenditure findings for these city study regions were determined by researchers to be outliers when compared to the
findings for cohort regions in the same population category. For this reason, these study regions are excluded from the national extrapolations.

4 These county study regions are excluded from the national extrapolations. The national extrapolations are based on city study regions only.

5 The expenditure and attendance data collected from eligible organizations in this study region were collected for fiscal year 2014 (rather than 2015), and audience-intercepts surveys collected from
attendees to cultural events in this study region were collected during calendar year 2015 (rather than 2016).

¢ The economic impact findings for the District of Columbia exclude state government revenues due to Washington, DC's unique status as a study region with no state government.

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-118



Explanation of Table 8:
Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and
Cultural Organizations Per Study Region During Fiscal Year 2015

This table summarizes both the total and direct economic impacts of expenditures made by nonprofit arts and cultural organizations in the form of
ratios. Summary statistics are calculated for each population group.

Using this chart, a determination can be made of the economic impact per $100,000 of direct spending by nonprofit arts and cultural
organizations. These ratios are derived by dividing the total and direct economic impact of expenditures by nonprofit arts and cultural
organizations (found on Tables 6 and 7) by the total expenditures made by responding nonprofit arts and cultural organizations, and then
multiplying by 100,000. See Background and Scope of Study and Frequently Used Terms in this Arts & Economic Prosperity 5 National
Statistical Report for more information about the differences between total and direct economic impacts.

Column Two:
The economic impact ratio for the total number of full-time equivalent (FTE) jobs supported per $100,000 of spending by nonprofit arts and cultural organizations in each participating study
region.

Column Three:
The economic impact ratio for the total amount of household income paid to study region residents per $100,000 of spending by nonprofit arts and cultural organizations in each participating
study region.

Column Four:
The economic impact ratio for the total amount of revenue generated to local government (e.g., licenses, fees, taxes) per $100,000 of spending by nonprofit arts and cultural organizations in
each participating study region. Local government includes city and county governments located within each participating study region.

Column Five:
The economic impact ratio for the total amount of revenue generated to state government (e.g., licenses, fees, taxes) per $100,000 of spending by nonprofit arts and cultural organizations in
each participating study region.

Column Six:
The direct economic impact ratio for the total number of full-time equivalent (FTE) jobs supported per $100,000 in direct spending.

Column Seven:
The direct economic impact ratio for the total amount of household income paid to study region residents per $100,000 in direct spending.

Column Eight:

The direct economic impact ratio for the total amount of local government revenue generated per $100,000 in direct spending.

Column Nine:
The direct economic impact ratio for the total amount of state government revenue generated per $100,000 in direct spending.

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-119



Table 8:

Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and

Cultural Organizations Per Study Region During Fiscal Year 2015

Population Cohort Group A

TOTAL Impacts per $100,000 of Spending

DIRECT Impacts per $100,000 of Spending

Population Fewer than 50,000 Full-Time Household Local State Full-Time Household Local State
Sample Size = 52 Equivalent Jobs Income Govt. Revenue Govt. Revenue Equivalent Jobs Income Govt. Revenue Govt. Revenue
Town of Crested Butte (CO) 2.24 $53,113 $2,459 $2,042 1.54 $41,081 $615 $483
City of Pine City (MN) 2.35 $59,969 $1,646 $7,761 1.65 $37,157 $941 $2,352
City of Alva (OK) 4.54 $62,336 $1,851 $2,692 2.78 $46,857 $505 $925
Cook County (MN) 3.26 $72,249 $1,669 $7,376 2.37 $41,307 $582 $3,416
Town of Hillsborough (NC) 4.14 $88,879 $3,387 $5,206 2.45 $60,215 $815 $1,694
City of Virginia (MN) 3.46 $71,819 $1,731 $7,788 1.73 $41,534 $865 $3,461
Town of Jackson (WY) 2.00 $59,062 $2,569 $5,618 1.37 $44,671 $967 $2,633
City of Guthrie (OK) 2.54 $55,346 $3,537 $5,150 1.49 $38,283 $3,040 $4,281
City of Grand Rapids (MN) 3.25 $72,232 $1,658 $7,410 1.87 $41,286 $600 $3,388
Town of Medfield (MA) 4.29 $70,724 $3,565 $3,129 233 $48,059 $1,746 $873
City of Fergus Falls (MN) 3.21 $66,829 $1,672 $7,347 1.85 $31,985 $616 $1,100
Grundy County (TN) 2.72 $48,058 $2,720 $4,534 1.81 $42,618 $1,814 $3,627
City of Falls Church (VA) 2.52 $48,999 $4,267 $8,149 1.91 $44,672 $2,519 $6,712
City of Jamestown (ND) 4.26 $60,452 $2,464 $4,927 1.52 $28,426 $948 $1,800
City of Waterville (ME) 4.74 $67,380 $6,068 $4,540 2.27 $41,623 $3,798 $1,820
City of Red Wing (MN) 3.25 $66,922 $1,566 $8,525 1.91 $40,478 $580 $1,218
City of Durango (CO) 3.71 $74,272 $2,993 $2,030 233 $53,668 $476 $371
City of Hannibal (MO) 2.79 $60,288 $1,714 $2,214 1.50 $43,216 $214 $571
City of Tullahoma (TN) 3.60 $57,474 $2,620 $4,585 1.80 $37,170 $1,310 $1,965
City of Northfield (MN) 3.24 $66,978 $1,541 $8,555 2.16 $40,927 $462 $1,233
Town of Carrboro (NC) 4.17 $88,883 $3,351 $5,219 2.47 $60,235 $797 $1,703
Macon County (TN) 1.92 $53,795 $2,882 $5,764 0.96 $27,858 $961 $1,921
City of Laguna Beach (CA) 2.95 $81,381 $3,953 $5,045 1.11 $37,244 $1,122 $1,097
Hickman County (TN) 2.34 $73,409 $2,863 $6,074 1.74 $65,946 $1,215 $2,690
City of Fairfax (VA) 345 $70,770 $3,561 $2,766 2.08 $46,713 $1,364 $1,250
City of Ponca City (OK) 2.61 $52,979 $2,394 $2,536 1.54 $38,832 $1,286 $1,215
City of Paducah (KY) 4.09 $63,885 $1,274 $3,295 1.09 $22,464 $343 $366
Mille Lacs County (MN) 2.26 $59,942 $1,737 $7,819 1.04 $37,182 $869 $2,432
McNairy County (TN) 4.44 $57,665 $4,436 $4,436 4.44 $44,358 $0 $4,436
City of Winona (MN) 3.24 $66,945 $1,560 $8,532 1.90 $40,491 $612 $1,193

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-120




Table 8:

Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and

Cultural Organizations Per Study Region During Fiscal Year 2015

Population Cohort Group A

TOTAL Impacts per $100,000 of Spending

DIRECT Impacts per $100,000 of Spending

Population Fewer than 50,000 Full-Time Household Local State Full-Time Household Local State
Sample Size = 52 Equivalent Jobs Income Govt. Revenue Govt. Revenue Equivalent Jobs Income Govt. Revenue Govt. Revenue
Door County (WI) 3.08 $63,089 $3,402 $4,460 1.74 $45,207 $1,963 $2,333
City of Benicia (CA) 4.10 $72,464 $4,238 $4,548 2.52 $55,235 $1,792 $1,172
City of Winter Park (FL) 3.65 $95,915 $2,841 $3,710 1.37 $45,759 $833 $845
City of Rochester (NH) 4.98 $89,620 $3,698 $4,846 2.87 $57,580 $1,309 $2,113
City of Morgantown (WV) 491 $72,674 $2,025 $6,403 2.62 $48,987 $656 $3,107
Henry County (TN) 3.26 $60,878 $2,174 $4,348 2.17 $44,028 $1,087 $1,631
City of Fairbanks (AK) 4.04 $75,241 $4,340 $9,704 2.61 $54,170 $1,162 $3,428
City of Bangor (ME) 4.10 $75,604 $6,080 $4,742 1.83 $45,205 $3,433 $1,804
Weakley County (TN) 2.84 $60,502 $2,363 $4,727 1.42 $44,431 $1,418 $2,363
Dare County (NC) 2.74 $50,529 $921 $1,465 1.46 $33,908 $326 $225
City of Columbia (TN) 4.24 $59,643 $2,466 $4,469 2.47 $43,075 $1,079 $1,772
City of Lake Worth (FL) 2.55 $65,966 $4,954 $5,499 1.04 $32,028 $1,774 $2,252
Clatsop County (OR) 3.24 $60,577 $3,062 $1,740 1.84 $44,223 $1,879 $1,044
Yadkin County (NC) 3.33 $54,092 $2,717 $3,828 2.22 $44,212 $1,729 $2,593
Greater Belfast Area (ME) 2.83 $63,307 $5,999 $5,962 1.56 $44,229 $3,838 $4,509
Campbell County (TN) 2.76 $47,851 $2,761 $5,521 1.84 $35,888 $1,840 $3,681
Monroe County (TN) 3.60 $62,230 $2,549 $4,948 1.95 $42,736 $1,350 $1,949
Lincoln County (OR) 2.76 $56,032 $2,382 $1,818 1.44 $37,605 $1,316 $1,442
Iron County (UT) 1.80 $51,236 $1,823 $2,678 1.04 $34,492 $600 $750
City of St. Louis Park (MN) 3.43 $81,919 $1,715 $8,443 1.98 $40,893 $528 $1,187
City of Logan (UT) 4.39 $62,033 $2,874 $3,386 2.24 $39,231 $1,377 $1,434
Gibson County (TN) 4.58 $64,664 $2,591 $5,580 2.89 $48,722 $1,395 $2,989
Group A Average 3.36 $65,367 $2,840 $5,075 1.93 $42,854 $1,244 $2,055
Group A Standard Deviation 0.82 $11,091 $1,210 $2,087 0.61 $8,211 $848 $1,278
Group A Confidence Interval (95 percent) 0.22 $2,958 $323 $557 0.16 $2,190 $226 $341
Group A Median 3.25 $63,198 $2,605 $4,887 1.85 $42,677 $1,083 $1,802

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact.
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Table 8:

Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and

Cultural Organizations Per Study Region During Fiscal Year 2015

Population Cohort Group B

TOTAL Impacts per $100,000 of Spending

DIRECT Impacts per $100,000 of Spending

Population 50,000 to 99,999 Full-Time Household Local State Full-Time Household Local State
Sample Size = 38 Equivalent Jobs Income Govt. Revenue Govt. Revenue Equivalent Jobs Income Govt. Revenue Govt. Revenue
City of Joplin (MO) 4.91 $77,539 $3,403 $2,901 2.45 $51,042 $1,116 $669
City of La Crosse (WI) 3.34 $81,884 $3,976 $4,693 1.45 $43,156 $1,271 $959
McMinn County (TN) 2.97 $58,570 $2,473 $4,353 1.68 $41,553 $1,435 $2,028
Lafayette County (MS) 4.59 $63,379 $2,900 $6,891 1.39 $24,026 $1,318 $2,937
Chisago County (MN) 2.29 $59,961 $1,678 $7,781 1.22 $37,227 $915 $2,441
City of Grand Forks (ND) 3.45 $76,431 $2,804 $4,530 1.69 $51,805 $1,186 $1,510
City of Corvallis (OR) 3.93 $61,491 $3,678 $1,677 2.32 $44,639 $2,225 $1,147
City of Noblesville (IN) 4.21 $69,664 $3,999 $6,735 1.68 $35,779 $2,947 $4,209
City of Ocala (FL) 3.71 $73,350 $5,148 $7,268 1.73 $45,244 $2,595 $2,917
Lenoir County (NC) 3.22 $70,427 $2,680 $3,001 1.82 $46,523 $643 $750
Town of Chapel Hill (NC) 4.17 $88,881 $3,362 $5,217 2.47 $60,243 $810 $1,701
City of Grand Junction (CO) 3.01 $82,926 $4,346 $2,457 1.29 $52,771 $993 $497
Town of Jupiter (FL) 2.56 $65,967 $4,951 $5,499 1.05 $32,024 $1,771 $2,257
Hamblen County (TN) 3.42 $61,422 $2,236 $3,814 1.71 $40,115 $789 $1,052
City of Delray Beach (FL) 2.55 $65,965 $4,956 $5,504 1.04 $32,024 $1,776 $2,253
City of St. Cloud (MN) 3.42 $71,763 $1,684 $8,437 1.96 $43,795 $599 $2,395
City of Portland (ME) 3.10 $88,864 $4,760 $6,102 1.20 $43,382 $1,222 $1,441
City of Jackson (TN) 5.03 $74,442 $2,288 $4,163 2.51 $48,041 $675 $938
City of Walnut Creek (CA) 3.39 $80,634 $4,460 $5,427 1.97 $52,167 $1,825 $2,247
Greene County (TN) 2.99 $57,910 $2,435 $4,829 1.72 $42,105 $1,157 $2,275
City of Flagstaff (AZ) 3.83 $85,385 $3,470 $3,848 2.15 $56,103 $803 $889
City of Missoula (MT) 391 $81,889 $2,972 $4,477 1.95 $48,592 $785 $1,481
City of Fort Myers (FL) 341 $87,706 $4,729 $7,799 1.51 $46,989 $1,842 $2,924
Putnam County (TN) 3.29 $72,221 $2,551 $4,857 1.47 $44,009 $1,079 $1,717
Monroe County (FL) 2.77 $55,321 $2,170 $4,951 1.58 $39,612 $1,405 $2,898
City of Lynchburg (VA) 2.11 $44,084 $3,956 $4,542 1.56 $41,076 $2,241 $3,189
City of Duluth (MN) 3.26 $72,232 $1,658 $7,396 1.99 $41,298 $602 $3,401
City of Fishers (IN) 4.13 $69,679 $4,083 $6,681 1.68 $35,809 $3,022 $4,282
City of Carmel (IN) 4.12 $69,677 $4,085 $6,680 1.68 $35,814 $3,026 $4,284
City of Sugar Land (TX) 3.87 $69,116 $7,886 $8,813 2.01 $43,758 $6,339 $6,494
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-122




Table 8:

Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and

Cultural Organizations Per Study Region During Fiscal Year 2015

Population Cohort Group B

TOTAL Impacts per $100,000 of Spending

DIRECT Impacts per $100,000 of Spending

Population 50,000 to 99,999 Full-Time Household Local State Full-Time Household Local State
Sample Size = 38 Equivalent Jobs Income Govt. Revenue Govt. Revenue Equivalent Jobs Income Govt. Revenue Govt. Revenue
City of Asheville (NC) 3.41 $93,888 $3,137 $4,606 1.49 $49,520 $788 $1,197
Buchanan County (MO) 5.12 $94,963 $3,859 $3,185 2.73 $59,714 $1,101 $655
City of Boca Raton (FL) 2.56 $65,962 $4,955 $5,503 1.05 $32,023 $1,775 $2,259
City of Miami Beach (FL) 2.88 $101,163 $3,202 $5,120 0.86 $39,524 $733 $1,176
Moore County (NC) 2.65 $64,650 $2,748 $3,635 1.66 $46,794 $829 $1,236
Sevier County (TN) 2.41 $47,978 $549 $1,618 1.45 $36,320 $192 $384
Cape May County (NJ) 2.90 $56,282 $4,973 $4,312 1.72 $41,474 $3,586 $2,266
Cleveland County (NC) 297 $62,289 $3,191 $3,803 1.57 $43,056 $1,661 $1,661
Group B Average 3.42 $71,736 $3,484 $5,082 1.70 $43,399 $1,555 $2,079
Group B Standard Deviation 0.75 $13,032 $1,336 $1,773 0.43 $7,737 $1,126 $1,283
Group B Confidence Interval (95 percent) 0.23 $4,039 $414 $549 0.13 $2,398 $349 $397
Group B Median 3.37 $70,053 $3,382 $4,843 1.68 $43,269 $1,204 $1,873

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-123




Table 8:

Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and

Cultural Organizations Per Study Region During Fiscal Year 2015

Population Cohort Group C

TOTAL Impacts per $100,000 of Spending

DIRECT Impacts per $100,000 of Spending

Population 100,000 to 249,999 Full-Time Household Local State Full-Time Household Local State
Sample Size = 50 Equivalent Jobs Income Govt. Revenue Govt. Revenue Equivalent Jobs Income Govt. Revenue Govt. Revenue
City of Las Cruces (NM) 2.09 $63,443 $2,809 $7,028 1.05 $45,132 $1,669 $3,831
Eau Claire County (WI) 4.24 $86,775 $4,834 $4,213 1.53 $38,542 $1,042 $665
Yambhill County (OR) 3.47 $59,348 $3,615 $1,858 1.74 $37,257 $2,076 $1,316
City of Lewisville (TX) 3.96 $72,690 $7,665 $8,062 1.92 $43,548 $6,079 $5,617
City of West Palm Beach (FL) 2.56 $65,963 $4,956 $5,502 1.05 $32,025 $1,772 $2,255
City of Boulder (CO) 2.73 $82,431 $3,075 $2,895 1.55 $53,505 $755 $898
City of Richardson (TX) 4.13 $83,525 $4,257 $5,361 1.79 $48,544 $1,762 $2,116
City of High Point (NC) 3.59 $84,014 $2,812 $5,117 1.33 $38,160 $664 $1,172
City of Cambridge (MA) 4.34 $65,961 $4,397 $3,785 1.94 $36,781 $2,675 $1,977
City of Lowell (MA) 5.11 $78,056 $4.,466 $3,764 2.73 $51,677 $2,187 $1,462
Douglas County (KS) 4.12 $72,223 $4,237 $4,058 2.24 $50,476 $1,608 $1,027
City of Columbia (MO) 5.28 $79,215 $3,955 $3,879 2.29 $45,322 $1,475 $1,344
City of Norman (OK) 4.00 $71,575 $3,973 $5,730 2.06 $47,348 $2,597 $2,458
Wayne County (NC) 3.44 $67,578 $4,522 $3,376 1.91 $43,948 $1,465 $828
City of Lafayette (LA) 3.98 $74,602 $3,697 $4,248 1.75 $44,145 $1,479 $1,526
Washington County (TN) 4.54 $77,596 $2,394 $4,880 2.15 $48,068 $767 $1,289
City of Thousand Oaks (CA) 4.23 $76,298 $4,135 $4,901 2.37 $54,032 $2,021 $1,556
City of Charleston (SC) 4.56 $81,188 $3,342 $3,864 2.02 $48,532 $1,108 $714
City of Waco (TX) 3.99 $71,155 $4,581 $4,820 1.75 $42,180 $2,160 $1,478
Robeson County (NC) 343 $59,806 $2,745 $3,534 1.96 $43,576 $1,510 $1,510
Columbia County (GA) 2.31 $48,599 $4,628 $4,628 0.00 $11,571 $2,314 $2,314
Orange County (NC) 4.17 $88,881 $3,362 $5,217 2.47 $60,243 $811 $1,701
City of Savannah (GA) 4.80 $76,071 $3,991 $3,178 2.23 $46,375 $1,417 $888
Indian River County (FL) 2.94 $59,105 $4,969 $8,290 1.56 $40,046 $3,359 $5,369
City of Alexandria (VA) 3.23 $76,205 $3,037 $3,576 1.80 $47,001 $1,142 $1,278
Martin County (FL) 3.43 $66,687 $4,577 $8,488 1.68 $41,649 $2,825 $5,348
Macon-Bibb County (GA) 431 $84,506 $3,722 $3,382 1.52 $41,016 $1,551 $1,290
City of Springfield (MA) 4.15 $74,707 $4,689 $4,016 1.75 $42,756 $2,293 $875
Catawba County (NC) 3.52 $70,211 $2,960 $3,119 1.47 $40,281 $1,424 $843
Town of Cary (NC) 4.81 $93,359 $3,283 $5,525 1.90 $43,633 $796 $1,349

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-124




Table 8:

Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and

Cultural Organizations Per Study Region During Fiscal Year 2015

Population Cohort Group C

TOTAL Impacts per $100,000 of Spending

DIRECT Impacts per $100,000 of Spending

Population 100,000 to 249,999 Full-Time Household Local State Full-Time Household Local State
Sample Size = 50 Equivalent Jobs Income Govt. Revenue Govt. Revenue Equivalent Jobs Income Govt. Revenue Govt. Revenue
Alamance County (NC) 4.28 $70,222 $2,991 $3,791 2.30 $47,992 $1,109 $1,212
Cumberland County (NJ) 4.60 $64,787 $4,965 $4,096 2.48 $43,355 $2,797 $1,351
City of Eugene (OR) 4.28 $77,451 $3,565 $1,743 2.35 $49,126 $951 $638
Middlesex County (CT) 3.82 $65,386 $3,974 $4,721 2.05 $44,451 $2,543 $2,428
City of Springfield (MO) 5.22 $82,610 $3,508 $3,170 1.89 $41,162 $1,033 $654
City of Sioux Falls (SD) 4.08 $74,019 $2,929 $4,604 1.73 $43,137 $1,457 $1,735
Pitt County (NC) 5.64 $110,041 $3,467 $4,050 3.08 $70,411 $764 $922
City of Providence (RI) 2.43 $76,787 $4,450 $5,311 1.10 $44,247 $1,181 $1,472
City of Worcester (MA) 434 $71,393 $4,817 $3,998 2.02 $43,025 $2,639 $1,350
Montgomery County (TN) 4.62 $61,766 $3,677 $7,421 2.56 $41,863 $2,463 $4,453
Salt Lake City (UT) 4.59 $83,589 $3,838 $5,105 1.76 $44,269 $1,482 $1,893
Cabarrus County (NC) 2.74 $74,065 $3,399 $3,840 1.19 $46,876 $1,280 $1,280
Richmond County (GA) 4.83 $74,861 $3,898 $3,160 2.08 $42,220 $1,365 $1,045
City of Tacoma (WA) 2.95 $74,505 $4,180 $5,948 1.37 $41,188 $1,068 $1,973
Dofia Ana County (NM) 2.10 $63,443 $2,802 $7,028 1.05 $45,139 $1,672 $3,831
New Hanover County (NC) 4.52 $96,074 $3,302 $3,382 2.11 $53,922 $721 $647
Arlington County (VA) 2.83 $65,905 $3,802 $3,421 1.82 $45,590 $1,410 $1,520
City of Irving (TX) 4.13 $83,611 $4,555 $5,551 1.60 $44,071 $2,459 $2,443
City of Reno (NV) 3.74 $72,338 $2,892 $6,432 1.59 $40,371 $1,466 $2,712
York County (SC) 4.28 $77,841 $2,839 $4,014 2.56 $58,834 $836 $1,054
Group C Average 3.91 $74,649 $3,871 $4,622 1.84 $44,772 $1,710 $1,818
Group C Standard Deviation 0.85 $10,571 $893 $1,515 0.52 $7,990 $919 $1,235
Group C Confidence Interval (95 percent) 0.23 $2,873 $243 $412 0.14 $2,172 $250 $336
Group C Median 4.13 $74,554 $3,820 $4,155 1.86 $44,108 $1,477 $1,406

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-125




Table 8:

Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and

Cultural Organizations Per Study Region During Fiscal Year 2015

Population Cohort Group D

TOTAL Impacts per $100,000 of Spending

DIRECT Impacts per $100,000 of Spending

Population 250,000 to 499,999 Full-Time Household Local State Full-Time Household Local State
Sample Size =42 Equivalent Jobs Income Govt. Revenue Govt. Revenue Equivalent Jobs Income Govt. Revenue Govt. Revenue
Buncombe County (NC) 341 $93,890 $3,137 $4,609 1.49 $49,519 $785 $1,195
Alachua County (FL) 2.36 $59,598 $3,151 $3,309 1.22 $36,950 $957 $963
Greater Green Bay Area (WI) 4.11 $78,098 $3,929 $4,711 1.71 $44,331 $2,308 $1,637
City of Orlando (FL) 3.65 $95,915 $2,844 $3,710 1.37 $45,760 $834 $843
City of Lincoln (NE) 2.76 $85,188 $3,464 $4,528 1.34 $51,605 $888 $1,293
Southeastern Connecticut Region (CT) 3.44 $63,448 $1,389 $3,363 1.93 $44,675 $859 $1,428
Erie County (PA) 3.52 $77,486 $3,693 $5,484 1.74 $45,550 $1,063 $1,325
San Luis Obispo County (CA) 3.97 $69,576 $3,703 $4,615 1.99 $45,249 $2,176 $1,212
City of Newark (NJ) 3.47 $95,395 $4,611 $4,660 2.03 $63,923 $1,417 $1,301
Leon County (FL) 4.47 $68,048 $6,269 $8,861 1.00 $20,363 $4,692 $5,366
Rutherford County (TN) 4.87 $70,100 $2,824 $5,177 2.60 $46,820 $787 $1,259
St. Lucie County (FL) 3.78 $84,295 $5,224 $7,308 2.08 $61,539 $2,821 $2,404
Greater Spartanburg Area (SC) 3.74 $74,725 $3,767 $4,249 1.60 $43,633 $1,876 $1,305
Durham County (NC) 4.05 $94,288 $3,004 $3,772 1.93 $54,745 $567 $752
City of St. Paul (MN) 345 $81,872 $1,685 $8,432 1.72 $40,900 $500 $1,200
Hamilton County (IN) 4.13 $69,679 $4,082 $6,679 1.68 $35,810 $3,024 $4,284
Osceola County (FL) 3.38 $80,056 $2,081 $5,618 2.18 $59,353 $520 $1,352
Escambia County (FL) 4.02 $77,140 $4,944 $7,035 1.72 $45,191 $2,444 $2,896
Lexington-Fayette Urban County (KY) 3.85 $101,759 $2,189 $6,609 1.33 $45,848 $570 $1,333
Lake County (FL) 3.87 $63,386 $5,539 $8,703 2.02 $42.,550 $4,220 $5,626
City of Riverside (CA) 3.09 $76,244 $4,228 $4,848 1.70 $48,563 $1,565 $1,331
Cumberland County (NC) 333 $65,822 $4,141 $4,667 2.14 $47,923 $833 $1,170
Collier County (FL) 3.19 $64,914 $3,660 $7,190 1.84 $47,069 $2,053 $4,060
Hamilton County (TN) 4.78 $99,495 $3,159 $5,938 2.23 $56,150 $684 $1,491
Manatee County (FL) 3.95 $73,772 $5,332 $9,687 1.89 $44,621 $3,573 $6,765
City of Tampa (FL) 4.43 $89,146 $4,555 $7,682 1.57 $44,559 $1,891 $2,694
Forsyth County (NC) 3.65 $86,248 $3,224 $4,933 1.51 $44.,619 $829 $1,322
Mercer County (NJ) 4.74 $79,932 $6,318 $4,988 2.33 $50,160 $3,594 $1,838
City of Wichita (KS) 2.84 $84,551 $4,056 $4,318 1.43 $52,109 $1,190 $744
Clackamas County (OR) 4.38 $74,831 $4,363 $2,199 2.28 $48,874 $2,371 $1,340

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-126




Table 8:

Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and

Cultural Organizations Per Study Region During Fiscal Year 2015

Population Cohort Group D

TOTAL Impacts per $100,000 of Spending

DIRECT Impacts per $100,000 of Spending

Population 250,000 to 499,999 Full-Time Household Local State Full-Time Household Local State
Sample Size =42 Equivalent Jobs Income Govt. Revenue Govt. Revenue Equivalent Jobs Income Govt. Revenue Govt. Revenue
Sarasota County (FL) 2.74 $82,861 $3,389 $5,781 1.36 $48,181 $1,068 $2,392
City of Minneapolis (MN) 3.45 $81,872 $1,685 $8,432 1.94 $40,900 $500 $1,200
Berks County (PA) 4.02 $71,056 $4,276 $5,978 1.70 $39,646 $2,952 $2,897
City of Miami (FL) 2.88 $101,163 $3,202 $5,120 0.86 $39,525 $733 $1,176
City of Raleigh (NC) 4.81 $93,356 $3,286 $5,525 1.90 $43,626 $796 $1,343
Santa Barbara County (CA) 3.03 $76,295 $3,655 $4,798 1.64 $47,687 $1,231 $1,259
Seminole County (FL) 3.30 $75,183 $4,665 $6,979 1.72 $46,406 $1,551 $2,484
City of Virginia Beach (VA) 4.34 $72,104 $3,833 $3,247 2.04 $43,156 $1,982 $1,346
City of Atlanta (GA) 3.26 $90,731 $3,020 $3,833 1.31 $45,164 $663 $910
City of Mesa (AZ) 3.87 $98,857 $4,420 $5,583 1.93 $60,156 $1,086 $1,371
City of Kansas City (MO) 3.13 $100,251 $2,628 $4,125 1.31 $51,365 $728 $922
Morris County (NJ) 4.81 $76,532 $5,689 $4,207 2.34 $46,274 $3,523 $1,818
Group D Average 3.72 $80,932 $3,769 $5,512 1.75 $46,692 $1,636 $1,925
Group D Standard Deviation 0.63 $11,669 $1,162 $1,725 0.38 $7,453 $1,118 $1,380
Group D Confidence Interval (95 percent) 0.18 $3,448 $343 $510 0.11 $2,202 $330 $408
Group D Median 3.69 $79,015 $3,698 $5,054 1.72 $45,804 $1,138 $1,336

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-127




Table 8:

Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and

Cultural Organizations Per Study Region During Fiscal Year 2015

Population Cohort Group E

TOTAL Impacts per $100,000 of Spending

DIRECT Impacts per $100,000 of Spending

Population 500,000 to 999,999 Full-Time Household Local State Full-Time Household Local State
Sample Size =25 Equivalent Jobs Income Govt. Revenue Govt. Revenue Equivalent Jobs Income Govt. Revenue Govt. Revenue
Sonoma County (CA) 4.33 $74,014 $4,575 $5,080 2.37 $51,081 $2,469 $1,766
Volusia County (FL) 3.02 $72,416 $5,328 $7,675 1.29 $38,417 $2,048 $2,697
Guilford County (NC) 3.60 $84,020 $2,802 $5,113 1.32 $38,148 $670 $1,171
Dane County (WI) 3.97 $85,872 $3,743 $5,494 1.92 $49,052 $1,060 $1,342
Brevard County (FL) 4.69 $87,700 $4,691 $7,079 2.78 $66,154 $1,475 $2,402
Washington County (OR) 5.59 $82,153 $4,300 $1,795 2.62 $48,663 $2,042 $912
Johnson County (KS) 5.04 $77,319 $4,450 $4,791 2.20 $43,126 $2,140 $1,686
City of Louisville (KY) 4.45 $85,539 $2,348 $7,188 1.38 $38,286 $1,014 $2,126
City of Baltimore (MD) 2.49 $79,657 $4,138 $4,449 1.25 $46,280 $1,248 $1,076
Polk County (FL) 3.87 $81,537 $5,681 $7,840 1.77 $44.,445 $1,856 $2,995
City of Boston (MA) 4.15 $76,832 $2,273 $3,393 1.61 $39,677 $1,403 $1,344
District of Columbia (DC)" 1.97 $65,957 $9,027 $0 1.64 $57,534 $5,899 $0
Nashville-Davidson County (TN) 4.13 $86,074 $3,298 $7,315 1.41 $42,389 $1,142 $2,520
City of El Paso (TX) 4.80 $75,549 $5,625 $5,625 2.04 $42,153 $2,541 $1,947
Lee County (FL) 341 $87,705 $4,729 $7,799 1.51 $46,988 $1,839 $2,925
City of Fort Worth (TX) 3.60 $81,710 $6,004 $6,026 1.74 $47,279 $1,875 $1,971
City of Indianapolis (IN) 3.06 $93,814 $3,329 $5,787 1.17 $46,747 $822 $878
City and County of San Francisco (CA) 2.97 $84,431 $2,675 $4,630 1.64 $53,693 $918 $1,430
Prince George's County (MD) 2.38 $83,254 $4,457 $6,454 1.45 $59,097 $1,539 $1,615
Pinellas County (FL) 3.88 $81,923 $5,478 $8,797 1.59 $46,425 $2,933 $4,059
Shelby County (TN) 3.18 $86,679 $3,080 $6,114 1.12 $39,861 $705 $1,665
Fairfield County (CT) 3.83 $77,479 $4,505 $4,918 2.14 $48,471 $1,485 $2,099
Westchester County (NY) 3.18 $76,280 $8,784 $5,346 1.67 $45,541 $3,271 $2,350
Fulton County (GA) 3.26 $90,731 $3,020 $3,833 1.31 $45,164 $663 $909
Wake County (NC) 4.81 $93,356 $3,286 $5,525 1.90 $43,626 $795 $1,342
Group E Average 3.75 $82,080 $4,465 $5,523 1.71 $46,732 $1,754 $1,809
Group E Standard Deviation 0.88 $6,613 $1,714 $1,946 0.44 $6,800 $1,123 $853
Group E Confidence Interval (95 percent) 0.35 $2,592 $672 $763 0.17 $2,665 $440 $334
Group E Median 3.83 $82,153 $4,450 $5,525 1.64 $46,280 $1,485 $1,686

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-128




Table 8:
Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and
Cultural Organizations Per Study Region During Fiscal Year 2015

Popu]ation Cohort Group F TOTAL Impacts per $100,000 of Spending DIRECT Impacts per $100,000 of Spending

Population 1,000,000 or More Full-Time Household Local State Full-Time Household Local State
Sample Size =21 Equivalent Jobs Income Govt. Revenue Govt. Revenue Equivalent Jobs Income Govt. Revenue Govt. Revenue
Mecklenburg County (NC) 333 $93,473 $2,927 $4,918 1.35 $46,640 $725 $1,265
City of San José (CA) 3.11 $77,999 $3,392 $4,349 1.83 $51,370 $1,235 $1,428
Montgomery County (MD) 2.69 $62,679 $3,811 $4,579 1.56 $40,149 $1,479 $1,959
Fairfax County (VA) 2.89 $71,562 $3,349 $3,878 1.78 $48,224 $1,172 $1,609
Allegheny County (PA) 3.00 $71,151 $4,152 $5,019 1.20 $35,121 $1,259 $1,479
Greater Columbus Area (OH) 3.68 $92,188 $4,157 $5,726 1.52 $47,389 $995 $1,113
Orange County (FL) 3.65 $95,915 $2,844 $3,710 1.37 $45,760 $834 $843
City of Dallas (TX) 4.25 $107,508 $4.,496 $5,653 1.85 $57,524 $1,370 $1,691
Hillsborough County (FL) 4.43 $89,146 $4,555 $7,682 1.57 $44,559 $1,891 $2,694
City of San Diego (CA) 4.07 $93,256 $3,898 $5,297 1.98 $53,525 $1,313 $1,419
Palm Beach County (FL) 2.56 $65,964 $4,956 $5,502 1.05 $32,025 $1,772 $2,255
City of San Antonio (TX) 4.08 $100,172 $5,121 $6,085 1.88 $57,118 $1,198 $1,462
Sacramento County (CA) 4.50 $97,092 $5,503 $6,267 1.79 $46,009 $1,846 $1,770
City of Phoenix (AZ) 3.63 $83,083 $4,277 $5,239 1.49 $42,133 $1,189 $1,777
City and County of Philadelphia (PA) 221 $68,344 $4,213 $4,284 0.97 $37,954 $1,129 $1,414
Broward County (FL) 2.57 $77,883 $4,319 $4,118 0.90 $34,815 $1,432 $1,534
Santa Clara County (CA) 3.11 $77,999 $3,392 $4,349 1.83 $51,371 $1,234 $1,427
Riverside County (CA) 3.09 $76,245 $4,228 $4,847 1.70 $48,561 $1,563 $1,333
Miami-Dade County (FL) 2.88 $101,163 $3,202 $5,120 0.86 $39,525 $733 $1,176
City of Chicago (IL) 3.03 $74,849 $4,693 $4,051 1.25 $37,501 $1,189 $1,261
Harris County (TX) 2.46 $80,592 $3,951 $3,333 1.06 $41,403 $1,260 $1,071
Group F Average 3.30 $83,727 $4,068 $4,953 1.47 $44,699 $1,277 $1,523
Group F Standard Deviation 0.68 $12,845 $708 $1,006 0.36 $7,208 $319 $414
Group F Confidence Interval (95 percent) 0.29 $5,494 $303 $430 0.15 $3,083 $137 $177
Group F Median 3.11 $80,592 $4,157 $4,918 1.52 $45,760 $1,235 $1,428

ALL CITY/COUNTY STUDY REGIONS

Average 3.59 $74,855 $3,636 $5,095 1.77 $44,667 $1,529 $1,907
Standard Deviation 0.80 $12,858 $1,284 $1,765 0.50 $7,774 $979 $1,194
Confidence Interval (95 percent) 0.10 $1,669 $167 $229 0.06 $1,009 $127 $155
Median 3.52 $74,554 $3,563 $4,891 1.74 $44,344 $1,283 $1,486

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-129



Table 8:

Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and

Cultural Organizations Per Study Region During Fiscal Year 2015

Regional Study Regions

TOTAL Impacts per $100,000 of Spending

DIRECT Impacts per $100,000 of Spending

All P opulations Full-Time Household Local State Full-Time Household Local State
Sample Size = 81 Equivalent Jobs Income Govt. Revenue Govt. Revenue Equivalent Jobs Income Govt. Revenue Govt. Revenue
High Peaks Region (ME) 3.00 $57,788 $4,089 $3,544 1.50 $39,525 $2,590 $1,636
Wood River Valley (ID) 3.68 $61,529 $653 $3,659 2.24 $45,833 $233 $1,416
Southern Oregon Area 4.33 $75,905 $4,796 $2,459 1.87 $43,068 $2,712 $1,388
Southwestern Pennsylvania Area 3.22 $63,833 $3,238 $4,356 1.61 $37,820 $1,399 $1,308
Greater Portsmouth Area (NH) 391 $87,665 $5,854 $5,075 2.07 $54,146 $1,771 $1,799
Northeast Oregon Region 4.14 $64,877 $3,221 $1,534 2.61 $49,539 $1,994 $920
Toe River Valley (NC) 2.72 $51,594 $2,563 $3,878 1.01 $24,968 $1,290 $1,819
Albemarle Region (NC) 3.52 $59,086 $2,863 $3,670 1.61 $35,195 $1,505 $1,615
Greater Concord Area (NH) 3.47 $82,625 $4,957 $5,394 1.60 $45,970 $1,654 $2,041
North Central Minnesota Region 2.27 $58,937 $1,717 $9,077 1.04 $32,504 $981 $675
Northwest Minnesota Region 2.27 $57,130 $1,623 $7,628 1.46 $40,250 $162 $2,759
Monadnock Region (NH) 3.98 $74,883 $5,832 $6,171 1.78 $44.426 $3,225 $3,255
Bismarck-Mandan Region (ND) 4.87 $76,121 $3,196 $5,624 2.00 $41,416 $1,268 $1,674
Greater Minot Region (ND) 2.04 $40,012 $2,128 $3,352 1.17 $26,534 $652 $1,007
Greater Burlington Area (VT) 4.72 $71,503 $2,492 $7,108 2.22 $43,240 $1,123 $2,398
Greater Charlottesville Area (VA) 2.29 $63,000 $3,402 $2,680 2.20 $60,489 $2,512 $2,431
Brainerd Lakes Region (MN) 2.72 $65,988 $1,671 $7,772 1.20 $35,191 $690 $908
East Central Minnesota Region 2.31 $59,908 $1,709 $7,811 1.26 $37,213 $894 $2,393
Northwest Connecticut Region 2.98 $62,980 $5,367 $6,433 1.54 $40,646 $3,719 $4,748
Central Oregon Region 3.92 $67,771 $3,585 $1,978 1.99 $44.,103 $2,079 $1,115
Greater Fargo-Moorhead Area (ND/MN) 4.59 $80,578 $2,920 $5,274 2.01 $47,720 $1,225 $1,523
Black Hills Region (SD) 3.89 $72,510 $4,017 $5,362 1.77 $44,571 $2,207 $2,137
Greater Kingsport Area (TN) 345 $67,515 $2,813 $4,967 1.59 $40,942 $1,077 $1,621
Lake Region (MN) 3.22 $66,824 $1,650 $7,355 1.33 $31,994 $601 $1,095
South Central Minnesota Region 3.14 $64,396 $1,601 $7,336 1.57 $37,304 $404 $902
Greater Sioux Falls Area (SD) 4.07 $74,096 $2,927 $4,597 1.73 $43,191 $1,442 $1,723
Southwest Tennessee Development District 4.95 $73,788 $2,397 $4,346 2.52 $47,935 $735 $1,150
Northwest Tennessee Development District 3.99 $63,811 $2,540 $5,256 2.45 $47,563 $1,226 $2,453
Southwest Minnesota Region 3.20 $68,197 $1,664 $7,723 1.23 $30,894 $596 $904
Arrowhead Region (MN) 3.26 $72,233 $1,660 $7,394 1.57 $41,298 $601 $3,402
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-130




Table 8:

Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and

Cultural Organizations Per Study Region During Fiscal Year 2015

Regional Study Regions

TOTAL Impacts per $100,000 of Spending

DIRECT Impacts per $100,000 of Spending

All P opulations Full-Time Household Local State Full-Time Household Local State
Sample Size = 81 Equivalent Jobs Income Govt. Revenue Govt. Revenue Equivalent Jobs Income Govt. Revenue Govt. Revenue
Maple Grove and the Northwest Suburbs (MN) 3.43 $81,899 $1,681 $8,405 2.15 $40,882 $471 $1,210
Greater Augusta Area (GA) 4.83 $74,831 $3,899 $3,162 2.07 $42,185 $1,366 $1,046
Upper Cumberland Development District (TN) 3.38 $65,354 $2,889 $5,399 1.70 $42.,449 $1,468 $2,273
City of Huntsville/Madison County (AL) 4.21 $66,697 $2,379 $3,729 2.20 $44,191 $648 $1,393
Northeast Commission (NC) 2.92 $52,940 $1,515 $2,199 1.51 $34,863 $685 $689
Greater Ann Arbor Area (MI) 3.39 $86,725 $2,514 $9,846 1.66 $50,500 $899 $4,800
Greater Fox Cities Region (WI) 3.36 $66,888 $5,831 $4,893 0.66 $16,011 $2,742 $2,073
Central Minnesota Region 342 $71,767 $1,693 $8,431 1.80 $43,804 $602 $2,398
South Central Tennessee Development District 3.54 $64,486 $2,706 $5,118 2.12 $49,601 $1,206 $2,141
Northwest Arkansas Region 4.13 $82,978 $1,921 $6,333 1.80 $43,073 $548 $1,858
Southeast Minnesota Region 3.25 $70,185 $1,546 $8,538 1.72 $40,503 $599 $1,198
First Tennessee Development District 3.61 $68,093 $2,665 $4,933 1.73 $42,646 $1,027 $1,657
Greater Harrisburg Area (PA) 438 $89,525 $2,988 $5,235 1.92 $48,066 $930 $1,238
Greater New Haven Area (CT) 4.62 $73,922 $5,073 $5,485 1.58 $33,064 $1,822 $2,007
Treasure Coast Region (FL) 3.23 $64,695 $4,826 $8,283 1.66 $42,738 $3,080 $5,083
Greater Des Moines Region (IA) 3.77 $81,565 $3,285 $4,729 1.17 $36,919 $1,529 $1,132
Southeast Tennessee Development District 4.72 $98,019 $3,139 $5,896 221 $55,603 $713 $1,520
Greater Knoxville Region (TN) 4.98 $80,314 $3,085 $6,082 2.10 $44,966 $1,030 $1,956
Greater Columbia Area (SC) 4.88 $88,436 $3,955 $4,688 2.13 $46,649 $885 $801
Pikes Peak Region (CO) 3.42 $70,439 $4,555 $2,526 1.64 $40,287 $1,315 $734
Lehigh Valley Region (PA) 4.01 $83,373 $3,197 $4,615 1.78 $44.,468 $974 $1,071
Greater Sarasota/Bradenton Area (FL) 2.82 $82,254 $3,519 $6,042 1.40 $47,942 $1,236 $2,684
Dayton Region (OH) 5.33 $80,830 $5,172 $6,034 2.19 $43,823 $2,372 $2,311
Richmond & Tri-Cities Region (VA) 3.17 $54,223 $4,028 $4,089 2.12 $41,360 $3,002 $3,277
Memphis Area Association of Governments (TN) 3.18 $86,674 $3,081 $6,116 1.12 $39,859 $706 $1,667
Eastern Region (NC) 4.79 $87,785 $3,462 $4,270 2.48 $55,672 $1,150 $1,388
Advantage West Region (NC) 3.64 $76,355 $3,291 $4,643 1.54 $41,358 $1,295 $1,719
Southeast Commission (NC) 3.75 $75,048 $3,779 $4,222 2.12 $49,655 $866 $1,051
Greater Fairfax Area (VA) 2.89 $70,718 $3,386 $4,020 1.79 $48,071 $1,224 $1,792
Greater Tulsa Region (OK) 4.93 $87,878 $4,245 $6,031 2.08 $49,540 $2,257 $2,458

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact.
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Table 8:

Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and

Cultural Organizations Per Study Region During Fiscal Year 2015

Regional Study Regions

TOTAL Impacts per $100,000 of Spending

DIRECT Impacts per $100,000 of Spending

All P opulations Full-Time Household Local State Full-Time Household Local State
Sample Size = 81 Equivalent Jobs Income Govt. Revenue Govt. Revenue Equivalent Jobs Income Govt. Revenue Govt. Revenue
East Tennessee Development District 4.76 $77,536 $2,894 $5,731 2.05 $44,259 $975 $1,841
West Valley Region (AZ) 3.53 $80,375 $5,057 $6,338 1.34 $37,773 $1,721 $2,214
Greater St. Louis Area (MO) 3.23 $91,297 $3,402 $4,498 1.39 $48,030 $800 $1,233
Western New York 3.02 $64,544 $5,727 $2,696 1.68 $42.253 $1,695 $790
Greater Oklahoma City Region (OK) 4.48 $80,147 $4,046 $5,925 1.60 $39,551 $2,035 $2,067
Piedmont Triad Partnership (NC) 3.78 $84,076 $3,201 $5,010 1.50 $41,990 $929 $1,389
Greater Portland Area (OR) 3.73 $88,842 $3,873 $4,643 1.69 $48,950 $1,161 $1,609
Greater Kansas City Metropolitan Area (MO/KS) 3.26 $98,675 $2,753 $4,171 1.37 $50,799 $825 $975
Greater Nashville Regional Council (TN) 4.19 $84,754 $3,299 $7,234 1.49 $42,625 $1,157 $2,511
Research Triangle Regional Partnership (NC) 4.41 $91,904 $3,227 $4,944 2.04 $50,681 $745 $1,273
Greater Tampa/St. Petersburg Area (FL) 423 $86,518 $4,891 $8,087 1.57 $45,238 $2,270 $3,191
Charlotte Regional Partnership (NC) 3.39 $90,239 $3,002 $4,772 1.37 $45,780 $869 $1,291
Charlotte Regional Partnership (NC/SC) 345 $89,320 $2,990 $4,716 1.46 $46,748 $867 $1,273
Seven-County Metro Area (MN) 345 $81,872 $1,685 $8,432 1.43 $40,900 $500 $1,200
Central Florida Region 3.65 $91,730 $3,381 $4,599 1.47 $46,015 $1,064 $1,290
Greater Philadelphia Region (PA) 3.23 $81,886 $4,513 $6,369 1.41 $44,977 $1,231 $2,062
Greater Washington Region (DC/MD/VA) 2.17 $66,553 $7,741 $958 1.66 $54,801 $4,813 $404
Metro Atlanta Area (GA) 341 $90,050 $3,220 $3,851 1.35 $44,898 $810 $966
Greater Atlanta Region (GA) 3.43 $89,961 $3,249 $3,857 1.36 $44,864 $830 $975
Greater Houston Region (TX) 2.48 $80,547 $3,988 $3,395 1.08 $41,403 $1,277 $1,098
Dallas-Fort Worth-Arlington MSA (TX) 4.04 $98,372 $4,947 $5,751 1.80 $53,655 $1,555 $1,796
Regional Average 3.65 $75,076 $3,328 $5,294 1.70 $43,116 $1,350 $1,757
Regional Standard Deviation 0.75 $12,088 $1,285 $1,837 0.39 $6,968 $830 $898
Regional Confidence Interval (95 percent) 0.16 $2,632 $280 $400 0.08 $1,517 $181 $196
Regional Median 3.52 $74,883 $3,220 $5,075 1.66 $43,240 $1,157 $1,615
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-132




Table 8:

Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and

Cultural Organizations Per Study Region During Fiscal Year 2015

Statewide Study Regions

TOTAL Impacts per $100,000 of Spending

DIRECT Impacts per $100,000 of Spending

All Populations Full-Time Household Local State Full-Time Household Local State
Sample Size =20 Equivalent Jobs Income Govt. Revenue Govt. Revenue Equivalent Jobs Income Govt. Revenue Govt. Revenue
State of Vermont 4.26 $66,917 $1,993 $5,950 2.18 $43,322 $950 $2,414
State of North Dakota 4.30 $72,388 $2,956 $5,175 1.86 $41,664 $1,162 $1,516
State of Delaware 2.71 $76,596 $1,140 $5,747 2.00 $58,686 $834 $4,631
State of Maine 3.12 $74,741 $3,472 $4,330 1.60 $45,242 $1,338 $1,723
State of Hawai'i 3.50 $85,463 $1,894 $9,773 2.66 $68,282 $1,090 $6,855
State of Nevada 2.79 $56,494 $1,653 $4,666 1.66 $40,117 $1,513 $4,388
State of Connecticut 3.43 $77,465 $3,942 $4,897 1.77 $50,131 $1,687 $2,532
State of Oklahoma 4.51 $80,683 $3,933 $5,705 1.75 $42,308 $2,041 $2,145
State of Oregon 3.83 $80,763 $3,816 $3,508 1.85 $47,075 $1,457 $1,385
State of Minnesota 3.42 $80,536 $1,680 $8,375 1.44 $40,689 $511 $1,277
State of Wisconsin 4.64 $91,460 $5,168 $5,188 2.74 $59,076 $2,538 $2,436
State of Maryland 2.55 $73,399 $3,723 $4,279 1.40 $45,327 $1,267 $1,391
State of Missouri 331 $91,384 $3,115 $4,195 1.45 $48,620 $842 $1,148
State of Tennessee 4.04 $85,158 $3,134 $6,444 1.59 $44,090 $957 $2,037
State of Massachusetts 3.69 $68,147 $2,242 $2,929 1.68 $40,037 $1,423 $1,487
State of New Jersey 3.34 $74,156 $3,324 $3,494 2.07 $53,683 $1,639 $1,904
State of North Carolina 3.97 $86,659 $3,182 $4,779 1.77 $46,850 $869 $1,315
State of Pennsylvania 3.16 $77,242 $4,151 $5,646 1.38 $41,742 $1,201 $1,796
State of Illinois 3.22 $88,196 $4,757 $5,394 1.64 $53,335 $1,608 $2,766
State of Florida 3.15 $86,066 $3,819 $5,724 1.18 $40,142 $1,451 $2,139
Statewide Average 3.55 $78,696 $3,155 $5,310 1.78 $47,521 $1,319 $2,364
Statewide Standard Deviation 0.59 $8,844 $1,088 $1,590 0.40 $7,664 $464 $1,412
Statewide Confidence Interval (95 percent) 0.26 $3,876 $477 $697 0.17 $3,359 $203 $619
Statewide Median 3.43 $79,001 $3,253 $5,182 1.72 $45,285 $1,303 $1,971
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-133




Table 8:
Economic Impact Per $100,000 of Direct Spending by Nonprofit Arts and
Cultural Organizations Per Study Region During Fiscal Year 2015

Individual Arts Districts TOTAL Impacts per $100,000 of Spending DIRECT Impacts per $100,000 of Spending

All P opulations Full-Time Household Local State Full-Time Household Local State
Sample Size = 12 Equivalent Jobs Income Govt. Revenue Govt. Revenue Equivalent Jobs Income Govt. Revenue Govt. Revenue
James River Arts & Cultural District 2.11 $44,086 $3,957 $4,551 1.56 $41,084 $2,252 $3,190
Center City Charlotte 3.33 $93,474 $2,928 $4,918 1.35 $46,640 $724 $1,265
Loch Haven Cultural Park 3.65 $95,914 $2,844 $3,709 1.37 $45,759 $834 $844
Downtown Colorado Springs Creative District 342 $70,441 $4,554 $2,527 1.64 $40,287 $1,314 $737
Fort Worth Cultural District 3.60 $81,710 $6,004 $6,026 1.74 $47,279 $1,875 $1,971
Dallas Arts District 4.25 $107,508 $4,496 $5,653 1.85 $57,524 $1,370 $1,690
Grand Center Arts & Entertainment District 3.23 $91,297 $3,403 $4,498 1.39 $48,030 $799 $1,232
Balboa Park Cultural District 4.07 $93,256 $3,898 $5,297 1.98 $53,525 $1,313 $1,419
East End Cultural District 2.45 $80,600 $3,966 $3,336 1.07 $41,417 $1,259 $1,070
Houston Museum District Association 2.46 $80,592 $3,951 $3,333 1.06 $41,403 $1,260 $1,071
Midtown Cultural District 2.46 $80,597 $3,940 $3,332 1.07 $41,393 $1,265 $1,070
Washington Avenue Cultural District 2.46 $80,576 $3,967 $3,333 1.07 $41,419 $1,270 $1,071
Arts District Average 3.12 $83,338 $3,992 $4,209 1.43 $45,480 $1,295 $1,386
Arts District Standard Deviation 0.71 $15,802 $822 $1,104 0.33 $5,507 $431 $663
Arts District Confidence Interval (95 percent) 0.40 $8,940 $465 $625 0.19 $3,116 $244 $375
Arts District Median 3.28 $81,155 $3,954 $4,103 1.38 $43,589 $1,267 $1,152

Explanation of the Outliers and Exclusions:

! The economic impact findings for the District of Columbia exclude state government revenues due to Washington, DC's unique status as a study region with no state government.

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-134




Explanation of Table 9:
Total Categorized Nonprofit Arts and Cultural Organization Expenditures
Per Study Region During Fiscal Year 2015

This table presents the total categorized expenditures made by participating nonprofit arts and cultural organizations in each participating study
region during fiscal year 2015. Summary statistics are calculated for each population group.

Column Two:
The total personnel-related expenses paid by participating nonprofit arts and cultural organizations in each participating study region during fiscal year 2015. Payroll-related expenses include
salaries and wages paid to staff and employees, the costs for contracted staff (i.e., "contractors"), the fees paid to artists and performers, and any applicable payroll taxes and fringe benefits.

Column Three:

The total programmatic, production, and overhead expenses paid by participating nonprofit arts and cultural organizations in each participating study region during fiscal year 2015.
Programmatic, production, and overhead expenses include marketing and advertising costs, supplies and office machinery, travel, insurance, communication costs, and the costs associated
with programming and producing performances, events, and activities.

Column Four:
The total facility expenses paid by participating nonprofit arts and cultural organizations in each participating study region during fiscal year 2015. Facility expenses include rental and/or
lease costs, mortgage costs, property taxes, and utilities.

Column Five:

The total operating expenditures made by participating nonprofit arts and cultural organizations in each participating study region during fiscal year 2015. This figure is the sum of Columns
Two through Four. (See the survey instruments in Appendix C for a detailed breakdown of organizational expenditure categories.) These data are based on the real dollars reported by the
organizations that responded to the survey in each study region only; no multiplier was used to calculate these figures and no extrapolations were made for non-responding organizations.

Column Six:

The total capital expenditures reported by participating nonprofit arts and cultural organizations in each study region during fiscal year 2015. According to generally-accepted accounting
principles (GAAP), a capital expenditure is a cost which cannot be deducted in the year in which it is paid or incurred and must be capitalized. The general rule is that if the acquired asset's
useful life is longer than the taxable year, then the cost must be capitalized. The capital expenditure costs are then amortized or depreciated over the life of the asset in question. For nonprofit
arts and cultural organizations, capital expenditures typically include purchases of art, equipment, and real estate. Capital expenditures also include construction and renovation costs. These
data are real dollars reported by the organizations that responded to the survey in each study region only; no multiplier was used to calculate these figures and no extrapolations were made
for non-responding organizations.

Column Seven:
The total organizational expenditures of nonprofit arts and cultural organizations in each study region during year fiscal 2015. This figure is the sum of total operating expenditures (Column
Five) and total capital expenditures (Column Six).

Column Eight:

The number of eligible nonprofit arts and cultural organizations from which detailed expenditure and event attendance data were collected in each participating study region.

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-135



Table 9:

Total Categorized Nonprofit Arts and Cultural Organization Expenditures
Per Study Region During Fiscal Year 2015

Population Cohort Group A Personnel Expenses Programmatic, TOTAL

Population Fewer than 50,000 (staff, employees, Production and Facility OPERATING CAPITAL Organizational Sample
Sample Size =52 contractors and artists) Overhead Expenses Expenses Expenditures Expenditures Expenditures Size
Town of Crested Butte (CO) $2,527,827 $1,525,412 $406,807 $4,460,046 $94,376 $4,554,422 12
City of Pine City (MN) $236,502 $158,427 $30,288 $425,217 $0 $425,217 5
City of Alva (OK) $756,818 $291,143 $107,755 $1,155,716 $33,000 $1,188,716 13
Cook County (MN) $1,367,589 $916,110 $175,150 $2,458,849 $116,965 $2,575,814 17
Town of Hillsborough (NC) $866,174 $637,665 $71,754 $1,575,593 $18,707 $1,594,300 16
City of Virginia (MN) $64,278 $43,058 $8,232 $115,568 $0 $115,568 4
Town of Jackson (WY) $10,782,174 $6,197,863 $1,699,424 $18,679,461 $46,519 $18,725,980 18
City of Guthrie (OK) $779,047 $516,244 $99,002 $1,394,293 $217,389 $1,611,682 12
City of Grand Rapids (MN) $1,553,953 $1,040,948 $199,019 $2,793,920 $40,000 $2,833,920 12
Town of Medfield (MA) $2,018,668 $535,518 $177,315 $2,731,501 $17,226 $2,748,727 17
City of Fergus Falls (MN) $799,765 $535,738 $102,428 $1,437,931 $835,023 $2,272,954 9
Grundy County (TN) $59,089 $43,352 $7,842 $110,283 $0 $110,283 10
City of Falls Church (VA) $3,868,210 $1,921,768 $263,050 $6,053,028 $696,122 $6,749,150 11
City of Jamestown (ND) $374,099 $377,160 $23,018 $774,277 $281,103 $1,055,380 3
City of Waterville (ME) $2,334,428 $1,755,824 $359,158 $4,449.410 $0 $4,449,410 4
City of Red Wing (MN) $959,094 $642,471 $122,833 $1,724,398 $0 $1,724,398 9
City of Durango (CO) $5,429,057 $2,671,726 $425,783 $8,526,566 $93,146 $8,619,712 26
City of Hannibal (MO) $741,336 $480,257 $108,932 $1,330,525 $69,422 $1,399,947 6
City of Tullahoma (TN) $281,432 $208,770 $52,806 $543,008 $67,707 $610,715 11
City of Northfield (MN) $721,625 $483,395 $92,421 $1,297,441 $0 $1,297,441 14
Town of Carrboro (NC) $2,024,351 $1,205,340 $182,182 $3,411,873 $228,884 $3,640,757 10
Macon County (TN) $31,554 $28,215 $4,100 $63,869 $40,229 $104,098 7
City of Laguna Beach (CA) $17,942,036 $11,546,582 $2,262,038 $31,750,656 $8,368,035 $40,118,691 16
Hickman County (TN) $894,281 $214,554 $39,620 $1,148,455 $4,000 $1,152,455 21
City of Fairfax (VA) $1,460,237 $993,166 $186,137 $2,639,540 $0 $2,639,540 7
City of Ponca City (OK) $1,506,466 $808,837 $297,154 $2,612,457 $186,760 $2,799,217 16
City of Paducah (KY) $6,414,150 $3,497,867 $638,878 $10,550,895 $7,504,956 $18,055,851 19
Mille Lacs County (MN) $314,696 $210,806 $40,303 $565,805 $9,750 $575,555 10
McNairy County (TN) $12,576 $8,363 $1,605 $22,544 $0 $22,544 5
City of Winona (MN) $1,818,274 $1,218,013 $232,870 $3,269,157 $700 $3,269,857 17

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-136




Table 9:

Total Categorized Nonprofit Arts and Cultural Organization Expenditures
Per Study Region During Fiscal Year 2015

Popu]ation Cohort Group A Personnel Expenses Programmatic, TOTAL

Population Fewer than 50,000 (staff, employees, Production and Facility OPERATING CAPITAL Organizational Sample
Sample Size =52 contractors and artists) Overhead Expenses Expenses Expenses Expenditures Expenditures Size
Door County (WI) $5,263,891 $3,004,539 $756,097 $9,024,527 $706,233 $9,730,760 16
City of Benicia (CA) $2,265,379 $568,657 $67,598 $2,901,634 $500 $2,902,134 12
City of Winter Park (FL) $7,392,113 $8,415,064 $765,219 $16,572,396 $3,669 $16,576,065 20
City of Rochester (NH) $2,425,110 $1,612,779 $304,501 $4,342,390 $11,553 $4,353,943 12
City of Morgantown (WV) $16,238,208 $10,538,939 $677,067 $27,454,214 $0 $27,454,214 34
Henry County (TN) $102,293 $68,024 $13,058 $183,375 $599 $183,974 3
City of Fairbanks (AK) $5,003,798 $3,156,849 $597,268 $8,757,915 $21,850 $8,779,765 23
City of Bangor (ME) $1,921,904 $1,268,472 $247,280 $3,437,656 $0 $3,437,656 13
Weakley County (TN) $118,016 $78,482 $15,065 $211,563 $0 $211,563 8
Dare County (NC) $6,101,877 $7,066,776 $482,178 $13,650,831 $139,363 $13,790,194 20
City of Columbia (TN) $705,501 $473,192 $90,031 $1,268,724 $29,000 $1,297,724 7
City of Lake Worth (FL) $4,776,671 $8,819,802 $463,754 $14,060,227 $595,832 $14,656,059 12
Clatsop County (OR) $1,583,614 $1,022,380 $223,087 $2,829,081 $44,964 $2,874,045 22
Yadkin County (NC)1 not reported not reported not reported not reported not reported not reported 1
Greater Belfast Area (ME) $1,497,087 $995,545 $191,105 $2,683,737 $0 $2,683,737 20
Campbell County (TN) $49,167 $50,728 $6,276 $106,171 $2,500 $108,671 7
Monroe County (TN) $361,710 $123,037 $68,599 $553,346 $113,534 $666,880 8
Lincoln County (OR) $775,029 $775,025 $43,476 $1,593,530 $2,000 $1,595,530 10
Iron County (UT) $7,442,673 $4,941,158 $946,614 $13,330,445 $0 $13,330,445 19
City of St. Louis Park (MN) $421,631 $282,439 $53,999 $758,069 $0 $758,069 15
City of Logan (UT) $8,673,297 $5,433,412 $1,238,323 $15,345,032 $2,227,754 $17,572,786 24
Gibson County (TN) $577,711 $369,991 $50,600 $998,302 $5,351 $1,003,653 11
Group A Average $2,751,695 $1,924,620 $303,399 $4,979,715 $439,898 $5,419,614 13.0
Percent of Group A Total 50.8% 35.5% 5.6% 91.9% 8.1% 100.0%

Group A Median $1,413,913 $708,748 $148,992 $2,535,653 $17,967 $2,607,677

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-137




Table 9:

Total Categorized Nonprofit Arts and Cultural Organization Expenditures
Per Study Region During Fiscal Year 2015

Population Cohort Group B Personnel Expenses Programmatic, TOTAL

Population 50,000 to 99,999 (staff, employees, Production and Facility OPERATING CAPITAL Organizational Sample
Sample Size = 38 contractors and artists) Overhead Expenses Expenses Expenses Expenditures Expenditures Size
City of Joplin (MO) $1,081,716 $571,612 $112,008 $1,765,336 $27,300 $1,792,636 20
City of La Crosse (WI) $6,623,164 $4,354,493 $904,933 $11,882,590 $945,262 $12,827,852 33
McMinn County (TN) $1,007,584 $675,293 $158,089 $1,840,966 $180,554 $2,021,520 20
Lafayette County (MS) $789,136 $599,190 $126,457 $1,514,783 $1,140,674 $2,655,457 19
Chisago County (MN) $364,545 $244,198 $46,687 $655,430 $0 $655,430 6
City of Grand Forks (ND) $1,747,210 $870,075 $164,296 $2,781,581 $0 $2,781,581 13
City of Corvallis (OR) $15,476,971 $10,138,122 $1,927,354 $27,542,447 $3,000 $27,545,447 22
City of Noblesville (IN) $288,909 $186,230 $0 $475,139 $0 $475,139 2
City of Ocala (FL) $7,788,173 $4,500,439 $906,929 $13,195,541 $1,100,213 $14,295,754 29
Lenoir County (NC) $520,394 $346,058 $66,428 $932,880 $0 $932,880 11
Town of Chapel Hill (NC) $54,794,240 $23,758,368 $4,370,847 $82,923,455 $5,484,442 $88,407,897 55
City of Grand Junction (CO) $7,537,746 $2,097,257 $545,852 $10,180,855 $1,094,245 $11,275,100 32
Town of Jupiter (FL) $4,362,480 $2,925,624 $556,429 $7,844,533 $174,571 $8,019,104 3
Hamblen County (TN) $382,405 $247,425 $62,088 $691,918 $68,400 $760,318 6
City of Delray Beach (FL) $6,737,187 $3,820,714 $723,596 $11,281,497 $38,195 $11,319,692 12
City of St. Cloud (MN) $2,960,727 $1,983,309 $379,187 $5,323,223 $22,132 $5,345,355 25
City of Portland (ME) $24,511,129 $16,483,559 $3,239,779 $44,234,467 $2,337,935 $46,572,402 46
City of Jackson (TN) $1,498,012 $1,030,830 $125,654 $2,654,496 $12,000 $2,666,496 13
City of Walnut Creek (CA) $12,073,299 $7,357,669 $1,568,858 $20,999,826 $97,995 $21,097,821 29
Greene County (TN) $1,331,196 $885,236 $169,928 $2,386,360 $119,261 $2,505,621 9
City of Flagstaff (AZ) $32,682,013 $21,481,559 $3,823,080 $57,986,652 $24,774 $58,011,426 55
City of Missoula (MT) $11,809,618 $7,103,463 $1,027,725 $19,940,806 $451,507 $20,392,313 34
City of Fort Myers (FL) $7,383,059 $4,529,801 $1,134,783 $13,047,643 $634,419 $13,682,062 14
Putnam County (TN) $1,130,095 $755,785 $146,866 $2,032,746 $5,456 $2,038,202 9
Monroe County (FL) $14,816,391 $10,204,466 $2,141,265 $27,162,122 $26,631 $27,188,753 53
City of Lynchburg (VA) $3,524,268 $2,276,860 $527,720 $6,328,848 $319,770 $6,648,618 20
City of Duluth (MN) $7,928,715 $5,311,228 $1,015,448 $14,255,391 $36,000 $14,291,391 37
City of Fishers (IN) $10,001,116 $12,198,612 $646,841 $22,846,569 $247,976 $23,094,545 6
City of Carmel (IN) $6,323,335 $4,951,845 $1,225,371 $12,500,551 $58,874 $12,559,425 12
City of Sugar Land (TX) $338,569 $222,820 $64,351 $625,740 $21,000 $646,740 5

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-138




Table 9:

Total Categorized Nonprofit Arts and Cultural Organization Expenditures
Per Study Region During Fiscal Year 2015

Popu]ation Cohort Gr()up B Personnel Expenses Programmatic, TOTAL

Population 50,000 to 99,999 (staff, employees, Production and Facility OPERATING CAPITAL Organizational Sample
Sample Size = 38 contractors and artists) Overhead Expenses Expenses Expenses Expenditures Expenditures Size
City of Asheville (NC) $9,876,443 $6,884,962 $1,459,065 $18,220,470 $1,320,996 $19,541,466 43
Buchanan County (MO) $5,224,594 $4,195,248 $659,887 $10,079,729 $0 $10,079,729 27
City of Boca Raton (FL) $6,048,418 $3,758,170 $746,471 $10,553,059 $204,714 $10,757,773 10
City of Miami Beach (FL) $45,303,357 $28,115,622 $6,025,935 $79,444914 $5,325,477 $84,770,391 75
Moore County (NC) $3,795,611 $2,360,964 $429,463 $6,586,038 $290,941 $6,876,979 34
Sevier County (TN) $1,720,657 $1,262,528 $660,231 $3,643,416 $2,000 $3,645,416 10
Cape May County (NJ) $2,466,152 $1,709,865 $251,571 $4,427,588 $117,396 $4,544,984 7
Cleveland County (NC) $1,207,192 $896,510 $140,717 $2,244,419 $43,320 $2,287,739 15
Group B Average $8,511,995 $5,297,263 $1,007,426 $14,816,685 $578,353 $15,395,038 229
Percent of Group B Total 55.3% 34.4% 6.5% 96.2% 3.8% 100.0%

Group B Median $4,793,537 $2,643,294 $601,635 $8,962,131 $83,198 $9,049,417

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-139




Table 9:

Total Categorized Nonprofit Arts and Cultural Organization Expenditures
Per Study Region During Fiscal Year 2015

Popu]ation Cohort Group C Personnel Expenses Programmatic, TOTAL

Population 100,000 to 249,999 (staff, employees, Production and Facility OPERATING CAPITAL Organizational Sample
Sample Size = 50 contractors and artists) Overhead Expenses Expenses Expenses Expenditures Expenditures Size
City of Las Cruces (NM) $4,756,672 $3,096,992 $623,915 $8,477,579 $30,853 $8,508,432 22
Eau Claire County (WI) $1,996,144 $1,235,640 $162,319 $3,394,103 $1,115,240 $4,509,343 15
Yamhill County (OR) $9,696,359 $6,492,316 $1,231,778 $17,420,453 $3,244,187 $20,664,640 53
City of Lewisville (TX) $714,769 $642,508 $149,625 $1,506,902 $6,382 $1,513,284 8
City of West Palm Beach (FL) $49,495,377 $39,815,192 $6,101,511 $95,412,080 $21,598,162 $117,010,242 29
City of Boulder (CO) $19,569,046 $13,012,877 $2,482,101 $35,064,024 $450,357 $35,514,381 65
City of Richardson (TX) $7,836,332 $4,029,254 $278,049 $12,143,635 $0 $12,143,635 24
City of High Point (NC) $1,501,614 $822,175 $137,532 $2,461,321 $98,968 $2,560,289 10
City of Cambridge (MA) $60,017,916 $48,732,096 $11,052,617 $119,802,629 $0 $119,802,629 35
City of Lowell (MA) $5,442,378 $2,632,969 $613,314 $8,688,661 $0 $8,688,661 15
Douglas County (KS) $9,938,563 $4,750,376 $378,259 $15,067,198 $603,693 $15,670,891 23
City of Columbia (MO) $5,064,557 $3,403,105 $546,288 $9,013,950 $138,394 $9,152,344 29
City of Norman (OK) $6,831,096 $3,966,050 $540,552 $11,337,698 $215,179 $11,552,877 24
Wayne County (NC) $799,777 $571,247 $155,241 $1,526,265 $43,774 $1,570,039 15
City of Lafayette (LA) $3,540,500 $2,365,047 $450,821 $6,356,368 $0 $6,356,368 10
Washington County (TN) $1,893,600 $1,083,520 $224,417 $3,201,537 $56,366 $3,257,903 20
City of Thousand Oaks (CA) $5,491,476 $2,495,087 $551,919 $8,538,482 $71,190 $8,609,672 12
City of Charleston (SC) $41,350,256 $19,614,400 $5,024,159 $65,988,815 $103,175 $66,091,990 38
City of Waco (TX) $16,618,441 $11,595,017 $2,142,021 $30,355,479 $1,036,431 $31,391,910 30
Robeson County (NC) $1,598,657 $1,091,814 $216,949 $2,907,420 $7,000 $2,914,420 9
Columbia County (GA) $6,837 $11,317 $7,057 $25,211 $18,000 $43,211 5
Orange County (NC) $57,684,765 $25,601,373 $4,624,783 $87,910,921 $5,732,554 $93,643,475 82
City of Savannah (GA) $21,494,282 $11,165,160 $1,802,913 $34,462,355 $336,830 $34,799,185 45
Indian River County (FL) $7,649,010 $6,658,374 $1,239,815 $15,547,199 $471,824 $16,019,023 10
City of Alexandria (VA) $18,217,712 $12,788,992 $2,640,718 $33,647,422 $2,179,677 $35,827,099 50
Martin County (FL) $7,482,346 $5,357,398 $603,483 $13,443,227 $823,505 $14,266,732 20
Macon-Bibb County (GA) $25,188,640 $17,960,274 $3,282,690 $46,431,604 $2,708,130 $49,139,734 48
City of Springfield (MA) $20,437,966 $10,626,012 $2,732,213 $33,796,191 $2,313,053 $36,109,244 15
Catawba County (NC) $6,210,382 $4,049,937 $1,413,341 $11,673,660 $895,564 $12,569,224 25
Town of Cary (NC) $4,031,562 $1,184,736 $731,906 $5,948,204 $205,439 $6,153,643 37

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-140




Table 9:

Total Categorized Nonprofit Arts and Cultural Organization Expenditures
Per Study Region During Fiscal Year 2015

Popu]ation Cohort Group C Personnel Expenses Programmatic, TOTAL

Population 100,000 to 249,999 (staff, employees, Production and Facility OPERATING CAPITAL Organizational Sample
Sample Size = 50 contractors and artists) Overhead Expenses Expenses Expenses Expenditures Expenditures Size
Alamance County (NC) $2,316,917 $1,096,560 $213,648 $3,627,125 $250,600 $3,877,725 34
Cumberland County (NJ) $5,255,232 $3,167,837 $830,297 $9,253,366 $293,358 $9,546,724 25
City of Eugene (OR) $23,139,973 $14,571,583 $2,390,292 $40,101,848 $678,667 $40,780,515 40
Middlesex County (CT) $11,692,001 $7,640,623 $1,465,687 $20,798,311 $85,372 $20,883,683 15
City of Springfield (MO) $4,966,490 $3,391,995 $812,091 $9,170,576 $607,928 $9,778,504 24
City of Sioux Falls (SD) $10,962,183 $7,516,203 $1,314,115 $19,792,501 $320,000 $20,112,501 26
Pitt County (NC) $7,151,755 $4,565,317 $902,935 $12,620,007 $69,840 $12,689,847 23
City of Providence (RI) $56,686,862 $31,026,137 $6,005,392 $93,718,391 $114,164 $93,832,555 56
City of Worcester (MA) $34,941,048 $21,649,633 $5,141,767 $61,732,448 $2,772,188 $64,504,636 57
Montgomery County (TN) $1,447,491 $1,394,715 $122,214 $2,964,420 $0 $2,964,420 20
Salt Lake City (UT) $64,442,469 $40,661,393 $6,368,546 $111,472,408 $970,356 $112,442,764 57
Cabarrus County (NC) $1,282,668 $695,618 $99,020 $2,077,306 $188,265 $2,265,571 18
Richmond County (GA) $19,905,529 $14,333,799 $2,648,822 $36,888,150 $923,288 $37,811,438 28
City of Tacoma (WA) $38,782,931 $22,560,251 $4,342,586 $65,685,768 $8,962,691 $74,648,459 66
Doiia Ana County (NM) $7,233,336 $4,685,116 $925,905 $12,844,357 $75,853 $12,920,210 29
New Hanover County (NC) $7,632,840 $5,435,536 $985,276 $14,053,652 $788,085 $14,841,737 35
Arlington County (VA) $93,192,088 $65,740,630 $8,501,702 $167,434,420 $3,328,057 $170,762,477 72
City of Irving (TX) $13,131,074 $9,379,381 $1,682,464 $24,192,919 $0 $24,192,919 17
City of Reno (NV) $25,322,687 $16,315,001 $3,163,176 $44.,800,864 $5,338,539 $50,139,403 47
York County (SC) $9,761,789 $3,273,573 $221,107 $13,256,469 $23,176 $13,279,645 13
Group C Average $17,236,088 $10,919,043 $2,005,587 $30,160,718 $1,405,887 $31,566,605 30.5
Percent of Group C Total 54.6% 34.6% 6.4% 95.5% 4.5% 100.0%

Group C Median $7,742,671 $5,053,887 $955,591 $13,748,440 $271,979 $14,554,235

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-141




Table 9:

Total Categorized Nonprofit Arts and Cultural Organization Expenditures
Per Study Region During Fiscal Year 2015

Popu]ation Cohort Group D Personnel Expenses Programmatic, TOTAL

Population 250,000 to 499,999 (staff, employees, Production and Facility OPERATING CAPITAL Organizational Sample
Sample Size =42 contractors and artists) Overhead Expenses Expenses Expenses Expenditures Expenditures Size
Buncombe County (NC) $12,867,828 $9,629,652 $1,909,218 $24,406,698 $1,957,184 $26,363,882 52
Alachua County (FL) $20,570,324 $13,091,216 $2,376,174 $36,037,714 $525,433 $36,563,147 44
Greater Green Bay Area (WI) $12,943,654 $7,684,505 $1,793,099 $22,421,258 $971,188 $23,392,446 41
City of Orlando (FL) $65,270,721 $49,109,092 $8,728,921 $123,108,734 $539,441 $123,648,175 55
City of Lincoln (NE) $27,620,731 $19,536,656 $3,322,747 $50,480,134 $185,428 $50,665,562 40
Southeastern Connecticut Region (CT) $48,291,212 $31,600,561 $6,438,557 $86,330,330 $829,436 $87,159,766 70
Erie County (PA) $10,388,542 $7,273,308 $1,298,906 $18,960,756 $130,394 $19,091,150 46
San Luis Obispo County (CA) $7,824,609 $4,222.,669 $912,083 $12,959,361 $733,661 $13,693,022 28
City of Newark (NJ) $69,404,309 $30,737,994 $8,183,891 $108,326,194 $1,039,050 $109,365,244 31
Leon County (FL) $25,545,634 $69,886,387 $2,880,180 $98,312,201 $2,141,809 $100,454,010 69
Rutherford County (TN) $6,575,766 $2,531,063 $561,125 $9,667,954 $1,130,833 $10,798,787 36
St. Lucie County (FL) $2,194,334 $596,319 $329,325 $3,119,978 $0 $3,119,978 5
Greater Spartanburg Area (SC) $12,570,498 $5,979,086 $1,490,054 $20,039,638 $1,332,045 $21,371,683 29
Durham County (NC) $58,932,422 $33,329,409 $6,328,460 $98,590,291 $6,028,835 $104,619,126 69
City of St. Paul (MN) $153,467,494 $102,803,635 $19,654,909 $275,926,038 $5,683,920 $281,609,958 167
Hamilton County (IN) $16,640,711 $17,354,875 $1,875,703 $35,871,289 $333,450 $36,204,739 21
Osceola County (FL) $1,196,502 $558,760 $164,644 $1,919,906 $2,500 $1,922,406 7
Escambia County (FL) $15,490,872 $9,747,425 $1,946,122 $27,184,419 $265,556 $27,449,975 25
Lexington-Fayette Urban County (KY) $7,073,482 $5,235,298 $1,008,554 $13,317,334 $2,811,988 $16,129,322 34
Lake County (FL) $605,840 $404,060 $127,578 $1,137,478 $0 $1,137,478 11
City of Riverside (CA) $9,442.841 $6,875,095 $1,248,862 $17,566,798 $8,290 $17,575,088 45
Cumberland County (NC) $19,922,397 $7,775,831 $1,535,134 $29,233,362 $422,581 $29,655,943 48
Collier County (FL) $37,478,355 $20,529,719 $2,645,674 $60,653,748 $2,319,974 $62,973,722 45
Hamilton County (TN) $35,263,630 $24,070,695 $4,692,731 $64,027,056 $741,799 $64,768,855 53
Manatee County (FL) $7,784,441 $5,620,077 $1,018,090 $14,422,608 $19,094 $14,441,702 32
City of Tampa (FL) $72,183,748 $44,106,365 $5,166,199 $121,456,312 $9,245,676 $130,701,988 56
Forsyth County (NC) $56,423,338 $38,436,776 $7,959,054 $102,819,168 $1,887,629 $104,706,797 59
Mercer County (NJ) $13,496,927 $6,319,263 $1,909,997 $21,726,187 $368,960 $22,095,147 25
City of Wichita (KS) $25,194,595 $13,860,329 $4,060,134 $43,115,058 $821,598 $43,936,656 34
Clackamas County (OR) $3,662,883 $1,836,504 $321,722 $5,821,109 $0 $5,821,109 18

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/Economiclmpact. B-142




Table 9:

Total Categorized Nonprofit Arts and Cultural Organization Expenditures
Per Study Region During Fiscal Year 2015

Popu]ation Cohort Gr()up D Personnel Expenses Programmatic, TOTAL

Population 250,000 to 499,999 (staff, employees, Production and Facility OPERATING CAPITAL Organizational Sample
Sample Size =42 contractors and artists) Overhead Expenses Expenses Expenses Expenditures Expenditures Size
Sarasota County (FL) $99,130,790 $67,867,591 $10,827,483 $177,825,864 $23,689,073 $201,514,937 51
City of Minneapolis (MN) $177,289,267 $118,761,183 $22,705,815 $318,756,265 $4,638,259 $323,394,524 297
Berks County (PA) $5,134,930 $4,250,312 $1,066,863 $10,452,105 $353,422 $10,805,527 20
City of Miami (FL) $169,003,706 $117,490,776 $25,274,565 $311,769,047 $175,809,421 $487,578,468 216
City of Raleigh (NC) $80,878,586 $57,533,008 $9,430,027 $147,841,621 $19,827,335 $167,668,956 78
Santa Barbara County (CA) $66,309,512 $44,846,480 $8,948,479 $120,104,471 $6,198,798 $126,303,269 93
Seminole County (FL) $4,600,701 $3,059,443 $587,283 $8,247,427 $5,746 $8,253,173 21
City of Virginia Beach (VA) $14,096,250 $9,248,246 $1,310,040 $24,654,536 $1,274,833 $25,929,369 33
City of Atlanta (GA) $198,122,013 $121,304,057 $21,670,528 $341,096,598 $30,802,912 $371,899,510 146
City of Mesa (AZ) $10,262,145 $4,143,596 $2,446,386 $16,852,127 $2,500 $16,854,627 14
City of Kansas City (MO) $83,158,375 $60,314,163 $11,459,984 $154,932,522 $6,774,071 $161,706,593 91
Morris County (NJ) $8,686,323 $5,428,669 $1,369,383 $15,484,375 $299,804 $15,784,179 14
Group D Average $42,214,315 $28,690,242 $5,213,921 $76,118,478 $7,432,236 $83,550,714 56.4
Percent of Group D Total 50.5% 34.3% 6.2% 91.1% 8.9% 100.0%

Group D Median $18,281,554 $11,419,321 $2,161,148 $32,552,326 $825,517 $32,930,341

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-143




Table 9:

Total Categorized Nonprofit Arts and Cultural Organization Expenditures
Per Study Region During Fiscal Year 2015

Popu]ation Cohort Group E Personnel Expenses Programmatic, TOTAL

Population 500,000 to 999,999 (staff, employees, Production and Facility OPERATING CAPITAL Organizational Sample
Sample Size =25 contractors and artists) Overhead Expenses Expenses Expenses Expenditures Expenditures Size
Sonoma County (CA) $28,114,308 $14,081,637 $2,742,469 $44,938,414 $179,799 $45,118,213 43
Volusia County (FL) $7,134,765 $5,128,456 $1,362,653 $13,625,874 $94,757 $13,720,631 44
Guilford County (NC) $30,404,857 $26,853,785 $4,913,390 $62,172,032 $4.,890,694 $67,062,726 70
Dane County (WI) $86,427,358 $48,514,418 $10,389,261 $145,331,037 $408,575 $145,739,612 132
Brevard County (FL) $5,423,326 $1,576,386 $120,004 $7,119,716 $0 $7,119,716 11
Washington County (OR) $8,379,592 $4,560,205 $743,386 $13,683,183 $130,081 $13,813,264 31
Johnson County (KS) $6,705,072 $4,165,970 $933,668 $11,804,710 $531,129 $12,335,839 27
City of Louisville (KY) $110,415,639 $69,486,759 $14,042,898 $193,945,296 $30,615,264 $224,560,560 100
City of Baltimore (MD) $186,964,112 $107,953,816 $29,726,846 $324,644,774 $1,688,378 $326,333,152 146
Polk County (FL) $8,472,724 $6,296,406 $775,614 $15,544,744 $245,688 $15,790,432 34
City of Boston (MA) $387,229,005 $302,816,386 $63,590,086 $753,635,477 $10,252,535 $763,888,012 148
District of Columbia (DC) $913,695,086 $494,324,306 $111,367,151 $1,519,386,543 $134,847,625 $1,654,234,168 195
Nashville-Davidson County (TN) $92,137,739 $69,495,617 $11,169,779 $172,803,135 $5,977,149 $178,780,284 82
City of El Paso (TX) $31,943,714 $21,601,309 $4,340,839 $57,885,862 $2,092,824 $59,978,686 76
Lee County (FL) $16,200,296 $12,690,195 $3,518,433 $32,408,924 $1,569,760 $33,978,684 41
City of Fort Worth (TX) $144,160,884 $90,818,116 $18,161,680 $253,140,680 $2,835,573 $255,976,253 74
City of Indianapolis (IN) $124,773,748 $70,016,761 $16,596,832 $211,387,341 $15,906,150 $227,293,491 93
City and County of San Francisco (CA) $474,125,385 $258,436,835 $46,056,664 $778,618,884 $1,994,214 $780,613,098 359
Prince George's County (MD) $15,348,988 $5,980,606 $2,450,578 $23,780,172 $2,576 $23,782,748 39
Pinellas County (FL) $56,389,602 $32,025,346 $8,072,696 $96,487,644 $3,707,416 $100,195,060 47
Shelby County (TN) $54,982,038 $43,281,734 $5,874,724 $104,138,496 $14,058,111 $118,196,607 71
Fairfield County (CT) $86,015,945 $49,863,817 $10,475,115 $146,354,877 $2,266,381 $148,621,258 72
Westchester County (NY) $57,735,071 $36,798,636 $6,869,344 $101,403,051 $5,166,658 $106,569,709 107
Fulton County (GA) $204,007,282 $125,582,373 $22,350,144 $351,939,799 $30,802,912 $382,742,711 180
Wake County (NC) $87,144,903 $59,922,031 $10,512,284 $157,579,218 $21,567,051 $179,146,269 126
Group E Average $128,973,258 $78,490,876 $16,286,262 $223,750,395 $11,673,252 $235,423,647 93.9
Percent of Group E Total 54.8% 33.3% 6.9% 95.0% 5.0% 100.0%

Group E Median $57,735,071 $43,281,734 $8,072,696 $104,138,496 $2,266,381 $118,196,607

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact.
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Table 9:
Total Categorized Nonprofit Arts and Cultural Organization Expenditures

Per Study Region During Fiscal Year 2015

Popu]ation Cohort Gr()up F Personnel Expenses Programmatic, TOTAL

Population 1,000,000 or More (staff, employees, Production and Facility OPERATING CAPITAL Organizational Sample
Sample Size =21 contractors and artists) Overhead Expenses Expenses Expenses Expenditures Expenditures Size
Mecklenburg County (NC) $72,544,054 $51,908,970 $9,444,255 $133,897,279 $3,840,574 $137,737,853 82
City of San José¢ (CA) $40,940,415 $26,379,773 $5,901,122 $73,221,310 $241,243 $73,462,553 67
Montgomery County (MD) $55,542,078 $40,683,797 $8,847,502 $105,073,377 $31,379 $105,104,756 149
Fairfax County (VA) $99,334,694 $57,255,479 $12,264,353 $168,854,526 $4,555,292 $173,409,818 85
Allegheny County (PA) $283,753,655 $218,279,831 $47,577,769 $549,611,255 $263,391 $549,874,646 194
Greater Columbus Area (OH) $126,635,659 $76,550,540 $17,316,272 $220,502,471 $1,975,022 $222,477,493 92
Orange County (FL) $77,100,789 $66,179,192 $10,323,619 $153,603,600 $743,936 $154,347,536 90
City of Dallas (TX) $351,541,996 $236,406,474 $42,937,630 $630,886,100 $583,225 $631,469,325 209
Hillsborough County (FL) $96,355,418 $59,246,558 $8,036,402 $163,638,378 $11,586,882 $175,225,260 76
City of San Diego (CA) $296,397,694 $210,483,170 $34,253,301 $541,134,165 $12,429,228 $553,563,393 137
Palm Beach County (FL) $83,595,880 $67,478,930 $10,112,441 $161,187,251 $23,104,939 $184,292,190 79
City of San Antonio (TX) $80,225,773 $52,148,270 $10,399,309 $142,773,352 $353,784 $143,127,136 76
Sacramento County (CA) $37,371,724 $36,796,942 $4,783,874 $78,952,540 $3,383,816 $82,336,356 110
City of Phoenix (AZ) $84,306,271 $70,425,043 $9,844,671 $164,575,985 $28,300 $164,604,285 90
City and County of Philadelphia (PA) $446,312,924 $312,608,847 $69,687,109 $828,608,380 $20,313,643 $848,922,523 395
Broward County (FL) $62,466,183 $64,774,132 $9,346,227 $136,586,542 $11,901,465 $148,488,007 103
Santa Clara County (CA) $64,760,922 $37,270,772 $10,058,282 $112,089,976 $252,364 $112,342,340 115
Riverside County (CA) $34,508,818 $25,137,123 $4,320,786 $63,966,727 $8,290 $63,975,017 94
Miami-Dade County (FL) $334,999,542 $235,187,539 $44,767,157 $614,954,238 $236,959,758 $851,913,996 632
City of Chicago (IL) $703,781,182 $518,982,007 $106,021,766 $1,328,784,955 $46,080,860 $1,374,865,815 466
Harris County (TX) $277,294,408 $190,879,200 $34,406,808 $502,580,416 $62,562,594 $565,143,010 198
Group F Average $176,655,718 $126,431,552 $24,316,698 $327,403,968 $21,009,523 $348,413,491 168.5
Percent of Group F Total 50.7% 36.3% 7.0% 94.0% 6.0% 100.0%

Group F Median $84,306,271 $66,179,192 $10,323,619 $163,638,378 $3,383,816 $173,409,818

ALL CITY/COUNTY STUDY REGIONS

Average $44,015,137 $29,252,864 $5,662,852 $78,930,853 $5,089,174 $84,020,027 49.7
Percent of Total 52.4% 34.8% 6.7% 93.9% 6.1% 100.0%
Median $7,882,524 $5,431,041 $1,016,769 $14,339,000 $249,288 $15,727,535

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-145



Table 9:

Total Categorized Nonprofit Arts and Cultural Organization Expenditures
Per Study Region During Fiscal Year 2015

Regiona] Study Regions Personnel Expenses Programmatic, TOTAL

All Populations (staff, employees, Production and Facility OPERATING CAPITAL Organizational Sample
Sample Size = 81 contractors and artists) Overhead Expenses Expenses Expenses Expenditures Expenditures Size
High Peaks Region (ME) $353,817 $278,277 $43,242 $675,336 $58,382 $733,718 11
Wood River Valley (ID) $8,629,149 $5,476,031 $875,657 $14,980,837 $488,313 $15,469,150 24
Southern Oregon Area $20,352,096 $13,265,683 $2,643,138 $36,260,917 $1,270,200 $37,531,117 4
Southwestern Pennsylvania Area $6,590,254 $5,139,167 $1,167,353 $12,896,774 $257,809 $13,154,583 29
Greater Portsmouth Area (NH) $12,599,993 $6,837,492 $1,280,800 $20,718,285 $738,342 $21,456,627 26
Northeast Oregon Region $363,606 $256,421 $31,699 $651,726 $282 $652,008 5
Toe River Valley (NC) $3,689,991 $3,810,143 $448,718 $7,948,852 $3,758,027 $11,706,879 9
Albemarle Region (NC) $1,232,853 $1,102,981 $150,383 $2,486,217 $238,611 $2,724,828 7
Greater Concord Area (NH) $8,258,183 $6,212,609 $1,336,176 $15,806,968 $2,026,582 $17,833,550 15
North Central Minnesota Region $906,350 $607,137 $116,078 $1,629,565 $1,000 $1,630,565 39
Northwest Minnesota Region $341,802 $228,965 $43,775 $614,542 $1,600 $616,142 26
Monadnock Region (NH) $7,369,439 $4,748,357 $1,076,736 $13,194,532 $76,852 $13,271,384 36
Bismarck-Mandan Region (ND) $12,324,903 $7,407,914 $1,247,695 $20,980,512 $3,396,582 $24,377,094 31
Greater Minot Region (ND) $4,742,389 $3,337,236 $630,236 $8,709,861 $30,000 $8,739,861 24
Greater Burlington Area (VT) $31,732,480 $19,428,654 $4,076,263 $55,237,397 $3,883,143 $59,120,540 49
Greater Charlottesville Area (VA) $28,497,961 $22,790,550 $2,116,618 $53,405,129 $7,154,789 $60,559,918 44
Brainerd Lakes Region (MN) $1,374,004 $920,408 $175,971 $2,470,383 $283,150 $2,753,533 37
East Central Minnesota Region $2,085,724 $1,397,166 $267,124 $3,750,014 $52,455 $3,802,469 29
Northwest Connecticut Region $11,530,356 $7,119,173 $1,376,110 $20,025,639 $1,457,322 $21,482,961 56
Central Oregon Region $5,361,263 $3,454,289 $682,069 $9,497,621 $460,937 $9,958,558 13
Greater Fargo-Moorhead Area (ND/MN) $12,155,227 $6,750,458 $1,683,915 $20,589,600 $229,902 $20,819,502 53
Black Hills Region (SD) $12,844,421 $8,195,338 $1,489,375 $22,529,134 $445,635 $22,974,769 67
Greater Kingsport Area (TN) $4,808,013 $3,003,164 $610,534 $8,421,711 $1,140,576 $9,562,287 25
Lake Region (MN) $3,106,983 $2,081,284 $397,918 $5,586,185 $899,481 $6,485,666 50
South Central Minnesota Region $3,490,981 $2,338,514 $447,097 $6,276,592 $157,058 $6,433,650 89
Greater Sioux Falls Area (SD) $11,192,419 $7,729,054 $1,360,180 $20,281,653 $320,000 $20,601,653 33
Southwest Tennessee Development District $1,751,258 $1,207,419 $156,218 $3,114,895 $14,360 $3,129,255 29
Northwest Tennessee Development District $1,346,710 $796,145 $134,497 $2,277,352 $5,950 $2,283,302 29
Southwest Minnesota Region $2,377,352 $1,592,523 $304,472 $4,274,347 $593,927 $4,868,274 70
Arrowhead Region (MN) $10,659,581 $7,140,560 $1,365,195 $19,165,336 $472,523 $19,637,859 107

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-146




Table 9:

Total Categorized Nonprofit Arts and Cultural Organization Expenditures
Per Study Region During Fiscal Year 2015

Regiona] Study Regions Personnel Expenses Programmatic, TOTAL

All Populations (staff, employees, Production and Facility OPERATING CAPITAL Organizational Sample
Sample Size = 81 contractors and artists) Overhead Expenses Expenses Expenses Expenditures Expenditures Size
Maple Grove and the Northwest Suburbs (MN) $776,051 $519,854 $99,390 $1,395,295 $91,903 $1,487,198 15
Greater Augusta Area (GA) $19,912,366 $14,345,116 $2,655,879 $36,913,361 $941,288 $37,854,649 33
Upper Cumberland Development District (TN) $3,251,734 $2,512,061 $429,079 $6,192,874 $141,822 $6,334,696 42
City of Huntsville/Madison County (AL) $29,742,010 $16,931,035 $4,776,971 $51,450,016 $2,393,547 $53,843,563 34
Northeast Commission (NC) $10,734,321 $10,334,445 $1,131,231 $22,199,997 $442.821 $22,642,818 62
Greater Ann Arbor Area (MI) $27,619,183 $18,501,329 $3,537,247 $49,657,759 $258,882 $49,916,641 87
Greater Fox Cities Region (WI) $7,574,120 $30,567,814 $1,576,703 $39,718,637 $359,036 $40,077,673 18
Central Minnesota Region $4,874,113 $3,265,036 $624,238 $8,763,387 $37,259 $8,800,646 54
South Central Tennessee Development District $2,305,974 $1,223,934 $252,841 $3,782,749 $281,707 $4,064,456 60
Northwest Arkansas Region $33,121,960 $26,302,059 $3,058,466 $62,482,485 $5,021,121 $67,503,606 23
Southeast Minnesota Region $9,187,932 $6,154,742 $1,176,717 $16,519,391 $170,819 $16,690,210 122
First Tennessee Development District $8,059,729 $4,989,785 $1,008,299 $14,057,813 $1,326,999 $15,384,812 58
Greater Harrisburg Area (PA) $7,057,217 $5,069,199 $558,251 $12,684,667 $0 $12,684,667 25
Greater New Haven Area (CT) $48,314,930 $28,315,253 $5,142,722 $81,772,905 $33,095,086 $114,867,991 35
Treasure Coast Region (FL) $17,325,690 $12,612,091 $2,172,623 $32,110,404 $1,295,329 $33,405,733 35
Greater Des Moines Region (IA) $32,951,110 $22,855,499 $3,468,144 $59,274,753 $12,648,149 $71,922,902 65
Southeast Tennessee Development District $36,566,455 $24,961,575 $4,887,649 $66,415,679 $936,871 $67,352,550 93
Greater Knoxville Region (TN) $28,694,202 $16,491,283 $2,076,345 $47,261,830 $899,050 $48,160,880 60
Greater Columbia Area (SC) $12,431,415 $7,643,152 $1,510,755 $21,585,322 $895,352 $22,480,674 33
Pikes Peak Region (CO) $24,396,547 $18,586,063 $4,961,729 $47,944,339 $3,248,872 $51,193,211 87
Lehigh Valley Region (PA) $43,327,436 $28,066,984 $4,824,238 $76,218,658 $6,945,943 $83,164,601 98
Greater Sarasota/Bradenton Area (FL) $106,915,231 $73,487,668 $11,845,573 $192,248,472 $23,708,167 $215,956,639 83
Dayton Region (OH) $50,709,802 $35,472,039 $7,854,125 $94,035,966 $1,123,759 $95,159,725 113
Richmond & Tri-Cities Region (VA) $108,687,665 $69,398,376 $12,390,918 $190,476,959 $21,203,726 $211,680,685 83
Memphis Area Association of Governments (TN) $55,048,599 $43,325,997 $5,883,221 $104,257,817 $14,058,111 $118,315,928 73
Eastern Region (NC) $14,853,532 $10,635,231 $1,958,174 $27,446,937 $283,165 $27,730,102 110
Advantage West Region (NC) $38,364,680 $25,261,445 $4,534,709 $68,160,834 $7,069,757 $75,230,591 184
Southeast Commission (NC) $30,717,890 $15,405,884 $2,962,599 $49,086,373 $1,266,611 $50,352,984 127
Greater Fairfax Area (VA) $104,663,141 $60,170,413 $12,713,540 $177,547,094 $5,251,414 $182,798,508 103
Greater Tulsa Region (OK) $44,798,650 $28,425,367 $5,447,300 $78,671,317 $12,510,848 $91,182,165 123

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-147




Table 9:

Total Categorized Nonprofit Arts and Cultural Organization Expenditures
Per Study Region During Fiscal Year 2015

Regiona] Study Regions Personnel Expenses Programmatic, TOTAL

All Populations (staff, employees, Production and Facility OPERATING CAPITAL Organizational Sample
Sample Size = 81 contractors and artists) Overhead Expenses Expenses Expenses Expenditures Expenditures Size
East Tennessee Development District $31,297,343 $18,219,253 $2,882,457 $52,399,053 $1,165,484 $53,564,537 100
West Valley Region (AZ) $5,808,506 $4,983,734 $2,149,167 $12,941,407 $247,959 $13,189,366 20
Greater St. Louis Area (MO) $198,531,067 $121,417,222 $18,470,597 $338,418,886 $25,326,690 $363,745,576 163
Western New York $79,899,987 $56,942,603 $9,397,176 $146,239,766 $9,784,673 $156,024,439 126
Greater Oklahoma City Region (OK) $108,311,812 $75,504,648 $11,631,064 $195,447,524 $25,036,576 $220,484,100 153
Piedmont Triad Partnership (NC) $105,433,342 $76,860,689 $15,239,290 $197,533,321 $10,239,096 $207,772,417 206
Greater Portland Area (OR) $124,458,759 $76,174,280 $12,408,044 $213,041,083 $1,379,351 $214,420,434 183
Greater Kansas City Metropolitan Area (MO/KS) $92,897,368 $66,679,773 $12,654,574 $172,231,715 $7,305,200 $179,536,915 133
Greater Nashville Regional Council (TN) $103,875,232 $77,114,989 $12,226,787 $193,217,008 $7,136,372 $200,353,380 158
Research Triangle Regional Partnership (NC) $209,445,878 $122,627,240 $22,097,909 $354,171,027 $33,734,469 $387,905,496 357
Greater Tampa/St. Petersburg Area (FL) $152,745,020 $91,271,904 $16,109,098 $260,126,022 $15,294,298 $275,420,320 123
Charlotte Regional Partnership (NC) $86,286,646 $60,783,398 $11,717,727 $158,787,771 $7,074,993 $165,862,764 187
Charlotte Regional Partnership (NC/SC) $96,048,435 $64,056,971 $11,938,834 $172,044,240 $7,098,169 $179,142,409 200
Seven-County Metro Area (MN) $341,004,567 $228,429,541 $43,673,182 $613,107,290 $11,265,349 $624,372,639 645
Central Florida Region $104,534,647 $83,202,703 $13,461,395 $201,198,745 $1,092,627 $202,291,372 218
Greater Philadelphia Region (PA) $530,781,379 $365,704,582 $75,078,075 $971,564,036 $20,945,510 $992,509,546 492
Greater Washington Region (DC/MD/VA) $1,200,659,093 $679,688,744 $146,521,191 $2,026,869,028 $145,640,728 $2,172,509,756 608
Metro Atlanta Area (GA) $231,874,011 $145,583,492 $26,433,589 $403,891,092 $30,888,554 $434,779,646 269
Greater Atlanta Region (GA) $235,782,856 $148,182,858 $26,932,556 $410,898,270 $31,470,012 $442,368,282 297
Greater Houston Region (TX) $283,209,336 $196,637,901 $35,418,896 $515,266,133 $64,169,660 $579,435,793 209
Dallas-Fort Worth-Arlington MSA (TX) $558,546,082 $368,734,361 $68,440,767 $995,721,210 $3,788,372 $999,509,582 454
Regional Average $75,018,329 $48,707,219 $9,112,806 $132,838,353 $7,998,831 $140,837,185 105.0
Percent of Regional Total 53.3% 34.6% 6.5% 94.3% 5.7% 100.0%

Regional Median $19,912,366 $14,345,116 $2,149,167 $36,913,361 $1,165,484 $37,854,649

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-148




Table 9:

Total Categorized Nonprofit Arts and Cultural Organization Expenditures
Per Study Region During Fiscal Year 2015

Statewide Study Regi()ns Personnel Expenses Programmatic, TOTAL

All Populations (staff, employees, Production and Facility OPERATING CAPITAL Organizational Sample
Sample Size =20 contractors and artists) Overhead Expenses Expenses Expenses Expenditures Expenditures Size
State of Vermont $42,256,350 $26,243,157 $6,317,390 $74,816,897 $4,040,014 $78,856,911 86
State of North Dakota $30,221,172 $17,984,211 $3,387,235 $51,592,618 $4,865,931 $56,458,549 135
State of Delaware $49,921,505 $40,257,529 $6,716,361 $96,895,395 $6,728,980 $103,624,375 95
State of Maine $53,789,343 $30,412,355 $5,871,486 $90,073,184 $2,504,420 $92,577,604 123
State of Hawai'i $70,715,559 $42,017,290 $9,219,620 $121,952,469 $3,968,883 $125,921,352 109
State of Nevada $114,957,817 $87,662,126 $15,309,296 $217,929,239 $9,369,133 $227,298,372 164
State of Connecticut $274,704,089 $167,425,018 $32,975,539 $475,104,646 $40,206,724 $515,311,370 324
State of Oklahoma $163,840,696 $110,822,180 $18,667,672 $293,330,548 $37,919,238 $331,249,786 392
State of Oregon $205,893,979 $128,797,818 $21,928,308 $356,620,105 $7,445,182 $364,065,287 365
State of Minnesota $379,409,389 $254,155,875 $48,591,768 $682,157,032 $13,934,621 $696,091,653 1,268
State of Wisconsin $200,861,369 $139,630,335 $24,248,586 $364,740,290 $12,175,701 $376,915,991 363
State of Maryland $284,391,203 $179,406,265 $45,610,698 $509,408,166 $1,991,206 $511,399,372 522
State of Missouri $323,653,221 $210,636,783 $35,299,262 $569,589,266 $33,314,472 $602,903,738 491
State of Tennessee $243,503,034 $174,351,158 $27,861,048 $445,715,240 $25,067,676 $470,782,916 642
State of Massachusetts $718,521,575 $522,962,019 $115,304,973 $1,356,788,567 $29,914,708 $1,386,703,275 643
State of New Jersey $177,443,633 $94,703,164 $20,561,616 $292,708,413 $3,431,935 $296,140,348 183
State of North Carolina $495,836,289 $321,908,332 $59,641,639 $877,386,260 $60,110,912 $937,497,172 1,233
State of Pennsylvania $926,884,143 $660,222,936 $136,130,488 $1,723,237,567 $30,072,155 $1,753,309,722 1,077
State of Illinois $931,362,848 $664,316,791 $136,507,069 $1,732,186,708 $48,439,631 $1,780,626,339 808
State of Florida $1,034,757,218 $798,629,081 $128,619,814 $1,962,006,113 $323,665,152 $2,285,671,265 1,688
Statewide Average $336,146,222 $233,627,221 $44,938,493 $614,711,936 $34,958,334 $649,670,270 535.6
Percent of Statewide Total 51.7% 36.0% 6.9% 94.6% 5.4% 100.0%

Statewide Median $224,698,507 $153,527,677 $26,054,817 $405,227,765 $13,055,161 $423,849,454

SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact.
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Table 9:

Total Categorized Nonprofit Arts and Cultural Organization Expenditures
Per Study Region During Fiscal Year 2015

Individual Arts Districts Personnel Expenses Programmatic, TOTAL
All Populations (staff, employees, Production and Facility OPERATING CAPITAL Organizational Sample
Sample Size =12 contractors and artists) Overhead Expenses Expenses Expenses Expenditures Expenditures Size
James River Arts & Cultural District $3,409,179 $2,154,365 $512,935 $6,076,479 $317,770 $6,394,249 15
Center City Charlotte $64,869,704 $46,958,198 $8,434,023 $120,261,925 $3,829,692 $124,091,617 35
Loch Haven Cultural Park $14,994,081 $11,312,165 $2,474,944 $28,781,190 $472,026 $29,253,216 8
Downtown Colorado Springs Creative District $10,477,813 $6,970,577 $2,546,682 $19,995,072 $778,299 $20,773,371 30
Fort Worth Cultural District $82,025,553 $55,074,837 $10,304,896 $147,405,286 $2,605,166 $150,010,452 16
Dallas Arts District $154,559,670 $109,261,378 $17,874,014 $281,695,062 $539,330 $282,234,392 15
Grand Center Arts & Entertainment District $40,570,240 $19,203,500 $2,893,540 $62,667,280 $14,507,517 $77,174,797 20
Balboa Park Cultural District $206,645,108 $147,610,977 $25,858,643 $380,114,728 $323,182 $380,437,910 24
East End Cultural District $1,926,650 $898,508 $352,244 $3,177,402 $0 $3,177,402 9
Houston Museum District Association $141,865,988 $101,501,236 $17,471,575 $260,838,799 $60,711,514 $321,550,313 22
Midtown Cultural District $2,014,058 $1,618,650 $479,095 $4,111,803 $0 $4,111,803 5
Washington Avenue Cultural District $1,274,602 $1,054,423 $191,582 $2,520,607 $0 $2,520,607 6
Arts District Average $60,386,054 $41,968,235 $7,449,514 $109,803,803 $7,007,041 $116,810,844 17.1
Percent of Arts District Total 51.7% 35.9% 6.4% 94.0% 6.0% 100.0%
Arts District Median $27,782,161 $15,257,833 $2,720,111 $45,724,235 $505,678 $53,214,007
Explanation of the Outliers and Exclusions:
! Only one eligible nonprofit arts and cultural organization provided detailed financial information for use in the analysis for Yadkin County, NC. While these itemized data are not reported
on this table to protect confidentiality, the data are included in the summary statistics for population Group A as well as for all individual city/county study regions.
SOURCE: Arts and Economic Prosperity 5, Americans for the Arts, 2017. For more information, visit www.AmericansForTheArts.org/EconomicImpact. B-150




Explanation of Table 10:
Average Categorized Nonprofit Arts and Cultural Organization Expenditures
Per Study Region During Fiscal Year 2015

This table presents the average categorized expenditures made by participating nonprofit arts and cultural organizations in each participating study
region during fiscal year 2015. Summary statistics are calculated for each population group.

Column Two:

The average personnel-related expenses paid by participating nonprofit arts and cultural organizations in each participating study region during fiscal year 2015. Payroll-related expenses
include salaries and wages paid to staff and employees, the costs for contracted staff (i.e., "contractors"), the fees paid to artists and performers, and any applicable payroll taxes and fringe
benefits.

Column Three:

The average programmatic, production, and overhead expenses paid by participating nonprofit arts and cultural organizations in each participating study region during fiscal year 2015.
Programmatic, production, and overhead expenses include marketing and advertising costs, supplies and office machinery, travel, insurance, communication costs, and the costs associated
with programming and producing performances, events, and activities.

Column Four:
The average facility expenses paid by participating nonprofit arts and cultural organizations in each participating study region during fiscal year 2015. Facility expenses include rental and/or
lease costs, mortgage costs, property taxes, and utilities.

Column Five:

The average operating expenditures made by participating nonprofit arts and cultural organizations in each participating study region during fiscal year 2015. This figure is the sum of
Columns Two through Four. (See the survey instruments in Appendix C for a detailed breakdown of organizational expenditure categories.) These data are based on the rea